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wear and very
user-friendly.
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big improvement
in my hearing.”    R.S. – Perry, PA

“Thank you for making an
affordable hearing aid that works 
so well.”             L.M. – Butler, PA

FREE BATTERIES • FREE SHIPPING • FREE SUPPORTFREE BATTERIES • FREE SHIPPING • FREE SUPPORT

$299           $FDA
REGISTERED

HEARING AID

ONLY 

EACH!           

45-DAY
RISK-FREE

TRIAL

The Apollo-6200 is a genuine FDA registered 100% digital hearing
aid that gives you the BEST technology for the BEST price. 
Packed with American Made electronics in a durable, easy to 
maintain hearing aid ensures you get crisp, clear sound. Advanced 
technology focuses on the sounds you want to hear and feedback 
cancellation virtually eliminates squeal. Discreet slim-tube design 
gives you the most natural sound with total comfort. 

“This technology is 
awesome. Clarity of 
words is fantastic.”

T.D. – York, SC

SAME HIGH-QUALITY DIGITAL HEARING AIDS
OFFERED BY AUDIOLOGISTS AND ENT’S.

FREE BATTERIES • FREE SHIPPING • FREE SUPPORT

FDAFDA
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HEARING AIDHEARING AID
SEND NO MONEY NOW!

FOR QUALIFIED BUYERS.
SAVE 
OVER
85%
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HEARING AID 

STORE!

Conversations remain clear
even in noisy environments

Helps you focus on the sounds
you want to hear, not the noise
around you.
Crisp, clear sound thanks to
4 channel compression

Trusted Since 1979

100%

GUARANTEED

Satisfaction

RE
GISTERED

• Hearing aids by mail
 for more than 39 years
• Over 750,000 satis� ed
 customers

A typical hearing aid costs at least $2,300 but your price is 
nowhere near that with this special offer! Try the Apollo-6200 
with NO MONEY DOWN completely Risk-FREE for 45 days in 
the comfort of your own home and see if it’s everything we’ve 
promised. Call today and mention promo code 69-195!

PROMO
CODE

69-195

Try the Apollo™-6200
Risk-FREE for 45 days!

1-888-847-1189
By phone (M-F • 8am - 5pm CST)

A+ Rating
Better Business Bureau

AMERICAN MADE

TECHNOLOGY

www.HearingHelpExpress.com

If you like it then pay only $299 each
or simply send it back.

SEND NO MONEY NOW!

Visit us online. Send no money offer is not available online.

LIMITED TIME OFFER EXPIRES 4/30/19

FREE
BATTERIES

DURING 45-DAY TRIAL

FREE
SUPPORT!

FREE
SHIPPING! PAYMENT

PLANS AVAILABLE!

45-DAY RISK-FREE TRIAL INCLUDES:
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keepingcurrent

News from across the Commonwealth

2019 farm Show kicks off 
new beer competition

Craft beer — one of Pennsylvania’s 
fastest expanding industries – is one 
of the new competitions at the 2019 

Pennsylvania Farm Show, taking place 
Jan. 5-12 in Harrisburg. First-, second- 
and third-place ribbons will be award-
ed in multiple classes, with winning 
beers to be displayed during the show.

With 3.9 million barrels of beer 
produced in 2017, Pennsylvania is 
ranked No. 1 in the U.S., according to 
the Brewers Association. Competition 
scoring will be based on association 
beer style guidelines. In addition to 
ribbons, awards will be given for Best 
of Show and PA Preferred Brew. The 
highest overall score will receive the 
PA Preferred Legacy Award.

Other new features during the 
Farm Show this year include: a STEM 
(science, technology, engineering and 
math in agriculture) Expo on Jan. 8, 
an Artisans Alley with displays and 
demonstrations of a variety of hand-
crafts, a new focus on organic farming, 
and a competition in which artists will 
try their hand at creating 2-D and 3-D 
art from dried seeds and beans.

The theme for the 103rd Farm Show 
is “Inspiring Pennsylvania’s Story,” 
with a focus on the ways that agricul-
ture has affected the lives of Pennsyl-
vanians through the years.

For more information on the week-

long celebration of Keystone State agri-
culture, go online to farmshow.pa.gov. 
Admission to the show is free; parking 
is $15 in all Farm Show Complex-oper-
ated parking lots.

penn State designated as 
affiliate of bee campus 
USA program

Penn State University is the 55th 
U.S. educational institution to be cer-
tified as an affiliate of the Bee Campus 
USA program, which is designed to 
combine the strengths of institutions 
to benefit pollinators.

Penn State’s efforts to improve the 
landscape for pollinators include: the 
construction of a pollinator garden at 
The Arboretum at Penn State, the addi-
tion of ecologically healthy and pollina-
tor-friendly landscapes throughout the 
campus, and the installation of land-
scapes in numerous campus locations 
that mimic wild landscapes featuring 
plants that are layered and intermixed 
in an effort to increase species diversity 
and eliminate the need for mulch. The 
campus is also home to the Center for 
Pollinator Research, which is dedicated 
to protecting pollinators, and students 

participate in 
the Beekeeper’s 
Club.

Penn State 
officials report 
that Bee Campus 

USA and Bee City USA are part of the 
Xerces Society for Invertebrate Conser-
vation, a nonprofit organization based 
in Portland, Ore., whose mission is to 
galvanize campuses and cities to sustain 
pollinators by providing them with a 
healthy habitat. Pollinators, including 
various types of bees, butterflies, moths, 
beetles, flies, and hummingbirds, are 

responsible for the reproduction of 90 
percent of the world’s wild plant species 
and one in every three bites of food 
consumed by people.

preliminary statewide bear 
season figures released

Results from the 2018 statewide bear 
season show 1,993 bears were taken in 
Pennsylvania, which reflects a 10 per-
cent increase compared to the 1,796 
bears taken during the four days of 
the statewide season in 2017. Archery, 
early-bear, and extended-bear season 
harvest data is not included in the 

2018 preliminary report, and will be 
tabulated and released in the coming 
months.

Pennsylvania Game Commission 
officials report bears were harvested 
in 55 Pennsylvania counties during 
the statewide bear season with the top 
10 bears processed at check stations 
weighing 600 pounds or more. The 
largest bear harvested was a male 
weighing 780 pounds taken with a 
rifle on Nov. 19 in Howe Township, 
Forest County. The second largest was 
a 708-pound male taken with a rifle 
on Nov. 20 in Harvey’s Lake Borough, 
Luzerne County. l



5  |   JAN UARY 2019

1013⁄16

101⁄2

103⁄4
107⁄8

1013⁄16

101⁄2

103⁄4
107⁄8

8
1
⁄4

8
8
1
⁄8

7
7
⁄8

7
3
⁄4
7
5
⁄8

8
3
⁄8

8
1
⁄4

8
8
1
⁄8

7
7
⁄8

7
3
⁄4
7
5
⁄8

8
3
⁄8

8
1
⁄4 8

8
1
⁄8

7
7
⁄8

7
3
⁄4

7
5
⁄8

8
3
⁄8

8
1
⁄48

8
1
⁄8

7
7
⁄8
7
3
⁄4

7
5
⁄8

8
3
⁄8

107⁄8

101⁄2

1013⁄16
103⁄4

107⁄8

101⁄2

1013⁄16
103⁄4

B_I_V = Live Area: 7 x 9.75, 1 Page, Installment, Vertical  

updated 6.22.2018

Price

R

Logo &

Address

R

Job
Code

R

Tracking
Code

R

Yellow
Snipe

R

Shipping
Service

R

PUBLICATION MUST MATCH CODES TO INSERTION ORDER.

NEVER GUTTER THE COUPON.

Personalized Diamond & Topaz Ring

•

•

•

2 Dozen Genuine 

Mocha and 

White Diamonds 

Over 1.5 Carats of
Genuine White Topaz

Hand-crafted in Solid

Sterling Silver with
18K Gold Plating

Custom Personalization

Celebrate Your

Today, Tomorrow and Always

*For information on sales tax you may owe to your state, go to bradfordexchange.com/use-tax.

©2018 The Bradford Exchange  01-29013-001-BIBV19

Not Available in Stores—Order Now!

An outstanding value at $149*, the ring is payable in 5 easy installments of $29.80 and backed by our 120-day unconditional guarantee. 

It arrives, along with a Certifi cate of Authenticity, in a custom case. To reserve yours, 

send no money now; just mail the Priority Reservation. You won’t fi nd this 

exclusive ring anywhere else. So don’t miss out—order yours today!For Fastest Delivery, Order Now

1-866-768-6517
bradfordexchange.com/29013

Celebrate a special, forever love with rare and enduring beauty. Introducing the “Today and Always” Personalized Diamond & Topaz Ring, 

an exclusive design that you can personalize just for you! Exquisitely hand-crafted of solid sterling silver, this gorgeous ring features beautifully 

intertwined bands. Two of the bands shimmer with a total of 24 genuine mocha and white diamonds which gracefully wrap into a final 

magnifi cent display of 3 genuine white topaz—over 1.5 carats—symbolizing a love that is for today, tomorrow and always. An 18K gold-plated 

center band is engraved with your two names, and engraved inside the band is a meaningful sentiment. 

*Plus a total of $11.98 shipping and service, 
plus sales tax (see bradfordexchange.com). 
Sales subject to product availability and order acceptance.
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                                                  Name (Please Print Clearly)
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City                                                  State                Zip
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LIMITED-TIME OFFER

P.O. Box 806, Morton Grove, IL  60053-0806

PRIORITY RESERVATION                     SEND NO MONEY NOW

SATISFACTION GUARANTEED
To assure a proper fi t, a ring sizer will be sent to you after your 

reservation has been accepted.
Shown actual size

Reservations will be accepted 
on a fi rst-come, fi rst-served 

basis.  Respond as soon as 
possible to reserve your ring.

2 names, up to 

10 letters each.

Name #1

Name #2

We must receive your order by 2/3/19 for Valentine’s Day delivery.  Call 1-866-768-6517 or visit bradfordexchange.com/29013

01_29013_001_BIBV19.indd   1 11/16/18   8:45 AM
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command, control and energy savings 
for co-op members

By Derrill Holly

energymatters

Artificial intelligence is changing 
the way we live, and that has 
the potential to bring major 

changes to the way we use energy.

Smart home automation, with a utility 
connection, allows folks from all income 
levels to become more energy efficient 
to varying degrees. Using a platform to 
further tie together appliances and loads, 
consumers can pick and choose their 
preferred efficiency routes depending on 
their lifestyle and budgets.

turning words to actions
According to the Consumer Tech-

nology Association, about 5.5 million 
Wi-Fi-enabled devices are added to the 
internet each year, and by 2020, the 
total is expected to surpass 21 billion. 
That has designers and manufacturers 
of consumer products looking for new 
ways to add value to their products 
with Wi-Fi-enabled features.

As artificial intelligence devices 
create opportunities for home automa-
tion, consumers will play larger roles 
in deciding how and when systems in 
their home are controlled.

Smart thermostats have been around 
for a while, and models that intercon-
nect with home automation systems 
get a lot of attention. Apps developed 
for those products are also available 
for both Android and iPhone. 

changing sources, needs
As the energy sources we use to 

generate power evolve, and manage-
ment of the electric grid becomes 
more agile and sophisticated, the true 
potential of energy load control pro-
vides opportunities for more savings 
through wholesale power supply. 
That’s challenging electric co-ops to 

find additional ways to strengthen 
partnerships with consumer-members 
who are more interested than ever in 
actively managing their energy use. 
Two-way, real-time communications 
and artificial intelligence offer oppor-
tunities to learn consumer preferences 
and how best to reduce energy during 
peak demand periods.

New all-electric homes
Home automation controllers and 

smart phone apps are producing an 
endless string of new commands daily, 
and while many may not work seam-
lessly, they are likely to continue to 
improve. 

“We could soon see serial com-
mands allowing your appliances to 
interact with other devices,” says Keith 
Dennis, senior director of strategic ini-
tiatives for the National Rural Electric 
Cooperative Association, who cited 
household systems including heat 
pumps and heat pump water heaters 
as examples. 

“Your HVAC system could learn 
your schedule and regulate heating 
and cooling for your comfort based 
upon when you are home,” says Den-
nis. “Instead of maintaining a steady 

supply of hot water when no one is 
home to use it, water could be heated 
during periods when demand is low-
est and electricity costs less, and then 
boosted to ideal temperatures to meet 
specific needs like bathing, laundry, or 
washing dishes.”

Many electric co-ops have supported 
water heater load control programs 
for decades. Consumers are not overly 
concerned about when their water 
is heated as long as it is available on 
demand. 

“Manufacturers and vendors are 
actually building shared access and 
control into these systems with utili-
ties,” says Dennis. “The most success-
ful models in the end will work seam-
lessly with the co-op to provide value 
to the member, and not necessarily 
something that is directly managed by 
the member.” 

According to Dennis, new induction 
stovetops, energy efficient convection 
ovens and some countertop appliances 
offer more opportunities for efficiency 
in the kitchen –– and the common 
trait of these efficient products is that 
they are all electric. 

While consumers are not expected 
to quickly embrace many of these new 
options until they reach the “plug-
and-play” level of convenience, smart 
appliances and home automation sys-
tems could within a few years lead to 
rebates and other incentives designed 
to encourage electric co-op members 
to retire older appliances to enhance 
their home’s energy efficiency. l

Derrill Holly writes on consumer 
and cooperative affairs for the National 
Rural Electric Cooperative Association, 
the national trade association represent-
ing more than 900 local electric cooper-
atives. 



  |   JAN UARY 2019 7

FREE
WITH ANY PURCHASE 20%

OFF

SUPER COUPON

ANY 
SINGLE 
ITEM*

900 Stores Nationwide • HarborFreight.com

SUPER COUPON

At Harbor Freight Tools, the “Compare to” price means that the specifi ed comparison, which is an item with the same or similar function, was  
advertised for sale at or above the “Compare to” price by another national retailer in the U.S. within the past 90 days. Prices advertised by others 
may vary by location. No other meaning of “Compare to” should be implied. For more information, go to HarborFreight.com or see store associate.

Limit 1 coupon per customer per day.  Save 20% on any 1 item purchased. *Cannot be used with 
other discount, coupon or any of the following items or brands: Inside Track Club membership, 
Extended Service Plan, gift card, open box item, 3 day Parking Lot Sale item, compressors, 
fl oor jacks, safes, saw mills, storage cabinets, chests or carts, trailers, trencher/backhoe, 
welders, Admiral, Ames, Bauer, Cobra, CoverPro, Daytona, Diamondback, Earthquake, Fischer, 
Hercules, Icon, Jupiter, Lynxx, Poulan, Predator, Tailgator, Viking, Vulcan, Zurich. Not valid on 
prior purchases. Non-transferable. Original coupon must be presented. Valid through 5/15/19.

Cannot be used with other discounts or prior purchases. Original coupon must be presented. 
Valid through 5/15/19 while supplies last. Limit 1 FREE GIFT per customer per day.

*Original coupon only. No use on prior purchases after 30 days from original purchase or without original receipt. Valid through 5/15/19.
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FREE
WITH 

ITEM  98025/30756/63604/63758
63759/69096 / 90899  shown

 7 FUNCTION 
DIGITAL 

MULTIMETER 

COMPARE TO

$ 1672 
PROSKIT

MODEL: MT-1210

•  3.5" LCD Display
• Battery Included 

ITEM  62915 / 60600  shown

$ 21499  21499

SAVE  
 $129 

SUPER 
COUPON

Customer Rating
NOWNOWNOW

$ 1 69 99  

 AIRLESS PAINT SPRAYER KIT 

COMPARE TO

$ 299 
 GRACO 

MODEL:  262800 

ITEM  60658 / 97711  shown
$ 3999 $ 39$ 99

SAVE  
 69% 

SUPER COUPON

Customer Rating

NOWNOWNOW

$ 1 9 99  

 3/8" x 14 FT., GRADE 43
TOWING CHAIN 

COMPARE TO $ 6499 
 MIBRO MODEL:  426920 

•  5400 lb. 
capacity 

$ 5699 $ 5699

SAVE  
 59% 

SUPER 
COUPON

Customer Rating
 3 GALLON, 100 PSI OIL-FREE 

AIR COMPRESSORS 

COMPARE TO $ 9862 
 PORTER-CABLE MODEL:  PCFP02003 

• Air delivery:
0.6 CFM @ 90 PSI
1 CFM @ 40 PSI

$ 99

$ 39 99  
YOUR CHOICE

ITEM 69269/97080 shown
A. HOT DOG

ITEM  61615/60637 
 95275  shown

B. PANCAKE
A B

ITEM 64545/64552/64832/ 68053
62160/62496/62516 / 60569  shown

$ 7999  7999SAVE  $65 

SUPER 
COUPON

Customer Rating

$

NOWNOWNOW

$ 5 9 99  

 RAPID PUMP® 1.5 TON 
LIGHTWEIGHT ALUMINUM 
FLOOR JACK 

COMPARE TO

$ 12568 
 K TOOL 

MODEL:  KTI63094 

•  3-1/2 pumps lifts most vehicles
• Lifts from 3-1/2" to 14-1/8"
• Weighs 34 lbs. 

ITEM  63537/64195 / 63852  shown

$ 26999  269 26999

SAVE  $470 

SUPER 
COUPON

Customer Rating

NOWNOWNOWNOWNOWNOW

$ 239 99  

 20 VOLT LITHIUM CORDLESS
EXTREME TORQUE
1/2" IMPACT WRENCH KIT 

COMPARE TO

$ 71085 
 SNAP-ON 

MODEL:  CT8850PDB, 
CTB8185, CTC720 

•  4.0 amp hour 
battery 

ITEM  69385/62388/62409/62698 / 30900  shown

$ 599 $$ 599 SAVE 
 45% 

Customer Rating

NOWNOWNOW

$ 3 99  

 10" PNEUMATIC 
TIRE 

COMPARE TO $ 735 
 FARM & RANCH MODEL:  FR1055 

ITEM 62434, 62426, 62433, 62432, 
62429, 64178, 64179,  62428  shown

$ 599 $$$ 599

SAVE  54% 

SUPER 
COUPON

Customer Rating

NOWNOWNOW

$ 499  

 MECHANIC'S
GLOVES 

COMPARE TO

$ 1102 
 VALEO 

MODEL: 25521

 900 MAX. STARTING/
700 RUNNING WATTS 
2 HP (63 CC) 2 CYCLE 

GAS GENERATOR 

ITEM  63024 / 63025  shown

$ 10999  10999

SAVE  
 $40 

SUPER COUPON
Customer Rating

 1099999

NOWNOWNOW

$ 89 99  
COMPARE TO $ 12999 
 POWER PRO MODEL:  56101 

•  5 hour run time 
@ 50% capacity 

ITEM  63094/60405/63056/63057
63150 / 61524  shown

$ 1199 $ 1199

SAVE   87% 

SUPER COUPON
Customer Rating

NOW

$ 699  

 4 PIECE, 1" x 15 FT. 
RATCHETING TIE DOWNS 

COMPARE TO $ 5488 
 ATE TOOLS MODEL:  33079 

•  400 lb. working load 

ITEM  60524/62534/56213 / 69643  shown

$ 3799 $$ 3799
SAVE  
 50% 

SUPER 
COUPON

Customer Rating

NOWNOWNOW

$ 29 99  

 60 LED SOLAR 
SECURITY LIGHT 

COMPARE TO $ 5999  SUNFORCE MODEL:  82123 

 Includes 6V, 
900 mAh NiCd 
battery pack. 

ITEM  61840/61297/63476 / 61258  shown

$ 6999 $ 6999

SAVE  
 $140 

SUPER COUPON

Customer Rating

 shown

NOW

 shown

NOWNOW

$ 49 99  

 2500 LB. ELECTRIC WINCH WITH
WIRELESS REMOTE CONTROL 

COMPARE TO

$ 18999 
 SUPERWINCH 

MODEL:  1125220 

 Voted Best 
Winches 

•  Weighs 14.3 lbs.
• 11-1/8" L x 

4-1/2" H 

ITEM  5889/62281 / 61637  shown

SAVE  
 84% 

SUPER 
COUPON

Customer Rating

NOWNOWNOW

$ 9 99  

 29 PIECE
TITANIUM

DRILL BIT SET 

COMPARE TO

$ 6499 
 DEWALT 

MODEL:  DW1369 
$ 1699 $ 1699

ITEM  64486 / 63483  shown

$ 2699 $ 2699SAVE  
 63% 

SUPER 
COUPON

Customer Rating

NOWNOWNOW

$ 1 9 99  

 24 FT., 18 BULB, 12 SOCKET 
OUTDOOR STRING LIGHTS 

COMPARE TO $ 5498 
 PORTFOLIO MODEL:  SLC12BK 

ITEM  69684/61970 / 61969  shown

$ 18999  18999

SAVE  
 $109 

SUPER 
COUPON

Customer Rating

$ 1899999

NOWNOWNOW

$ 139 99  

 12" DOUBLE-BEVEL 
SLIDING COMPOUND 
MITER SAW 

COMPARE TO $ 249 
 RYOBI MODEL:  TSS120L 

 Blade sold 
separately. 

•  Laser 
guide 

ITEM  67646/63418/63419 / 63417  shown

$ 13999  13999

SAVE  $189 

SUPER 
COUPON

Customer Rating

9999 NOWNOWNOW

$ 1 09 99  
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planning for rural posterity

By Kathy Hackleman 
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GRANT RECIPIENTS: First-graders at 
Conemaugh Valley Elementary School in 
Johnstown, Pa., react to the news that their 
class is the recipient of a $6,500 grant from 
the Community Foundation for the Alleghenies. 
Funds will be used for software and equipment 
allowing the schools to enhance learning in the 
areas of coding and engineering for all first-grad-
ers in the Conemaugh Valley School District.

When Pennsylvanians 
consider their legacy and 
develop a plan for the 

eventual distribution of their estate, 
most reflect on the recipients of that 
transferred wealth — possibly their 
church or favorite charity, but almost 
certainly their children, grandchildren, 
and great-grandchildren. Due largely to 
the continuing out-migration of young 
people from rural counties, the result is 
that many dollars left by longtime rural 
residents to their younger heirs are on 
track to leave these areas forever.

— just 5 percent — of that wealth 
through philanthropic efforts, local-
ly determined goals of community 
and economic development could be 
achieved,” says Barry Denk, director 
of the Center, a bipartisan, bicameral 
agency of the General Assembly. “The 
transfer of wealth effort promotes the 
idea of considering a community foun-
dation as an heir to one’s estate.” 

The Center’s 2016 study estimates 
that in the decade between 2016 and 
2025, about $310 billion will transfer 
from one generation to another in 
Pennsylvania. Across Pennsylvania, that 
means a 5 percent giving goal could 
yield $15.5 billion over the same  
10-year period. Although the study 
shows the highest wealth is in Philadel-
phia and Pittsburgh and their suburbs, 
and in the eastern portion of south-cen-
tral Pennsylvania, it also shows chari-

Back in 2008 and again in 2016, the 
Center for Rural Pennsylvania (Center) 
sponsored research that provided an 
estimation of wealth existing in each of 
the state’s 67 counties, and to project 
how that wealth would be transferred 
over an extended period.

“The Center wanted to encourage 
conversations within communities 
about how, by capturing a portion 

Encouraging community investment in Pennsylvania

table giving potential is found in every 
Pennsylvania community.

The Center’s board chairman, state 
Sen. Gene Yaw (R-Lycoming), notes 
all Pennsylvania communities would 
benefit if their residents set aside  
5 percent of their estate for community 
foundations. (A community founda-
tion is a tax-exempt organization set 
up to enable people with philanthropic 
interests to support the issues they care 
about, either while they are still alive or 
through their will. Any size donation is 
welcome.) 

“Each of Pennsylvania’s 67 counties is 
estimated to realize a transfer of wealth, 
some in the hundreds of millions and 
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some in the billions, which underscores 
some real philanthropic prospects over 
the next 10 or even 50 years,” Yaw says. 
“I’m encouraged by the wealth scenar-
io, particularly for our rural communi-
ties … It is our hope and expectation 
that, with these wealth transfer esti-
mates, residents will understand the 
power that charitable giving can have 
in improving a community’s quality of 
life for generations to come.”

Yaw notes that charitable giving is a 
personal decision, and there are many 
residents who take the future of their 
rural communities very personally.

“Just think what could be achieved 
over the next 10 or 20 years if we 
include our community as one of our 
heirs,” he states.

planting a seed
State Rep. Garth Everett (R-Ly-

coming), who serves as vice chairman 
of the Center’s board, agrees with Yaw.

“What appeals to me the most about 
the Center’s transfer of wealth initiative 
is the local control and ownership,” 
Everett notes. “The Center’s intent in 
sponsoring this research was to provide 
communities with sound information 
about a grassroots approach to captur-
ing just a small portion of the wealth 
that exists within, and how it can be 
used for investing in locally determined 
projects through community founda-
tions.”

It is important to note, he adds, that 
the idea of transfer of wealth is not 
targeted at only those who traditionally 
support community philanthropy.

“The successful wealth transfers the 
Center studied included donations 
ranging from a few hundred dollars to 
a vehicle, to livestock, to inclusion in 
an insurance policy,” Everett says. “It 
gives all residents a chance to partic-
ipate at a level that fits within their 
ability. More importantly, it’s a way in 
which all residents can have a say in 
their community’s future by investing 
in people and projects that continue a 
desired quality of life for generations 
to come.”

As the president and executive direc-
tor of one of rural Pennsylvania’s com-

munity foundations, Mike Kane says 
rural residents can shape the commu-
nity they live in through their support 
of similar foundations. Kane, who has 
been at the Community Foundation 
for the Alleghenies for 18 years, says 
Pennsylvania’s community foundations 
are unusual and important assets.

“We have over 700 funds here; we 
work for the donors,” he says. “The 
donors direct us to manage their 
philanthropy in a variety of ways. Some 
say they would like to support ‘X’ or 
‘Y’ charitable organizations. Others 
want to establish scholarships. Some 
are interested in fields such as conser-
vation and we work to find things that 
fit. Others say, ‘I love where we live, so 
I would like to set up a fund and you 
decide where the money goes.’”

investing in community
Kane explains nonprofit organi-

zations, especially those in smaller 
communities, need financial resources 
to carry out their missions. Those funds 
are not always easy to come by as many 
don’t qualify for grants due to the small 
populations they serve.

“There really isn’t anything else like 
a community foundation,” Kane says. 
“They offer a chance for you as a donor 
to really think about what you and your 
family have valued in your community 
and say, ‘Here’s what we would like to 
see happen.’”

As an example, 
Kane shares informa-
tion about a new fund 
— one so new that it 
hasn’t even been for-
mally announced.

“We had a be-
quest from someone 
who was interested 
in connecting high 
school graduates to 
the trades, and so we 
are going to have a 
significant endow-
ment that will go 
toward scholarships 
for students from 
Cambria and Som-
erset counties who 

want to enter trade school,” Kane says. 
“We are looking at the four or five 
highest-priority area jobs that are in the 
trades and we are going to focus the 
scholarships there.”

The foundation, which in addition 
to Cambria and Somerset counties also 
serves Bedford and Indiana counties, 
is using the donor funds to do exactly 
what the donor wanted, but it also is en-
suring the funds benefit the community.

“If we focus on welding and machin-
ing where there is a local demand, not 
only have we given that kid a job with 
a living wage, we have kept someone in 
the area,” Kane notes. 

While the Community Foundation 
for the Alleghenies covers several 
counties, there are also smaller foun-
dations that make a huge difference in 
their communities. One example is the 
Women Who Care initiative through 
the Elk County Community Founda-
tion, which recently started an affiliate 
organization in McKean County.

“Women Who Care started about 
nine years ago when we recruited wom-
en who would give a minimum of $100 
annually,” explains Paula Fritz Eddy, 
executive director of the Elk Coun-
ty and McKean County Community 
Foundations. “So far, we have provid-
ed $187,000 for small nonprofits that 
wouldn’t have had the extra monies 
to start a new project or enhance an 
ongoing project.”

e
lk

 c
o

U
N

tY
 c

o
m

m
U

N
it

Y
 f

o
U

N
d

At
io

N

CAMP FLUTTERBYE: Participants at Camp Flutterbye, a day camp for 
children and teens who have experienced a loss through death, share 
their feelings through art. Funding for the camp was partially provided 
through a grant from Women Who Care, a charitable organization of 
area women whose grant funding is administered by the Elk County 
Community Foundation.
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PENNSYLVANIA BY THE NUMBERS: The estimated current net worth (in billions) of Pennsylvania resi-
dents in 2015 is shown in the top map of Pennsylvania counties, while the total transfer of wealth opportu-
nity between 2016-2025 is shown (in billions) in the bottom map.

The initiative is only a small part of 
what the foundation does, but many 
of the women who are a part of the 
Women Who Care effort have gone on 
to open a donor-advised fund, a schol-
arship fund or named the foundation in 
their estate plans. 

“When I talk to people, I ask them to 
think about their community as a dis-
tant cousin that you might want to help 
support,” Eddy says. “If you love your 
community and what it stands for, you 
can help. Without everyone’s support, 
small communities are slowly going to 
become ghost towns.”

Although part of her job description 
is to find funding sources, Eddy says 
she prefers not to ask people directly 
for money.

“Instead, I tell the community 

foundation story,” she says. “Often, we 
are known for giving grants or scholar-
ships, but our true mission is working 
with people and helping them to con-
nect to the causes that matter to them 
in their community.”

Denk notes the foundation serving 
Elk County is a great example of what 
can be done in a rural county of only 
30,000 residents. He wants to spread 
the word about how important a  
5 percent gift could be to any commu-
nity if bundled together with other gifts 
through a community foundation.

As for how that’s working out, Denk 
says the Center’s research results have 
been widely distributed across the state, 
to all members of the General Assembly 
and to community foundations. Media 
releases have generated many requests 

for copies, and Center staff members 
have made presentations to community 
foundations, local leadership devel-
opment classes, tourism development 
groups, and economic development 
agencies.

“The Center’s hope is that the 
transfer of wealth study leads to con-
versations, strategies and then efforts 
at the local level to capture some of 
the wealth for investment in locally 
determined projects,” Denk notes. “The 
success that rural communities in other 
states have had proves that transfer-of-
wealth strategies tied into a community 
foundation work.”

doing it ourselves
“We have a lot going for us: a rich 

history, breathtaking landscapes, good 
local colleges, robust job training 
programs, extraordinarily low costs of 
living,” Kane says. “And our people, 
talented people with great ideas and 
energy to match, want to see this area 
thrive.”

But, he adds, “Our challenges are also 
well-documented: a drug epidemic that 
knows no socioeconomic boundaries, 
higher-than-average-unemployment 
with no large-scale employers on the 
horizon, blight and shrinking govern-
ment support.”

Nobody, he says, is coming to save 
rural Pennsylvania. 

“We have to do it ourselves,” he 
emphasizes. “And we have everything 
we need to make it happen. … We are 
in the midst of the largest transfer of 
wealth in history. It’s the money chang-
ing hands from baby boomers to Gener-
ation X. Imagine what would happen 
if a tiny percentage were set aside to 
do good. Structured well, that’s money 
that could do good in perpetuity. That 
means it doesn’t just get spent and go 
away. It can help forever.”

More information about Pennsylva-
nia’s numerous community foundations 
can be found at The Grantsmanship 
Center Inc. at tgci.com/funding-sourc-
es/PA/community. The Center for Rural 
Pennsylvania’s 2016 Transfer of Wealth 
report can be found at rural.palegisla-
ture.us/wealth/2016/tow-2016.pdf. l
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Dear Pat: I have high energy 
bills, especially during the win-
ter. My home is heated with a 

20-year-old propane furnace. To make 
matters worse, I’ve also been paying the 
expenses on my mother’s home, which 
is heated with electric baseboards and 
wall heaters. Should I upgrade to a dif-
ferent kind of system? — Ryan

Dear Ryan: You’re really getting the 
double whammy, especially if you live 
in a cold climate. Fortunately, you 
have a few potential solutions. 

A good first step, before making major 
changes to the heating system, is to look 
at the area you are heating. The amount 
of heated space and the efficiency of that 
space determine how large of a heating 
system you’ll need. Air leaks and inade-
quate insulation might be a major cause 
of higher bills, and correcting these 
problems might enable you to install a 
smaller heating system. An energy audit 
will provide the answers you need and 
give you an idea of how much you can 
save from weatherization measures and 
a more efficient heating system. Contact 
your local electric cooperative first to see 
if they offer energy audits or if they can 
recommend an auditor.

Let’s talk about heating systems. 
Propane furnaces are expected to last 
15 to 25 years, but if yours has been 
well-maintained, you may get more 
mileage out of it. Even if your furnace 
is still running well and has some life 
left in it, it may not be efficient. Pro-
pane, gas and oil furnace efficiency 
is measured by the Average Fuel Uti-
lization Efficiency, or AFUE. This is 
indicated on a label that may still be 
attached to the furnace. Your 20-year-
old unit might have an AFUE in the 
70 to 80 percent range. A new high-ef-

smartcircuits

ficiency furnace can have an AFUE 
rating of over 95 percent, which can 
reduce the portion of your propane bill 
that goes toward heating by 15 to 20 
percent. The AFUE doesn’t account for 
any heat escaping through poorly-in-
sulated or improperly-sealed pipes or 
furnace ducts, so you definitely want 
those issues taken care of first.

Instead of replacing your old propane 
furnace with a new one, you have two 
additional options. You could install an 
air-source heat pump, which would use 
your existing duct work, or a mini-split 
heat pump, which can heat up to four 
rooms. In the past decade, the efficiency 
of heat pumps has greatly improved, 
even to the point where they are solid 
options even in colder climates.

It’s not surprising that your mother’s 
electric bill is high. This is common 
for inefficient homes that rely on resis-
tance heat using wall heaters, portable 
heaters or baseboard heaters.  

Your mother’s home probably 
doesn’t have ductwork, which makes 
the installation of a central heat pump 

very expensive. Instead, I suggest get-
ting a quote on a ductless mini-split 
heat pump. They are efficient for heat-
ing and cooling, so if your mother uses 
a window air-conditioning unit (or 
two), she can save even more money. 
Mini-splits are usually installed to heat 
and cool the largest, most-used area of 
a home. Your mother can continue to 
use baseboard heaters in the rooms she 
doesn’t use as often. As efficient as the 
mini-splits are, they might not provide 
enough heat in a prolonged, extreme 
cold snap, so leaving a few baseboard 
heaters connected is a good idea.  

Heating system upgrades have a big 
effect on comfort and the pocketbook 
for many years. Scheduling an energy 
audit and considering all your options 
gives you the best chance at making 
the right decisions. Good luck, and 
stay warm! l

This column was co-written by Pat 
Keegan and Brad Thiessen of Collabora-
tive Efficiency. For more information on 
heating options, please visit: www.collab-
orativeefficiency.com/energytips.

Keeping the home fires affordable: 
home heating options

By Pat Keegan and Brad Thiessen 
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The federal “New 
Deal” post office 
mural program, 
which in 1933 put 
unemployed artists 
to work placing mu-
rals and sculptures 
in federal buildings, 
is highlighted.

In Pennsylvania, rural 
residents whose 
drinking water 
comes from private 
wells and small 
municipal systems 
frequently face hard 
water issues.

The newly approved 
National Energy 
Act promotes a 
country-wide goal 
of replacing oil and 
gas with abundant 
domestic coal for in-
dustrial and electric 
utility use.

The livestock 
show arena is the 
focal point of many 
activities during the 
Pennsylvania Farm 
Show, held annually 
in January in Harris-
burg.

The technology that made virtual field trips to sites outside 
classrooms possible had been around for a few years 
in 1999, but its use as a cost-effective educational tool 

arrived in Pennsylvania in the late 1990s through Partners in 
Distance Learning. The consortium included nearly 200 public 
schools, 12 colleges and universities, historical sites and muse-
ums, a zoo, a library, and a public television and radio station.

Approximately 10,000 Pennsylvania students participated in 
virtual field trips in 1998 with expectations of increasing num-
bers as more schools learned about the possibilities of distance 
learning. Among the Pennsylvania sites students could visit 
without leaving their classrooms were: Philadelphia Museum of 
Art, Independence Hall, Pennsylvania Anthracite Heritage Mu-
seum in Scranton, Railroad Museum of Pennsylvania in Stras-
burg, Flagship Niagara on Lake Erie and Old Bedford Village in 
Bedford County. However, the most popular site for students 
in 1998 was the WVIA-TV 44 and FM 89.9 stations in Pittston, 
where students could virtually tour studios and control rooms at 
the public broadcasting affiliate.

The cost of connectivity to bring the distance learning op-
portunities to rural schools was not cheap in 1999. A typical 
classroom set-up cost about $34,000. 
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Chad Carrick
President & CEO

It’s amazIng what we learn through 
listening and observation. 

New products and services are more 
likely to gain the satisfaction of con-
sumers when their introduction follows 
market research. 

Here at REA Energy Cooperative, 
Inc., we’ve provided members with a 
mobile application, enabling you to 
check the status of your electric service 
and receive real-time updates on energy 
use.

REA Energy members are using the 
member portal and mobile app to con-
duct routine business with us, like on-
line bill payments, and view real-time 
outage updates. Many of our members 
have downloaded our app since we 
launched it in 2017. To download the 
app, search for REA Mobile on the App 
Store or Google Play. To establish an 
online account, members first need 
to sign up for the member portal on a 
desktop version of the website.

These mobile services are new ways 
of connecting with people, like the 
member services representatives you 
reach when you call us or greet you 
from behind the counters at our office. 
They help us offer quality services you 
expect us to provide. 

Our goal is to find ways to help you 
control energy costs. That’s why we 
communicate with you about energy 
prices and ways we can work together 

to help ease the burdens on your wallet. 
REA Energy also offers a Load 

Management Program designed to help 
avoid high-cost energy by reducing 
overall demand during peak use peri-
ods. About 5,500 (29 percent) of our 
members participate in our program. If 
you haven’t signed up, ask us about it 
–– we’re ready to listen. 

Listening improves understanding, 
builds trust, strengthens relationships 
and fosters cooperation. It’s also crucial 
to collaboration and success.  

That’s why REA Energy still loves 
face time with our members. Our 
annual meeting is a social event for 
our whole co-op family. We hope you’ll 
make plans now to join us on Sept. 19 
at the Kovalchick Complex in Indiana 
for an evening of co-op business, fun 
and prizes.  

So, how do we serve you better in 
2019? The same way many of us try 
to serve our community, society and 
family better each day — by listening. 
In our offices, on telephones, through 
social media exchanges and in our face-
to-face meetings, we’re ready to listen.  

When you have questions about 
energy efficiency, electrical service or 
any of our products or services, just ask 
us. When we know just what you want, 
we’re in a better position to deliver suc-
cessful results. So, drop in and see us; 
we’re always glad to hear from you. l

REA Energy  
Cooperative, Inc.

One of 14 electric cooperatives  
serving Pennsylvania and New Jersey

cooperativeconnection

REA
ENERGY 

REA Energy Cooperative, Inc. 
75 Airport Road • P.O. Box 70 

Indiana, PA 15701-0070 
724-349-4800 • 800-211-5667

Ebensburg District Office 
127 Municipal Road 

Ebensburg, PA 15931 
814-472-8570 

Website: www.reaenergy.com 
Email: reaenergy@reaenergy.com

Staff
Barry Baker

Indiana Operations Manager
Erin Bauer

ACRE Coordinator
Shane Cribbs

Network & Systems Manager
Dave Daugherty

Safety & Right of Way Manager
Jeff Dishong

Ebensburg Operations Supervisor
Lisa Gardill

Accounting & Finance Manager
Stacy Hilliard, CCC

Communications & Marketing Manager 
Local Pages Editor
Chris Masterson

Reliability Supervisor
Patrick McAndrew

Manager of Engineering
Bryon Roland

Purchasing & Facilities Manager
Brendan Short

Right-of-Way/Forestry Supervisor
Renee Spalla

Supervisor of Consumer Services
Chris Weller

Load Management Supervisor

Outages & Emergencies
1-800-332-7273
724-463-7273

Office Hours
Indiana Office: 7 a.m. - 3:30 p.m.

Ebensburg Office: 
7 - 11 a.m. and 11:30 a.m. - 3:30 p.m.

Monday - Friday

How can we better serve 
you in 2019?
By Chad Carrick, MBA, CFPC 
President & CEO

From the President & CEO
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“Youth Tour enabled me to build ties with other rural students, experience 
the power of co-ops and see that our votes do matter in government!” — 
Jillian Barger

“I greatly appreciate the opportunity REA Energy provided for me and oth-
er students across the country; I will certainly encourage others to partici-
pate in this educational program.” — Ethan Brewer

“The Youth Tour was a very fun and educational trip that I believe benefit-
ed me.” — Madison Britton

“ I met so many amazing people who had similar interests as me, and I 
still keep in touch with a few of those friends today.” — Emily Cunningham

“Youth Tour was the best week of my life. I would highly recommend this 
trip to other students.” — Leah Farabaugh

“Youth Tour is an experience like no other, and I’m grateful that I was a 
selected member to partake in that journey!” — Hunter Overdorff

“Going on the Youth Tour was a great decision and I will remember this 
week forever.” — Julie Pittman

“Although this was not my first trip to Washington, D.C., it was definitely 
one of my favorites! Youth Tour was a great experience.” — Kaylee Schall

Want to attend a trip to our nation’s capital? As a high school junior, you have the opportunity to be one of several lucky 
students from our service area to attend the annual Rural Electric Youth Tour on June 16-21, 2019.

The Youth Tour program was started in 1957 when then-Sen. Lyndon Johnson from Texas asked groups of students from his 
state to visit Washington, D.C., and see the United States government in action. Other states sent students in the following years. 
The National Rural Electric Cooperative Association (NRECA) began coordinating what became known as Youth Tour in 1964.

Youth Tour not only offers a great educational experience, but a chance to meet new people and have a fun-filled visit to our 
nation’s capital. It is also all-expenses-paid. This is a national event, with over 1,800 students from 43 states participating.

REA Energy will be sending up to nine high school juniors from our service area on the tour. To be eligible, the student’s par-
ents/guardians must be members of the cooperative.

Finalists will be selected based on their academic achievement, in-school and extracurricular activities, leadership skills, and an 
interview. 

To enter the contest, fill out the entry form on this page and send it to REA Energy by Jan. 25, 2019. l

Attention, all high school juniors!

Yes! I am interested in participating in REA Energy’s Youth Tour 2019  
competition. Please send me an application and information packet.

Name: ___________________________________________________________

Home Address: ____________________________________________________

 _________________________________________________________________

 _________________________________________________________________

High School: ______________________________________________________

Parent/Guardian’s Name(s): ___________________________________________

 _________________________________________________________________

Electric Account Number: ____________________________________________

Please complete and return to: Stacy Hilliard
c/o REA Energy Cooperative, Inc. 

P.O. Box 70 
Indiana, PA  15701-0070

Rural Electric Youth Tour: June 16-21, 2019

Youth Tour includes:
k   An all-expenses-paid trip to  

Washington, D.C.
k   Tour of our nation’s capital 
k   Visits with federal legislators
k   Visits to famous landmark sites, 

including the Lincoln Memorial
k   A visit to the Smithsonian Insti-

tute
k   Trip to the National Zoo
k   Excellent opportunity to meet 

with other students from all 
across the nation

k   Great educational opportunity 
and fun-filled week of adventure

k   tour dates: June 16-21, 2019 
k   All expenses are paid; tour partic-

ipants only need to bring money 
for souvenirs and extra snacks
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DONATION: REA Energy donates items to the Salvation Army. Pictured in the 
bottom photo, from left, are: Stacy Hilliard, communications and marketing manager; 
Erin Bauer, HR administrator; Marissa Cronauer, marketing specialist; Chad Carrick, 
president & CEO; Bryon Roland, purchasing and facilities manager; Captain Geof-
frey Swires, Indiana Corps commanding officer, Salvation Army; and Christy Ooten, 
outreach ministry coordinator, Salvation Army.

rea energy cooperative, inc

14c

REA Energy Cooperative, Inc. (REA) is pleased to an-
nounce a new look to our website. The homepage, featured 
below, is what you will see when you visit reaenergy.com.

From the homepage, you can explore many different links 
with information about REA Energy. Some of what you can 
see and do includes:
k   Access the member portal for online payments.

k   View the different programs and services the cooperative 
and our subsidiary, REA Energy Services, Inc., offer.

k   View a map of the service area, along with directors’ pho-
tos and the districts they represent.

k   View any current outages.
We will continue to make the site more user-friendly and 

add information on the cooperative and its subsidiary. Check 
back often. l

In the spirit of the holiday season, 
REA Energy Cooperative, Inc. recently 
donated eight children’s bicycles to the 
Salvation Army’s Angel Tree Program. 
As part of a team-building exercise at 
the cooperative’s annual Employee Day, 
employees worked together to build the 
bicycles to be donated. 

President & CEO Chad Carrick states, “The REA family is very 
excited to donate these bikes to children in need. We are very 
thankful to the Salvation Army for administering this program and 
giving families a Merry Christmas.”

Additionally, members who donated non-perishable canned food 
items in November and December received up to four LED light-
bulbs. The canned good items were donated to local charities in the 
Indiana and Ebensburg areas. l

REA Energy donates 
bicycles to  

Salvation Army

New year, new website! Visit reaenergy.com
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Minich’s Sales and Service - 724-397-2267 - 
Offer 1: 5% Off Retail Price any Dixie Chopper 
in Stock (Residential or Commercial); Some 
Leftover Models in Stock 10% off While 
Supplies Last. Offer 2: 10% on Service Work, 
Tune-ups, Oil Changes, Filters, Blade Sharpen-
ing on Most Makes of Mowers.
Mint Capital Advisors, LLC - 814-254-4662 
- Free, no obligation, and confidential consulta-
tion to introduce and discuss the services we 
offer.
Moreau Sign Company - 724-541-3664 - Of-
fer: 10% off any service (IT, graphics, security, 
etc.), up to $50 off.
Music Mart TV/Appliance/Satellite - 814-472-
9570 - Offer 1: Television service free estimate 
($50 value), free delivery on TVs. Offer 2: 
First month free Dish Direct TV satellite, must 
qualify.
Our Country Home and More - 724-845-2142 - 
$2 off any jar candle.
Paul Weston Notary Service - 724-354-2400 - 
10% off all notary services.
Penn Glass and Fender - 814-344-8110 - Oil 
change with filter, 5 quarts non-synthetic for 
$15.
Pennsylvania BBQ - 724-349-7191 - 10% off 
order.
Petite Pet Goominng - 814-591-9958 - $5 off 
a full groom.
Plant-It Earth Greenhouse - 724-479-0808 - 
10% off perennial purchase.
Portage Florals - 814-736-7673 - 10% dis-
count on gift items.
Precious Pups Dog Grooming - 814-495-7198 
- Free toenail clipping.
Punxsy Hometown Pharmacy - 814-938-9150 
- 10% off entire store excluding prepaid gift 
cards, prescription co-pays, PA Lottery, and 
sale items.
REA Energy Services, Inc. - 724-349-4800 
- Up to $50 Off!! Mention this offer and get 
10% off, up to $50 on one of the many prod-
ucts and services that REA Energy Services 
offers. (Cannot be used with other discounts 
or specials).
Rik-N-Nik’s, LLC - 814-472-6006 - 10% off any 
purchase over $20. Cannot be combined with 
any other special or discount.

Riverview Homes, Inc. - 724-567-5647 - $500 
discount on any new home purchase.
Robert E. Rankin Distributing - 724-286-3328 - 
1% discount on over-the-counter and delivered 
goods orders. NOT VALID on sales taxables 
and fuel surcharges on delivered goods charge.
Safe Buy Home Inspection - 724-463-7233 - 
10% off any inspection service.
Saltsburg Floral and Gifts  - 724-639-9522 - 
10% off on floral arrangements or fresh flowers.
Shear Perfection Hair Styling and Tannery - 
814-472-8632 - Purchase any Wella Profes-
sionals product and get the second 1/2 Off, of 
equal or lesser value.
Shear Stylin - 724-354-2585 - Offer 1: 10% off 
any product. Offer 2: Buy any tanning package 
and get 3 free tans.
SimCloud Corporation - 855-474-6256 - Save 
$125 on website start-up package. Includes 
domain, site design, hosting, Google Apps & 
SEO.
Smart Office Services “Your Office Outlet” - 
724-349-5510 - 20% off 1st internet online 
order at 2Bsmarter.com.
Speedy Furniture - 724-463-7778 - Offer: 5% 
Off Our Already Low Prices.
Super 8 - Johnstown - 814-535-5600 - 10 to 
15% discount.
Taylor Trucking & Rental, Inc. - 724-349-7800 - 
Offer 1: 10% discount on truck rentals. Offer 2: 
Reduced rates on auto and truck repairs.
The Coney - 724-465-8082 - 10% off total 
food purchase. Not valid with any other offers 
or coupons (excludes alcohol).
The Vernon Co. - 814-472-8417 - Discount - 
minimum of 5% to maximum of 10%. Depend-
ing on the price at the time the order is quoted 
or entered. All promotional products - caps, 
T-shirts, mugs, key fobs, calendars, pens, gifts, 
awards, etc.
This, That, and More Resale Shoppe - 724-
459-5336 - 10% off total sales.
Tire Express - 724-349-9450 - 5% on items 
purchased that are already not discounted or 
on special.
Tom Paynter Mobile Glass - 724-463-7484 - 
$50 off insurance deductible.
Tracy’s Consignment Shop - 724-471-4171 - 
10% off total purchase.

Tri County ATV Recreation and Rescue As-
sociation, Inc. - 877-931-2288 - Free hat with 
any purchase (while supplies last, substitutions 
possible).
Tri Star Motors - 724-349-9020 - With a 
purchase of a new or used vehicle, Tri Star 
Ultimate Advantage includes lifetime state 
inspections, three free oil changes, dent repair, 
and $500 additional trade-in value guarantee.
Warren Peter Construction, Inc. - 724-349-
9078 - A new spacer-saver microwave with the 
purchase of a new home.
William and Mary Gift Shoppe, Inc. - 724-
349-1768 - 10% off total purchase. *Some 
exclusions apply.
Yanov’s Bait and Tackle - 814-736-8431- Live 
bait and tackle shop (Plus a 24/7 live bait porch 
honor system when we are not there) 5% off our 
already low prices (tackle only). Co-op Connec-
tions Card must be shown at time of purchase.

Right-of-way management 
and facility construction news

REA Energy contractors will be 
completing tree-trimming work in 
the following areas in January: 
k   Contractor crews from Penn Line 

Tree Service will be trimming 
the rights-of-way of the Indiana 
North, Laurel and Uniontown 
substation areas, in addition to 
emergency maintenance areas..

Notification of work will be made 
to members in the areas affected. 
Contractors will perform all right-of-
way work per REA Energy specifi-
cations. All contractor employees 
will carry employee identification 
cards and their vehicles will display 
their company name.

If you have any questions, call 
724-349-4800, or view the specifi-
cations at: www.reaenergy.com.

Howard Terndrup
District 4

Sandra Dill
District 9

Robert P. Neese
Secretary/Treasurer

District 5

Michael J. Bertolino
Chairman
District 3

Sam Eckenrod
District 1

Wayne Farabaugh
Vice Chairman

District 8

John R. Learn
District 6

Anthony Enciso
District 7

J.R. “Rick” Shope
District 2

REA Energy is an equal opportunity provider and employer.

Your Board of Directors

REA Energy Co-op Connections discount list
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WE KEEP THEM UP HERE FOR A REASON.

STAY CLEAR OF DOWNED POWER LINES.
Helping members use electricity safely, that’s the power of your co-op membership.

Learn more from the experts themselves at TogetherWeSave.com.

03_PL0815_Layout 1  7/21/15  10:45 AM  Page 13
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countrykitchen

the kitchen playground
By Janette Hess

A trained journalist, Janette Hess 
focuses her writing on interest-
ing people and interesting foods. 
She is a Master Food Volunteer 
with her local extension service 
and enjoys collecting, testing  
and sharing recipes.

From babies chewing on plastic measuring cups to toddlers rearranging low-
er cupboards to teenagers helping with meal preparation, kitchen activities 
are fun for kids of all ages. Help your kids get comfortable in any kitchen 

“playground” by inviting them to assist with simple cooking projects.

Who knew that making a batch of granola could be an amusing alternative to 
screen time? 

Slow Cooker Cinnamon Granola starts with simple ingredients combined in a 
slow cooker. Under the watchful eye of adults, kids learn how to level off dry ingredients and pack brown sugar. They ob-
serve the various volumes in a stack of measuring cups or spoons. They use their clean fingertips to crunch sliced almonds. 
They measure brown sugar before oil, and then they measure honey in the oily cup, so that the honey slips right out. By 
measuring ingredients in a planned order, they see that a single measuring cup can be used three different times. Score! With 
this recipe they avoid hot ovens and stoves, although adults need to run the food processor and keep little fingers away from 
the slow cooker once it starts heating.

When the granola is completely cooled, it may be served as a breakfast cereal, a nutritious snack or a central ingredient in a 
super-simple, kid-friendly recipe such as Yogurt and Granola Parfait or Cinnamon Ice Cream Dessert. l

In small food processor, pulse 1/2 cup oats until fine. 
Place all oats in slow cooker. Add almonds by hand, 
crushing into small pieces with fingers. Add cinnamon 
and toss to combine. In small microwavable bowl or 
measuring pitcher, combine brown sugar, oil, honey, 
vanilla extract, water and salt. Heat in microwave 20 to 
30 seconds, or just long enough to soften honey, but not 
make liquid dangerously hot. Remove from microwave; 
whisk to combine. Pour mixture over oats and almonds. 
Use spatula to toss and combine. Cover with vented 
lid and cook on low for 2 to 3 hours, stirring every 1/2 
hour. (If vented lid is not available, leave lid very slightly 
ajar.) After each stirring, wipe condensation from lid with 
paper towel. When mixture is golden brown, spread on 
rimmed cookie sheet to cool. Store in airtight container 
or bag. Makes approximately 4 cups granola.

Slow cooker cinnamon granola
3 1/2 cups old fashioned 

oats, divided
1 cup natural sliced 

almonds
1 teaspoon cinnamon
1/4 cup brown sugar

1/4 cup canola oil
1/4 cup honey
1 tablespoon vanilla 

extract
1 tablespoon water
dash salt

Using clear cup, layer half of fruit, yogurt and granola, 
in that order. Repeat layers. Serve immediately. Makes 
one kid-sized parfait.

In large bowl, soften ice cream. Fold in whipped top-
ping and cinnamon. Sprinkle bottom of 9- by 13-inch 
pan with 1 1/2 cups granola. Carefully spread with ice 
cream mixture. Top with remaining 1 1/2 cups granola. 
Evenly drizzle with caramel topping. Freeze until firm. 
Cut into squares to serve. Makes 12 to 18 squares, 
depending on serving size.

1/4 cup blueberries, 
diced strawberries or 
diced bananas

1 single-serving 
container of yogurt, 
flavor or style of 
choice

1/4 cup slow cooker 
cinnamon granola

1 1/2 quarts (48 
ounces) vanilla ice 
cream

1 12-ounce carton 
whipped topping, 
thawed

1/2 teaspoon cinnamon
3 cups cinnamon 

granola, divided
3/4 to 1 cup caramel ice 

cream topping

Yogurt and granola parfait

cinnamon ice cream dessert
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techtrends

Does the ebb and flow of your 
energy bill have you search-
ing for an affordable way to 

reduce or better control your use? If 
you answered yes, then look no fur-
ther because we’re taking a quick dive 
into a practical and affordable device 
that allows you to better manage your 
home’s energy use. We’re talking about 
energy-saving outlets.

These next-generation devices afford 
the same surge protection as their pre-
decessors, but also tie in the “smart” 
functionality of an internet-connected 
device.

There are several different kinds 
of energy-saving outlets available, 
but there are two factors you should 
consider. First is size; there are many 
different sizes ranging from a single 
external outlet to a power strip with 
multiple sockets. The second thing 
you’ll want to consider is Wi-Fi con-
nectivity; internet-connected outlets, 
commonly known as smart plugs, 
may enable you to fully realize the 
potential of these energy savings. This 
is because you’ll have greater remote 
control of the outlet through your 
smartphone, tablet or home assis-
tant (like Google Home or Amazon’s 
Alexa). 

You’ll also want to consider where 
you’ll be using the energy-saving out-
let and what you’ll be using it for. 
Answering these questions will make it 
easier to choose the device that works 
best for you.

With smart plugs or smart power 
strips, a few clicks and swipes on your 
smartphone will enable you to fully 
shut down the electrical currents to 
your high-powered devices to prevent 
them from consuming electricity even 

th
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when switched off. Sev-
eral devices found inside 
your home are commonly 
referred to as “parasitic 
loads,” “phantom loads” 
or “energy vampires.” In 
fact, most entertainment 
systems consist of several 
parasitic loads, such as 
televisions, DVD players 
and video gaming con-
soles. These outlets can 
potentially curb these 
loads, which can cost the 
average household an extra 
$200 per year.

In addition to preventing unnecessary 
energy consumption, these energy-sav-
ing outlets are affordable for most folks 
who are looking to trim their use. The 
average smart outlet costs around $10 
to $20 and has the potential to pay for 
itself within two years or less depend-
ing on how often you use it.

As previously noted, convenience is 
also a major factor to consider when 
thinking about your next efficiency 
upgrade. Smart plugs typically come 
with simple instructions to download 
an accompanying app on your smart-
phone and then connect the plug to 
your home’s Wi-Fi. The convenience 
in being able to turn the device on 
and off using your phone cannot be 
understated. Advanced smart plugs 
and smart plug apps also have the 
ability to automate the use with your 
schedule and even your presence in 
the home. 

You can also have large-load devices 
turn off at a set time each night and 
turn on every morning when you’re 
ready to use them. If you want to 
use your television, for example, at a 
time that’s outside of the preset hours, 

you can easily switch the device on 
through the smartphone app. Through 
automation, you’re able to power 
down these energy-intensive devices 
and prevent unnecessary energy use.

For folks who are looking to opti-
mize their energy use and eliminate 
vampire loads, smart plugs may be 
your best option. For others who 
want more of a hands-off option to 
save additional dollars, energy-saving 
outlets and power strips without the 
Wi-Fi connection may be a better 
choice. 

Either way, energy-saving outlets are 
just one of many energy-efficient options 
out there, and as technology continues 
to evolve, we’ll likely see additional 
options emerge in the future. l

Kaley Lockwood writes on consumer 
and cooperative affairs for the National 
Rural Electric Cooperative Association, 
the national trade association represent-
ing more than 900 local electric cooper-
atives. From growing suburbs to remote 
farming communities, electric co-ops 
serve as engines of economic develop-
ment for 42 million Americans across 56 
percent of the nation’s landscape.

An outlet for energy savings
By Kaley Lockwood

SMART OUTLET: ThinkEco offers smart, energy-saving outlets. 
Shown here is the modlet (or modern outlet), which can be con-
trolled remotely and even adjust to your personal schedule.



Please send me an application for the 2019-20 Pennsylvania 
Rural Electric Association Scholarship Trust Fund in Memory 
of William F. Matson. I am a high school senior and the son 
or daughter of a member or employee of an electric cooperative in 
Pennsylvania and New Jersey who belongs to the Pennsylvania 
Rural Electric Association.

 ___________________________________________
Name

 ___________________________________________
Address

 ___________________________________________
Town or City

 ___________________________________________
State  Zip

 ___________________________________________
Email address

 ___________________________________________
Name of Electric Cooperative

Attention High School Seniors
At least five $1,000 Pennsylvania Rural Electric Association Scholarships in Memory of  

William F. Matson are available for the 2019-20 college year.

fill out and mail this couponWho is eligible?
The Pennsylvania Rural Electric Association Scholarship Trust Fund in Mem-

ory of William F. Matson is offering scholarships to sons and daughters of members 
and employees of electric cooperatives in Pennsylvania and New Jersey who belong 
to the Pennsylvania Rural Electric Association. Applicants must currently be high 
school seniors and be able to furnish necessary aptitude test scores and financial need 
information. At least five $1,000, one-time scholarships will be awarded.

Important dates to remember
All applications and required information must be received no later than  

May 6, 2019. Finalists will be sent a follow-up questionnaire that must be 
returned by June 14, 2019. Scholarship awards will be announced at the  
Pennsylvania Rural Electric Association Summer Meeting in July 2019.

How to apply
To receive an application, simply fill out and mail the accompanying coupon 

or contact your local electric cooperative office. If you would like to receive 
the application via email, please include your email address or visit our website, 
www.prea.com, for more information.

Applicant: 
To request a scholarship application, mail coupon to:

The Pennsylvania Rural Electric Association Scholarship  
Trust Fund in Memory of William F. Matson
P. O. Box 1266
Harrisburg, Pa. 17108-1266

Or visit www.prea.com/prea-scholarship-trust-fund-memory-william-f-matson

NewScholarshipAds.indd   3 11/28/18   3:41 PM

©2019 Morton Buildings, Inc. A listing of GC licenses available at mortonbuildings.com/licenses. Certain restrictions apply. Ref Code 615

800-447-7436 | MORTONBUILDINGS.COM

Celebrate limited-time savings when you declare your project 
commitment during Building Value Days. Now through February 28.

A union destined to last. In the building built to last. 
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Proven AQUACIDE PELLETS
Marble size pellets. Works at any depth.

KillLakeWeeds.com

Proven AQUACIDE PELLETS

KILL
LAKE

WEEDS
Before             After

FREE SHIPPING! Certified and
approved for use by state agencies.

State permit may be required.
Registered with the Federal E. P. A.

10 lb. bag
treats up to
4,000 sq.ft.
$89.00

50 lb. bag
treats up to
20,000 sq.ft.
$336.00 

AQUACIDE CO.AQUACIDE CO.
PO Box 10748, DEPT 143

White Bear Lake, MN  55110-0748

800-328-9350

Order today online, or request free information.

Our
64th
year
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showed off for his students, Goshorn 
admits he was a speed demon on the 
local race track.

“I used to drag race with it,” says Go-
shorn, who retired from Mount Union 
after 40 years in 2002. “I won probably 
60, 75 trophies with it. A lot of people 
liked my car, I can say that, because 
there was nobody around who could 
beat it! I ran it for about three, four 
years. Then I had it pretty much torn 
up. … I pulled the rear end out of it a 
couple times and stuff like that because 
of power. One summer, I had to put a 
new clutch in it every week I raced.”

discovery
Goshorn kept a presence at area race-

tracks until 2016, repairing and fueling 
cars through Goshorn Racing Supply 
in Blairs Mills, Pa. Meanwhile, Bertres, 
like many students, had lost track of 
his teacher. He couldn’t figure out how 
to reconnect with the man who had 
inspired him until a June 2014 Penn 
Lines article about dirt track racing that 
included an interview with Goshorn 
pointed him in the right direction.

William Bertres, a member of Indi-
ana-based REA Energy Cooperative, 
can still close his eyes and see the first 
set of wheels that really caught his eye. 
It was a 1962 Chevrolet Impala with 
red interior. Its driver was his high 
school math and science teacher, John 
Goshorn, who became his inspiration 
for a lifetime hobby of restoring classic 
automobiles.

“He was fresh out of college, not 
married, and he’d come in there with 
this … mean machine,” Bertres says, 

recalling his memories of Goshorn. “In 
football season, I’d hurry up and show-
er and run out to sit by his car. I just 
wanted to hear it start up. We’d always 
say, ‘Mr. G, how about putting some 
rubber down?’ He’d never spin the tires, 
but when he got it started and out on 
the street, he’d get on it pretty good.”

Goshorn, a member of Hunting-
don-based Valley Rural Electric Coop-
erative, taught Bertres at Mount Union 
Area High School and helped coach the 
football team. While he said he never 

trip down 
memory lane
Penn Lines connects auto enthusiasts

CATALOGUED CAR: William Bertres, a mem-
ber of REA Energy Cooperative and classic car 
aficionado, flips through a photo album of each 
and every piece of the vehicles he has taken 
apart, restored, and put back together.

By Michael T. Crawford 
Associate Editor

Penn Lines — sometimes it’s more than a magazine. For two members of 
different electric cooperatives in Pennsylvania, it became a link to their past 
as teacher and student and their shared interest in cars as retirees.
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“I thought about him all the years 
between now and back when I … left 
Mount Union where he taught,” Bertres 
says. “Any time I was messing with a 
car or I saw an Impala, he would come 
to my mind. I always knew he was into 
cars; I just never knew how to get a hold 
of him. … You can’t imagine how happy 
I was when I got that Penn Lines.”

Bertres reached out to his old teacher 
after learning about Goshorn’s business 
at the race tracks, calling the man who 
inspired him to restore classic automo-
biles with such meticulous detail. It 
was a surprise for Goshorn to learn he 
had inspired a young man to develop a 
hobby that would last across decades, 
but he was glad to have learned he 
made a difference.

“I hope I helped a lot of kids out,” 
Goshorn says. “When you have a 180 
kids a year, after 40 years it’s pretty 
hard to remember them all. He was a 
good kid, though.”

Even before gazing upon his high 
school teacher’s Impala, Bertres had 
a hunger to understand how things 
worked.

“When I was a kid, my dad would 
go to town, and if he was going to a 
garage or gas station, I was in there, 
in that car or truck,” Bertres says. “I’d 
go in the garage, and they had a bay in 
there where the mechanics worked on 

cars. … I’d go lean in 
that doorway and watch 
the guys fixing transmis-
sions, engines, whatever 
they were working on. 
After a while, this old 
guy in there goes, ‘Come 
on in here,’ and I’d get 
right over his shoulder 
and watch what he was 
doing.”

Fortunately, Bertres’ 
30-year career in the 
energy sector gave him 
plenty of opportunities 
to continue to figure 
out how different things work.

“My job at the power plant all those 
years was maintenance,” explains 
Bertres, who retired as a mechanical 
maintenance supervisor at the Homer 
City Generating Station in 2004. “I was 
tearing things apart all the time, and 
you always took the OEM (original 
equipment manufacturer) manual that 
shows you the diagram, shows you the 
parts, how it’s assembled, the drawings. 
You study those drawings before you 
start wrenching on things and breaking 
things.”

details
Wrenching on cars — and making 

certain nothing breaks — takes time. 
Every car Bertres buys ends up taken 
apart and spread across his garage. 
Sealed in bags, Bertres catalogs every 
piece, breaking parts down to under-
stand how they fit together, and to 
note what may need to be replaced.

“If I don’t concentrate on getting all 
authentic parts, having a few authentic 
parts is meaningless because the in-
tegrity of the car is not there,” Bertres 
explains. “I keep a detailed folder for 
every car, how much money I spent 
and where I got the parts. Detail is 
important to me.”

It’s important for competition, too. 
Judges, Bertres explains, won’t say 
much, but when they do it’s to inquire 
about the fine details, and they’ll often 
ask for proof. Bertres’ attention to 
detail, as well as his meticulous record 
keeping, has won awards for his cars 

at shows around the state. His latest 
project — a 1939 Chevrolet business 
coupe — even won a national award 
that will be presented in February.

That one project, however, took 
Bertres 31 years to complete — partly 
because he opened Bert’s Automotive 
Restorations to work on cars profes-
sionally, but mostly because he got side-
tracked several times along the way.

“I bought it in ’87 with plans to 
restore it, then I started on it, and then 
pulled off and started another car,” 
Bertres says. “I got it done and came 
back — I’ve started this project three 
different times. … I had this car all 
torn apart, stashed in the corner, and 
finally I finished up a 1933 Packard 
that took me three years to do. Finally, 
I said, ‘That’s it;’ I closed my shop and 
turned my tax number in so I wouldn’t 
be tempted, and then I did this ’67 
Mustang. Then I brought this down, 
and finished it this past year.”

While Bertres brings home awards, 
the cars themselves are the trophies. 
He says just seeing the finished 
product — the mirror shine of a body 
devoid of scratches or smudges, glass 
etched with authentic manufacturer 
stamps — is the real reward.

“You look at it when it’s all done and 
you say, ‘Man, that’s nice,’” says Bertres. 
“You forget about all the hours you’re 
on your back and split fingers and 
everything. People tell you, ‘Boy, that’s a 
nice job.’ That makes it worth it.”

He adds, “I’d love to get Mr. Go-
shorn out here someday.” l

RE-COUPE: A 1939 Chevrolet business coupe 
sits outside the home of William Bertres, a 
member of REA Energy Cooperative. Bertres, a 
retired mechanical maintenance supervisor from 
the Homer City Generating Station, took the 
coupe, which won a national award, completely 
apart before reassembling and restoring it to 
mint condition.

CLASSIC INSPIRATION: John Goshorn, a member of Valley Rural 
Electric Cooperative, stands in a parts trailer from his business, 
Goshorn Racing Supplies, in 2014. William Bertres, a member of REA 
Energy Cooperative, says Goshorn, his former high school teacher 
and coach, inspired him to learn about and restore classic cars.
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Penn Lines classified advertisements reach nearly 166,000 rural Pennsylvania households! Please note 
ads must be received by the due date to be included in the requested issue month. Ads received beyond 
the due date will run in the next available issue. Written notice of changes and cancellations must be re-
ceived 30 days prior to the issue month. Classified ads will not be accepted by phone, fax or email. For 
more information please contact Michelle M. Smith at 717-233-5704.

FREE Headings: 
• Around the House
• Business Opportunities 
• Employment Opportunities
• Gift & Craft Ideas
• Livestock & Pets
• Miscellaneous

• Motor Vehicles & Boats
• Nursery & Garden
• Real Estate
• Recipes & Food
• Tools & Equipment
• Vacations & Campsites
• Wanted to Buy

pLEASE SUbmit A cLEARLY WRittEN oR tYpEd  
SHEEt WitH tHE foLLoWiNg REqUiREd iNfoRmAtioN:

o  cooperative members should please submit the mailing 
label from Penn Lines as proof of membership.

o  Non-members should submit name, address, phone number, 
and email address, if applicable.

o month(s) in which the ad is to run.

o Ad copy as it is to appear in the publication.

o  Heading ad should appear under, or name of special heading 
(additional fee). See below for FREE heading options.

cLASSifiEd Ad SUbmiSSioN/RAtES 

Electric co-op members: 
$20 per month for 30 words or less, plus 50¢ for each additional word.

Non-members: 
$70 per month for 30 words or less, plus $1.50 for each additional word.

Ad in all cApitAL letters: 
Add 20 percent to total cost. 

SpEciAL Headings: 
$5 for co-op members, $10 for non-members. Fee applies to any heading not 
listed under “FREE Headings”, even if the heading is already appearing in Penn 
Lines. For ads running a special heading in consecutive months, the fee is a one-
time fee of either $5 or $10 for all consecutive insertions. 

pAYmENt:
please make cHEcK/moNEY oRdER payable to: pREA/Penn Lines. 
Insertion of classified ad serves as proof of publication; no proofs supplied.

SENd compLEtEd Ad copY ANd pAYmENt to: 
Penn Lines Classifieds • P.O. Box 1266 • Harrisburg, PA 17108 

gift & cRAft idEAS

SPECIAL OFFER – BOTH COOKBOOKS 
FOR $12. “Country Cooking” – $5, including 
postage. “Recipes Remembered” – $7, 
including postage. Both of these cookbooks are 
a collection of recipes from men and women of 
the electric co-ops of Pennsylvania and New 
Jersey. Payable to: Pennsylvania Rural Electric 
Association, P.O. Box 1266, Harrisburg, PA 
17108. Write Attention: Cookbooks.

HEALtH iNSURANcE

DO YOU HAVE THE BLUES regarding your 
health insurance? We cater to rural America’s 
health insurance needs. For more information, 
call 844-591-2797 (PA). Call us regarding 
Medicare supplements, too.

HUNtiNg LEASES

WANTED PROPERTIES 250 ACRES AND 
LARGER. Professionally managed hunting 
leases. Yearly income to offset property taxes. 
$1,000,000 liability insurance. Know who is on 
your property. www.nollsforestryservices.com.  
724-422-5525.

LAWN & gARdEN EqUipmENt

HARRINGTONS EQUIPMENT COMPANY, 
475 Orchard Rd., Fairfield, PA 17320. 
717-642-6001 or 410-756-2506. Lawn & 
Garden equipment, Sales – Service – Parts.  
www.HarringtonsEquipment.com.

LiVEStocK & pEtS

PEMBROKE WELSH CORGI Puppies – AKC, 
adorable, intelligent, highly trainable. Excellent 
family choice. Reputable licensed breeder 
guaranteed “Last breed you’ll ever own.” 814-
587-3449.

GO GET EM KENNELS – Rabbit dogs. AKC 
registered beagles. Pups – started – trained. 
Call Terry. 814-598-5143.

100% gRASS-fEd bEEf

BURGER BY THE POUND. Quarters, halves, 
8 to 10-lb. sample packs. USDA–inspected. 
Information www.mccormick.farm or 814-472-
7259.

“AA” RoofiNg

EXPERTS IN HARD-TO-FIND LEAKS! Roof 
repairs – all types. House-barn roofs painted. 
Slate work – chimney repairs. Southwestern 
PA for over 40 years. Speedy service! 814-445-
4400.

ARoUNd tHE HoUSE

CLOCK REPAIR: If you have an antique 
grandfather clock, mantel clock or old pocket 
watch that needs restored, we can fix any 
timepiece. Macks Clock Repair: 814-421-7992.

REFRIGERATOR – Sears Kenmore Elite 24 
cubic feet, 68” x 30” x 30,” bottom freezer with 
ice maker. Some minor scratches, no dents. 8 
years old. Works well. Will help load. $225. 814-
667-3468.

SPECIAL OFFER – BOTH COOKBOOKS 
FOR $12. “Country Cooking” – $5, including 
postage. “Recipes Remembered” – $7, 
including postage. Both of these cookbooks are 
a collection of recipes from men and women of 
the electric co-ops of Pennsylvania and New 
Jersey. Payable to: Pennsylvania Rural Electric 
Association, P.O. Box 1266, Harrisburg, PA 
17108. Write Attention: Cookbooks. 

bUiLdiNg SUppLiES  

FACTORY SECONDS of insulation, 4 x 8 
sheets, foil back. R-Value 6.5 per inch. Great for 
pole buildings, garages, etc. Many thicknesses 
available. Also blue board insulation sheets. 814-
442-6032.

bUiLdiNg SUppLiES  

STEEL ROOFING AND SIDING. Over 25 years 
in business. Several profiles cut to length. 29- 
and 26-gauge best quality residential roofing – 
40-year warranty. Also, seconds, heavy gauges, 
accessories, etc. Installation available. Located 
northwestern Pennsylvania. 814-398-4052.

coNSULtiNg foREStRY SERVicES

NOLL’S FORESTRY SERVICES. Timber Sales, 
Appraisals, Forest Management Plans, Forest 
Improvement Work, Wildlife Habitat Management. 
FREE Timber Land Recommendations. 30 years 
experience. Visit www.nollsforestryservices.com. 
Call Ron, 724-422-5525.

CENTRE FOREST RESOURCES. Forest 
Management Services, Wildlife Habitat 
Management, Timber Sales, Appraisals. College-
educated, professional, ethical foresters working 
for you. FREE Timber Consultation. 814-571-
7130.

cRANE SERVicE

NEED A LIFT? Crane service for all your lifting 
needs. Experienced, fully insured, Owner-
operated and OSHA-certified. Precision Crane 
LLC, Linesville, PA 814-282-9133.

dAtAbASE SoftWARE

CUSTOM DATABASE SOFTWARE written 
to your exact needs will simplify your record 
management and repetitive tasks. Stop using 
spreadsheets and expensive software that 
doesn’t meet your expectations. We build 
solutions for in-house use, shared-work 
environments, as well as mobile device and 
web-based use. 23 years experience – Noble 
Software Solutions – Phone: 814-467-6693. 
www.noblesoftsolutions.com.

 iSSUE moNtH Ad dEAdLiNE
        march 2019  January 17
        April 2019  february 15
        may 2019  march 20



  |   JAN UARY 2019 23

 _________________________________________
Name

 _________________________________________
Address

 _________________________________________
City

 _________________________________________
State  Zip

 _________________________________________
Email address

 _________________________________________
Name of your electric cooperative

 _________________________________________
Year on Youth Tour

 fill out and mail this coupon

Attention Past Rural Electric Youth Tour Students
At least two $1,000 scholarships in memory of Jody Loudenslager are available through the Pennsylvania Rural  

Electric Association Scholarship Trust Fund in Memory of William F. Matson for the 2019-20 college year.

Who is eligible?
The scholarship is available to any college-bound or college student who partici-

pated in the Pennsylvania Rural Electric Association (PREA) Youth Tour. Applicants 
need to furnish necessary aptitude test scores, GPA and financial need information.

Dates to remember
All applications and required information must be received no later than May 6, 2019. 

Finalists will be sent a follow-up questionnaire that must be returned by June 14, 2019. 
Scholarship awards will be announced at the PREA Summer Meeting in July 2019.

How to apply
To receive an application, simply fill out and mail the accompanying coupon to: 

Pennsylvania Rural Electric Association, P.O. Box 1266, Harrisburg, PA 17108-1266.  
If you would like to receive the application via email, please include your email 
address or visit our website, www.prea.com/jody-loudenslager-memorial-scholarship, 
for more information.

Jody Loudenslager, a 1995 Pennsylvania Rural 
Electric Association Youth Tour student from 
Trout Run, Pa., was among the 230 passengers 
killed July 17, 1996, when TWA Flight 800 
exploded shortly after take-off from New York. 
Since Jody was committed to higher education, 
the scholarship was created to honor her and help 
Youth Tour participants with college costs.

NewScholarshipAds.indd   5 12/14/18   3:15 PM

classified Advertisementsclassified Advertisements

miScELLANEoUS

FOR SALE: Buckets, forks, thumbs, grapple 
buckets and pallet forks for skid loaders, 
backhoes and excavators. Tires for backhoes, 
rubber tire loaders and excavators also. Call 814-
329-0118.

MASON: Doing all kinds of masonry work. Block, 
brick, Dryvit, and stone veneer or real stone 
walls. Repairs or new construction. Call Merlin at 
SLATE RIDGE MASONRY. 717-776-9774.

FOR SALE: Electrical wiring, receptacles, 
anything electricians need. Some old and new. 
Retired. Everything must go. Please call 717-
713-1902.

poWdER coAtiNg

ALMOST ANYTHING METAL can be powder 
coated: auto parts, lawn furniture, wheels, etc. 
Restores, protects, preserves. 1,200-degree 
manifold coating. Arthurs Powder Coating, 263 
Sexton Road, Indiana, PA 15701. 724-349-
3770.

REAL EStAtE

VIRGINIA’S EASTERN SHORE. Fishermen and 
beach lover’s paradise. Access Chesapeake 
Bay or Atlantic Ocean within minutes. Perfect 
for vacation/retirement dream home. Waterside 
Village 3/4 acre near marina, from $18,000 
with storage for RV and boat. Beach access 
nearby. Clearview 1.8-acre waterfront on scenic 
cove $119,900. Many free boat ramps within 
minutes. Kirkwoodontheshore.com. 757-678-
7631.

LOG HOME FOR SALE – Beautiful secluded 
setting, 31 acres (2/3 woods), pond, fruit trees, 
berry bushes, 3 bedrooms, 2 baths, full basement, 
massive fireplace, two-car garage, wood heat 
with propane backup. Spartansburg and Corry, 
Pa., area. $400,000 or best offer. Serious offers 
only. 814-664-7859.

CAMP OR SUMMER HOME – 2 bedroom, 2 
bathroom, manufactured home on full foundation, 
1 acre, fireplace, new appliances, new furnace. 
Asking $45,000. Brookville, Pa., Jefferson 
County. Call 412-737-6574.

CAMPGROUND FOR SALE: Somerset 
County, Pa., 17 acres, 48 sites, owner housing. 
$550,000. Pine Creek Real Estate Inc. Ask for 
Cindy. 814-435-7780 or 814-655-6011. 

REcipES & food

SPECIAL OFFER – BOTH COOKBOOKS 
FOR $12. “Country Cooking” – $5, including 
postage. “Recipes Remembered” – $7, 
including postage. Both of these cookbooks are 
a collection of recipes from men and women of 
the electric co-ops of Pennsylvania and New 
Jersey. Payable to: Pennsylvania Rural Electric 
Association, P.O. Box 1266, Harrisburg, PA 
17108. Write Attention: Cookbooks. 

SHAKLEE

FREE SAMPLE Shaklee’s Energy Tea. 
Combination red, green and white teas that are 
natural, delicious, refreshing, safe. For sample 
or more information on tea or other Shaklee 
Nutrition/Weight Loss Products: 800-403-3381 
or sbarton.myshaklee.com.

tRActoR pARtS – REpAiR/REStoRAtioN

ARTHURS TRACTORS, specializing in vintage 
Ford tractors, 30 years experience, online 
parts catalog/prices, Indiana, Pa. 15701. 
Contact us at 877-254-FORD (3673) or  
www.arthurstractors.com.

VAcAtioNS & cAmpSitES

NEW SMYRNA BEACH, Fla., condo rental. 
Two bedrooms, two baths, pool. 200 yards from 
beach. Not available January - March. Call for 
rates. 814-979-8058 or 814-635-4020.

WANtEd to bUY

VINTAGE WOMEN’S and children’s clothing 
from the 1930s, 1940s, 1950s & 1960s. Men’s 
work wear/farm wear/denim 1900s to 1950s. 
Please no furs, suits, wedding gowns, hats or 
coats. 814-386-5763.

WiNdoW REpLAcEmENt

ARE YOUR WINDOWS DRAFTY? We sell 
and install all styles of vinyl windows, double- or 
triple-pane glass options. Windows come with a 
lifetime warranty. Over 13 years of installing. We 
also do roofing. For a free estimate, call Matthew 
at 814-602-3892.

Have something to sell?
place a classified ad in
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ruralviews

YVoNNE bUttS-mitcHELL 
writes and blogs (deadmousedi-
aries.com) under the pen name 
Mitchell Kyd. The “News from 
the Path Valley Hotel” series 
was inspired by her encounters 
with contractors, critters and 
assorted creepy crawlies while 
rehabbing her family cabin after 
its 17-year stint as a giant closet. 

Snowbound in paradise
By Mitchell Kyd

“News from the Path Valley Hotel”

Several years ago when my part 
of Pennsylvania had one of those 
school-stopping, January snow-

storms all kids dream about, my friend 
Ami got snowed out of her house. Yes, 
out.

mine always takes a nap in bookstores.) 
You might be thinking: why leave 

home for a bookstore when there 
are laptops, phones and Kindles? My 
answer: everything good about a great 
read is missing in technology for people 
like me who crave the feel, the scent 
and the heft of a book. People who 
want to hold books with loved-up cov-
ers and yellowed edges know those are 
the signs of time-tested favorites, ones 
that have been devoured by other read-
ers who found all the pages were worth 
turning.

Snow or no snow, January is the 
perfect month for world citizens and 
time travelers alike to tour the universe 
with a good book. Although most of us 
will never get to spend an entire night 
in a retreat like Ami’s, there is another 
bright spot in the dark winter sky for 
us: public libraries.

Library shelves are filled with free 
tickets to exotic locations, excursions 
into the future and time-machine travel 
through the past. In my little town, our 
library found a home in a restored train 
station. That seems like the perfect 
metaphor for readers; climb on board 
for all kinds of adventures.

“I have always thought Paradise 
would be a kind of library,” are the 
words of Argentine writer Jorge Luis 
Borges. Ami and I would agree. And 
it would be another grand place to be 
snowbound. l

While she was at work, the white 
stuff was being spread in some whim-
sical pattern known only to the snow-
maker, thicker here, thinner there, 
like icing on a lopsided birthday cake. 
Although she had no problem getting 
away from work and almost home, that 
last little stretch of road into her house 
was impassable.

Lucky for her, her work was running 
her own business, which just happens 
to be a cozy and charming used book-
store dotted with alcoves and arm-
chairs, ottomans and a teapot. Better 
still, every nook is well-stocked with 
delicious, nutritious reading. When she 
told me about her mid-winter stayca-
tion, I remember thinking then how 
amazing it would be to burrow in for 
the night in a bookstore, snowbound in 
paradise.

Think about it. She could choose to 
go anywhere she wanted from there. 
She was within arm’s reach of the 
beach in a tropical paradise where she 
could sip trendy coconut water with 
the Swiss Family Robinson. Or she 
could have stepped into survival mode 
to be stranded in the Antarctic ice with 
Earnest Shackleton and the crew of 
the Endurance — then conveniently 
stepped out again.

My own armchair travels would 
probably take me first to the tall grasses 
of Nebraska. The baked dirt there 
always warms my bones as I crouch 
with writer Willa Cather at the edge of 
the prairie-dog town in one of my very 

favorite reads, “My Antonia.” I might 
also celebrate summer in Green Town, 
Illinois. That’s where Ray Bradbury 
sends me in “Dandelion Wine” as he 
offers the idea of building a Happiness 
Machine, takes the trolley off the tracks 
for one last ride before the town’s new-
fangled bus replaces it, and reminds 
me of what I knew as a kid about the 
magic that’s sewn into every new pair 
of sneakers. 

I might also visit Wales to bundle up 
with poet Dylan Thomas. He admits he 
can never remember if it snowed six 
days and six nights at Christmas when 
he was 12, or 12 days and 12 nights 
when he was 6. 

In just one, uninterrupted night, a 
more disciplined reader could learn the 
sign language alphabet, memorize the 
Latin names of their backyard trees and 
analyze the world’s greatest speeches, 
all while gobbling up knowledge in a 
bookstore. (But that requires a lot of 
work on the part of the left brain and 
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punchlines

Life changes
Mourning the passing of Roy Clark, changes to  

Pabst Blue Ribbon and McDonalds
By Earl Pitts, American

Social commentary from Earl 
pitts — a.k.a. GARY BUR BANK, 
a nation ally syndicated radio 
per son ality — can be heard on 
the following radio stations that 
cover electric cooperative ser-
vice territories in Pennsylvania: 
WANB-FM 103.1 Pittsburgh; 

WARM-AM 590 Wilkes-Barre/ Scran ton;  
WIOO-AM 1000 Carlisle; WEEO-AM 1480 
Shippensburg; WMTZ-FM 96.5 Johnstown; 
WQBR-FM 99.9/92.7 McElhattan; WLMI-FM 
103.9 Kane; and WVNW-FM 96.7 Burnham- 
Lewistown. You can also find him at earlpittsa-
merican.com.

Yeah — Ol’ Roy is poppin’ out of the 
corn field with the Lord, now. Proba-
bly doing a church joke. And probably 
messin’ up the lines.

Lemme tell you somethin’ — it has 
been a hard year. First off, Dale Jr. up 
and retired, removin’ the name “Dale 
Earnhardt” from NASCAR. That stung. 
Then Burt passed on, and we lost a 
super-star and a moustache just like 
that. Then I heard Pabst Blue Ribbon 
was maybe going out of business (more 
about that later). And now Roy Clark is 
a pickin’ and a grinnin’ in the hereafter.

If the Cracker Barrel takes catfish off 
the menu, I don’t know what people 
like me are gonna do.

Roy Clark’s career came at a time 
when musicians made actual music on 
actual instruments. And that boy could 
play. Remember these words — “Yes-
terday, when I was young, the taste of 
life was sweet as rain upon my tongue” 
and “Thank God and Greyhound 
you’re gone.” For sure, Ol’ Roy had a 
wide range of hits. We’ll miss you, son. 
Ya done good. Saaaa-lute! 

But his death was not the only thing 
that got me down.

Did y’all hear where PBR might be 
a beer-soaked memory? For all you 
youngsters out there without an appre-
ciation for American greatness — PBR 
stands for Pabst Blue Ribbon. Possibly 

the finest beer ever brewed.
Pabst Blue Ribbon beer even has 

a song, “Rednecks, White Socks and 
Blue Ribbon Beer.” I don’t care what 
you’re drinking right now. I can prac-
tically guaran-dang-tee you that it 
doesn’t have a song.

Now, some people will tell you the 
Blue Ribbon story was about a billion 
dollar court case. That Pabst jobbed 
out their brewing to MillerCoors — 
and MillerCoors considered stopping 
production. And Pabst said they were 
getting hosed and Miller was putting 
them out of business. And Miller said, 
“We can’t make money at it no more.”

So the Meeker boys got this idea 
how we can save Pabst Blue Ribbon. 
They say when somebody comes in to 
the Duck Inn and orders one PBR — I 
should give ’em two. When two people 
come in and order two PBRs — I give 
them four. And all of a sudden, PBR is 
flying out of the cooler like crazy and 
they will have to keep makin’ it.

Wake up, America! Our plan seems 
to have worked because Pearl just told 
me she heard it’s all goin’ to be OK, 
that PBR is saved for now. Hallelujah.

Your senior citizens are takin’ 
over the McDonalds. And I don’t 
mean they are eatin’ there.

Turns out your teenagers of today 
don’t want to work at McDonalds. 
Heck, a lot of them don’t want to 
work anywhere. They’re too busy pla-
yin’ Fortnight — whatever that is. So, 
McDonalds is now recruitin’ workers at 
senior centers, at bingo parlors and at 
churches. All the known hang-outs of 

the agin’ population.
McDonalds says they like hirin’ old 

people because they have what they 
call “soft skills” the younger generation 
often lacks. That means they actually 
show up for work and they don’t walk 
around all day like they’re wearin’ 
barbed wire undies.

It’s great that older Americans are 
crackin’ eggs for our McMuffins and 
fryin’ the burgers. But at the same time, 
I can’t help but be a little sad. There was 
a time when workin’ at the Mac-Donalds 
was a first job for many Americans. 

I have never worked for Ronald and 
his crew. But Pearl did when we was 
in high school. Her job got us through 
many a bumpy time. We might a’ 
been fightin’ like a couple of wounded 
cougars, but I always picked her up 
after her shift. ‘Cause I knew my truck 
would smell like hamburgers.

Wake up, America! I walk into a 
McDonalds today and I immediately 
remember those long rides home. With 
a young lady that smelled like a Big 
Mac. You kids don’t know what you’re 
missin’. I’m Earl Pitts, American. l

I am gettin’ tired of eulogizin’ coun-
try-folk super-stars. It wasn’t that 
long ago I was tribute-tizing one 

Mr. Burt Reynolds. And here I am 
again — with a few heartfelt words for 
Mr. Roy Clark.
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congratulations to the 2018 winners

Hundreds of Penn Lines readers submitted photos for the 2018 Rural Re-
flections contest, and a panel of 30 independent judges selected the year’s 
winning entries. Each winner in the categories of most artistic, best land-

scape, best human subject, best animal subject and editor’s choice will receive a $75 
prize, but all of the readers who submitted photos during the past year deserve our 
appreciation.

In February, Penn Lines will publish the judges’ other favorite photos. Runner-up 
winners will each receive $25. In March, we will begin publishing 2019 photos.

To be eligible for the 2019 contest prizes, send your snapshots (no professional 
photos, please) to: Penn Lines Photos, P.O. Box 1266, Harrisburg, PA 17108-1266. 
Include your name, address, phone number and the name of the electric coopera-
tive that serves your residence, business or seasonal home.

Remember, our publication deadlines require that we work ahead, so send your 
seasonal photos in early. We need spring photos before mid-February; summer 
photos before mid-May; fall photos before mid-July and winter photos before 
mid-September. Please note: 2018 photos that were accompanied by self-ad-
dressed, stamped envelopes will be returned in early February. l

Richard daugherty
United Ec

Anita gress
Adams Ec

Jan golden
REA Energy
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