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firstword

On the heels of the longest 
government shutdown in U.S. 
history, it’s not difficult to be 

discouraged about the state of our 
national politics. While things might 
not be working in Washington, we 
still have work to do here at home. 
That’s why it’s been encouraging to 
see Pennsylvania lawmakers working 
together on an issue so critical to our 
Commonwealth: nuclear energy.

The Nuclear Energy Caucus, a 
bipartisan group of Pennsylvania 
General Assembly members, recently 
issued a report on the state of the nu-
clear industry in the Commonwealth. 
What they found was something elec-
tric cooperative consumers have long 
known: nuclear works.

According to the “Bicameral Nuclear 
Energy Caucus Report,” Pennsylvania’s 
five nuclear plants contribute $2 billion 
annually to the state economy. These 
plants employ 16,000 Pennsylvanians 
— including many from rural areas — 
directly and indirectly. The Common-
wealth also receives $69 million in net 
state tax revenues annually. 

In terms of energy production, 
Pennsylvania ranks second only to 
Illinois in terms of nuclear generation 
capacity. Our nuclear plants provide 
42 percent of the state’s total electricity 
production. The resource is incredibly 
reliable, operating 96 percent of the 
time in Pennsylvania. It’s also very 
resilient, capable of operating through 
adverse and varying weather condi-
tions. 

The report also found nuclear plants 
help keep energy costs low. Without 
them, Pennsylvanians would pay close 
to $800 million more annually and 
$6.6 billion more over the next 10 
years for electricity. 

Just as noteworthy, these plants 
produce over 93 percent of Penn-
sylvania’s zero-emission energy — a 
tremendous benefit to those of us who 
live and work in the Commonwealth. 
Just having the plants in operation 
avoids more than 37 million tons of 
carbon emissions and other pollutants 
yearly — valued at close to $2 billion 
annually in terms of health and social 
benefits. No other generating resource 
comes close to having this kind of eco-
nomic and environmental impact. In 
fact, nuclear power is the main reason 
Pennsylvania ranks in the top five in 
the nation in terms of zero-emission 
generation.

While the report does a good job of 
highlighting what the nuclear indus-
try means to Pennsylvania, its true 
value is in raising the awareness of the 
important role nuclear power plays to 
a wider audience — particularly at a 
time when its future is in question.

The report points to a growing 
concern over this future as two of the 
state’s five nuclear plants have an-
nounced premature closures. Three 
Mile Island Nuclear Generating Station 
is slated to be shut down in Octo-
ber 2019, and Beaver Valley Nuclear 
Power Station is scheduled for closure 
in 2021. 

With these closures looming, the 
report stated that Pennsylvania must 
avert the prospect of more closures or 
“suffer job loss, community disrup-
tion, and higher electricity prices.” 

Dramatic shifts in energy markets 
have made it challenging for some 
nuclear operators. Nuclear plants are 
long-term investments that provide 
long-term benefits. But once a plant is 
closed, it’s closed forever. The caucus 
report has shown that these closures 
would have long-term consequences 

— consequences lawmakers are trying 
to avoid.

State Sen. Ryan Aument (R-Lancast-
er), caucus co-chair, said losing our 
nuclear plants “would be a devastating 
and permanent blow to Pennsylvania’s 
communities, economy, and environ-
ment.”

To ensure this doesn’t happen, legis-
lative efforts are being drafted to keep 
nuclear plants viable — and to keep 
their benefits for all Pennsylvanians.

Pennsylvania’s cooperative consum-
ers have long understood the benefits 
of nuclear power. For more than 30 
years, cooperatives have invested in 
this resource through their ownership 
in the Susquehanna Steam Electric Sta-
tion, a nuclear plant in Luzerne Coun-
ty. Since 1983, this facility has been 
a dependable source of affordable, 
carbon-free energy for Pennsylvania 
residents. It provides approximately  
60 percent of cooperative energy 
needs, and is one of the main reasons 
cooperative consumers in Pennsylva-
nia enjoy one of the lowest and most 
stable generation rates in the region.

Cooperative consumers know nucle-
ar works. We can be an important part 
of helping to educate others on the 
importance of maintaining the Com-
monwealth’s nuclear fleet. Visit  
www.PARuralAction.org and send an 
email to your local legislators urging 
them to support efforts to ensure nu-
clear power remains viable in Pennsyl-
vania. Let’s work together to support a 
powerful Pennsylvania. l

Nuclear works
Supporting a powerful Pennsylvania

By Frank M. Betley

Frank M. Betley
President & CEO
Pennsylvania Rural Electric  
Association
Allegheny Electric  
Cooperative, Inc.
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keepingcurrent

News from across the Commonwealth

Farm Show tells 
‘pennsylvania’s story’

Estimates are that more than a half 
million people visited the 2019 Penn-
sylvania Farm Show, held Jan. 5-12 in 
Harrisburg. The theme of the 103rd 
show was “Inspiring Pennsylvania’s 
Story,” highlighting the past, present 
and future of the agriculture industry. 
Agriculture has a $135.7 billion impact 
on the state’s economy annually.

Gov. Tom Wolf opened the show on 
Jan. 5, recognizing the nearly 580,000 
Pennsylvanians who work in the ag-

riculture industry and reinforcing his 
administration’s commitment to build-
ing an agriculture industry in which 
everyone has a chance to succeed. 

State Agriculture Secretary Rus-
sell Redding, a member of Gettys-
burg-based Adams Electric Coop-
erative, also spoke at the opening 
ceremony. Later in the week, he helped 
unveil a new plan to help increase 
environmental sustainability, economic 
benefits, public health, and soil and 
water quality by promoting innovative 
farming practices in the part of Penn-
sylvania that drains into the Chesa-
peake Bay.

Based on a count of paid cars 
parked, average attendance was up 
over 2018 counts on seven days of the 
eight-day event. The throngs of visi-
tors were apparently hungry as well, 
as some of the food court vendors 
reported record sales, including: Penn-
sylvania Apple Growers Association, 
180 bushels of apples and 3,000 pints 
of cider; Pennsylvania Dairymen’s As-
sociation, 21,000 gallons of ice cream 
for milk shakes and ice cream cones, 
and 3.25 tons of mozzarella cheese for 
cheese cubes; Pennsylvania Beekeepers 
Association, 600 gallons of honey ice 
cream and more than 7,500 pounds of 
honey; and Pennsylvania Co-operative 
Potato Growers, six tons of baking 
potatoes, 12 tons of French fries, and 
24,000 potato donuts.

Rapp makes Lyme disease 
treatment insurance 
coverage a priority

Cooperative state Rep. Kathy Rapp, 
the Republican chair of the state 
House Health Committee from Warren 
County, has announced she is making 
legislation requiring health insurers to 
cover treatment plans for Lyme disease 
and related tick-borne illnesses a pri-
ority in the current legislative session. 
Lyme disease is a bacterial infection 
transmitted primarily by ticks that 
poses a serious threat to the quality of 
life of many state residents.

“It is no secret that Pennsylvania has 
ranked highest in the nation for the 
number of confirmed cases of Lyme 
disease for more than six years now,” 
Rapp says. “We need to do a better job 
at the state level to ensure that every 
patient diagnosed with Lyme disease 
and other related tick-borne diseases 
has access and insurance coverage for 

available and emerging diagnostics and 
treatment options.”

For more information on Lyme 
disease and other tick-borne diseases 
in Pennsylvania, visit the Pennsylvania 
Department of Health at health.pa.gov.

national climate 
Assessment has bad news 
for rural culture, economy

The 2018 National Climate Assess-
ment, which summarizes the impacts 
of climate change in the United States, 
says rural communities face clear eco-
nomic and environmental risks from 
a changing climate. The report is part 
of a process established by the Global 
Change Research Act of 1990, which 
mandates the U.S. Global Change 
Research Program deliver a report to 
Congress no less than every four years.

According to the report, compiled by 
a team of more than 300 scientists and 
researchers, some of the backbones of 
rural America, such as timber, agricul-
ture, tourism, ranching, hunting, fish-
ing, and winter sports, could see major 
disruptions from climate change.

“Rural America’s importance to 
the country’s economic and social 
well-being is disproportionate to its 
population, as rural areas provide 
natural resources that much of the rest 
of the United States depends on for 
food, energy, water, forests, recreation, 
national character, and quality of life,” 
the report stated.

Among likely changes, according to 
the report, are increasing volatility in 
agricultural commodity markets, shift-
ing plant and animal ranges, increasing 
intensity and number of droughts and 
floods, increasing size and number of 
wildfires, and increasing number of 
diseases and pests in forested areas. l

FARM SHOW: Gov. Tom Wolf discusses 
his plan to champion the needs of the 
Commonwealth’s agriculture industry and sup-
port the next generation of farmers during the 
opening ceremony of the 103rd Farm Show, Jan. 
5, 2019. U.S. Sen. Bob Casey (D-Pa.) looks on.
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connecting care

By Michael T. Crawford 
Associate Editor
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When the lights came on, it 
revolutionized life in rural 
Pennsylvania. When the in-

ternet came on, well, it wasn’t as elec-
trifying as everyone had hoped. And 
as access to the internet in urban and 
suburban parts of the Commonwealth 
grows faster and more affordable, the 
contrast between rural areas and the 
rest of the state becomes increasingly 
apparent. When it comes to the health 
care field, that contrast is especially 
alarming.

Penn State University study, scheduled 
to be completed in April, suggest the 
number could even be in the millions. 
The issue has prompted medical pro-
fessionals and lawmakers to push for 
broadband solutions, particularly for 
rural Pennsylvania.

“A lot of people have asked, ‘Is this 
about getting folks in rural parts of 
Pennsylvania on Facebook and watch-
ing Netflix?’” says state Sen. Kristin 
Phillips-Hill (R-York), an appointee to 
the FCC Intergovernmental Advisory 
Committee who represents territory 
served by Gettysburg-based Adams 
Electric Cooperative. “But having 
internet access really affects … your 
ability to access medical care.”

And, indeed, if someone in rural 
Pennsylvania needs a specialty doctor, 
they often have to devote an entire day 
to their appointment just for travel.

“We can’t recruit a neurologist, 
cardiologist, urologist … I’m the first 
pulmonologist who has ever lived in 
Huntingdon County,” says Dr. Robert 
Gillio of his rural area. “When we live 
in Huntingdon, it’s like going back 
decades.”

Gillio is the medical director for 
Population Health and Clinical Inno-
vations at J.C. Blair Memorial Health 
System in Huntingdon. He considers 
the lack of access to broadband ser-
vices to be a life-threatening barrier to 
entry for medical professionals. 

According to the Federal Com-
munications Commission (FCC), 
800,000 Pennsylvanians lack access 
to high-speed broadband internet. 
However, preliminary results from a 

Lack of broadband creates rural health care issue
“I grew up in this area, so I was used 

to a routine child care visit taking 
all day,” recalls Dr. Andrea Heller, a 
member of Mansfield-based Tri-Coun-
ty Rural Electric Cooperative (REC). 
“You have to take time out of school, 
drive an hour and 15 minutes, wait at 
the doctor’s office, be seen, drive an 
hour and 15 minutes back. Shoot, by 
the time you get home, school’s over.”

Heller, medical director for home 
health, palliative care, and hospice at 
UPMC Cole in Coudersport, complet-
ed her residency in family medicine 
and fellowship in palliative care and 
hospice in Akron, Ohio. Over the 
course of 15 years, she became accus-
tomed to having medicine at her, and 
her patients’, fingertips.

“It wasn’t at all uncommon to see a 
patient in my office for palliative care, 
then coordinate same-day visits for 
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cardiology, surgery or other depart-
ments depending on the need,” she 
says. “Access to providers was seam-
less because we were all on the same 
campus. It’s a lot more difficult here 
(in Coudersport) being that everyone’s 
out in the surrounding rural health 
clinics and getting them into see the 
surgeon or the cardiologist. … It’s 
really hard to adjust to that mindset of 
‘You need to see a specialist; we don’t 
have that specialist here, so you have 
to drive … two hours to go see them.’”

The time requirement, Heller says, 
can compromise the quality of care.

“A lot of our patients are elderly 
or disabled and have difficulty with 
transportation and are often relying on 
family members, friends, or neighbors 
to help them get where they’re going,” 
Heller says. “If I see a patient who 
lives 45 minutes away and decide they 
need to see a surgeon — who might 

be able to see them the next day — it 
is hard to arrange transportation two 
days in a row. Medical transporta-
tion often requires at least 48 hours 
advance notice to be seen, so patients 
are left scrambling trying to find a way 
to get to the physician’s office. What 
usually ends up happening is calling 
EMS and having the patient seen in 
the ER, which is not ideal.”

Remote care
Telemedicine — or telehealth — is 

changing that dynamic. Instead of 
playing the age-old game of telephone 
whenever someone has a question for 
their health care provider, patients can 
communicate directly with their pro-
vider electronically, Heller says.

“We can have this dialogue back and 
forth without having two or three other 
people involved,” Heller explains. “It 
creates an atmosphere that helps pa-
tients communicate freely and openly 

with their providers, which I feel is 
what being a physician is all about.”

More than enhancing communi-
cation in an existing doctor-patient 
relationship, telemedicine allows for 
the remote delivery of health care ser-
vices and medical information using 
telecommunications technology.

“With a good broadband coverage 
initiative, we have the technology now 
to monitor a patient as if they were 
in the hospital when they’re in their 
bedroom at home,” Gillio explains.

Through the use of telemedicine, 
specialists and other health care pro-
viders are able to expand their reach, 
helping patients stay in their commu-
nities and avoid traveling long distanc-
es for specialized care.

“We’re able to provide care in our re-
gion and to our patients through tele-
medicine in places that normally there 
would be no provisions for specialty 
services — you’d have to go to a larger 
city,” says Timothy Schoener, UPMC 
Susquehanna vice president, chief 
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WORKING WHERE SHE CAN: Dr. Andrea 
Heller, a member of Tri-County REC and medi-
cal director for home health, palliative care, and 
hospice at UPMC Cole in Coudersport, com-
piles notes and updates medical records in her 
car using a cellular hotspot after a home health 
visit in West Bingham, Pa.

information officer. “Telemedicine is 
the vehicle that enables our patients 
to be seen in their region — in a rural 
health care environment — and still 
receive great quality care.”

It’s all part of a greater, cultural shift 
that has people looking for what they 
need — from holiday shopping to 
health care — online first.

“An urgent care visit, where you 
just feel you need to have someone 
look at you quick — that can be tele-
health,” Schoener explains. “Let’s face 
it — how many gifts did you buy on 
Amazon this year versus go to a store? 
…That’s the trend, and our culture is 
dictating how we are going to perform 
and deliver health care.”

The trend, Gillio says, is leading to 
a more economical way of delivering 
better health care.

“There’s a movement to change 
from the volume of health care to the 
value of health care being provided 
as the way hospitals and doctors will 

get paid,” Gillio explains. “Right now, 
the more care you give and the more 
complications that occur, sad to say, 
it’s more expensive. An accountable 
care organization would give a hospital 
a certain amount of money to spend 
whatever way it needs to make sure 
that citizen is healthy.”

Familiar story
But as more services begin to hinge 

upon high-speed internet, rural Penn-
sylvanians find themselves in a familiar 
place: lacking a vital service that their 
urban counterparts have in abundance.

“The challenges people in rural areas 
(face) today with internet would equate 
to the same challenges that they had 
with electricity back in the 1940s,” says 
Roy Fritz, owner of R. Fritz Enterprises, 
a wireless internet provider in Berlin, 
Pa. “In my service territory, we would 
have a lot of fiber running that does not 
have any homes on it. Just on the street 
I live on — it’s one mile long — there 
are eight people.”

Fiber — which Fritz, a member 
of Somerset REC, calls the “ultimate 
solution” for broadband due to its 
speed and capacity — faces complica-
tions similar to rural electrification in 
terms of deployment — rough terrain, 

sparse population and massive over-
head costs. Broadband connectivity in 
many rural areas continues to come 
from wireless, or microwave, internet 
providers, but even that contends with 
some of the same complications.

The FCC has helped to ease the bur-
den of bringing broadband to health 
care providers through its Healthcare 
Connect Fund, which provides fund-
ing to eligible health care providers for 
telecommunications and broadband 
services necessary for the provision of 
health care, but red tape from many 
federal grants has made reaching end 
users complicated.

Phone service, as well as internet 
service, is often required for FCC 
grants, explains Matt Hoppes, owner 
of River Valley Internet, a wireless 
internet provider in Williamsport, Pa., 
and Tri-County REC member. These 
requirements create overhead costs 
preventing local providers like Hoppes 
from taking advantage of incentives to 
expand broadband connectivity.

Even the funding not blocked by red 
tape can prove inaccessible to local in-
ternet providers. FCC data comes from 
self-reporting on behalf of existing 
service providers based on what they 
sell. If any provider reports it offers 
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broadband to any part of a census 
block, the whole block is considered 
to have access.

As long as high-speed internet 
remains a scarce commodity in rural 
Pennsylvania, the latest in devel-
opments in health care may remain 
behind a broadband barrier, one that 
Phillips-Hill estimates could cost as 
much as $12 million to break in York 
County alone.

“If you don’t have high-speed inter-
net, telemedicine really isn’t going to be 
an option for you,” Phillips-Hill says.

Telehealth isn’t the only option lost 
to rural medicine from the lack of 
broadband connectivity.

“It’s all about that real-time activi-
ty,” Heller explains. “From the home 
health standpoint, my home health 
nurses are out here seeing patients in 
their homes but, without that broad-
band connectivity where they can log 
into the electronic medical record, 
they can’t see the most recent labs, 
they can’t see an updated med list, 
they can’t send all the information 
from their visit that day in real time — 
they have to wait until they get home 
at the end of the night to do that.”

Lisa Davis, director and outreach 
associate professor of health policy 
and administration for the Pennsyl-
vania Office of Rural Health, says the 
inability to update records after each 
patient has the potential to introduce 
errors as practitioners try to keep track 
of multiple patients over the course 
of a day. Worse, not having access to 
a patient’s electronic medical record 
isn’t just inconvenient — it can risk a 
patient’s health.

“Let’s say there’s something that 
seems abnormal — if you want to go 
back and check this patient’s history to 
see if this is something they’ve experi-
enced before … you can’t really check 
that,” Davis explains. “Nor can you go 
off and look for additional informa-
tion. It adds a level of complexity that 
can lead to inefficiencies and potential 
errors.”

Economics
Davis, who co-chairs the Telehealth 

Advisory Committee with the Lehigh 
Valley Health Network, points out that 
as health care in rural areas suffers, so 
too does the promise of strong, local 
economies.

“When we talk about the top three 
employers in any county, health care 
is always in the top three,” Davis says. 
“Health care really does need to be 
part of any economic development 
strategy because it’s difficult to recruit 
and retain new businesses if they can’t 
be assured that their staff will have ac-
cess to good school systems and access 
to health care.”

To help expand broadband connec-
tivity to rural communities, Gov. Tom 
Wolf has allocated $35 million in finan-
cial assistance to providers bidding on 
service areas within Pennsylvania in the 
FCC Connect America Fund II (CAFII) 
Auction. The FCC CAFII Auction made 
$1.8 billion available nationwide to 
providers willing to expand broadband 
access in unserved areas.

Among those attempting to expand 
broadband access is Tri-County REC, 

which has secured $49.6 million in 
state and federal funding for a  
$77 million fiber broadband project 
of its own. The cooperative plans to 
start constructing 100 miles of fiber 
to homes in Potter County later this 
year, as well as 400 miles of fiber con-
necting Tri-County’s 25 substations, 
headquarters building and five district 
offices. The cooperative aims to make 
broadband internet service available to 
every member across its service terri-
tory within six years.

“We know that the geography of 
rural Pennsylvania and the lack of 
population are issues that affect the 
availability, access, and cost of broad-
band, but we have seen that rural 
Pennsylvania can serve as a testbed for 
innovation and unique ways of dealing 
with the challenges of geography and 
isolation,” says state Sen. Gene Yaw 
(R-Lycoming), who as chairman of the 
Center for Rural Pennsylvania, has led 
a number of public hearings on issues 
related to lack of broadband service in 
rural Pennsylvania. l

REMOTE APPOINTMENTS: Timothy Schoener, UPMC Susquehanna vice president, chief information 
officer, instructs staff members how to use AnywhereCare, a telehealth platform used by UPMC to 
conduct remote medical appointments.
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Dear Pat: It’s great to read about 
all the ways energy efficiency 
improvements to the home 

can save money, but what about folks 
like me who are renting or don’t have 
a lot of money to spend? — Chelsea

Dear Chelsea: That’s an excellent 
question. Not everyone can replace 
their furnace with an air-source heat 
pump, whether they’re renting, or their 
budget won’t allow it. Here are some 
low-cost efficiency tips that can help 
you reduce your energy bills.

1. Mind the thermostat. You might be 
able to trim your energy bill by manag-
ing the temperature in your home. The 
Department of Energy suggests setting 
your thermostat to 68 degrees F on win-
ter days. If that’s too cool, try other ways 
to stay warm like layering with an extra 
sweater. You can save more energy by 
turning down the thermostat even lower 
at night or when no one is home. The 
same principle works in reverse during 
summer months.

2. Go programmable. If you don’t 
always remember to adjust your ther-
mostat manually, you could benefit 
from a programmable model. In the 
right situation, set correctly, program-
mable thermostats can save $150 a 
year. Before you purchase one, make 
sure your landlord approves. 

3. Try zone heating. If you don’t 
mind less-used rooms being colder, 
you might be able to save energy (and 
money) by zone heating. Electric base-
boards make it easy because they typ-
ically have thermostat settings on the 
units or in each room. Keep in mind, if 
you’re using space heaters, you’ll need 
to reduce the heating you’re supplying 
to the rest of the home. Space heaters 
that are used incorrectly can be dan-

smartcircuits

gerous and increase energy costs. 
4. Stop air leaks. Small gaps around 

windows, doors, wiring and plumbing 
penetrations can be major sources of 
energy loss. This problem can be allevi-
ated with a little weather stripping and 
caulk, but you should check with your 
landlord first. A $10 door draft stopper 
(also known as a “door snake”) is a 
simple way to block gaps underneath 
exterior doors. Sealing air leaks around 
your home could shave up to one-fifth 
of your heating and cooling bills. 

5. Manage your windows and win-
dow coverings. Your windows may 
be letting heat out during the winter 
and letting heat in during the sum-
mer. Window coverings like medium 
or heavy-weight curtains and thermal 
blinds can help. On cold winter days, 
window coverings can keep warmth 
inside. Opening up window coverings 
when you’re receiving direct sunlight 
can help cut your heating costs. You 
can also cover windows with clear 
plastic to reduce heat loss and air 
leaks. During the summer, keep win-

dow coverings closed to block the sun.
6. Look for energy wasters. There 

are also small steps you can take every 
day to reduce your energy use. Water 
heaters should be kept at the warm set-
ting (120°F). Wash dishes and clothes 
on the most economical settings that 
will do the job and always wash full 
loads. Use the microwave instead of 
the oven when possible.

7. Landlords can help. Hopefully 
these tips will help you reduce your 
energy bills and increase your comfort, 
but consider talking to your landlord 
about additional ways to save, like 
installing better insulation, energy-ef-
ficient windows or heating systems. 
Many landlords make these types of 
investments to add appeal to their 
rental properties, which ultimately 
improve the value of the property. l

This column was co-written by Pat 
Keegan and Brad Thiessen of Collabo-
rative Efficiency. For more information 
on low-cost energy-saving tips, please 
visit: www.collaborativeefficiency.com/
energytips.

Low-cost energy tips for renters
By Pat Keegan and Brad Thiessen 



by David Waxman
Seattle Washington:

A clinical study on a leading acid reflux pill 
shows that its key ingredient relieves digestive 
symptoms while suppressing the inflammation 
that contributes to premature aging in men and 
women. 

And, if consumer sales are any indication 
of a product’s effectiveness, this ‘acid reflux 
pill turned anti-aging phenomenon’ is nothing 
short of a miracle. 

Sold under the brand name AloeCure, it was 
already backed by clinical data documenting 
its ability to provide all day and night relief 
from heartburn, acid reflux, constipation, irri-
table bowel, gas, bloating, and more. 

But soon doctors started reporting some in-
credible results…

“With AloeCure, my patients started report-
ing less joint pain, more energy, better sleep, 
stronger immune systems… even less stress 
and better skin, hair, and nails” explains Dr. 
Liza Leal; a leading integrative health specialist 
and company spokesperson.

AloeCure contains an active ingredient that 
helps improve digestion by acting as a natural 
acid-buffer that improves the pH balance of 
your stomach. 

Scientists now believe that this acid imbal-
ance is what contributes to painful inflamma-
tion throughout the rest of the body.

The daily allowance of AloeCure has shown 
to calm this inflammation which is why Aloe-
Cure is so effective. 

Relieving other stressful symptoms relat-
ed to GI health like pain, bloating, fatigue, 
cramping, constipation, diarrhea, heartburn, 
and nausea.

Now, backed with new clinical studies, 
AloeCure is being recommended by doctors 
everywhere to help improve digestion, calm 
painful inflammation, soothe joint pain, and 
even reduce the appearance of wrinkles – help-
ing patients to look and feel decades younger.

FIX YOUR GUT & FIGHT  
INFLAMMATION

Since hitting the market, sales for AloeCure 
have taken off and there are some very good 
reasons why.

To start, the clinical studies have been im-
pressive. Participants taking the active in-
gredient in AloeCure saw a stunning 100% 
improvement in digestive symptoms, which 
includes fast and lasting relief from reflux. 

Users also experienced higher energy levels 
and endurance, relief from chronic discomfort 
and better sleep. Some even reported healthier 
looking skin, hair, and nails.

A healthy gut is the key to a reducing swell-

ing and inflammation that can wreak havoc on 
the human body. Doctors say this is why Aloe-
Cure works on so many aspects of your health.  

AloeCure’s active ingredient is made from 
the healing compound found in Aloe vera. It is 
both safe and healthy. There are also no known 
side effects. 

Scientists believe that it helps improve di-
gestive and immune health by acting as a nat-
ural acid-buffer that improves the pH balance 
of your stomach. 

Research has shown that this acid imbal-
ance contributes to painful inflammation 
throughout your entire body and is why Aloe-
Cure seems to be so effective.

EXCITING RESULTS FROM PATIENTS
To date over 5 million bottles of AloeCure 

have been sold, and the community seeking 
non-pharma therapy for their GI health contin-
ues to grow.

According to Dr. Leal, her patients are ab-
solutely thrilled with their results and are often 
shocked by how fast it works.  

“For the first time in years, they are free 
from concerns about their digestion and al-
most every other aspect of their health,” says 
Dr. Leal, “and I recommend it to everyone who 
wants to improve GI health without resorting 
to drugs, surgery, or OTC medications.”

“I was always in ‘indigestion hell.’ Doctors 
put me on all sorts of antacid remedies. Noth-
ing worked. Dr. Leal recommended I try Aloe-
Cure. And something remarkable happened… 
Not only were all the issues I had with my 
stomach gone - completely gone – but I felt 
less joint pain and I was able to actually sleep 
through the night.”

With so much positive feedback, it’s easy to 
see why the community of believers is grow-
ing and sales for the new pill are soaring. 

THE SCIENCE BEHIND ALOECURE
AloeCure is a pill that’s taken just once daily. 

The pill is small. Easy to swallow. There are 
no harmful side effects and it does not require 
a prescription. 

The active ingredient is a rare Aloe Vera 
component known as acemannan.

Made from of 100% organic Aloe Vera, Al-
oeCure uses a proprietary process that results 
in the highest quality, most bio-available levels 
of acemannan known to exist.

According to Dr. Leal and several of her col-
leagues, improving the pH balance of your stom-
ach and restoring gut health is the key to revital-
izing your entire body. 

When your digestive system isn’t healthy, it 
causes unwanted stress on your immune sys-

tem, which results in inflammation in the rest 
of the body. 

The recommended daily allowance of ace-
mannan in AloeCure has been proven to sup-
port digestive health, and calm painful inflam-
mation without side effects or drugs.

This would explain why so many users are 
experiencing impressive results so quickly. 

REVITALIZE YOUR ENTIRE BODY
With daily use, AloeCure helps users look 

and feel decades younger and defend against 
some of the painful inflammation that accom-
panies aging and can make life hard. 

By buffering stomach acid and restoring gut 
health, AloeCure calms painful inflammation 
and will help improve digestion… soothe ach-
ing joints… reduce the appearance of wrinkles 
and help restore hair and nails … manage cho-
lesterol and oxidative stress… and improve 
sleep and brain function… without side effects 
or expense.

Readers can now reclaim their energy, vi-
tality, and youth regardless of age or current 
level of health.

HOW TO GET ALOECURE
Due to the enormous interest consumers 

have shown in AloeCure, the company has de-
cided to extend their nationwide savings event 
for a little while longer. Here’s how it works... 

Call the AloeCure number and speak to a live 
person in the US. Callers will be greeted by a 
knowledgeable and friendly person approved 
to offer up to 3 FREE bottles of AloeCure 
with your order. AloeCure’s Toll-Free number 
is 1-800-808-4296. Only a limited discounted 
supply of AloeCure is currently available. 

Consumers who miss out on the current 
product inventory will have to wait until more 
becomes available and that could take weeks. 
They will also not be guaranteed any additional 
savings. The company advises not to wait. Call 
1-800-808-4296 today.

Clinical studies show breakthrough acid reflux treatment also helps 
maintain vital health and helps protect users from the serious conditions 
that accompany aging such as fatigue and poor cardiovascular health

Leading Acid Reflux 
Pill Becomes an Anti-
Aging Phenomenon

THESE STATEMENTS HAVE NOT BEEN EVALUATED BY THE FOOD AND DRUG ADMINISTRATION. THIS PRODUCT IS NOT INTENDED TO DIAGNOSE, TREAT, CURE, OR 
PREVENT ANY DISEASE. ALL DOCTORS MENTIONED ARE REMUNERATED FOR THEIR SERVICES. ALL CLINICAL STUDIES ON ALOECURE’S ACTIVE INGREDIENT WERE 

INDEPENDENTLY CONDUCTED AND WERE NOT SPONSORED BY THE AMERICAN GLOBAL HEALTH GROUP.

One AloeCure Capsule Daily

• Helps End Digestion Nightmares
• Helps Calm Painful Inflammation
• Soothes Stiff & Aching Joints
• Reduces appearance of Wrinkles 
   & Increases Elasticity
• Manages Cholesterol & Oxidative 

Stress
• Supports Healthy Immune System
• Improves Sleep & Brain Function

ADVERTISEMENT
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Chad Carrick
President & CEO

Author Anthony J. D’Angelo ob-
served that, “Without a sense of caring, 
there can be no sense of community.”

To a large degree, this reflects REA 
Energy’s philosophy toward our 
consumer-members and the broader 
service territory that we serve. As a  
cooperative, we have a different “bot-
tom line.” While our priority is always 
to provide reliable and safe energy, 
there is another equally important part 
of this equation. Your well-being and 
that of the larger community we serve 
are of paramount concern. 

To us, you are not just a customer; 
you are a member of our co-op and 
without you, we would not exist. 

In 1937, Southwest Central Rural 
Electric (our name was changed to 
REA Energy Cooperative, Inc. in 2001) 
was founded to fulfill a vital need in 
our community that would not have 
otherwise been met. Concerned local 
leaders came together to build this 
co-op and bring electricity where there 
was none. 

At that time, members of the com-
munity understood we were different 
because they likely knew someone 
who helped to create Southwest 
Central. For most people, our found-
ing and its circumstances have been 
long forgotten. Over time, folks in the 
community may have come to think of 
us as simply another energy provider. 
But we are not. We are a cooperative 
that is constantly evolving to meet the 
needs of the communities we serve, 
and we are able to do this because of 

members like you. 
Since our inception, we have sought 

feedback and engagement from you 
and that of the larger community to 
guide our long-term decisions. This is 
why we hold annual meetings and oth-
er events, such as district area meet-
ings, throughout the year. We host 
events like this to engage with you and 
obtain your feedback. 

We strive to find new ways to help 
you use energy more efficiently. We’re 
always looking to explore more op-
tions that will help you manage your 
energy use such as the load manage-
ment program. In short, we are always 
seeking to keep pace with the chang-
ing energy environment, evolving 
technology and shifting consumer 
expectations.

REA Energy members help guide 
important co-op decisions that im-
prove and enrich the community. We 
value the perspective of our board 
members, who are members of the  
co-op and community — just like you.

As a local business, we have a stake 
in the community. That’s why we 
support our programs like Operation 
Round-Up and Match Assistance. 
When you support these efforts, you 
are supporting the community and 
making it a better place for everyone.

While the times may have changed, 
our mission and outlook have not. We 
view our role as a catalyst for good. 
Working together, we can accomplish 
great things for our community now 
and in the future. l

REA Energy  
Cooperative, Inc.

One of 14 electric cooperatives  
serving Pennsylvania and New Jersey

cooperativeconnection

REA
ENERGY 

REA Energy Cooperative, Inc. 
75 Airport Road • P.O. Box 70 

Indiana, PA 15701-0070 
724-349-4800 • 800-211-5667

Ebensburg District Office 
127 Municipal Road 

Ebensburg, PA 15931 
814-472-8570 

Website: www.reaenergy.com 
Email: reaenergy@reaenergy.com

Staff
Barry Baker

Indiana Operations Manager
Erin Bauer

ACRE Coordinator
Shane Cribbs

Network & Systems Manager
Dave Daugherty

Safety & Right of Way Manager
Jeff Dishong

Ebensburg Operations Supervisor
Lisa Gardill

Accounting & Finance Manager
Stacy Hilliard, CCC

Communications & Marketing Manager 
Local Pages Editor
Chris Masterson

Reliability Supervisor
Patrick McAndrew

Manager of Engineering
Bryon Roland

Purchasing & Facilities Manager
Brendan Short

Right-of-Way/Forestry Supervisor
Renee Spalla

Supervisor of Consumer Services
Chris Weller

Load Management Supervisor

Outages & Emergencies
1-800-332-7273
724-463-7273

Office Hours
Indiana Office: 7 a.m. - 3:30 p.m.

Ebensburg Office: 
7 - 11 a.m. and 11:30 a.m. - 3:30 p.m.

Monday - Friday

You’re more than  
a customer
By Chad Carrick, MBA, CFPC 
President & CEO

From the President & CEO
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JAnuAry 11, 2019. This date for 
longtime REA Energy employee and 
member services representative Debra 
(Debbie) Beers holds special signif-
icance. It was the conclusion of a 
career spanning 45-plus years at the 
cooperative and the start of the next 
chapter of her life.

She began her employment at the 
cooperative in December 1973 as a 
cashier. Through the years, she has 
held various positions, including cap-
ital credits clerk and her most recent 
position as a member services repre-
sentative.

When asked what she enjoyed the 
most about working at the cooperative, 
she stated that working with the mem-
bership throughout the years and the 
family-like atmosphere of REA Energy 
have been very enjoyable and rewarding. 

One of her favorite memories with 
her coworkers was a surprise 50th 
birthday party held in her honor. She 
will greatly miss the friends she has 
made at work and members she has 
been in contact with over the years; 

however, she says she will not miss 
disconnecting members and software 
upgrades.

In her retirement, she plans to spend 
more time with family and friends, 

and work on quilting projects. 
The board of directors and employees 

at REA Energy Cooperative, Inc. wish 
to bid a fond farewell to Debbie as she 
begins a well-deserved retirement. l

RETIREMENT: REA Energy Member Services Representative Debra Beers retires after 45 years of 
service to the cooperative.

Longtime employee Debra Beers retires

Stop by REA Energy’s booth at the Indiana- 
Armstrong Homebuilder’s Show at the  

Kovalchick Complex March 22-24. Co-op members 
who visit the booth will receive a free gift.

If you have an interesting story, unique busi-
ness or hobby that you would like to have 
featured in Penn Lines, please send your 

name, address and the subject for your story 
to: REA Energy Cooperative Inc., Attn: Stacy 

Hilliard, P.O. Box 70, Indiana, PA 15701. 
Stories will then be reviewed and the people 
selected will be contacted by the coopera-
tive. Persons selected must be members of 

REA Energy Cooperative.

Statement of non-discrimination
This institution is an equal opportunity 

provider and employer.
If you wish to file a Civil Rights program 

complaint of discrimination, complete the 
USDA Program Discrimination Complaint 
Form, found online at http://www.ascr.
usda.gov/complaint_filing_cust.html, or at 
any USDA office, or call 866-632-9992 
to request the form. You may also write 
a letter containing all of the information 
requested in the form. Send your complet-
ed complaint form or letter to us by mail at 
U.S. Department of Agriculture, Director, 
Office of Adjudication, 1400 Indepen-
dence Avenue, S.W., Washington, D.C. 
20250-9410, by fax 202-690-7442 or 
email at program.intake@usda.gov.



Members’ canned 
goods donations given 

to those in need
As some of you might know, cooperatives across the globe 
adhere to the same seven cooperative principles that guide all of 
our decisions –– from how we run the co-op to how we engage 
with our local communities. Concern for community is the sev-
enth principle, and it is one that all employees at REA Energy 
value year-round. But during the holiday season, concern for 
community seems especially important. So many families go 
without on a daily basis and struggle to make ends meet. This 
struggle can be especially hard during the holiday season.

In the spirit of the holiday season, REA Energy Coopera-
tive, Inc. recently delivered canned goods and other non-per-
ishable food donated by our members to two local communi-
ty centers to help those who are less fortunate. 

In November, the cooperative announced it would give 
members up to four LED lightbulbs for donations of non-per-
ishable food items to the cooperative. The canned good items 
would then be donated to local charities in the Indiana and 
Ebensburg areas. Thanks to our members’ generosity, we 
were able to deliver several boxes of donations to the Chevy 
Chase Community Center in Indiana and the St. Vincent 
DePaul Society in Ebensburg.

President & CEO Chad Carrick states, “We are proud of 
our members’ generosity to those who are less fortunate. REA 
Energy is thankful for our local food banks that are critical in 
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providing vital nutrition during the holiday season.”
There are many ways you can give back to the commu-

nity that go beyond dollar donations. Take some time to 
go through your closets and find clothes that no longer fit 
or have lost their use. Bag those items up and take them to 
your local Salvation Army or Goodwill Industries store or a 
church clothing drive. Volunteer for a local food or toy drive, 
deliver meals to the sick and the elderly, or simply make a 
meal for a neighbor in need. 

No matter how great or small the act, every time we give 
back, we strengthen our community. So take the time to give 
back during every season. You’ll be glad you did. l

MEMBER DONATIONS: REA Energy Linemen Steve Malesky, left, and 
William Lewis deliver donations from the Ebensburg District Office to the 
St. Vincent DePaul Society.

Be aware of phone and 
online scams

REA Energy members continue to 
receive phone calls from a false number 
portraying itself as if the call was coming 
from the cooperative. While the coop-
erative does make calls to a customer 
if their account is past due, the caller 
ID will appear as 724-349-4800. When 
a member calls in, a member service 
representative will identify themselves by 
their first name and may ask for the last 
four digits of the caller’s Social Security 
number, account number, or the service 
address for verification. 

Scams work when people forget an 
important axiom: What seems too good 
to be true almost always is. Three of the 
most common scams include:
k   Online “phishing.” An email you 

receive from what looks like a known, 
trustworthy website asks you to 
respond with confidential information 
such as a credit card number, banking 

number, personal identification num-
ber (PIN) or Social Security number. 
Clicking links in the email can install 
malware — malicious software — on 
your computer. 

k   Phone or in-person solicitations. 
Callers or visitors may make attractive 
offers that guarantee you will receive 
large amounts of money — after you 
provide sensitive information or pay 
an up-front fee. Others pose as gov-
ernment officials demanding payments 
(sometimes with false caller IDs). 

k   Investment offers. Promises of un-
usually high investment returns with 
little to no risk should always raise a 
red flag.
How can you protect yourself? Be 

diligent in keeping personal and finan-
cial information private, and maintain 
a sense of skepticism when conducting 
business with new contacts. Here are a 
few guidelines to keep in mind:
k   Never send personal information 

electronically unless you’re making 
a purchase from a website you trust 
or opening a secure online account 
with an institution you’ve chosen to 
contact.

k   Establish who you’re dealing with. 
Before sharing personal information 
or making a payment, get a salesper-
son’s name, company name, physical 
address (not a P.O. Box), and phone 
number. 

k   Be cautious about certain methods of 
payment. Wiring money is equiva-
lent to sending cash — and it’s often 
untraceable. Likewise, revealing that 
a scammer’s check is bad can take 
weeks. Make purchases with a credit 
card that allows you to dispute fraudu-
lent charges.
For more tips and information on 

financial fraud, visit: ftc.gov (FTC help 
line: 877-FTC-HELP); finra.org (invest-
ment fraud); or ncoa.org (scams target-
ing seniors). 
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In 2019, there will be two area meetings held in March. This year, the meetings 
will be held for Directorate Districts 1 and 2.

Members in Districts 1 will be invited to attend a meeting at the Plumville Fire 
Hall. Members in District 2 will be invited to a meeting at the Grove Hall near 
Summerhill.

District 1 includes the following township in Armstrong County: 
Cowanshannock. District 1 also includes the following townships in Indiana 
County: East Mahoning, North Mahoning, South Mahoning, Washington, and West 
Mahoning, as well as Creekside Borough. In Jefferson County, District 1 includes: 
Bell, Gaskill, Perry and Young townships.

District 2 includes the following townships in Blair County: Allegheny, Juniata 
and Logan. District 2 also includes these townships in Cambria County: Adams, 
Allegheny, Conemaugh, Cresson, Croyle, East Taylor, Gallitzin, Middle Taylor, Portage, 
Richland, Summerhill, Washington and West Taylor.

If you live in any of the townships mentioned above, you may receive an 
invitation in the mail soon.

2019 area meetings

Howard Terndrup
District 4

Sandra Dill
District 9

Robert P. Neese
Secretary/Treasurer

District 5

Michael J. Bertolino
Chairman
District 3

Sam Eckenrod
District 1

Wayne Farabaugh
Vice Chairman

District 8

John R. Learn
District 6

Anthony Enciso
District 7

J.R. “Rick” Shope
District 2

REA Energy is an equal opportunity provider and employer.

Your Board of Directors

Brian Mackell was chosen as the winner in 
REA Energy Services 2018 contest. Customers 
whose REA Energy Services job or product 
was $500 or more were entered into a draw-
ing for a prize valued up to $500. Congratula-
tions, Brian, and thank you for choosing REA 
Energy Services.

In 2019, those whose REA Energy Services 
product or service is $500 or more will be en-
tered to win a prize. Stop by REA Energy Ser-
vice’s booth at the Indiana-Armstrong Builders 
Association Home Show in the Kovalchick 
Complex March 22-24 to learn more about all 
of the products and services we offer.

REA Energy Services offers the following products and services: 

Electrical Contracting • Heating and Air Conditioning

Geothermal Heat Pumps • Backup Generators

Home Heat Loss Estimates • Portable Generators

Tree Trimming and Removal • Water Heater Service Program

HICPA007896

Right-of-way management and  
facility construction news

REA Energy contractors will be completing 
tree-trimming work in the following areas in 
February: 
k   Contractor crews from Penn Line Tree 

Service will be trimming the rights-of-way 
of the Laurel, Parkwood and Uniontown 
substation areas, in addition to emergency 
maintenance areas.

Notification of work will be made to mem-
bers in the areas affected. Contractors will 
perform all right-of-way work per REA Energy 
specifications. All contractor employees will 
carry employee identification cards and their 
vehicles will display their company name.

If you have questions, call 724-349-4800, or 
view specifications at: reaenergy.com.



1414   |   FE B R UARY 201914

timelines

Your Newsmagazine Through the Years
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As the state’s bear 
population increases, 
the Pennsylvania 
Game Commission 
seeks to educate 
people about their 
furry neighbors.

Electric lines are 
built and maintained 
by a small army of 
people who are dedi-
cated to making sure 
electricity is available 
when we “flip the 
switch.”

Rural Pennsylvania 
is showcased at 
the Farm Show, 
where hundreds of 
thousands of visitors 
view the finest in 
agricultural products, 
displays and animals.

A Northwestern Ru-
ral Electric Cooper-
ative member travels 
more than 5 miles 
through open fields 
on his snowmobile to 
pay his electric bill in 
a timely fashion.

In an effort to eliminate the monthly task of “reading the 
meter” and provide up-to-date outage information to coop-
eratives, Pennsylvania cooperatives begin testing automated 

meter reading (AMR) systems in selected cooperatives. The new 
systems being tested will also permit cooperatives to offer online 
bill payments and alerts.

The AMR system, which operates through an electronic mod-
ule that transmits meter readings to the cooperative office, helps 
cooperatives use personnel more efficiently as it allows coopera-
tive staff members who typically spend several days each month 
reading meters to be able to focus additional time on system 
maintenance. 

For those cooperatives that relied on member-read meters, it 
will eliminate a monthly chore and alleviate accuracy concerns 
related to self-read meters. It also is an attractive option for sea-
sonal members who have trouble visiting their cabins or sum-
mer homes regularly to obtain accurate meter readings. It also 
provides assurances that even if someone is not at home when 
the power goes out, the cooperative is notified of the outage and 
can begin repairs in a timely fashion.
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For more energy saving tips, talk to the trusted 
energy advisors at your local electric cooperative.

ATTIC
In many homes, attic insulation is one of easiest, least 

expensive and most effective ways to reduce your 
energy use. Check with your local electric cooperative 

to find out how much insulation is right for your 
climate. In colder regions, a properly insulated attic 

also reduces the chance of ice dams.

BEDROOM
Ceiling fans can help save energy all 
year long! In the summer, fans 
should rotate counter clockwise to 
push air down creating a cooling 
flow. In the winter, fans should 
rotate clockwise to help draw cool 
air up toward the ceiling and push 
the warm air that naturally rises 
down to you and your family. 

DEN/OFFICE
Plug all electronic gadgets such as 
phone and laptop chargers, printers, 
gaming consoles and BluRay players 
into a power strip with an on/off 
switch. When not in use, turn the 
power strip off to eliminate all those 
energy vampires. 

BATHROOM
With demand response 
programs offered by 
many electric co-ops, 
members can often 
save money by 
installing a specially 
designed water heater 
that turns on to heat a 
large volume of hot 
water at times when 
demand for electricity 
is low (like overnight) 
and stores that water 
at temperature until 
you’re ready for your 
morning shower.

LIVING ROOM
Smart thermostats learn how you and 
your family live, and automatically 
adjust the temperature settings based 
on your lifestyle to keep you comfort-
able while saving you money.

KITCHEN
Make sure your burner isn’t bigger than 
the pan, and use flat-bottomed pans to 
maximize surface contact with the burner. 
Don’t preheat the oven until you’re ready 
to use it. Minimize the number of times 
you open and close the refrigerator or 
oven door.

A Full House 
of Energy 
Savings

03_PL0118.indd   15 12/19/17   7:51 AM
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mugs and microwaves
By Janette Hess

A trained journalist, Janette Hess 
focuses her writing on interest-
ing people and interesting foods. 
She is a Master Food Volunteer 
with her local extension service 
and enjoys collecting, testing  
and sharing recipes.

Sometimes a long, cold winter evening calls for a quick, hot, decadent treat. 
When that treat easily may be concocted in a mug and then quickly cooked 
in a microwave, all the better.

For starters, Simple Hot Chocolate is a satisfying alternative to commercial mix-
es with unpronounceable ingredients. Delicious does not need to be complicated!

Bread Pudding in a Mug is an old-fashioned, single-serving indulgence that 
utilizes melted ice cream in place of a long list of ingredients that traditionally in-
cluded milk, cream and eggs. Why didn’t Grandma think of this sooner? Nutty Brownie Treat is another single-serving dessert 
that comes together quickly in a mug. 

All of these recipes may be repeated in multiple mugs. Just be sure to microwave each individually. l

Combine cocoa and sugar in microwaveable mug. Set 
aside. In microwavable measuring pitcher, heat milk 
just to boiling. Add vanilla to hot milk. Gradually 
pour hot milk into mug, stirring to combine. Top with 
marshmallows and serve hot.

Simple Hot chocolate
1 tablespoon 

unsweetened cocoa
2 tablespoons sugar
1 teaspoon Mexican or 

regular vanilla extract

8 ounces milk
Marshmallows 

Tear bread into small chunks and place in small bowl. 
Sprinkle with cinnamon and toss to coat. Melt ice 
cream in large (12-ounce) microwavable mug; stir in 
vanilla extract. Add bread chunks (and fruit, if desired) 
and gently press down into melted ice cream. Do not 
compact. Allow bread to soak for 5 minutes. Cook 
in microwave for 90 seconds while watching closely. 
If liquid starts to bubble over, pause microwave for 
several seconds. Serve immediately in mug with dollop 
of ice cream.

Melt butter in microwavable mug. Add chocolate ha-
zelnut spread and vanilla extract; blend with fork. Add 
flour, brown sugar, cocoa and salt. Stir to combine and 
add pecans. Cook in microwave for 90 seconds. Serve 
immediately in mug. Top with ice cream or whipped 
topping, if desired.

1 thick slice French 
bread

1/4 teaspoon cinnamon
1/2 cup vanilla ice 

cream, plus additional 
ice cream for serving

1/2 teaspoon vanilla 
extract

1 tablespoon raisins or 
other dried fruit bits, if 
desired

1 1/2 tablespoons butter
1 tablespoon chocolate 

hazelnut spread
1/4 teaspoon vanilla 

extract
3 tablespoons flour
3 tablespoons light 

brown sugar

1 tablespoon 
unsweetened cocoa

Pinch of salt
6 pecan halves, roughly 

chopped
Ice cream or whipped 

topping for serving

Bread pudding in a mug

nutty Brownie treat
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UPWalker® is a new 
alternative to old fashioned 

walkers that provides 
a healthier, safer 

and more dignifi ed 
walking experience. 

Walk upright comfortably 
with better posture, less 
pain and more security!

The Original Upright Posture Walker! 

Get Back on Your Feet and Regain Your
Independence with the UPWalker®

A Revolutionary Breakthrough in Mobility!
Promotes Better Posture
Feel Safer and Secure

Have Less Pain
Enjoy a More Active Lifestyle

   “The UPWalker is revolutionary. When you use it, you’re able to walk 
     upright with a more normal gait. It is incredibly stable and it makes the 
       patient feel stable. A study conducted by a leading medical research
      center showed that walking upright improved user posture and sense 
     of security, increased endurance and reduced pain.”
 – Paul C. Murphy, MD, Murphy Sports Medicine Center of La Jolla 

Call:
or visit:

1-800-483-9571
www.UPWalkerO� er93.com

FREE
PERSONAL
BAG

FREE
BEVERAGE
HOLDER

FREE
BACK
REST

$42.00 Value Patented

Includes 3 FREE ACCESSORIES!

• Fully Assembled
• Safe & Easy to Use

• Comfortable Design
• Lightweight

 Provides Benefi ts 
Not Available on 

Traditional Walkers

Try It Today with our 30-Day Money Back Guarantee!

SPECIAL OFFER!

SAVE OVER $100
3 FREE Accessories - $42 Value!

Free Shipping
• Easily Transportable
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Electricity 101: the flip of a switch
By Paul Wesslund

YOUR POWER: Approximately two-thirds of the electricity provided by Pennsylvania electric coopera-
tives is generated at the Susquehanna Steam Electric Station, top, and Raystown Hydroelectric Project.

energymatters

Have you ever wondered why they 
call it electricity?

It’s named after those little pieces of 
atoms called electrons, and that’s the 
place to start in understanding how 
power plants make something that 
reliably lights your home with the flip 
of a switch.

Getting all those electrons to march 
together inside a wire has been 
described as one of civilization’s great-
est and most complex engineering feats.

Just about all of your electricity starts 
with the scientific phenomenon that 
spinning a magnet inside a coil of wires 
will generate electricity. So, deep inside 
most power plants are large turbines 
that are turned in different ways: falling 
water at a hydroelectric dam; burning 
coal or natural gas at a fossil fuel station; 
atomic energy at a nuclear power plant; 
or the rotating blades of a wind turbine. 
One exception is solar energy, which 
uses materials that produce electricity 
when they’re activated by sunlight.

Every one of those power plants is 
unimaginably complicated — think 
about what you would do if you were 
handed a lump of coal and were told 
to make it run your refrigerator.

Most large electric generating plants 
need large banks of transformers to 
boost the voltage for the cross-coun-
try trip through wires held up by tall 
transmission lines and towers. As it 
nears your neighborhood, the voltage is 
reduced at one of those fenced-in com-
plexes of wires and transformers called 
a substation. Lower voltage makes the 
electricity safer for home energy use.  
As the electricity gets closer to your 
home or business, the voltage is 
reduced again with smaller trans-
formers, which you can typically see 
mounted on a nearby utility pole or in 

a ground-level green box in your yard.
Beyond those basics, all that flowing 

electricity needs to be coordinated so it 
gets to the right house just as it’s needed. 
Safety is always top priority. And line 
crews need to be kept organized for 
both routine power line maintenance as 
well as restoring after storm damage. 

When you think about it, that’s a lot of 
power in the simple flip of a switch! l

Paul Wesslund writes on consumer 
and cooperative affairs for the National 
Rural Electric Cooperative Association, 
the national trade association represent-
ing more than 900 local electric cooper-
atives. From growing suburbs to remote 
farming communities, electric co-ops 
serve as engines of economic develop-
ment for 42 million Americans across 56 
percent of the nation’s landscape.
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Come learn, meet others, and get the 
resources you need to improve your woods.

ecosystems.psu.edu/forest-conference
1-877-778-2937 
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M A R C H
2 2 - 2 3
The Penn Stater Hotel
& Conference Center 
State College, PA

Proven AQUACIDE PELLETS
Marble size pellets. Works at any depth.

KillLakeWeeds.com

KILL
LAKE

WEEDS
Before             After

FREE SHIPPING! Certified and
approved for use by state agencies.

State permit may be required.
Registered with the Federal E. P. A.

10 lb. bag
treats up to
4,000 sq.ft.
$91.00

50 lb. bag
treats up to
20,000 sq.ft.
$344.00 

AQUACIDE CO.AQUACIDE CO.
PO Box 10748, DEPT 243

White Bear Lake, MN  55110-0748

800-328-9350

Order today online, or request free information.

Our
64th
year

Attention Past Rural Electric 
Youth Tour Students

At least two $1,000 scholarships in memory of Jody Loudenslager are 
available through the Pennsylvania Rural Electric Association Scholarship 
Trust Fund in Memory of William F. Matson for the 2019-20 college year.

Who is eligible?
The scholarship is available to any college-bound or college student who participated in 

the Pennsylvania Rural Electric Association (PREA) Youth Tour. Applicants need to furnish 
necessary aptitude test scores, GPA and financial need information.

Dates to remember
All applications and required information must be received no later than May 6, 2019. Finalists 

will be sent a follow-up questionnaire that must be returned by June 14, 2019. Scholarship awards 
will be announced at the PREA Summer Meeting in July 2019.

How to apply
To receive an application by mail, please contact the Pennsylvania Rural Electric 

Association, P.O. Box 1266, Harrisburg, PA 17108-1266. If you would like to receive the 
application via email, please email scholarships@prea.com or visit our website, www.prea.com/
jody-loudenslager-memorial-scholarship, for more information.

Jody Loudenslager, a 1995 Pennsylvania Rural Electric 
Association Youth Tour student from Trout Run, Pa., 
was among the 230 passengers killed July 17, 1996, 
when TWA Flight 800 exploded shortly after take-off 
from New York. Since Jody was committed to higher 
education, the scholarship was created to honor her and 
help Youth Tour participants with college costs.

Reach nearly 166,000 rural 
Pennsylvania households!  
Advertise in Penn Lines.  

For more information, please visit  
our website at www.prea.com/ 

penn-lines-magazine 
or call 717.233.5704
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plus living expenses. For somebody 
to choose family medicine with that 
amount of loan debt at our current 
reimbursement rate, it’s not worth it.”

Shortage areas
Across the country, nearly every kind 

of medical provider is in short supply, 
but some are in such dire need that they 
are referred to as Health Professional 
Shortage Areas (HPSA). The Health 
Resources & Services Administration 
scores HPSAs on a scale of 0-25, with 
higher scores meaning greater need.

To draw health care providers to these 
HPSAs, and encourage specialization in 
family medicine, the National Health 
Service Corps offers federally funded 
scholarships to health care providers to 
cover the cost of their education.

“They’ll pay for their tuition, books 
and everything like that while they’re 
in medical school,” says Dr. Bradley 
Miller, administrative director of the 
Williamsport Family Medicine Residen-

An American Association of Med-
ical Colleges study published in the 
Journal of the American Board of Family 
Medicine in 2016 reports 58 percent of 
graduating family medicine residents 
have more than $150,000 in education-
al debt and 26 percent have more than 
$250,000. According to the study, these 
levels of debt are contributing to a dire 
shortage of primary care physicians.

Dr. Morgan Rogers, a third-year resi-
dent at UPMC Susquehanna who grew 
up in Williamsport, Pa., says doctors 

choose family medicine for the service, 
not the money, but paying thousands of 
dollars a month in student loans would 
have deterred her from her chosen 
specialty.

“A family medicine physician is the 
best suited to go into a rural area if 
there are no other physicians,” says 
Rogers, who receives aid and loan 
repayment from UPMC Susquehanna. 
“I went to private medical school, and 
I was an in-state resident. Our tuition 
was $54,000 a year for all four years, 

calling all 
doctors

Bringing health care providers to rural areas

LEAVING STATE TO PRACTICE: Dr. 
Bradley Miller, administrative director of the 
Williamsport Family Medicine Residency at 
UPMC Susquehanna, right, discusses patient 
procedures with Dr. Daniel Conner, a resident 
at UPMC Susquehanna who grew up in rural 
Pennsylvania. Conner, who will graduate in June, 
will practice medicine in South Carolina due to 
the HPSA score requirements of his scholar-
ships.

By Michael T. Crawford 
Associate Editor

The call to medicine — to do good or to do no harm — has become as 
expensive as it is noble. Medical school tuitions, books and fees have 
not been spared the rising costs seen in any other discipline. Like other 

disciplines, financial incentives exist to ease the financial burden — some of which 
are exclusive to those hoping to serve rural areas.
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cy at UPMC Susquehanna. “Not every 
specialty can get them — they’re mostly 
geared toward primary care, which 
is our greatest need in rural areas. 
They are required then to work in an 
underserved area after they finish their 
residency program in primary care.”

After completing their residency 
requirements, doctors receiving the 
scholarships will need to serve in an 
area with a HPSA score, generally in 
the high teens or greater, according to 
Miller. Unfortunately for many parts of 
Pennsylvania — which typically have 
HPSA scores in the low- to mid-teens 
— these requirements for scholarships 
can force doctors completing their resi-
dency requirements within the Com-
monwealth to look outside the state for 
employment to meet their scholarship 
conditions. 

“I’ll be working in rural South Caro-
lina after I graduate at the end of June,” 
says Dr. Daniel Conner, a resident at 
UPMC Susquehanna who grew up in 
rural Pennsylvania. “I looked at a lot of 
places — pretty much all over the coun-
try. I was very interested in a position in 
Tioga County with a small group there, 

but unfortunately the HPSA scores are 
not high enough really anywhere that 
seemed to be a viable option for me.”

other avenues
For students unable to earn schol-

arships, both the state and the federal 
government offer loan repayment 
programs to providers who agree to 
practice in underserved areas. And — 
good news for rural Pennsylvania — 
the HPSA score requirements are much 
lower, Miller says.

“On the local level, a lot of hospital 
systems and physician groups will also 
offer their own type of loan repayment,” 
adds Miller, who grew up on REA 
Energy Cooperative lines. “For instance, 
a resident graduates from the family 
medicine residency program and wants 
to work in … Tioga County, for in-
stance. There are incentives — not only 
is the salary a bit higher, there are some 
payback incentives where they give you 
a lump sum right out of the gate and 
you work for three to five years.”

But whether a student is taking a 
scholarship or a loan repayment, if they 
don’t commit to their service, they’ll be 

paying that money back.
“If you don’t stay, then you have to 

pay them off, with interest,” Miller 
warns. “That’s the way all of them are, 
even the federally qualified ones.”

Footing the bill for a medical degree, 
or at least paying off the associated 
student loans, is no small boon, but 
it’s ultimately a short-term draw, not 
a long-term anchor, for some medical 
practitioners.

“The perception — that at least 
young trainees have — about rural 
areas is that they don’t have a lot of the 
glitz and glamour, restaurants and all 
that kind of stuff to fulfill their needs 
for cultural experiences,” Miller recalls 
of surveyed applicants who decided 
against rural practices. “It takes a lot to 
convince people to move to rural areas 
unless they themselves grew up in a 
similar area with similar resources.”

Selling the region
It’s why hospitals are trying not to 

limit themselves to dollars and cents 
when selling prospective health care 
professionals on rural Pennsylvania.

“We try to promote the region,” ex-
plains Andrew Rush, CEO for Somerset 
Hospital and Somerset Health Services, 
Inc. “In our area … we have a lot of 
outdoor activities, so we promote the 
hiking, biking, two ski resorts, multiple 
lakes within a reasonable distance, so 
sometimes that’s attractive to a physician 
and his or her spouse and family mem-
bers. We promote the cost of living, less 
traffic — some of those things to put in 
their mind as they make a decision.”

A 2015 Mayo Clinic study showed 
more than 54 percent of physicians 
show signs of professional burnout, 
often tied to work-life balance. In these 
cases, the most valuable recruitment 
tool turns out to be the staff hospitals 
already have.

“We promote our existing medical 
staff, which we’re very proud of,” Rush 
boasts. “We have physicians who have 
been here 35 years ... I think that in it-
self speaks highly of our region, highly 
of the organization, that they’ve been 
able to have a good work-life balance 
here in Somerset.” l

CRITICAL FINANCIAL AID: Dr. Morgan Rogers, a third-year resident at UPMC Susquehanna who 
grew up in Williamsport, reads a textbook on anatomy and physiology. Rogers, who receives aid and 
loan repayment from UPMC Susquehanna, says she would have had over $200,000 of student loan 
debt if not for financial aid and loan repayment programs.
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classified Advertisements classified Advertisementsclassified Advertisements
Penn Lines classified advertisements reach nearly 166,000 rural Pennsylvania households! Please note 
ads must be received by the due date to be included in the requested issue month. Ads received beyond 
the due date will run in the next available issue. Written notice of changes and cancellations must be re-
ceived 30 days prior to the issue month. Classified ads will not be accepted by phone, fax or email. For 
more information please contact Michelle M. Smith at 717-233-5704.

FREE Headings: 
• Around the House
• Business Opportunities 
• Employment Opportunities
• Gift & Craft Ideas
• Livestock & Pets
• Miscellaneous

• Motor Vehicles & Boats
• Nursery & Garden
• Real Estate
• Recipes & Food
• Tools & Equipment
• Vacations & Campsites
• Wanted to Buy

pLEASE SUBmit A cLEARLY WRittEn oR tYpEd  
SHEEt WitH tHE FoLLoWing REqUiREd inFoRmAtion:

o  cooperative members should please submit the mailing 
label from Penn Lines as proof of membership.

o  non-members should submit name, address, phone number, 
and email address, if applicable.

o month(s) in which the ad is to run.

o Ad copy as it is to appear in the publication.

o  Heading ad should appear under, or name of special heading 
(additional fee). See below for FREE heading options.

cLASSiFiEd Ad SUBmiSSion/RAtES 

Electric co-op members: 
$20 per month for 30 words or less, plus 50¢ for each additional word.

non-members: 
$70 per month for 30 words or less, plus $1.50 for each additional word.

Ad in all cApitAL letters: 
Add 20 percent to total cost. 

SpEciAL Headings: 
$5 for co-op members, $10 for non-members. Fee applies to any heading not 
listed under “FREE Headings”, even if the heading is already appearing in Penn 
Lines. For ads running a special heading in consecutive months, the fee is a one-
time fee of either $5 or $10 for all consecutive insertions. 

pAYmEnt:
please make cHEcK/monEY oRdER payable to: pREA/Penn Lines. 
Insertion of classified ad serves as proof of publication; no proofs supplied.

SEnd compLEtEd Ad copY And pAYmEnt to: 
Penn Lines Classifieds • P.O. Box 1266 • Harrisburg, PA 17108 

giFt & cRAFt idEAS

SPECIAL OFFER – BOTH COOKBOOKS 
FOR $12. “Country Cooking” – $5, including 
postage. “Recipes Remembered” – $7, 
including postage. Both of these cookbooks are 
a collection of recipes from men and women of 
the electric co-ops of Pennsylvania and New 
Jersey. Payable to: Pennsylvania Rural Electric 
Association, P.O. Box 1266, Harrisburg, PA 
17108. Write Attention: Cookbooks.

HEALtH inSURAncE

DO YOU HAVE THE BLUES regarding your 
health insurance? We cater to rural America’s 
health insurance needs. For more information, 
call 844-591-2797 (PA). Call us regarding 
Medicare supplements, too.

HUnting LAnd

LOOKING TO RENT LAND for turkey and deer 
hunting in Susquehanna County. Small group 
4-6 hunters. We would only be there a few times 
a year. Please call Steve: 410-708-8012.

HUnting LEASES

WANTED PROPERTIES 250 ACRES AND 
LARGER. Professionally managed hunting 
leases. Yearly income to offset property taxes. 
$1,000,000 liability insurance. Know who is on 
your property. www.nollsforestryservices.com. 
724-422-5525.

LAWn & gARdEn EqUipmEnt

HARRINGTONS EQUIPMENT COMPANY, 
475 Orchard Rd., Fairfield, PA 17320. 717-
642-6001 or 410-756-2506. Lawn & Garden 
equipment, Sales – Service – Parts. www.
HarringtonsEquipment.com.

100% gRASS-FEd BEEF

BURGER BY THE POUND. Quarters, halves, 
8 to 10-lb. sample packs. USDA–inspected. 
Information www.mccormick.farm or 814-472-
7259.

“AA” RooFing

EXPERTS IN HARD-TO-FIND LEAKS! Roof 
repairs – all types. House-barn roofs painted. 
Slate work – chimney repairs. Southwestern 
PA for over 40 years. Speedy service! 814-445-
4400.

ARoUnd tHE HoUSE

CLOCK REPAIR: If you have an antique 
grandfather clock, mantel clock or old pocket 
watch that needs restored, we can fix any 
timepiece. Macks Clock Repair: 814-421-7992.

SPECIAL OFFER – BOTH COOKBOOKS 
FOR $12. “Country Cooking” – $5, including 
postage. “Recipes Remembered” – $7, 
including postage. Both of these cookbooks are 
a collection of recipes from men and women of 
the electric co-ops of Pennsylvania and New 
Jersey. Payable to: Pennsylvania Rural Electric 
Association, P.O. Box 1266, Harrisburg, PA 
17108. Write Attention: Cookbooks. 

BUiLding SUppLiES   

FACTORY SECONDS of insulation, 4 x 8 
sheets, foil back. R-Value 6.5 per inch. Great for 
pole buildings, garages, etc. Many thicknesses 
available. Also blue board insulation sheets. 814-
442-6032.

STEEL ROOFING AND SIDING. Over 25 years 
in business. Several profiles cut to length. 29- 
and 26-gauge best quality residential roofing – 
40-year warranty. Also, seconds, heavy gauges, 
accessories, etc. Installation available. Located 
northwestern Pennsylvania. 814-398-4052.

BUSinESS oppoRtUnitiES

PAVING/SEALCOAT BUSINESS – Everything 
you will need to own your own paving/sealcoat 
business. Including vehicles, equipment and 
repeat client listing, etc. For more information, 
call 717-566-4112 or 717-776-7926.

conSULting FoREStRY SERVicES

NOLL’S FORESTRY SERVICES. Timber Sales, 
Appraisals, Forest Management Plans, Forest 
Improvement Work, Wildlife Habitat Management. 
FREE Timber Land Recommendations. 30 years 
experience. Visit www.nollsforestryservices.com. 
Call Ron, 724-422-5525.

CENTRE FOREST RESOURCES. Forest 
Management Services, Wildlife Habitat 
Management, Timber Sales, Appraisals. College-
educated, professional, ethical foresters working 
for you. FREE Timber Consultation. 814-571-
7130.

cRAnE SERVicE

NEED A LIFT? Crane service for all your lifting 
needs. Experienced, fully insured, Owner-
operated and OSHA-certified. Precision Crane 
LLC, Linesville, PA 814-282-9133.

dAtABASE SoFtWARE

CUSTOM DATABASE SOFTWARE written 
to your exact needs will simplify your record 
management and repetitive tasks. Stop using 
spreadsheets and expensive software that 
doesn’t meet your expectations. We build 
solutions for in-house use, shared-work 
environments, as well as mobile device and 
web-based use. 23 years experience – Noble 
Software Solutions – Phone: 814-467-6693. 
www.noblesoftsolutions.com.

 iSSUE montH Ad dEAdLinE
        April 2019  February 15
        may 2019  march 20
        June 2019  April 19
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LiVEStocK & pEtS

GO GET EM KENNELS – Rabbit dogs. AKC 
registered beagles. Pups – started – trained. 
Call Terry. 814-598-5143.

miScELLAnEoUS

FOR SALE: Buckets, forks, thumbs, grapple 
buckets and pallet forks for skid loaders, 
backhoes and excavators. Tires for backhoes, 
rubber tire loaders and excavators also. Call 814-
329-0118.

MASON: Doing all kinds of masonry work. Block, 
brick, Dryvit, and stone veneer or real stone 
walls. Repairs or new construction. Call Merlin 
at SLATE RIDGE MASONRY. 717-776-9774.

motoR VEHicLES & BoAtS

FISHING SHOW: Heidlersburg Fire Co., 
February 23-24, Saturday 8-4, Sunday 9-3. New 
and used tackle, custom-made lures, charter 
boats, guide services, daily seminars. Routes 15 
and 234, Gettysburg, Pa. 717-253-4175.

poWdER coAting

ALMOST ANYTHING METAL can be powder 
coated: auto parts, lawn furniture, wheels, etc. 
Restores, protects, preserves. 1,200-degree 
manifold coating. Arthurs Powder Coating, 263 
Sexton Road, Indiana, PA 15701. 724-349-3770.

REAL EStAtE

VIRGINIA’S EASTERN SHORE. Fishermen and 
beach lover’s paradise. Access Chesapeake 
Bay or Atlantic Ocean within minutes. Perfect 
for vacation/retirement dream home. Waterside 
Village 3/4 acre near marina, from $18,000 with 
storage for RV and boat. Beach access nearby. 
Clearview 1.8-acre waterfront on scenic cove 
$119,900. Many free boat ramps within minutes. 
Kirkwoodontheshore.com. 757-678-7631.

REcipES & Food

SPECIAL OFFER – BOTH COOKBOOKS 
FOR $12. “Country Cooking” – $5, including 
postage. “Recipes Remembered” – $7, 
including postage. Both of these cookbooks are 
a collection of recipes from men and women of 
the electric co-ops of Pennsylvania and New 
Jersey. Payable to: Pennsylvania Rural Electric 
Association, P.O. Box 1266, Harrisburg, PA 
17108. Write Attention: Cookbooks. 

SHAKLEE

FREE SAMPLE Shaklee’s Energy Tea. 
Combination red, green and white teas that are 
natural, delicious, refreshing, safe. For sample 
or more information on tea or other Shaklee 
Nutrition/Weight Loss Products: 800-403-3381 
or sbarton.myshaklee.com.

tRActoR pARtS – REpAiR/REStoRAtion

ARTHURS TRACTORS, specializing in vintage 
Ford tractors, 30 years experience, online 
parts catalog/prices, Indiana, Pa. 15701. 
Contact us at 877-254-FORD (3673) or www.
arthurstractors.com.

VAcAtionS & cAmpSitES

NEW SMYRNA BEACH, Fla., condo rental. 
Two bedrooms, two baths, pool. 200 yards from 
beach. Not available January - March. Call for 
rates. 814-979-8058 or 814-635-4020.

WAntEd – oLd BARnS 

WE BUY QUALIFIED old barns. We also 
dismantle old sheds, warehouses, and 
outbuildings. Call 814-329-4030. No Sunday 
calls. 

WAntEd to BUY

VINTAGE WOMEN’S and children’s clothing 
from the 1930s, 1940s, 1950s & 1960s. Men’s 
work wear/farm wear/denim 1900s to 1950s. 
Please no furs, suits, wedding gowns, hats or 
coats. 814-386-5763.

FORKS TO FIT SERIES 55 Clark Loader. For 
sale: 2 pairs, skidder tires with rims. Total 4 tires, 
size 23.1-26. 724-329-8604.

WindoW REpLAcEmEnt

ARE YOUR WINDOWS DRAFTY? We sell 
and install all styles of vinyl windows, double- or 
triple-pane glass options. Windows come with a 
lifetime warranty. Over 13 years of installing. We 
also do roofing. For a free estimate, call Matthew 
at 814-602-3892.

Have something to sell?
place a classified ad in

Please send me an application for the 2019-20 Pennsylvania 
Rural Electric Association Scholarship Trust Fund in Memory 
of William F. Matson. I am a high school senior and the son 
or daughter of a member or employee of an electric cooperative in 
Pennsylvania and New Jersey who belongs to the Pennsylvania 
Rural Electric Association.

 ___________________________________________
Name

 ___________________________________________
Address

 ___________________________________________
Town or City

 ___________________________________________
State  Zip

 ___________________________________________
Email address

 ___________________________________________
Name of Electric Cooperative

Attention High School Seniors
At least five $1,000 Pennsylvania Rural Electric Association Scholarships in Memory of  

William F. Matson are available for the 2019-20 college year.

fill out and mail this couponWho is eligible?
The Pennsylvania Rural Electric Association Scholarship Trust Fund in Mem-

ory of William F. Matson is offering scholarships to sons and daughters of members 
and employees of electric cooperatives in Pennsylvania and New Jersey who belong 
to the Pennsylvania Rural Electric Association. Applicants must currently be high 
school seniors and be able to furnish necessary aptitude test scores and financial need 
information. At least five $1,000, one-time scholarships will be awarded.

Important dates to remember
All applications and required information must be received no later than  

May 6, 2019. Finalists will be sent a follow-up questionnaire that must be 
returned by June 14, 2019. Scholarship awards will be announced at the  
Pennsylvania Rural Electric Association Summer Meeting in July 2019.

How to apply
To receive an application, simply fill out and mail the accompanying coupon 

or contact your local electric cooperative office. If you would like to receive 
the application via email, please include your email address or visit our website, 
www.prea.com, for more information.

Applicant: 
To request a scholarship application, mail coupon to:

The Pennsylvania Rural Electric Association Scholarship  
Trust Fund in Memory of William F. Matson
P. O. Box 1266
Harrisburg, Pa. 17108-1266

Or visit www.prea.com/prea-scholarship-trust-fund-memory-william-f-matson

NewScholarshipAds.indd   3 11/28/18   3:41 PM
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Seed-starting on the cheap
By George Weigel

You don’t need a greenhouse, a 
fancy seed-starting contraption 
or even “grow lights” to start 

plants from seed.

You just need a little know-how and 
planning to save a bundle by growing 
your own flower and vegetable seed-
lings in winter.

I’ve been doing it for decades, using 
a plant stand I cobbled together out of 
scrap lumber, some cheapie workshop 
lights from the home center and a cor-
ner of my unheated basement.

It’s not pretty, but it works. And I 
end up with the varieties I want, when 
I want them, and at a price far less 
than garden-center plants.

I built my three-tier, seed-starting 
station out of scrap 2-by-4’s and ply-
wood that nearby builders were throw-
ing out. It’s a little over 4 feet wide (to 
accommodate the 48-inch fluorescent 
light fixtures) and 2 feet deep (about 
the length of a seedling tray).

I hang two lights, side by side from 
chains, on each level. The chains 
let me move the lights higher as the 
plants grow. Plants grow best about 2 
to 3 inches below the lights.

I use one warm and one cool fluo-
rescent tube in each fixture. You don’t 
need expensive, high-powered grow 
lights if you’re just growing seedlings 
for a few weeks.

Growing in an unheated basement 
of about 50 degrees yields stockier 
plants than a sunny house window. 
Plants tend to get “leggy” upstairs as 
they stretch for the low winter light 
and warmer temperatures that speed 
growth.

I pore through the good, old-fash-
ioned seed catalogs to have my supe-
rior varieties on hand for February and 
March, when it’s time to start most 

george Weigel is a Pennsyl-
vania Certified Horticulturist, 
author of two books geared to 
gardening in Pennsylvania, and 
garden columnist for The Patri-
ot-News/Pennlive.com in Har-
risburg. His website is http://
georgeweigel.net.

spring plants.
Again, I turn to recycled materials 

for my pots, such as margarine, cut-
off milk containers, yogurt cups, and 
washed pots and cell packs from past 
plant purchases. Drill small holes in 
the bottom for drainage, and soak 
used containers in a solution of nine 
parts water to one part bleach to head 
off any lurking plant disease.

I start my seeds in vermiculite in the 
margarine tubs, covering the tops with 
used plastic wrap (to hold in mois-
ture) and setting them on recycled 
foam meat trays in a warm room.

Once the seedlings grow their first 
set of leaves, I transfer the best ones to 
individual pots or cell packs.

One thing I don’t scrimp 
on is potting mix. I use 
good-quality, light-weight, 
seed-starting mix in the 
pots and packs — not 
cheap, heavy, potting soil 
from the box store.

The potted seedlings 
then go on plastic seed-
ling trays under the lights, 
which I set with a timer to 
stay on for 14 hours each 
day.

To water, I add water to 
the trays and let the plants 
soak it up as opposed to 
watering over top of the 
leaves.

The riskiest part of the 
whole operation is get-
ting the seedlings ready 
to go outside. You can’t 
just move indoor-grown 
seedlings instantly into the 
cold, windy, bright world.

The trick is “hardening 
off” the seedlings by grad-
ually giving them more 

light and more wind exposure over a 
10-day period.

Fast-growing seedlings might be 
ready to harden off within six weeks, 
while slower growers might take 10 
weeks. Count backwards, including 
the sprouting time and 10-day harden-
ing-off period, to determine when to 
start what. l

WEIGEL’S WAY: Author George Weigel’s homemade, 
scrap-lumber, seed-starting station churns out hundreds of plants 
every spring.
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techtrends

Although solar energy has been 
commercially available for 
decades, the evolution of the 

solar market has grown faster and 
more expansively than some originally 
anticipated. With the price of solar 
rapidly declining over the last several 
years, combined with the significant 
evolution of battery storage technology, 
new products and systems are now 
within the reach of more energy con-
sumers. Let’s take a look at three of the 
latest improvements to better under-
stand the solar energy landscape.

new solar cell materials
Generally, when it comes to solar 

cell technology, there’s usually a trade-
off between the efficiency of the solar 
cell, or the measure of sunlight that 
hits the panel and actually becomes 
electricity, and the cell’s flexibility. 
Perovskite solar cells are an emerging 
class of cells. They differ from com-
mon silicon solar cells in that they’re 
flexible and have a higher reported 
efficiency. Their efficiency is report-
edly at 22.7 percent with the potential 
for 40 percent. To better understand 
these numbers, typical silicon photo-
voltaic cells generally achieve about 20 
percent efficiency, meaning 20 percent 
of the solar energy that passes through 
the cell becomes electricity.

Perovskite solar cells also have a 
unique flexibility that allows for the 
material to be painted or sprayed on 
surfaces. This opens up infinite oppor-
tunities for solar energy generation. 
Perovskite cells are currently being 
tested and developed by the Depart-
ment of Energy’s National Renewable 
Energy Lab.

Solar and storage
With increasing interest in solar 

energy, there is also a parallel interest 
in residential battery storage. Many 
electric utilities are seeing their con-
sumers with residential solar panels add 
batteries to their systems. By pairing 
storage with solar, batteries can provide 
limited to complete back-up during a 
power outage, depending on the size of 
the home and the device. For new solar 
installations, homeowners and utilities 
are increasingly including battery stor-
age to maximize the potential of the 
solar energy system.

Solar panel technologies
One of Tesla’s more revolutionary 

offerings is its solar rooftop. Rather 
than installing traditional solar panels 
to a home’s rooftop, Tesla is giving 
homeowners the option of turning the 
entire roof into a solar energy generat-

ing system through solar roof tiles. 
These extraordinary glass tiles come 

in various shades and sizes to com-
pliment your home’s design and are 
reportedly three times more durable 
than the average rooftop shingle. Tesla 
backs up this guarantee with a war-
ranty that lasts for the lifetime of your 
house. Because this technology is still 
very new, it has some maturing to do 
before it’s as deployable as traditional 
rooftop solar, but the future is looking 
bright. l

Kaley Lockwood writes on consumer 
and cooperative affairs for the National 
Rural Electric Cooperative Association, 
the national trade association represent-
ing more than 900 local electric cooper-
atives. From growing suburbs to remote 
farming communities, electric co-ops 
serve as engines of economic develop-
ment for 42 million Americans across 56 
percent of the nation’s landscape.

Watts new with solar
By Kaley Lockwood

CHANGING SOLAR: As the solar energy market continues to grow, consumers can expect new and 
improved technologies. Tesla’s solar roof, shown here, is made entirely of durable glass tiles that gen-
erate electricity through solar cells.
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punchlines

‘open concept’ living is too much  
togetherness

By Earl Pitts, American

Social commentary from Earl 
pitts — a.k.a. GARY BUR BANK, 
a nation ally syndicated radio 
per son ality — can be heard on 
the following radio stations that 
cover electric cooperative ser-
vice territories in Pennsylvania: 
WANB-FM 103.1 Pittsburgh; 

WARM-AM 590 Wilkes-Barre/ Scran ton; WIOO-
AM 1000 Carlisle; WEEO-AM 1480 Shippens-
burg; WMTZ-FM 96.5 Johnstown; WQBR-FM 
99.9/92.7 McElhattan; WLMI-FM 103.9 Kane; 
and WVNW-FM 96.7 Burnham- Lewistown. You 
can also find him at earlpittsamerican.com.

Destroyin’ America by promotin’ 
what they call the “open concept.” You 
ever seen that — they’re all the time 
pushin’ the “open concept.” That’s 
where the bottom floor of your house 
don’t got no walls. People walk in the 
front door — and there’s everythin’. 
The kitchen, the dinin’ room, the fam-
ily room, the livin’ room. All the fur-
niture is there, but there ain’t no walls 
to keep it separate. They’re not even 
rooms — they’re “areas.”

Who thought this was a good idea? 
I guess the idea is to keep the family 
together and save on buyin’ stuff to put 
on your walls. That’s not enough for me.

And people on the TV always explain 
the absence of drywall with dumb 
thinkin’. They say, “Hey, Chip,when 
I’m in the kitchen cookin’, I can still be 
talkin’ to my guests in the dinin’ room.” 
The other side of that is you might as 
well talk to them because you can’t get 
away from them, that’s for sure.

I need walls. Like when Pearl has 
her girlfriends over, I need to move 
to another room. If the other room is 
in the same room, just with different 
furniture, then I have not really gotten 
away from them, have I?  

Another thing, if you got that open 
concept, you got to spend way too 
much time keepin’ up with the dishes, 
not to mention the garbage. Life is too 
short to be that close.

Wake up, America! Hey Chip, what 

if a bat gets in the house? Good luck 
tryin’ to corner it in a room when the 
whole house is one room. I’m Earl 
Pitts, American. 

Today, I’m callin’ out the flag-
wavin’, red-blooded Americans 
out there to solve a crisis. We 

got to put aside our differences and 
come together.

People, I don’t know how to tell you 
this, but we got too much cheese. It’s 
true. We are stockpilin’ cheese. What 
happened was, apparently a bunch 
of Americans decided they don’t like 
cheese. And then to top it off, the 
government decided we can’t sell our 
cheese to some countries. 

Anyway, farmers kept makin’ cheese. 
You can see where this is goin’. From 
what I understand, we now have a stra-
tegic cheese reserve of 4 1/2 pounds 
of cheese for every man, woman and 
child in this country.

First off, don’t the government real-
ize that’s gonna draw mice? One day 
you’re trying to save the American 
dairy farmer, and the next day, America 
looks like a scene from the old movie 
“Willard.” And if I remember the movie 
correctly, things did not end well.

So we need to be buyin’ more 
cheese. I like cheese. And wouldn’t it 
be nice if Packers fans put real, actual 
cheese on their heads? And instead of 
a bloomin’ onion — everybody ordered 
the fondue appetizer. And come on, 
sub shops — one more little skimpy 
half-slice of cheese, please. 

Just talkin’ about cheese makes me 
hungry. And it reminds me about a list 

I saw recently — foods that only baby 
boomers eat. They said No. 1 was meat 
loaf. They also said baby boomers are 
the only people still eatin’ TV dinners, 
corn flakes, canned soup and plain toast. 

Well, that’s an interestin’ list. But 
might I suggest to all of you youngsters 
that meat loaf is not a baby boomer 
food. Meat loaf is America on the sup-
per table.

See, when you make a meat loaf, you 
mix together a bunch of ingredients. 
(Just like America, mixin’ together 
different cultures. That’s because your 
loaf — your country — is always better 
combined than when you just consider 
the individual parts.)

Then you put that meaty mixture in 
a pan. That would be your geographi-
cal country. Cook all those ingredients 
together for 200 or 300 years. And you 
got America — land of the free and 
home of the brave. Or 45 minutes for 
the meat loaf.

Wake up, America! I bet if we called 
it heritage grass-fed beef with artisan 
spices and baked it in a brick oven, 
y’all would be all over it. I’m Earl Pitts, 
American. l

You know, I have figured out if 
they ever run Chip and Joanna 
out of town for ruinin’ America, 

I know what the charges are gonna be.
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William Bothell

REA Energy

Jeanne Henry
Somerset REc

Amy proper
northwestern REc

Sue Leonard
tri-county REc

ruralreflections

more favorite photos

We featured winners of the 2018 Rural Reflections 
contest in January and awarded each of the pho-
tographers $75. This month, we present the 2018 

runners-up, each of whom wins $25.
Amateur photographers are encouraged to send photos to 

Penn Lines Photos, P.O. Box 1266, Harrisburg, PA 17108-1266. 
Include name, address, phone number and the name of your 
electric cooperative. Winners will be named in five categories: 
artistic, landscape, human, animal and editor’s choice.

Please send spring photos by March; summer photos by 
May; fall photos by July and winter photos by September. 
Photos submitted in 2019 will be returned in early 2020 if you 
include a self-addressed, stamped envelope. l
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