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Harness the power of the sun...

...by using the Earth.

Geothermal gives you the freedom to focus on life

WaterFurnace geothermal systems provide reliable operation 24 hours a day,  
7 days a week, 365 days a year—rain or shine, day or night, windy or not.  
They use the stored solar energy in the ground to provide your family luxurious 
comfort and incredible savings. In fact, it’s the only HVAC system that’ll pay 
you back—and with a 26% federal tax credit available, now’s a great time to 
switch to the Reliable Renewable. 

visit us at waterfurnace.com/Reliable

1. 26% through 2022 and 22% through 2023   •   The Reliable Renewable is a trademark of WaterFurnace International, Inc.

WATERFURNACE UNITS QUALIFY FOR A 26% FEDERAL TAX CREDIT1
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forecasters predict ‘vibrant’ fall foliage season
Sweater weather is here. If that and the return of pumpkin-spice everything aren’t 

enough to put you in the mood for fall, there’s more: Weather forecasters are calling for 
a jaw-dropping display of autumn leaves. 

Mark your calendar for the week of Oct. 18, 
which is expected to be the peak time for 
leaf-peeping in much of Pennsylvania, accord-
ing to the 2021 fall foliage prediction map on 
SmokyMountains.com.

Paul Pastelok, AccuWeather’s lead long-range 
forecaster, said that in Pennsylvania, the northern 
Mid-Atlantic, southern New England and the Ohio 
Valley “rainfall has averaged near to above normal 
this summer, and colors can be vibrant.”

This fall forecast is much different than what happened in 2020 — and that’s good 
news.

“Last year, trees became stressed later in the summer in parts of the Northeast due 
to a couple of extended periods of dryness,” Pastelok said. “As a result, there were 
early leaf droppings, and the brightness was OK, but not great.”

The major factors that determine the fall foliage peak are sunlight, precipitation, soil 
moisture and temperature. Experts are predicting leaves will peak later than usual this 
year due to prolonged drought conditions across much of the United States.

And while the foliage forecast is looking pretty good, Pastelok is cautiously opti-
mistic. He warns if a windy tropical storm hits Pennsylvania around the same time as 
its skylines are expected to be ablaze in reds, oranges, and yellows, it could blow the 
leaves away and extinguish the view.

keepingcurrent

News from across the Commonwealth

however, that the plan will cut about 
$160 billion in predicted losses at the 
agency over the next decade.

The move changes the standard 
timeframe for delivering first-class 
letters, flat envelopes and periodicals 
from a one-to-three-day window to a 
one-to-five-day window for mail sent 
within the contiguous United States. 

The slower timeframe will allow 
USPS to shift delivery service away 
from air transportation, which officials 
have said is less reliable and more 
costly, to ground transportation. 

Despite the changes, most first-class 
mail — an estimated 70% — will still 
arrive in under three days, according 
to a USPS notice published in the 
Federal Register. In general, the delays 

‘uncomfortable’ postal 
changes could slow  
delivery of Penn Lines

Penn Lines and other periodicals 
could arrive in mailboxes later than 
usual now that the U.S. Postal Service 
(USPS) has finalized a plan that aims 
to cut costs by slowing some mail 

deliveries.
The new 

delivery guide-
lines went into 
effect Oct. 1, and 
Postmaster Gen-
eral Louis DeJoy 
said the changes 
would be “un-
comfortable.” 
He estimated, (continues on page 22)

will affect pieces of mail that have to 
go farther, from coast to coast or far 
reaches of the U.S.

In August, USPS also raised rates on 
first-class stamps from 55 to 58 cents. 
The price hikes cover first-class mail, 
magazines and marketing mailers. 

Agriculture officials  
seek more federal funding 
to help farmers improve 
water quality

The Wolf Administration and officials 
in the five other states in the Chesapeake 
Bay Watershed are urging the federal 
government to spend $737 million over 
the next 10 years to help farmers with 
their efforts to improve the environ-
ment and water quality.

The funding, channeled through the 
proposed Chesapeake Bay Resilient 
Farms Initiative (CRFI), would sup-
port farmers trying to limit the amount 
of nitrogen from their operations. 
Nitrogen and other nutrients, such 
as phosphorus, are a leading cause of 
nonpoint pollution in the bay. Agricul-
ture officials have said the extra federal 
funding is crucial as the six bay states 
work to restore the waterway and meet 
federally imposed pollution-reduction 
goals by 2025. 
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A Precious Keepsake She Will Treasure Forever

Over the years you and your daughter have created a unique 
and special bond. You have enjoyed beautiful memories and 
shared many treasured years together. And you know, that 
wherever life takes her, you’ll always stay heart to heart.

Genuine Diamonds & an Elegant, 
Meaningful Design

This bangle-style bracelet is hand-crafted in a fashionable open 
bangle design, and features two gracefully sculpted hearts each 
set with their own genuine solitaire diamond. The sterling 
silver plated bracelet is engraved with the beautiful sentiment 
“Wherever Life Takes You, You’ll Always Be My Daughter” and has 
dual side hinges for an easy on and off design. 

Exceptional Value; 
Satisfaction Guaranteed

The exclusively designed “Always My Daughter” Diamond 
Bracelet is a lovely, meaningful gift for a special daughter and 
an exceptional value at $99.99*, payable in 3 easy installments 
of $33.33 and backed by our 120-day unconditional 
guarantee. It arrives in a velvet jewelry pouch with a gift box 
and a Certificate of Authenticity. This gorgeous bracelet is only 
available from The Bradford Exchange and won’t be sold in 
stores. To reserve, send no money now; just mail the Priority 
Reservation. Don’t miss out—order today!

*Plus a total of $10.98 for shipping and service; see bradfordexchange.com. Allow 4-6 weeks 
for delivery of your jewelry item after we receive your initial deposit. All sales subject to product 
availability and order acceptance.

9345 Mi lwaukee Avenue ·  Ni les,  IL 60714-1393

Order today at bradfordexchange.com/27721
PRIORITY RESERVATION                                      SEND NO MONEY NOW

©2021 The Bradford Exchange                                                              01-27721-001-BISI

YES.  Please reserve the “Always My Daughter” (or Granddaughter) Diamond 
Bracelet for me as described in this announcement, in the quantity checked below. 
LIMITED TIME OFFER.

Signature

Mrs. Mr. Ms.
                                                                         Name (Please Print Clearly)

Address

City                                                             State               Zip

E-Mail (Optional)

E66102

A Fine Jewelry Exclusive from The Bradford Exchange 

Also Available For  
Granddaughter!

❑ Daughter, 01-27721-001 Qty. _____ 

❑ Granddaughter, 01-30623-001 Qty. _____
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energymatters

Keeping your lights on has 
always been a high-tech job, 
but now it’s gone even higher. 

If you need proof, take a look at the 
new job titles electric co-ops are hoping 
to fill, like data scientist and cybersecu-
rity analyst.

 Even lineworkers are adding to 
their skills as more homeowners install 
renewable energy sources and sell the 
excess electricity back to the co-op — 
along power lines that used to only 
carry electricity in one direction.

“When lineworkers go out to fix a 
problem, they need to make sure they 
understand if there are private power 
generating sources so they can operate 
in a safe manner,” says Venkat Banun-
arayanan, vice president of Integrated 
Grid Business & Technology Strategies 
with the National Rural Electric Coop-
erative Association (NRECA).

Banunarayanan describes a “work-
force evolution” in electric co-ops that’s 
resulting from two powerful trends: 
new patterns in the flow of electricity 
and the explosion of digital technology.

The radical idea of renewable energy 
generation owners selling electricity 
back to the utility is just one of the new 
dynamics affecting the nation’s grid of 
electric poles and wires. The rapid rise 
in renewable energy complicates utility 
planning when solar power suddenly 
stops at sundown or calm weather cuts 
wind-farm energy generation.

Electric co-ops are also preparing for 
the effects of a lot more people charging 
up electric vehicles at home as every 
major car company has announced 
plans for electric cars and trucks.

If coordinating this new world of 
electricity sounds impossibly compli-
cated, the almost-as-new world of infor-
mation technology offers a solution.

It’s called the smart grid.
Over the past couple decades, power 

lines have been increasingly carrying 
not just power, but tons of data. The 
meter at your home is much more 
sophisticated at recording and reporting 
your energy use. Attached to overhead 
power lines are tennis-shoe-sized boxes 
called sensors that monitor the perfor-
mance of the wires and send that info 
back to your electric co-op.

Investments in developing the smart 
grid in the U.S. have more than doubled 
in the past six years, from $3.5 billion in 
2014 to $7.8 billion in 2020, according 
to the analysis company Statista, and 
it expects that figure to nearly double 
again by 2024, to $13.8 billion.

That money means new jobs. A 
report by the Energy Futures Initiative 
found that energy jobs grew at twice 
the rate of the overall economy from 
2015 to 2019.

Parts of the smart grid rely on the 
internet so that means growth in jobs 
related to cybersecurity. Specialists are 
needed to guard against cyberthreats, 

not only to protect co-op members and 
business information but also to make 
sure the electric supply is safe and 
secure.

The new role of a “data scientist” 
is to determine how to use all that 
information coming in from the smart 
grid. Banunarayanan offers an example 
of what a data scientist might do: The 
reports of electricity use coming into 
the co-op’s computers could reveal 
that several members start charging 
their electric vehicles every day around 
5 p.m. That puts extra demand on the 
utility when it’s already at peak use. 
A data scientist looking at those num-
bers could recommend a special rate 
to encourage electric vehicle owners 
to start charging after 10 p.m. when 
overall energy use isn’t so high. Or 
they might recommend updating the 
utility’s transformers to handle the 
heavier use.

Those new careers — and, yes, you 
can go to school for a degree in data 
analytics — will also mean changes in 
other parts of the co-op. Managers of 
these new employees will be supervising 
more jobs that can be done remotely 
and at any time of the day or night. 

Banunarayanan says that adapting to 
a different workforce will mean a new 
era for co-op management, too, as they 
recruit and supervise not just a new 
generation of workers, but also a new 
generation of work. l

Paul Wesslund writes on consumer and 
cooperative affairs for the National Rural 
Electric Cooperative Association, the 
national trade association representing 
more than 900 local electric cooperatives. 
From growing suburbs to remote farm-
ing communities, electric co-ops serve 
as engines of economic development for 
42 million Americans across 56% of the 
nation’s landscape.

AN EVOLUTION: Electric cooperatives are 
experiencing a workforce evolution, which is a 
result of emerging energy trends, including new 
patterns in the flow of electricity and the explo-
sion of digital technology. With all the new data 
and technologies, co-ops will have new career 
roles to fill.

Energy industry seeking digital experts
By Paul Wesslund



� e Invention of the Year
� e world’s lightest and most portable mobility device

� e Zinger folds to a mere 10 inches.

10”

 Throughout the ages, there have been many 
important advances in mobility. Canes, walkers, 
rollators, and scooters were created to help people 
with mobility issues get around and retain their 
independence. Lately, however, there haven’t been 
any new improvements to these existing products or 
developments in this field. Until now. Recently, an 
innovative design engineer who’s developed one of the 
world’s most popular products created a completely new 
breakthrough . . . a personal electric vehicle. It’s called 
the Zinger, and there is nothing out there quite like it.

“What my wife especially loves is it gives her 
back feelings of safety and independence which 
has given a real boost to her confi dence and 
happiness! Thank You!” 

–Kent C., California

The first thing you’ll notice about the Zinger is its 
unique look. It doesn’t look like a scooter. Its sleek, 
lightweight yet durable frame is made with aircraft 
grade aluminum. It weighs only 47.2 lbs but can handle 
a passenger that’s up to 275 lbs!  It features one-touch 

folding and unfolding– when folded it can be wheeled 
around like a suitcase and fits easily into a backseat 
or trunk. Then, there are the steering levers. They 
enable the Zinger to move forward, backward, turn 
on a dime and even pull right up to a table or desk. 
With its compact yet powerful motor it can go up to 6 
miles an hour and its rechargeable battery can go up 
to 8 miles on a single charge. With its low center of 
gravity and inflatable tires it can handle rugged terrain 
and is virtually tip-proof. Think about it, you can take 
your Zinger almost anywhere, so you don’t have to let 
mobility issues rule your life. 

Why take our word for it. You can try the Zinger out 
for yourself with our exclusive home trial. Call now, and 
find out how you can try out a Zinger of your very own.

Zinger Chair®

Call now and receive a utility basket 
absolutely FREE with your order. 

1-888-669-7794
Please mention code 115654 when ordering.

The Zinger Chair is a personal electric vehicle and is not a medical device nor a wheelchair.  Zinger is not intended for medical purposes 
 to provide mobility to persons restricted to a sitting position.  It is not covered by Medicare nor Medicaid.  © 2021 fi rst STREET for Boomers and Beyond, Inc. 85

22
1

Once in a lifetime, a product comes along that truly moves people.
Introducing the future of battery-powered personal transportation . . . The Zinger. 



in the neighborhood

By Michael T. Crawford 
Associate Editor
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Rural electric cooperatives 
exist to improve the quality of 
consumer-members’ lives. These 

community-led organizations do so 
daily by delivering safe electricity to 
rural America at the most affordable 
rate possible.

A cooperative’s efforts, however, 
don’t begin and end at the fuse box.

Each October, electric cooperatives 
across the country observe National 
Co-op Month and reflect on the 
importance of the Rochdale Principles, 
often referred to as the seven pillars 
that form the foundation for every kind 
of cooperative. Concern for community 
is one of those pillars, but cooperatives 
rarely wait until the 10th month of 
the year to act on this principle — 

cooperatives regularly seek ways to 
help the people they serve.

“The third leg of our mission state-
ment at the cooperative is improving 
the quality of life in the communities 
we serve,” says Sarah Frank, commu-
nications/community relations coordi-
nator at Gettysburg-based Adams Elec-
tric Cooperative (EC). “Whether it’s 
through direct donations, whether it’s 
through donations in kind — donating 
poles … that sort of thing — we’re 
going to do anything in our power to 
help improve this community.”

Adams EC has been working to 
fulfill this mission at the Hamiltonban 

Community Park in Adams County. 
The cooperative, a “platinum” cam-
paign sponsor of the park, has contrib-
uted to every phase of its three-stage 
construction.

“It was an area that did not have 
a park at that time, and it was not 
only going to be a park but it was 
also going to include a walking path, 
fitness center, the butterfly garden — 
it was something that would appeal to 
our members, young and old,” Frank 
explains. “It was an area where we 

Co-ops invest in their communities
LIFE-GIVING DONATION: Valley REC lineman 
Jason Wilson donates blood inside an American 
Red Cross bloodmobile during an August 2019 
blood drive hosted in the parking lot of the 
cooperative’s headquarters. The drive was not 
held in 2020 or 2021 due to COVID-19 con-
cerns, but the cooperative plans to resume the 
event in 2022.
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serve the entirety of the area, so it was 
something we thought could have 
broad reach.”

Civic education
Nationally, rural electric coopera-

tives achieve broad reach by contrib-
uting to the civic education of their 
young people. Through the Rural 
Electric Youth Tour, cooperatives 
across the country have sponsored a 
weeklong trip to the nation’s capital 
for high school students since the 
late 1950s. Pennsylvania Youth Tour 
participants meet with congressional 
representatives from their state, tour 
national monuments and memorials, 
and visit the National Zoo and the 
Smithsonian Institution.

The global COVID-19 pandemic 
interrupted that decades-long tra-
dition. While the 2021 Youth Tour 
was canceled early in the year due to 
uncertainty about the pandemic, the 
2020 Youth Tour was canceled only 
after cooperatives across the Common-
wealth had already selected students 
and shared details of the program with 
them.

“I tried to soften the blow by sending 
sweatshirts and mugs and lunch bags 
and any other kind of items we had 
here … along with the letter that it 
was canceled,” says Karen Evangelisti, 
member service quality specialist for 
Wysox-based Claverack Rural Electric 
Cooperative (REC). 

“We felt compelled to really do 
something to make it up to them,” 
Evangelisti recalls. “One of the biggest 
highlights of the trip [for students] has 
always been going to Capitol Hill and 
being able to meet their congressman, 
and they were going to miss that. If 
we could bring that opportunity to 
them, we thought that would be really 
meaningful.”

The cooperative reached out to its 
congressman, U.S. Rep. Fred Keller 
(R-12th), and coordinated a social-
ly-distanced dinner at the cooperative’s 
office. The cooperative’s seven Youth 
Tour students chosen for 2020 and 
their parents met with now-retired 
Claverack REC President & CEO Bobbi 

Kilmer and were able to ask Keller 
questions — just like they would have 
in Washington, D.C. At the end of the 
evening, Claverack REC surprised the 
students with a stipend that could be 
used for any education-related expenses, 
such as tools, books or tuition.

Community aid
Like the impact of the pandemic on 

Youth Tour, problems can often land at 
our feet with little warning. Coopera-
tives get it. In fact, many have pro-
grams in place to help members.

Through its Community Service 
Grant, Huntingdon-based Valley REC 
provides up to $2,500 to organiza-
tions and individuals in times of need. 
Funded through unclaimed capital 
credits, the grant is broken into three 
categories: energy assistance, civic and 
community programs, and education.

The grant program awards up to 
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YOUTH TOUR: Pennsylvania and New Jersey students, chosen by electric cooperatives in both 
states, sit on the steps of the Thomas Jefferson Memorial during the 2016 Rural Electric Youth Tour in 
Washington, D.C.

$1,000 each for civic and community 
programs — one, for instance, covered 
the cost of new radios for a local fire 
company — and education, such as 
providing protective iPad covers for a 
local school. The cooperative awards 
up to $500 for energy-assistance grants 
to those who have fallen on hard times 
— such as job loss or illness — and 
are struggling to meet their electric 
bills.

But, sometimes, life deals a hand 
that can’t be covered by a few hundred 
dollars, and in those cases, it’s not 
just a concern for community, but a 
concerned community that comes to 
the rescue.

The Valley REC Benefit Golf Outing 
raises money for community members 
who have fallen on hard times due 
to injury or illness. While the coop-
erative hosts smaller, sandwich-sale 
fundraisers throughout the year, the 
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TEE UP: At left, John Fogelsonger, Valley REC 
crew leader and journeyman lineman, takes a 
practice swing at the Valley REC Benefit Golf 
Outing. The event has been held annually since 
2012 to raise money for members of the com-
munity who have fallen on hard times. Below, 
employees from Valley REC wait for the outing 
to begin.

golf outing raises tens of thousands of 
dollars each year for its beneficiaries. 
This year, the cooperative raised ap-
proximately $30,000, which was split 
between two recipients: River Trout-
man, a high school junior battling 
lymphoma, and Hannah Johns, who 
has Cat Eye Syndrome.

“It was incredibly hot that day, but 
everyone still showed up to golf,” 
recalls Jamie Johns, mother of  
Hannah, who celebrates her first birth-
day this month. “I was overwhelmed 
with gratitude. It really was an 
emotional day. It’s been a challenging 
journey, but it’s really brought out the 
goodness in people.”

The outing got its start in 2010, when 
Travis Kuhstos, staff energy special-
ist for Valley REC, floated the idea of 
creating a health and wellness program 
for cooperative employees. The idea 
led to the formation of a health and 
fitness committee that hosted events 
like salad/wrap lunch days or bicycle 
rides, to name a few. Two years later, 
the committee held the cooperative’s 
first golf outing.

The golf event now has its own com-
mittee, which nominates people to be 
beneficiaries based on stories they have 
heard within the community. Committee 
members typically choose someone 
facing a serious illness, such as cancer, 
or who has suffered serious injury. All 
funds raised from the outing, after  
expenses, go directly to recipients. In 
its 10-year run, the golf outing has 
raised nearly $240,000.

“Our recipients over the years have 
been in a range of circumstances as far 

p
h

O
TO

s
 B

y
 D

O
u

g
 R

O
lE

s
, v

a
ll

E
y

 R
E

C



11  |   OCTOB E R 2021

POWERFUL CONNECTION: A bridge constructed in part from electric poles donated by Adams 
Electric Cooperative connects parts of the walking path at Hamiltonban Community Park.
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as their health concerns and financial 
needs,” says Doug Roles, vice pres-
ident of member services at Valley 
REC. “We’ve had people who are bene-
ficiaries and both their parents work 
and they’re insured, but there are costs 
that are always not covered.”

Valley REC held this year’s golf out-
ing in August, delayed from its usual 
late-June date due to the pandemic. 
The outing consists of a morning and 
afternoon flight, with between 36 and 
40 teams, and attracts donors and 
sponsors from local businesses and 
vendors who work with the coopera-
tive. This past year, a combination of 
more than 100 businesses and indi-
viduals sponsored and donated to the 
event.

“Valley looks at the tournament 
as a way to provide [an avenue] for 
people to be involved and lend a 
hand to families who are facing tough 
circumstances,” Roles explains. “A 
lot of times the reason people will get 
involved is because it’s something they 
can do. A cancer diagnosis can make 
people feel helpless, powerless, like 
they can’t do anything. The tourna-
ment provides a way for people to 
take some kind of action, and it shows 

support. It helps the community come 
together to show support for a family.

“There’s no perfect process to doing 
good,” he adds, “but we think we have 
a pretty good process in place.”

fair game
Sometimes the process is as simple 

as a little shake-up of tradition. Man-
sfield-based Tri-County REC broke 
from a long-standing tradition in 2016, 
holding its annual meeting in Alparon 
Park at the Troy Fair instead of using 
the Williamson High School in Tioga.

“We’ve always talked about getting 
more members to attend, so I sug-
gested doing something at one of the 
local fairs, and we came up with a 
plan to try something out,” says Bryan 
Berguson, director of member services 
at Tri-County REC. “We used to spend 
two days setting up the annual meet-
ing. You had about two hours’ worth 
of time in the morning for people to 
come in and register and talk to them. 
The meeting itself was two hours long, 
and then you had lunch afterward for 
an hour, so you really had only about 
three hours with the members that you 
could talk to them. It wasn’t good time 
— it was rushed — and there were 

only about 200 of them. Now, we’ve 
got all day on Tuesday and the rest of 
the week for those who don’t make the 
annual meeting.”

The transition from a high school 
auditorium to a local fair has roughly 
quintupled attendance at the cooper-
ative’s annual meeting — more than 
1,000 consumer-members registered 
for the 2021 Tri-County REC Annu-
al Meeting in late July — bringing a 
surge of business to local vendors in a 
single day.

Consumer-members who visit the 
cooperative at the annual meeting 
receive $25 in food coupons that can be 
spent with food vendors at the fair. In 
addition to making up for the meal that 
would have been provided to consumer-
members under the old annual meeting 
model, it provides an economic boost 
to the community — in this case, more 
than $25,000 from member attendance 
alone. The cooperative also donated 
$1,000 worth of coupons to the 4-H 
animal auction, which gave $5 of 
coupons to registered bidders, and the 
co-op even bid on a pig.

“The first year we had some hiccups 
in the way we did things. The fol-
lowing year we corrected a couple of 
things, and had a much better recep-
tion,” Berguson recalls. “Now, they’re 
looking for us and making sure we 
return because we’re bringing … so 
many people that wouldn’t normally 
be there and spending all the food 
coupons that we give them.”

Following the cooperative’s annual 
meeting, Tri-County REC stays at the 
fair for the whole week to meet with 
members, perform safety demonstra-
tions and — this year — to share its 
high-speed internet with fairgoers. The 
cooperative’s internet subsidiary, Tri-Co 
Connections, repaired the Alparon Park 
internet set-up to establish a stable, 
wireless connection for online registra-
tion at the annual meeting, but allowed 
anyone visiting the fair to use it.

“It was really cool to see how well 
everybody worked together and got 
people moving through there without 
any hiccups at all,” Berguson says. “It 
was an incredible day.” l
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Dear Brett: I think it’s a good idea to 
consider a heat pump for your home. 
The technology has improved a lot over 
the past 10 to 20 years, and is likely 
to be at least 20% more efficient than 
what you have now. 

Here are a few options: 
1. Ducted heat pump
If your home has a forced-air furnace, 

a centralized, air-source heat pump can 
work well. A compressor outside your 
home that looks like an A/C unit is 
connected to your home’s existing duct 
system. Like your furnace, the tempera-
ture is controlled through one main 
thermostat. This is a solid solution if 
your system has quality ductwork.

Ductwork in most homes, however, 
is not designed to heat or cool every 
room evenly. Long supply runs provide 
little air to some rooms, and it’s typi-
cal for some rooms to lack return air 
registers. Also, ductwork is often leaky, 
which creates comfort issues and will 
render any kind of central heating or 
cooling system much less effective. 

Heat pump efficiency is measured 
in two ways. The heating seasonal 
performance factor (HSPF) rating 
measures heating efficiency, and the 
seasonal energy efficiency ratio (SEER) 
rating measures cooling efficiency. 
The minimum ratings for a new heat 
pump are HSPF 8.2 and SEER 14. Heat 
pumps with the Energy Star® rating 
are significantly more efficient than the 
minimum standard. The quality of the 
installation also matters.

smartcircuits

2. Mini-split heat pump
If your home does not have ductwork 

or the ductwork is poorly designed or 
leaky, a ductless mini-split heat pump 
might be your best bet. With a mini-
split heat pump, tubes connected to the 
outside compressor carry refrigerant 
to one or more air handlers, which are 
mounted high on a wall to distribute air. 
Thermostats regulate each air handler, 
providing control of different zones in 
the home.  

In climates that don’t experience 
extreme cold, a ductless heat pump 
could supply all the heating and cool-
ing in a small home. They are often 
used in combination with a central 
heating and cooling system. Ductless 
mini-splits are an excellent option if 
you don’t have central air ducts, your 
ducts are leaking, or you only want the 
new ductless heat pump to heat or cool 
part of the home. 

3. Geothermal (or ground-source) 
heat pump

Several feet underground, the tem-

perature remains constant year-round, 
typically between 45 degrees and  
75 degrees Fahrenheit. Heat is trans-
ferred into or out of the ground by 
pipes buried in a loop 10 feet under-
ground or drilled up to 400 feet into 
the Earth. The pipes carry water to a 
compressor, which uses a refrigerant 
to transfer the heat to or from your 
home’s ducts.

A geothermal heat pump system is 
extremely energy efficient, but this 
efficiency comes with a high price tag, 
which is the initial cost of installation.

I hope this information provides a 
good starting point in your research of 
heat pumps. Check with your local elec-
tric co-op for additional guidance. l

Pat Keegan and Brad Thiessen of 
Collaborative Efficiency write on energy 
efficiency topics for the National Rural 
Electric Cooperative Association, the 
national trade association representing 
more than 900 local electric cooperatives. 
For additional energy tips, visit collabora-
tiveefficiency.com/energytips.

Dear Pat and Brad: I’ve heard 
heat pumps can be a good 
alternative for heating my 

home, but it looks like there are several 
types available. Can you explain the 
most common options? — Brett

Which heat pump option is right  
for my home?

By Pat Keegan and Brad Thiessen
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It’s a matter of  
(co-op) principles
By Stacy Hilliard, CCC, CKAE 
Communications & Marketing Manager

Guest Column

ACE Hardware, State Farm, REI, Land 
O’Lakes and REA Energy all share 
something in common: We’re all coop-
eratives. 

We may be in different industries, but 
we all share a passion for serving our 
members and helping our communities 
thrive. In fact, all cooperatives adhere 
to the same seven principles that reflect 
our core values of honesty, transparen-
cy, equity, inclusiveness and service to 
the greater community good. October 
is National Co-op Month, so this is the 
perfect time to reflect on these princi-
ples that have stood the test of time, 
but also provide a framework for the 
future. Let’s take a look at the first three 
cooperative principles. 

Voluntary and open  
membership 

Just like all co-ops, REA Energy was 
created out of necessity –– to meet a 
need that would have been otherwise 
unmet in our community. So in 1937, 
a group of neighbors banded together 
and organized our electric co-op so 
everyone in our community could 
benefit. For a modest membership 
fee to the co-op, any farmer could 
get electricity brought to his farm. 
Neighbors came together to tackle a 
problem that they all had but couldn’t 
solve alone. They worked together for 
the benefit of the whole community, 
and the newly established electric lines 
helped power economic opportunity 
in our community.

While this history may be forgotten, 
key parts of that heritage remain –– the 
focus on our mission and serving the 

greater good. In this, we include every-
one to improve the quality of life and 
economic opportunity for the entire 
community. Membership is open to  
everyone in our service territory,  
regardless of race, religion, age, disability, 
gender identity, language, political per-
spective or socioeconomic status. 

Democratic member control
Our co-op is well suited to meet the 

needs of our members because we are 
locally governed. Each member gets a 
voice and a vote in how the co-op is 
run, and each voice and vote are equal. 

Many REA Energy employees live 
right here in the communities we 
serve. The members of our board of di-
rectors, who help to set long-term pri-
orities for the co-op, also live locally 
on co-op lines. These board members 
have been elected by neighbors just 
like you. We know our members have 
a valuable perspective, and that’s why 
we are continually seeking your input, 
and encourage you to weigh in on 
important co-op issues and participate 
in co-op elections. 

Our close connection to this com-
munity ensures we get a firsthand 
perspective on members’ priorities, 
thereby enabling us to make more 
informed decisions on long-term 
investments. 

Members’ economic  
participation

As a utility, our mission is to provide 
safe, reliable and affordable energy to 
our members. But as a co-op, we are 
also motivated by service to the com-

REA Energy  
Cooperative, Inc.

One of 14 electric cooperatives  
serving Pennsylvania and New Jersey

cooperativeconnection
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REA ENERGY Cooperative, Inc. (REA) 
held its 84th annual meeting on Thursday, 
Sept. 16, in an online format. There were 
273 members who attended the meeting 
virutally.

Members of the Credentials and Elec-
tions Committee, who witnessed the meet-
ing, included Chairman Michael Wirfel, 
Louise Bendis, John “Tom” Brady, Robert 
Fairman, Dennis Gillespie, Paula Hencel, 
R. Michael Keith and Shelby Miller.

Election results
This year, board Districts 5 and 6 were 

up for regular election. In both districts, 
incumbents Robert P. Neese and John R. 
Learn ran unopposed and were declared 
re-elected to their respective districts.

Cooperative updates
Board Chairman Michael J. Bertolino 

and President & CEO Chad Carrick gave 
presentations regarding the cooperative. 

Bertolino highlighted the many 
challenges and uncertainties that we, as 
a cooperative and a community, have 
faced in the past year and a half. As a 

cooperative, he said, we have had to adjust 
our daily routines and activities. However, 
one thing has remained the same: The 
cooperative is committed to always being 
there for our members’ needs while safely 
and reliably keeping the lights on. 

Another decision that had to be 
considered this year was how the annual 
meeting would be conducted, Bertolino told 
participants. Initial plans were to hold the 
meeting in person. However, due to concern 
for members’ and employees’ health and 
safety and with COVID-19 cases increasing 
again in our area, the board decided to 
move forward with an online format for the 
meeting. 

In 2022, he noted, REA is planning to 
resume in-person meetings and use the 
online format again as well. 

Bertolino closed by saying, “I would 
like to extend a sincere thank you to the 
employees and management of the cooper-
ative from the board of directors for a job 
well done and for ‘keeping the lights on.’ 
Our board, management and employees 
would also like to extend a thank you to 
our membership for your patience and  
understanding. We look forward to con-
tinuing to serve you with excellent service 
now and for years to come.”

After welcoming the online participants, 
Carrick said that for members who were 
unable to join the online meeting, the  
cooperative is holding a Member Appre-
ciation Month in October. Starting Oct. 1, 
members who did not register for the online 
meeting can pick up an appreciation gift 
at the cooperative’s offices on a first-come, 
first-served basis, while supplies last.

Carrick and REA Communications 
and Marketing Manager Stacy Hilliard 
also conducted a question-and-answer 
session. Some of the questions asked by the 
members focused on the following topics: 
the financial state of the cooperative, power 
supply-caused blinks and outages, products 
and services the cooperative’s subsidiary 
offers, power outage restoration, and the 
cooperative’s status on broadband.

Other business
Immediately following the business meet-

ing, the board held a reorganization meeting 
and elected officers for 2021-2022. They are: 
Bertolino, chairman; Wayne Farabaugh, vice 
chairman; and Robert P. Neese, secretary/
treasurer. Neese was elected as the Allegheny 
director representative as part of a two-year 
term, and Rick Shope will serve as the alter-
nate Allegheny director. l

Stacy Hilliard, CCC, CKAE 
Communications & Marketing Manager

District 1 Tom Beresnyak
District 2 Rick Shope

District 3 Michael J. Bertolino

District 4 Thomas Aurandt
District 5 Robert P. Neese

District 6 John R. Learn

District 7 Anthony Enciso
District 8 Wayne Farabaugh

District 9 Sandra Dill

REA Energy Cooperative, Inc., Board of Directors

Annual meeting wrapup

Robert P. Neese
District 5

John R. Learn
District 6
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Because cooperatives put people first, REA Energy’s rates are set up to cover the cost of 
doing business. In fact, when revenues exceed costs, you may get money back in the form of 
patronage capital.

Patronage capital is the margin that remains after subtracting expenses from revenue each 
year. As a not-for-profit cooperative, REA Energy uses the capital to qualify for loans to up-
grade and expand the electrical distribution system. If the board of directors decides the 
cooperative’s financial condition permits, a portion of the capital is returned to members in 
the form of a check. 

In 2018, REA Energy mailed out patronage capital retirement checks to some current and 
former members. Some of that money remains unclaimed. If not claimed, REA Energy will 
eventually return the money to local communities through various means.

A list of those with unclaimed capital credits is posted on our website, reaenergy.com. If 
you know any of the individuals on the list, please contact REA Energy at memberservice@
reaenergy.com, 724-349-4800 or, toll-free, 800-211-5667.

REA Energy seeks to return  
unclaimed capital credits

October is National Co-op Month
Being part of a cooperative means being part of something special. REA Energy 

will celebrate National Co-op Month in October, along with more than 40,000 other 
cooperative businesses serving more than 140 million people nationwide. 

This year, REA Energy will be holding a Member Appreciation Month throughout 
October. Members who were not able to participate in the online meeting* will need 
to present their annual meeting member card (the bottom portion of their annual 
meeting notice) to receive a gift packet, which includes a hat, calendar and outdoor 
kit. This will be given on a first-come, first-served basis. Only one gift packet per mem-
bership will be given while quantities last. *If you participated in and received the 
$10 bill credit for the online meeting, you will not be eligible to receive a gift packet.

In the event that the COVID-19 situation in our area requires the cooperative 
to close its lobbies, members will be able to receive their gift packet at the Indiana 
drive-thru window. At our Ebensburg office, members will need to come to the front 
entrance, and an employee will place the packet outside if the office is closed. 

If you have any questions, please visit our website, reaenergy.com, or call our of-
fice at 724-349-4800 or 800-211-5667.
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It’s a matter of (co-op) principles
(continued from page 16a)
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Thomas Aurandt
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Sandra Dill
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Robert P. Neese
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District 5

Michael J. Bertolino
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Tom Beresnyak
District 1

Wayne Farabaugh
Vice Chairman

District 8

John R. Learn
District 6

Anthony Enciso
District 7

J.R. “Rick” Shope
District 2

REA Energy is an equal opportunity provider and employer.

Your Board of Directors

Right-of-way management/facility  
construction news

REA Energy contractors will be completing 
tree-trimming work in the following areas for the 
month of October:
k   Contractor crews from Penn Line Tree 

Service will be trimming the rights-of-way 
of the Amsbry, Belsano, Reese, Smithport 
and Wilmore Substation areas, in addition to 
emergency maintenance areas.

Members in the affected areas will be notified. 
Contractors will perform all right-of-way work 
per REA Energy specifications. All contrac-
tor-employees will carry employee identification 
cards and their vehicles will display their com-
pany name.

If you have any questions, call 724-349-4800, 
or view the specifications at reaenergy.com.

munity, rather than profits. Members contribute equitably 
to and democratically control the capital of REA Energy. 
At least part of that capital remains the common property 
of the cooperative. Members allocate surpluses for co-op 
programs, initiatives, and capital investments and to sup-
port other activities approved by the membership. 

Because we are guided by seven cooperative principles, 
it’s not just about dollars –– it’s about opportunity for all 
and being fair when engaging with our members. The 
cooperative way is a values-based business model. 

REA Energy is a reflection of our local community 
and its evolving needs. We view our role as a catalyst for 
good and making our corner of the world a better place. 
And by the way, that sums up the seventh co-op prin-
ciple, “concern for community,” which I’ll elaborate on 
next month. l
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Can deer and gardeners coexist?
By George Weigel

Many a frustrated gardener will 
tell you that there’s one factor 
that can undo all homework, 

planting effort and skillful plant-cod-
dling in a single night — that four-
legged eating machine known as the 
white-tailed deer.

A few hungry deer can take down 
half of a yard’s landscaping in one 
midnight snack raid. They’ve learned 
that people aren’t a threat, but rather a 
sign that tasty vegetation is nearby.

So how can deer and gardeners 
coexist?

The one big advantage we have is 
that we’re smarter (allegedly) … and 
to a lesser extent, we have access to an 
arsenal full of deer-fighting options.

Here’s what I’ve learned:
1) Deer are picky. It’s true that 

deer will eat just about anything when 
they’re hungry enough, but they also 
have definite preferences.

They start with their usual favorites 
(hosta, daylilies, tulips, eastern arbor-
vitae, azaleas, young yews, roses, and 
rhododendrons, to mention a few) and 
then go down the list until they’re full.

The lower you stay on their prefer-
ence list, the better shot you have at 
them filling up at someone else’s yard.

2) Tastes vary. Like people, differ-
ent deer have different food prefer-
ences at different times.

That explains why deer-resistant 
plant lists don’t always agree and why 
some people claim that deer never eat, 
say, panicle hydrangeas, while others 
find that’s the first thing devoured in 
their yard.

Deer also often ignore their least- 
favorite plants in the growing season 
when there’s more to pick from, but 
will eat thorn bushes and needled 

george Weigel is a Pennsyl-
vania Certified Horticulturist, 
author of two books geared 
to gardening in Pennsylvania, 
and garden columnist for The 
Patriot-News/Pennlive.com 
in Harrisburg. His website is 
georgeweigel.net.

baptisia, barrenwort, betony, bleeding 
heart, brunnera, candytuft, catmint, 
coreopsis, creeping sedum, Culver’s 
root, euphorbia, ferns, foamflower, hel-
leborus, iris, lamium, lavender, leadwort, 
ornamental grasses, pachysandra, peony, 
purple coneflowers, rodgersia, Russian 
sage, snakeroot, salvia, sweet woodruff, 
yarrow and yucca.

Annuals: Ageratum, alyssum, ange-
lonia, bidens, blue salvia, celosia, 
heliotrope, lantana, marigold, snap-
dragon, verbena, vinca and zinnia. 

Bulbs: Allium, daffodil, glory-of-the-
snow, Siberian squill and snowdrops.

4) Fencing and repellents work. 
Beyond plant selection, the best way to 
stop deer is with fencing.

Numerous strategies work, including 
8-foot-tall perimeter fences, two shorter 
parallel fences, electric fences, spot-fenc-
ing vulnerable trees or shrub groupings, 
and even laying crumpled heaps of 
chicken wire around bed perimeters.

All sorts of commercial and home-
made concoctions work to repel deer, 
whether by nasty smell (rotten eggs, 
rosemary oil, predator urine, etc.) or 
by revolting taste (hot pepper sauce, 
garlic, bitter flavorings, etc.). The key 
is to apply the products often enough 
to keep them fresh and to rotate them 
so deer don’t get used to any one.

Motion-activated sensors that turn 
on lights or sprinklers also are very 
effective. Just remember to turn off the 
sprinkler before you walk by. l

powerplants

evergreens in winter when there’s 
nothing better.

Ditto in summer when heat and 
drought knock out their lush favorites, 
forcing them to move down the prefer-
ence list.

3) There are no deer-proof plants, 
but there are deer-resistant ones. 
Never assume a plant is 100% safe. 
However, research says these are some 
of the species that deer rarely bother:

Trees: Beech, birch, black gum, dawn 
redwood, Japanese maple, katsura, 
kousa dogwood (although deer love the 
fruits), hawthorn, linden, redbud, sassa-
fras, serviceberry and stewartia.

Evergreens: Boxwood, goldthread 
falsecypress, Japanese plum yew, Jap-
anese umbrella pine, inkberry holly, 
juniper, leucothoe, pieris, pine, Russian 
cypress, spruce, sweetbox and western 
arborvitae.

Flowering shrubs: Abelia, bayberry, 
beautyberry, beautybush, butterfly 
bush, caryopteris, deutzia, forsythia, 
fothergilla, lilac, spicebush, red-twig 
dogwood, St. Johnswort, most spireas, 
summersweet, Virginia sweetspire, most 
viburnums and winterberry holly.

Perennials: Agastache, allium, amsonia, 
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OH, DEER: These four-legged eating machines 
make gardening much more “challenging.”
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Inspired by the iconic wolf art of Hall of 
Fame Artist Al Agnew, it’s a  rare view of 
nature you’ve dared to imagine, brought 
to life in a sculptural masterpiece that 
lights from within!  Cascading Waters 
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Pennsylvania’s 
chapter of the 
American Chestnut 
Foundation works 
diligently to restore 
the tree, which was 
virtually eradicated by 
blight by the mid-
1920s.

Hunting cabins and 
cottages comprise 
22% of all rural 
electric cooperative 
accounts in Pennsyl-
vania and New Jersey. 
Many members will 
soon be out looking 
for a “trophy” buck.

Penn Lines explores 
a referendum that 
would create a loan 
program to help 
finance the revital-
ization and rehabili-
tation of the state’s 
many community 
water systems.

Gov. Milton J. Shapp, 
noting the major role 
cooperatives play in 
the economic devel-
opment of Penn-
sylvania, declares 
October as “Cooper-
ative Month.”

Pennsylvania’s ash trees are perishing thanks to the  
emerald ash borer beetle, an invasive species marching 
across Pennsylvania in 2011.

First identified in southeastern Michigan in 2002 and first 
detected in Pennsylvania’s Butler County in 2007, the beetle is 
thought to have arrived in those areas at least a decade earlier. 
Although no one knows exactly how the emerald ash borer ar-
rived in the United States, it’s believed the insect, which is native 
to Asia, found its way here in solid wood packing materials, 
such as pallets or crates, that were shipped from outside the 
country.

In 2011, experts estimated that Pennsylvania had 300 million 
ash trees, the majority of which were in the Commonwealth’s 
Northern Tier. All were at risk.

Trying to outwit the emerald ash borer has proven to be an 
evolving process. Officials have been getting better at it every 
year, but they acknowledged in 2011 it was a race that the insect 
still seemed to be winning.

A decade ago, some researchers were focusing on how to track 
the insect and how to determine if it was in a specific location be-
fore the damage was visible. Others were working to find options 
to manage the pest through chemical or biological controls.
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Members contribute equitably to, 
and democratically control, the 
capital of their cooperative. At least 
part of that capital is usually the 
common property of the 
cooperative. Members usually 
receive limited compensation, if 
any, on capital subscribed as a 
condition of membership. Members 
allocate surpluses for any or all of 
the following purposes: developing 
the cooperative, possibly by setting 
up reserves, part of which at least 
would be indivisible; benefitting 
members in proportion to their 
transactions with the cooperative; 
and supporting other activities 
approved by the membership.

Cooperatives are autonomous, self
help organizations controlled by their 
members. If they enter into 
agreements with other organizations, 
including governments, or raise 
capital from external sources, they do 
so on terms that ensure democratic 
control by their members and 
maintain their cooperative autonomy.

AUTONOMY AND 
INDEPENDENCE

to more than 42 million consumers in 47 states and 
whose retail sales account for approximately 12 
percent of total electricity sales in the United States. 
Learn more at NRECA.coop

The National Rural Electric Cooperative Association 
(NRECA) is the national service organization for more 
than 900 not-for-profit rural electric cooperatives and 
public power districts providing retail electric service 

Cooperatives are voluntary 
organizations open to all persons 
able to use their services and 
willing to accept the responsibilities 
of membership, without gender, 
social, racial, political or religious 
discrimination.

VOLUNTARY AND 
OPEN MEMBERSHIP

Cooperatives are democratic 
organizations controlled by their 
members, who actively participate in 
setting policies and making decisions. 
The elected representatives are 
accountable to the membership. In 
primary cooperatives, members have 
equal voting rights (one member, one 
vote), and cooperatives at other levels 
are organized in a democratic manner.

DEMOCRATIC
MEMBER CONTROL

MEMBERS’ ECONOMIC
PARTICIPATION

Cooperatives provide education and 
training for their members, elected 
representatives, managers and 
employees so that they can 
contribute effectively to the 
development of their cooperatives. 
They inform the general public, 
particularly young people and 
opinion leaders, about the nature 
and benefits of cooperation.

EDUCATION, TRAINING
AND INFORMATION

While focusing on member needs, 
cooperatives work for the 
sustainable development of their 
communities through policies 
accepted by their members.

CONCERN FOR 
COMMUNITY

Cooperatives serve their members 
most effectively and strengthen the 
cooperative movement by working 
together through local, national, 
regional and international structures.

COOPERATION AMONG
COOPERATIVES
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countrykitchen

The legend of Johnny Appleseed
By Anne M. Kirchner

Many of us grew up hearing stories about Johnny Appleseed. I was first 
introduced to his character in 1976, when my community was preparing 
for a bicentennial celebration. I was fascinated by the pioneer man who 

wore a pot on his head and carried a burlap bag full of apple seeds. His mission 
was simple: throw out seeds and watch the apple trees grow.

I later learned the pioneer character was a real man named John Chapman. 
He began traveling at age 18 and planted apple trees in several states, including 
Pennsylvania. Johnny Appleseed wasn’t a carefree wanderer as legend suggests. Rather, he was a businessman with a vision to 
grow apple orchards to support pioneer settlements. He was also a missionary, who spread the gospel. He was trusted by Native 
Americans and settlers alike.

John Chapman spent 50 years of his life planting apple trees. He was known for his kindness, charismatic spirit and simple 
life. Generations have reaped the benefits of Johnny Appleseed’s lifelong mission. As you prepare this month’s recipes, I hope 
you’ll read a story (fact or fiction) about the man who persevered and brought us delicious apples.

Trained in public relations, Anne 
m. Kirchner focuses her writing 
on human connections, travel 
and culinary arts. She enjoys 
researching food origins, 
exploring cooking techniques 
and creating new recipes.

In a batter bowl, combine oatmeal, brown sugar, but-
termilk, egg and oil. In a separate bowl, combine flour, 
baking powder, baking soda and cinnamon. Add dry 
ingredients to batter bowl; mix lightly. Stir in shredded 
apple. Place batter in greased or lined muffin tins and 
bake for 25 minutes at 350 degrees. Makes 12 muffins.

Apple Oatmeal muffins
1 1/2 cups quick-

cooking oatmeal
1/2 cup brown sugar
1 cup buttermilk
1 egg
1/4 cup oil
1 cup flour

3 teaspoons baking 
powder

1/2 teaspoon baking 
soda

1/4 teaspoon cinnamon
1 apple, shredded

Preheat oven to 375 degrees. Coat a 10-inch deep dish 
pie pan with cooking spray; dust with 1 teaspoon flour. 
Place the diced apples in the bottom of the pan; set 
aside. In a mixing bowl, combine the 3/4 cup of flour 
with the salt and nutmeg. Gradually add one cup of 
milk, stirring with a whisk until well blended. Add the 
remaining cup of milk, sugar, vanilla and eggs; stir un-
til smooth. Pour the batter over the apples. Bake for 35 
minutes or until set. Allow to cool; sift powdered sugar 
over the top before serving. Makes 8 servings.

In a stock pot, combine all ingredients. Bring to a boil; 
reduce heat and simmer for 20 to 30 minutes. Remove 
cinnamon sticks, cloves and orange slices with a slotted 
spoon. Serve hot. Makes 8 servings.

1 cup greek yogurt
2 1/2 tablespoons 

honey
2 tablespoons apple 

cider vinegar
1 teaspoon Dijon 

mustard
1 teaspoon kosher salt

1/2 teaspoon black 
pepper

1 apple, diced
2 teaspoons lemon juice
6 cups green cabbage, 

shredded
2 celery ribs, diced
1 shallot, finely diced

1 teaspoon flour
2 cups apple, peeled 

and diced
3/4 cup flour
1/4 teaspoon salt
1/8 teaspoon nutmeg

2 cups whole milk, 
divided

1/2 cup sugar
1/2 teaspoon vanilla
3 large eggs, beaten
2 teaspoons powdered 

sugar

1 quart apple cider
3 cups cranberry juice
1/4 cup brown sugar
2 cinnamon sticks

1 teaspoon whole 
cloves

1 orange, thinly sliced

Apple Coleslaw

Apple Clafoutis

hot Apple Cranberry Cider

In a small bowl, whisk together the Greek yogurt,  
honey, apple cider vinegar, Dijon mustard, salt and 
pepper; set aside. In another small bowl, toss the 
diced apple with the lemon juice; set aside. Combine 
cabbage, celery and shallot in a serving bowl. Pour the 
yogurt dressing over the cabbage mixture and toss until 
all ingredients are evenly coated. Drain the diced apple 
and add to the cabbage; toss gently to mix and refriger-
ate until serving. Makes 8 to 10 servings.
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Millions of Americans take the supplement 
CoQ10. It’s the “jet fuel” that supercharges 
your cells’ power generators, known as 
mitochondria.

As you age, your mitochondria begin to 
die. In fact, by age 67, you lose 80% of the 
mitochondria you had at age 25. But if you’re 
taking CoQ10, there’s something important 
you should know.

As powerful as CoQ10 is, there is a 
critical thing it fails to do. It can’t create new 
mitochondria in your cells. 

Taking CoQ10 is not enough
“There’s a little-known NASA nutrient 

that multiplies the number of new power 
generators in your cells by up to 55%,” says Dr. 
Al Sears, owner of the Sears Institute for Anti-
Aging Medicine in Royal Palm Beach, Florida. 
“Science once thought this was impossible. But 
now you can make your heart, brain and body 
young again.”

“I tell my patients the most important 
thing I can do is increase their ‘health span.’ 
This is the length of time you can live free of 
disease and with all your youthful abilities and 
faculties intact.”

Medical first: Multiply the “power 
generators” in your cells

Al Sears, M.D., recently released an energy-
boosting supplement based on this NASA 
nutrient that has become so popular, he’s 
having trouble keeping it in stock.

Dr. Sears is the author of over 500 scientific 
papers on anti-aging and recently spoke at the 
WPBF 25 Health & Wellness Festival featuring 
Dr. Oz and special guest Suzanne Somers. 
Thousands of people listened to Dr. Sears 
speak on his anti-aging breakthroughs and 
attended his book signing at the event.

Now, Dr. Sears has come up with what his 
peers consider his greatest contribution to 
anti-aging medicine yet — a newly discovered 
nutrient that multiplies the number of tiny, 
energy-producing “engines” located inside 
the body’s cells, shattering the limitations of 
traditional CoQ10 supplements. 

Why mitochondria matter
A single cell in your body can contain 

between 200 to 2,000 mitochondria, with the 
largest number found in the most metabolically 
active cells, like those in your brain, heart and 
skeletal muscles.

But because of changes in cells, stress and 

poor diet, most people’s power generators 
begin to malfunction and die off as they age. 
In fact, the Mitochondria Research Society 
reports 50 million U.S. adults are suffering from 
health problems because of mitochondrial 
dysfunction. 

Common ailments often associated with 
aging — such as memory problems, heart 
issues, blood sugar concerns and vision and 
hearing difficulties — can all be connected to 
a decrease in mitochondria.

Birth of new mitochondria
Dr. Sears and his researchers combined 

the most powerful form of CoQ10 available 
— called ubiquinol — with a unique, newly 
discovered natural compound called PQQ 
that has the remarkable ability to grow new 
mitochondria. Together, the two powerhouses 
are now available in a supplement called Ultra 
Accel II.

Discovered by a NASA probe in space dust, 
PQQ (Pyrroloquinoline quinone) stimulates 
something called “mitochondrial biogenesis” 
— a unique process that actually boosts the 
number of healthy mitochondria in your cells.

In a study published in the Journal of 
Nutrition, mice fed PQQ grew a staggering 
number of new mitochondria, showing an 
increase of more than 55% in just eight weeks. 

The mice with the strongest mitochondria 
showed no signs of aging — even when they 
were the equivalent of 80 years old.

Science stands behind  
the power of PQQ

Biochemical Pharmacology reports that 
PQQ is up to 5,000 times more efficient in 
sustaining energy production than common 
antioxidants.

“Imagine 5,000 times more efficient energy,” 
says Dr. Sears. “PQQ has been a game changer 
for my patients.”

“With the PQQ in Ultra Accel II, I have energy 
I never thought possible,” says Colleen R., one 
of Dr. Sears’ patients. “I am in my 70s but feel 
40 again. I think clearer, move with real energy 
and sleep like a baby.”

It works right away
Along with an abundance of newfound 

energy, users also report a sharper, more 
focused mind and memory, and even younger-
looking skin and hair. Jerry M. from Wellington, 
Florida, used Ultra Accel II and was amazed at 
the effect. 

“I noticed a difference within a few days,” 
says Jerry. “My endurance almost doubled. 
But it’s not just in your body. You can feel it 
mentally, too,” says Jerry. “Not only do I feel a 
difference, but the way it protects my cells is 
great insurance against a health disaster as I 
get older.”

Increase your health span today
The demand for this supplement is so high, 

Dr. Sears is having trouble keeping it in stock. 
“My patients tell me they feel better than they 
have in years. This is ideal for people who are 
feeling or looking older than their age… or for 
those who are tired or growing more forgetful.”

“My favorite part of practicing anti-aging 
medicine is watching my patients get the joy 
back in their lives. Ultra Accel II sends a wake-
up call to every cell in their bodies… and they 
actually feel young again.”

Where to find Ultra Accel Il
Right now, the only way to get this potent 

combination of PQQ and super-powered 
CoQ10 is with Dr. Sears’ breakthrough Ultra 
Accel II formula. 

To secure bottles of this hot, new 
supplement, buyers should contact the Sears 
Health Hotline at 1-800-830-4373 within 
the next 48 hours. “It takes time to get bottles 
shipped out to drug stores,” said Dr. Sears. “The 
Hotline allows us to ship the product directly 
to the customer.”

Dr. Sears feels so strongly about this product, 
he offers a 100%, money-back guarantee on 
every order. “Just send me back the bottle and 
any unused product within 90 days, and I’ll 
send you your money back,” said Dr. Sears. 

The Hotline will be taking orders for the 
next 48 hours. After that, the phone number 
will be shut down to allow them to restock.

Call 1-800-830-4373 to secure your 
limited supply of Ultra Accel II. You don’t need 
a prescription, and those who call in the first 
24 hours qualify for a significant discount. To 
take advantage of this great offer use Promo 
Code UAPA1021 when you call in.

CoQ10’s Failure Leaves 
Millions Wanting
Use this pill to supercharge your 
brain and think better than ever.

THESE STATEMENTS HAVE NOT BEEN EVALUATED BY THE FOOD AND DRUG ADMINISTRATION. THIS PRODUCT IS NOT INTENDED TO DIAGNOSE, TREAT, CURE OR 
PREVENT ANY DISEASE. RESULTS MAY VARY FROM PERSON TO PERSON. NO INDIVIDUAL RESULT SHOULD BE SEEN AS TYPICAL. OFFER NOT AVAILABLE TO RESI-
DENTS OF IOWA

NASA-discovered nutrient is stunning the 
medical world by activating more youth-
ful energy, vitality and health than CoQ10.
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a letter to U.S. Department of Agricul-
ture Secretary Tom Vilsack, urging him 
to implement the CRFI funding.

Governor Tom Wolf also endorsed 
the regional initiative, saying it would 
help farmers and regulators create 
more sustainable agriculture practices 
that reduce nitrogen output and 

State Secretary of Agriculture Russell 
Redding recently joined agriculture 
secretaries from the other bay states — 
Delaware, Maryland, New York, Vir-
ginia and West Virginia — in sending 

improve water quality.
“Pennsylvania agriculture … has a 

plan,” Gov. Wolf said. “Farmers are 
waiting to jump to action. We just 
need support to get moving.”

Crops, lawns take a hit from 
fall armyworm outbreak

Fall armyworms — a type of cater-
pillar — have marched into Pennsyl-
vania and are decimating crops and 
lawns in what one expert said is an 
unprecedented outbreak.

“I’ve talked to farmers who have  
entire fields that are entirely brown 
now because the caterpillars ate every 
piece of grass there,” said John Tooker, 
professor of entomology in Penn State 
University’s College of Agricultural 
Sciences. “I’ve never seen anything 
like it.”

Fall armyworms are slightly dif-
ferent from true armyworms, which 
cause similar problems here in the 
spring. They spend the winter on the 
Gulf Coast, and in spring and summer, 
they migrate north, Tooker said. They 
return to the south in the fall.

The educator said this year’s fall army-
worm outbreak spans from Kentucky in 
the south to Ontario in the north. 

The armyworm is native to America, 
can grow up to an inch and a half, 
and varies in color, from black to 
green. Harmless to pets and people, 
fall armyworms usually have lines 
on their sides and what appear to be 
black bumps on their backs. Tooker 
said their most identifying feature is 
a light-colored inverted “Y” on their 
head.

Their diet includes hay, alfalfa, soy-
beans, corn and grass.

“They’re called armyworms because 
they kind of march en masse,” he 
said. “Once they’re done with, say, 
a hayfield, if there’s a small grain 
field nearby, or a pasture nearby, or a 
residential lawn nearby, they’ll march 
over to that and start feeding again. It’s 
quite a phenomenon.”

With cooler temperatures moving 
into Pennsylvania, experts expect the 
damage to wind down soon as the 
armyworms move south. l

Keeping current
(continued from page 4)

game commission says it’s OK to feed wild birds again
A mysterious illness that caused wild bird deaths in Pennsylvania and at least 

nine others states has faded away almost as quickly as it appeared, leading state 
officials to lift a feeding ban put in place in July.

“No definitive cause of illness or death has been determined,” Pennsylvania 
Game Commission spokesman Travis Lau said. “But research has ruled out 
many potential causes, and there is no indication that feeding birds or main-
taining birdbaths were contributing factors.”

The ban on feeding was prompted by reports in Pennsylvania and neighbor-
ing states of birds dying with crusted-over eyes and potential neurological prob-
lems. Birds affected included blue jays, European starlings, common grackles, 
American robins, northern cardinals, house finches, house sparrows, eastern 
bluebirds, red-bellied woodpeckers, Carolina chickadees and Carolina wrens.

Although the number of sick and dying birds has decreased, numerous agen-
cies and universities continue to investigate the illness. The game commission 
is also asking the public to do the following:

k  Clean bird feeders and baths weekly with soap and water and then disinfect 
with a 10% household bleach solution. After allowing 10 minutes of contact 
time with the bleach solution, rinse feeders and baths with clean water and 
allow to air dry. 

k  Remain vigilant and report any sick or dead wild birds to your local game 
commission office.

k  Keep pets away from sick or dead wild birds.
k  Avoid handling wild birds. If you must do so, wear disposable gloves or use 

an inverted plastic bag to avoid direct contact. Dead birds can be disposed 
of in a closed plastic bag in household trash or buried 3 feet or deeper to 
prevent disease transmission to other animals.



Faster Internet 
In the last year, perhaps more than ever before, we have all 
become aware of how important fast, reliable broadband 
internet access is.   

Unfortunately, in many parts of our area internet service 
barely works or is non-existent through the traditional phone 
and cable companies.   This is where smaller regional 
companies, such as River Valley Internet, step in to save the 
day.   

Matt Hoppes, CEO of River Valley Internet, explained what 
they do:  “Since our very start, our mission has been to supply 
good quality internet service at a reasonable price to 
residential and business customers who otherwise are not 
being properly serviced.   We do this through a combination 
of fiber optic lines and high-speed wireless equipment”.

River Valley Internet provides 
affordable dedicated fiber-
optic service to businesses in the following counties: Bradford, Cambria, 
Cumberland, Franklin, Huntingdon, Indiana, Jefferson, Lycoming, Potter, 
Susquehanna, Sullivan, Tioga, Wyoming, and York.   Hoppes explained, 
“we have the ability to provide both internet service as well as wide-area 

transport services on our fiber network with speeds starting at 100 megabits up to 10 gigabits”.

River Valley Internet provides affordable residential broadband services in the counties of Clinton, 
Lycoming, Montour, Northumberland, Union, and Tioga.   

“We will continue to expand our network where there is the most need.   As we learn about areas 
without broadband, we look to see how we can cost effectively build out there.”, Hoppes said.

For More Information Call 570-433-7070 or www.rivervalleyinternet.net 

BROADBAND 
River Valley Internet Expands Broadband Service Throughout Region

ADVERTISEMENT



  |   OCTOB E R 202124

Tyrone Area FFA Chapter and National 
Honor Society. A member of the Blair 
County 4-H Club, she also played soft-
ball for the Tyrone Lady Eagles.

Alexandra 
Lazorczyk is a stu-
dent at Monmouth 
University majoring 
in criminal justice 
(pre-law track) with a 
minor in Spanish. The 
daughter of Stanley 

and Roxann Lazorczyk of Wantage, 
N.J., she is a graduate of High Point 
Regional High School. In high school, 
she was a Student Council representa-
tive and a member of National Honor 
Society, Foreign Language National 
Honor Society, Science National Honor 
Society, Rho Kappa (president), Key 
Club, and International Club. A Social 
Media Ambassador at her high school, 
she also participated in the school’s 
climate team, ski team, cheer team 
and softball team. She was a National 
History Day state finalist and also 
served on the senior homecoming 
court. She is active in her community, 
volunteering for a number of programs.

Dylan Throop, a 
graduate of General 
McLane High School, 
is the son of Sandra 
and Terry Throop of 
Edinboro. He is a stu-
dent at the University 
of Pennsylvania 

majoring in political science, philoso-
phy and economics. In high school, he 
participated in cross country, indoor 
and outdoor track, National Honor 
Society, Battle of the Books, Principal’s 
Cabinet, Academy of Engineering, and 
the Letter Committee.

Jody Loudenslager 
memorial Scholarship

Three students selected to par-
ticipate in past Rural Electric Youth 
Tours have been named recipients of 
Jody Loudenslager Memorial Scholar-

2021 state champion and ranked 
fourth at nationals. She is active in her 
community where she volunteers with 
food drives, blood drives, the Adopt-A-
Family program, drug awareness drop-
offs and Special Olympics events.

Maya Fetrow 
is a student at 
the University of 
Pittsburgh majoring 
in molecular biology 
and the daughter of 
Jennifer and Daniel 
Fetrow of Dover. 

She is a graduate of Dover Area High 
School, where she was president of the 
National Honor Society, secretary of 
the Class of 2021, a member of Student 
Council, and captain of the soccer, 
swim, and track and field teams. A 
graduate of the Future Leaders of York 
program, she is a lifeguard and swim 
lesson instructor.

Carina Beebe, a 
graduate of Wyalusing 
Valley Junior-Senior 
High School, is the 
daughter of Lawrence 
and Hope Beebe of 
Wyalusing. She is 
attending Bucknell 

University majoring in engineering. In 
high school, she participated in cross 
country, track and field, chorus, spring 
musicals, county chorus, district cho-
rus, and Early Morning Jazz groups. 
She was a member of National Honor 
Society, Student Council, Scholarship 
Challenge, Leo Club, and Science 
Olympiad, and also served as vice pres-
ident of the Class of 2021. She plays 
piano and is active in her church’s wor-
ship team, nursery and tot church.

Karly Diebold, 
daughter of Ken and 
Cheryl Diebold of 
Altoona, is a graduate 
of Tyrone Area High 
School. She is a student 
at Juniata College 
majoring in chemistry. 

In high school, she participated in the 

pennsylvania Rural 
Electric Association 
Scholarships in 
memory of  
William f. matson

Six Pennsylvania Rural Electric 
Association (PREA) Scholarships in 
Memory of William F. Matson were 
recently awarded to outstanding stu-
dents whose homes are served by rural 
electric cooperatives.

The scholarships are awarded each 
year to students in rural electric coop-
erative service areas in Pennsylvania 
and New Jersey. Selection is based 
on academic excellence, community 
involvement, need and cooperative 
membership. The scholarship pro-
gram is named for William F. Matson, 
who served for 22 years as president 
of PREA and Allegheny Electric 
Cooperative, Inc., until his death in 
June 1986. This year, 157 applications 
were reviewed.

The recipients are Anna Brown, 
Claverack Rural Electric Cooperative 
(REC); Maya Fetrow, Adams Electric 
Cooperative (EC); Carina Beebe, 
Claverack REC; Karly Diebold, Valley 
REC; Alexandra Lazorczyk, Sussex REC; 
and Dylan Throop, Northwestern REC.

Anna Brown, 
daughter of Amanda 
and Jason Brown 
of Tunkhannock, 
is a graduate of 
Tunkhannock Area 
High School. She is a 
student at Bucknell 

University majoring in environmental 
science and biology. In high school, 
she participated in basketball, track, 
and cross country, was a member of 
her class Steering Committee, and 
was class vice president. She served 
as Student Council vice president her 
junior year and president her senior 
year. She participated in SkillsUSA 
Quiz Bowl, where her team was the 

pREA announces scholarship winners
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master’s degree student 
at Salus University, 
where she is majoring 
in physician assistant 
studies. She is a gradu-
ate of Wyalusing Valley 
Junior-Senior High 
School and Penn State 

University with a bachelor’s degree 
in biobehavioral health with a minor 
in biology. At Penn State University, 
her activities included participation 
in the BRIDGE Program and Emer-
gency Medicine Research Associate 
Program at Penn State Hershey, Thon 
FTK, Eclipse, Pre-PA Club, Biology 
Club, Alpha Epsilon Delta, Student 
Red Cross Club, and Health Sciences 
Club. She also has worked as a patient 
care partner at Robert Packer Hospital, 
where she was a member of 5 Main 
Unit Council and served on the 5 Main 
Team Engagement Committee. l

compliance officer. She is a member of 
the Weekly Women of Chemistry Club, 
an officer with the American Chemical 
Society and a chemistry tutor. She also 
plays intramural spikeball and volley-
ball. She is the daughter of John and 
Amy Baker of Spartansburg.

Elizabeth Blake, a 
junior at Pennsylva-
nia State University 
majoring in cyberse-
curity analytics and 
operations with a focus 
on law and policy, is 
the daughter of John 

and Svetlana Blake of Morrisdale. She 
is a graduate of West Branch Area High 
School, and has participated in student 
government and club ice hockey. She 
has worked as a learning assistant and 
as a cybersecurity research intern. 

Marca Miller, daughter of Lane 
and Brenda Miller of Wyalusing, is a 

ships. They are Kiara Baker, Warren 
EC; Elizabeth Blake, United EC; and 
Marca Miller, Claverack REC. The 
scholarship is named in honor of Jody 
Loudenslager, a 1995 Pennsylvania 
Rural Electric Association Youth Tour 
student from Trout Run, who was 
among the 230 passengers who died 
in July 1996 when TWA Flight 800 
exploded shortly after taking off from 
New York.

Kiara Baker, who 
was homeschooled 
through the Pennsyl-
vania Homeschoolers 
Accreditation Agency, is 
a sophomore at Taylor 
University major-
ing in biochemistry 

(pre-med). She is an Ockenga Honors 
Scholar, a research assistant at the 
campus library, freshman orientation 
leader, student ambassador and safety 

MOVE 
OVER PA!

Drivers in Pennsylvania 
are required to move 
over or slow down for 
stopped emergency 
and utility crews.

MvOv 1/6.indd   1 8/7/20   8:57 AM
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techtrends

Out of all the smart-home tech-
nologies available on the mar-
ket, smart lighting is one of 

the easiest to integrate into your home. 
Smart lighting can be controlled by 
voice command through your smart-
phone or a smart-home hub, making 
them relatively simple to control. They 
are also among the most affordable 
smart-home devices, starting at about 
$10 per bulb.

There’s a range of benefits that come 
from using smart lightbulbs. One of 
the most useful aspects of smart light-
ing is the ability to control it while 
you’re away from home. For example, 
if you leave for work and forget to 
turn off the lights at home, you can 
easily turn them off with a few taps 
on a smartphone app. Alternatively, if 
you’re traveling but want to appear as 
if you’re home, you can turn on your 
lights at a certain time to create that 
illusion.

Similarly, many smart lights offer 
the option of a customizable schedule. 
Consumers can schedule lighting to 
turn on or off at certain times of the 
day, depending on their preferences. 
For instance, you may want to schedule 
all the lights at home to turn off just 
before bedtime or to turn on just before 
returning home from work. 

To increase safety at home, many 
smart lightbulbs have motion-detec-
tion technology that can sense if a 
person is in the room or nearby. This 
feature can be programmed to send an 
alert to your phone when the smart 
lighting detects an unexpected motion, 
either inside or outside the home. 

Beyond the more practical applica-
tions, smart lighting can simply be fun 
to use. Bulbs are available in a variety 

of colors and dimming options that 
can help to set different themes or 
moods for a room, from an exciting 
bright white to a calming dim light. 
Various color temperatures can create 
different moods, and can also help 
you wind down at night and improve 
your sleep quality. Blue light, which 
mimics daylight, prevents the release 
of melatonin, an important hormone 
to feel sleepy. Setting smart lights to 
warmer-colored lights at night can 
help release melatonin, and therefore 
lead to a better night’s sleep.

With all the benefits of smart lighting, 
there is also a higher price tag com-
pared to regular lightbulbs. Most smart 
lighting options on the market use LED 
lightbulbs, which are more expensive, 
but use less energy than traditional 
incandescent lightbulbs. They also 
need to be replaced much less often. 
Incandescent lightbulbs cost about $1. 
However, their life spans are relatively 
short at around 1,000 hours. LED bulbs 
typically start at about $2.50 per bulb, 
but their life spans are almost 25 times 
longer than incandescent bulbs. Switch-

The pros and cons of app-enabled  
lighting options

By Maria Kanevsky
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EASY AND AFFORDABLE: Out of all the 
smart-home technologies available on the 
market, smart lighting is one of the easiest and 
most affordable to integrate into your home.

ing from incandescent bulbs to LED 
smart bulbs can help save energy and 
money over the long run, despite the 
higher initial cost. 

As a new technology, smart lighting 
has plenty of benefits, but it also  
presents a few potential issues, which 
you should be aware of before imple-
menting it. Some smart lightbulbs may 
have minor technical issues, such as 
not properly responding to a voice 
command. However, sticking with 
reputable brands should ensure a 
well-functioning lightbulb.

Another factor to consider is that 
not all smart-lighting options are 
compatible with dimmers since smart 
bulbs come with their own built-in 
dimming mechanisms. This could lead 
to inconsistent lighting between smart 
and regular bulbs and cause smart 
lights to flicker if they clash with the 
existing dimmer switch. To prevent 
this, simply avoid placing smart light-
bulbs in fixtures that already have a 
dimmer switch.

Before making any purchases, be 
sure to research which smart lighting 
options work best for your home. 
Read several reviews to ensure your 
purchase is reliable during the entirety 
of its lifespan. There are plenty of 
smart lighting options out there and 
choosing the best personalized option 
will help you make the most of it. l

Maria Kanevsky writes on consumer 
and cooperative affairs for the National 
Rural Electric Cooperative Association, 
the national trade association represent-
ing more than 900 local electric cooper-
atives. From growing suburbs to remote 
farming communities, electric co-ops 
serve as engines of economic develop-
ment for 42 million Americans across 
56% of the nation’s landscape.
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Portable Generator Safety Tips
Take precautions for your safety and the safety of those 

working to restore your power

Always
k   Read and follow all manufacturer’s operating instructions

k   Use your generator outdoors, away from open windows, vents or doors

k   Allow the generator engine to cool at least 2 minutes before refueling

k   Store the recommended type of fuel for the generator in an approved, properly 
labeled safety can

k   Maintain your generator according to the manufacturer’s schedule

k   Have a battery-operated carbon monoxide alarm to check for deadly buildup

k   Turn off the generator and let it cool before refueling to prevent a fi re

k   Start or stop the generator ONLY when no electrical loads are connected

k   Allow at least 4 feet of clearance on all sides of the generator when it is operating

k   Keep children away from generator at all times

Never
k   Never use a generator inside your home, garage, basement, crawl space or other 

enclosed area, even with ventilation, as carbon monoxide buildup can kill

k   Never operate the generator near combustible materials

k   Never plug your generator directly into your home outlet as this presents an 
electrocution risk to utility workers and neighbors served by the same utility 
transformer – have a qualifi ed electrician install a power transfer switch instead

k   Never operate a generator under wet conditions or touch it with wet hands (put 
it on a level, dry surface under an open, canopy-like structure)

k   Never overload the generator or connected appliances and components can be 
damaged

k   Never cut corners when it comes to safety

Gen Sfty Ads.indd   1 9/20/21   7:41 AM



  |   OCTOB E R 202128

Classified Advertisements Classified AdvertisementsClassified Advertisements
Penn Lines classified advertisements reach nearly 166,000 rural Pennsylvania households! Please note 
ads must be received by the due date to be included in the requested issue month. Ads received beyond 
the due date will run in the next available issue. Written notice of changes and cancellations must be re-
ceived 30 days prior to the issue month. Classified ads will not be accepted by phone, fax or email. For 
more information please contact Michelle M. Smith at 717-233-5704.

FREE headings: 
• Around the House
• Business Opportunities 
• Employment Opportunities
• Gift & Craft Ideas
• Livestock & Pets
• Miscellaneous

• Motor Vehicles & Boats
• Nursery & Garden
• Real Estate
• Recipes & Food
• Tools & Equipment
• Vacations & Campsites
• Wanted to Buy

pLEASE SuBmiT A CLEARLy WRiTTEn OR TypEd  
ShEET WiTh ThE fOLLOWing REquiREd infORmATiOn:

o  Cooperative members should please submit the mailing 
label from Penn Lines as proof of membership.

o  non-members should submit name, address, phone number, 
and email address, if applicable.

o month(s) in which the ad is to run.

o Ad copy as it is to appear in the publication.

o  heading ad should appear under, or name of special heading 
(additional fee). See below for FREE heading options.

CLASSifiEd Ad SuBmiSSiOn/RATES 

Electric co-op members: 
$20 per month for 30 words or less, plus 50¢ for each additional word.

non-members: 
$70 per month for 30 words or less, plus $1.50 for each additional word.

Ad in all CApiTAL letters: 
Add 20 percent to total cost. 

SpECiAL headings: 
$5 for co-op members, $10 for non-members. Fee applies to any heading not 
listed under “FREE Headings”, even if the heading is already appearing in Penn 
Lines. For ads running a special heading in consecutive months, the fee is a one-
time fee of either $5 or $10 for all consecutive insertions. 

pAymEnT:
please make ChECK/mOnEy ORdER payable to: pREA/Penn Lines. 
Insertion of classified ad serves as proof of publication; no proofs supplied.

SEnd COmpLETEd Ad COpy And pAymEnT TO: 
Penn Lines Classifieds • P.O. Box 1266 • Harrisburg, PA 17108 

gifT & CRAfT idEAS

SPECIAL OFFER – BOTH COOKBOOKS FOR 
$12. “Country Cooking” – $5, including postage. 
“Recipes Remembered” – $7, including postage. 
Both of these cookbooks are a collection of 
recipes from men and women of the electric 
co-ops of Pennsylvania and New Jersey. Payable 
to: Pennsylvania Rural Electric Association, 
P.O. Box 1266, Harrisburg, PA 17108. Write 
Attention: Cookbooks.

hEALTh inSuRAnCE

DO YOU HAVE THE BLUES regarding your 
health insurance? We cater to rural America’s 
health insurance needs. For more information, 
call 800-628-7804. Call us regarding Medicare 
supplements, too.

hEATing & COOLing

GARY & SONS, INC. HEATING AND COOLING 
– Since 1978, we provide professional sales 
and service for all comfort needs! We are the 
area’s Lennox Premier Dealer and Mitsubishi 
Diamond Contractor offering furnaces, heat 
pumps, ductless mini-splits, geothermal, wood, 
coal, and pellet stoves. Installation at unmatched 
quality! Let us give you a FREE second opinion 
before making that repair or replacement. Visit 
us online at garysinc.com or call 814-371-4885. 
Emergency service available 24/7!

hunTing LEASES

WANTED HUNTING LAND. There is a current 
demand for hunting leases. Call for evaluation 
of your property. Professionally managed. 
Generate yearly income. $1,000,000 liability 
insurance. Know who is on your property. www.
nollsforestryservices.com. Call Ron, 724-422-
5525.

“AA” ROOfing

EXPERTS IN HARD-TO-FIND LEAKS! Roof 
repairs – all types. House-barn roofs painted. 
Slate work – chimney repairs. Southwestern 
PA for over 40 years. Speedy service! 814-445-
4400.

AROund ThE hOuSE

CLOCK REPAIR: If you have an antique 
grandfather clock, mantel clock or old pocket 
watch that needs restored, we can fix any 
timepiece. Macks Clock Repair: 814-421-7992.

SPECIAL OFFER – BOTH COOKBOOKS FOR 
$12. “Country Cooking” – $5, including postage. 
“Recipes Remembered” – $7, including postage. 
Both of these cookbooks are a collection of 
recipes from men and women of the electric 
co-ops of Pennsylvania and New Jersey. Payable 
to: Pennsylvania Rural Electric Association, 
P.O. Box 1266, Harrisburg, PA 17108. Write 
Attention: Cookbooks. 

BuiLding SuppLiES   

FACTORY SECONDS of insulation, 4 x 8 
sheets, foil back. R-Value 6.5 per inch. Great for 
pole buildings, garages, etc. Many thicknesses 
available. Also blue board insulation sheets. 814-
442-6032.

STEEL ROOFING AND SIDING. Over 25 years 
in business. Several profiles cut to length. 29- 
and 26-gauge best quality residential roofing – 
40-year warranty. Also, seconds, heavy gauges, 
accessories, etc. Installation available. Located 
northwestern Pennsylvania. 814-398-4052.

BuSinESS OppORTuniTiES

YOU CAN CREATE AN AWESOME INCOME! 
Vollara Air & Surface Pro – based on space 
technology. Unit is 7 lbs., destroys SARS-CoV-2 
(COVID-19), bacteria, molds, allergens, in the air 
and on surfaces! ActivePure system rapidly and 
continually fills a room up to 3,000 sq. ft. with 
super-charged, virus-neutralizing molecules that 
instantly break viruses down, rendering them 
harmless. Interested? Call Jim Vargo, 314-614-
6039. See video, text PUREAIR to 64600.

COinS & BuLLiOn

KEYSTONE COIN & BULLION is buying and 
selling gold, silver, U.S. coins and currency. Large 
inventory for sale. We pay in CASH. Call Matt at 
814-931-4810. www.keystonecoinbullion.com.

COnSuLTing fORESTRy SERViCES

NOLL’S FORESTRY SERVICES. Timber Sales, 
Appraisals, Forest Management Plans, Forest 
Improvement Work, Wildlife Habitat Management. 
FREE Timber Land Recommendations. 30 years 
experience. Visit www.nollsforestryservices.com. 
Call Ron, 724-422-5525.

CENTRE FOREST RESOURCES. Forest 
Management Services, Wildl i fe Habitat 
Management, Timber Sales, Appraisals. College-
educated, professional, ethical foresters working 
for you. FREE Timber Consultation. 814-571-
7130.

RAYSTOWN FORESTRY CONSULTING. 
Timber sales, appraisals, wildlife habitat 
management. Dedicated to sustainable harvests 
for present and future generations to enjoy. 45 
years experience. 814-448-0040 or 814-448-
2405.
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JuniATA REALTy

RURAL PROPERTY SPECIALISTS. Farms, 
land, estates, getaways. When you live in the 
country, you know the country. We offer a free, 
no-obligation, comparative market analysis! 
Thinking of selling or buying? Call us first! Your 
#1 rural property realtor in Pa. www.juniatarealty.
com. 814-652-2234.

mEATS

DIXON BUTCHERY. 3RD GENERATION. 
Saltsburg, Pa. Custom slaughtering – the 
connection between farm and table. Whole, half 
and quarter beef. Whole pig, half pig. Retail sales 
accompanied by The Meat Cooler, Inc. Fill your 
freezer. Call 724-726-5137.

MCMULLEN PREMIUM BLACK ANGUS 
FREEZER BEEF, Ashville, Pa. Grassfed and 
grain-finished with rich marbling. No growth-
promoting hormones or antibiotics. Quarter, 
half and whole. $2.50/lb. hanging weight plus 
processing. www.mcmullenbeef.com. 814-674-
2332.

mEdiCARE/mEdiCAid mAdE EASy

LICENSED MEDICARE CONSULTANT. Free 
service – regardless if you’re about to turn 65 
or if you already have Medicare, I will help you 
navigate the Medicare minefield. Wayne Martin. 
wmartin@att.net. 570-575-4845.

miSCELLAnEOuS

FOR SALE: Buckets, forks, thumbs, grapple 
buckets and pallet forks for skid loaders, 
backhoes and excavators. Tires for backhoes, 
rubber tire loaders and excavators also. Call 814-
329-0118.

pOWdER COATing

ALMOST ANYTHING METAL can be powder 
coated: auto parts, lawn furniture, wheels, etc. 
Restores, protects, preserves. 1,200-degree 
manifold coating. Arthurs Powder Coating, 263 
Sexton Road, Indiana, PA 15701. 724-349-
3770.

REAL ESTATE

VIRGINIA’S EASTERN SHORE. Fishermen and 
beach lover’s paradise. Access Chesapeake 
Bay or Atlantic Ocean within minutes. Waterside 
Village 3/4-acre homesites near marina from 
$18,000 with fenced and locked RV/camper 
storage available. Beach access nearby. 
Waterfront sites available on bayside and seaside. 
Many free boat ramps within minutes. Low, low 
taxes. Kirkwoodontheshore.com. 757-678-7631.

LOOKING TO BUY OR SELL? Timberland 
Realty specializes in land, sporting properties, 
camps, cabins, farms, waterfront, exquisite 
second homes and timberland since 1987. 
Call our office at 716-962-9935 or agents by 
region – Western PA: Craig Wozniak, 412-559-
4198, Ron Westover, 724-422-5525. Central 
PA: John Tallman, 717-921-2476. Eastern PA: 
Frank Kovalchick, 484-894-2231. Brian Bullard, 
Managing Broker, 716-499-5608. Website: 
www.timberlandrealty.net.

REAL ESTATE

BUILDING LOTS FOR SALE in Clinton 
County. 5-acre lots at $79,000 each. Easy 
drive to Waterville, Haneyville and Lock 
Haven. Lisa Linn of Davis Real Estate. 
RecreationalPropertiesPennsylvania.com. 570-
660-0626 (Direct), 570-748-8550 (Office – Ask 
for Lisa).

39 ACRES WHITE TOWNSHIP, INDIANA 
COUNTY. Secluded, wooded property with 
timber value, stream, and trails. Very private. 
Five minutes to Indiana. Website: www.
timberlandrealty.net. Call Agent Ron Westover, 
724-422-5525 (cell).

RECipES & fOOd

SPECIAL OFFER – BOTH COOKBOOKS FOR 
$12. “Country Cooking” – $5, including postage. 
“Recipes Remembered” – $7, including postage. 
Both of these cookbooks are a collection of 
recipes from men and women of the electric 
co-ops of Pennsylvania and New Jersey. Payable 
to: Pennsylvania Rural Electric Association, 
P.O. Box 1266, Harrisburg, PA 17108. Write 
Attention: Cookbooks. 

ShAKLEE

FREE SAMPLE Shaklee’s Energy Tea. 
Combination red, green and white teas that are 
natural, delicious, refreshing, safe. For sample 
or more information on tea or other Shaklee 
Nutrition/Weight Loss Products: 800-403-3381 
or www.pws.shaklee.com/sbarton.

TOOLS & EquipmEnT

FOR SALE: EIGHT-FOOT SNOWBLOWER, 
three-point hitch, 80 to 120 horsepower tractor 
required. Weight is 1,500 pounds. Used three 
hours. $6,000. 814-796-4949.

FOR SALE: 1951 ALLIS CHALMERS B tractor. 
54” mower deck, extra wheel and bar weights, 
mower blades, deck chain. Manual. $2,500 cash. 
814-483-0092.

MINING LAMP LIGHT. Koehler Wheat, two 
beam with charger. Two flame safety lamps. 
Older electric test equipment, amp clamp, 
insulation tester, volt ohm meter (VOM). Indiana 
County. 443-903-6084.

TRACTOR pARTS – REpAiR/RESTORATiOn

ARTHURS TRACTORS. Specializing in vintage 
Ford tractors, 30 years experience, online parts 
catalog/prices, Indiana, PA 15701. Contact us at 
877-254-FORD (3673) or www.arthurstractors.
com.

TREE SERViCE

TRIMMING, SHAPING, removal & stump 
removal. Find us on Facebook. Fully insured and 
member of Chamber of Commerce. Punxsy Tree 
Service. 814-938-6768.

VACATiOnS & CAmpSiTES

NEW SMYRNA BEACH, Florida oceanfront 
condo rental. Two bedroom, two bath, deck 
overlooking beach and pool. $875/week. 
$3,000/month. No pets. Not available Jan. - 
Mar. Call 814-635-4332 or 814-979-8058. 

VACATiOnS & CAmpSiTES

PATTON, PA: FULLY FURNISHED 3-bedroom 
home for rent, located 2 miles from Rock Run 
Recreation and Prince Gallitzin State Park. 
Rates starting at $65 a night. 814-674-8037 or 
814-656-2945.

WAnTEd – OLd BARnS

WE BUY QUALIFIED OLD BARNS. We 
also dismantle old sheds, warehouses and 
outbuildings. No Sunday calls. Call 814-766-
9925.

WAnTEd TO Buy

ANTIQUE AND CLASSIC American and foreign 
cars, motorcycles, trucks, Broncos, Blazers 
and Scouts. Any condition. Will buy entire car 
collections. krmiller1965@yahoo.com. 717-577-
8206.

ANTIQUE AND CLASSIC motorcycles wanted. 
All makes and sizes. BSA, Norton, Triumph, 
Honda, Yamaha, Suzuki, Kawasaki, etc. 
krmiller1965@yahoo.com. 717-577-8206.

WANTED – Single-wide mobile home. 1990 or 
newer. Good condition and can be moved. Must 
be 70 feet long or shorter. George Baldwin LLC, 
Realtors. 814-838-8773.

VINTAGE WOMEN’S and children’s clothing 
from the 1920s - 1960s. Men’s work wear/farm 
wear/denim from the 1900s - 1950s. Clothing 
can be in ANY condition. Please no furs, wedding 
gowns or hats. Call/text 814-386-5763.

See what a difference it makes…

CLASSifiEdS
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punchlines

modern marvels
By John Kasun

A writer with more than  
30 years of experience, John 
Kasun, a lifelong Pennsylva-
nian, looks for the humor in 
everyday life and then tells a 
story from that perspective. 
He is a member of Valley 
Rural Electric Cooperative.

For some time now, I have noticed 
that people around me seem to 
mumble a lot, a common first sign. 
A second pretty good indicator that 
your hearing is failing is when the 
speakers on your TV have come out 
of their housings, are hanging from 
small, thin wires, and look as if they 
were the hubcaps on a car that lost 
the demolition derby. There are other 
small signs that might also be a hint of 
failing hearing. Several weeks ago, for 
instance, I returned from the grocery 
store with a three-layer chocolate cake 
and a large jar of dill pickles only to 
have my wife insist that she had asked 
for three quarts of milk and a jar of 
mayonnaise. 

It got so bad for a while that 
my wife would panic every time I 
answered the phone. She was fright-
ened to death that I would answer a 
call from a telemarketer and sign over 
our house and bank accounts to them 
because I thought it was the Pope 
calling from the Vatican asking for a 
donation. I must admit that at times 
I had some pretty interesting phone 
conversations, and I still get shivers 
every time delivery trucks pull into the 
driveway because I wonder what I may 

have bought over the 
phone by mistake.

The only bad thing 
about giving in and buy-
ing a set of hearing aids 
was giving up my life-
long desire to speak sev-
eral foreign languages. 
I was saying “HUH” 
so much that my plan 
was to learn how to 
say “HUH” in German, 
Italian, Spanish, French 
and Chinese. Once I 
accomplished that, I 
felt I would be ready to 
travel the world.

Well, it has been two 
weeks since I received 
my electronic marvels, and I still can-
not figure out why everyone is yelling. 
If they just would have spoken up 
before, I wouldn’t have needed these 
darn things. 

While we all lose our hearing 
gradually, hearing aids bring you 
back to reality instantly and in some 
interesting ways. I know the local 
hardware store has offered to order 
me WD-40 by the case. Lately, I 
have found more squeaky doors and 
drawers, and seem to go through a can 
every two days. While I was prepared 
for the cost of the hearing aids, I must 
admit that I was not prepared to buy a 
new car as well. After I got the hearing 
aids, I could not believe all the noises 
my car was making. I wasn’t sure I 
would make it home safely the first day 
after picking up my new hearing aids.

There have been other situations too 
numerous to mention, but one that I 
must warn every potential hearing aid 
owner about is flushing the commode 
for the first time. With the door closed 

and after answering nature’s call, I 
pushed the handle down just as I had 
thousands of times before. However, 
this time I was greeted by what it must 
sound like to go over Niagara Falls 
hanging onto the outside of a barrel. 
The sound was deafening, and I was 
positive I was seconds away from 
being sucked down the drain. It took 
a full three minutes before I felt safe 
enough to come out from behind the 
towel rack, and two more days before 
I went back into the bathroom.

I am slowly getting used to these 
new electronic marvels called hearing 
aids, but have now noticed how loud 
my wife plays the TV. I think she 
needs hearing aids, too, but I don’t 
know how to tell her. l

Recently I took another giant 
step forward in the never-ending 
maturing process — another 

name for getting older. Actually, I am 
not sure it was forward, but it was 
inevitable. There is a saying that the 
only things for sure in life are death 
and taxes, but I argue there is a third: 
hearing aids. Those of us who qualify 
as senior citizens fall into two catego-
ries, those who admit we need hearing 
aids and those who are still lying to 
themselves.
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ruralreflections

Karen Shuman

Valley REC

Joyce Villani
new Enterprise REC

Carol Chandler
Valley REC

monica Kerr

northwestern REC

Last call for 2021 photos

It’s time to wind down the 2021 Rural Reflections contest, 
so hurry and get your photos ready to mail. Entries must 
be postmarked by Oct. 31 to be placed in competition for 

the 2021 prizes.
Amateur photographers who are members of a rural electric 

cooperative have a chance to win a $75 prize in one of our 
contest categories: artistic, landscape, human subject, animal 
and editor’s choice. Runners-up will receive a $25 prize. Entries 
received after Oct. 31 will be entered in the 2022 contest.

Winning entries and the runners-up, all selected by an in-
dependent panel of judges, will be printed in the January and 
February issues of Penn Lines.

Amateur photographers may send photos (no digital files, 
please) to Penn Lines Photos, P.O. Box 1266, Harrisburg, PA 
17108-1266. Include your name, address, phone number, and 
the name of the electric cooperative that serves your home, 
business, or seasonal residence. Include a self-addressed, self-
stamped envelope if you want the photo to be returned. l
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