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Saving is believing.
And now it’s easier than ever  

with the 30% tax credit1

Think you can’t afford a geothermal heat pump?  
After a closer look, you may be surprised at its overall affordability.

Tax rebates can quickly bring down the costs of purchase and installation. And a geothermal 
heat pump is more cost effective to operate than the most efficient furnaces and air 
conditioners. In fact, your energy bills can be cut by as much as 70%. As a result, many 
geothermal homeowners see a return on investment of 10-20% over the life of their system. 
When you crunch the numbers, you’ll see WaterFurnace is the money-saving choice. 

Geothermal is the only renewable that provides reliable operation 24 hours a day,  
7 days a week, 365 days a year.

waterfurnace.com/Concierge

The Reliable Renewable is a trademark of WaterFurnace International, Inc.1. 30% through 2032, 26% through 2033 and 22% through 2034

Ready to get started?
Connect with your Geothermal 

Concierge today!

Colin Little | Concierge Joleen Jones | Concierge

waterfurnace.com/Concierge

Connect with concierges like:
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VIEWS & COMMENTARY

We’ve Got the Power 
With Reliability at Risk, Consumers 
Can Help Cooperatives Keep the Lights on

I ’ V E  B E E N  WO R K I N G  W I T H  R U R A L I ’ V E  B E E N  WO R K I N G  W I T H  R U R A L electric cooperatives for more than two 
decades, and I’ve never seen energy policy get the kind of attention it’s 
getting right now. Almost weekly, Congress is debating legislation that could 
have a direct impact on your cooperative and its ability to keep the lights on.

And the word is, Pennsylvania is working on its own set of clean energy 
policies, too.

In this climate, advocacy is important. That’s why the leaders of Pennsyl-
vania’s rural electric cooperatives were out in full force this spring, partici-

pating in a pair of grassroots lobbying events in Harrisburg and Washington, D.C. 
Over the course of a few weeks, co-op directors, chief executives, and staff met with 

hundreds of lawmakers and their staff members, and let me tell you, we sure had a lot to 
talk about. At the top of the list was a recent edict on power plant emissions from the U.S. 
Environmental Protection Agency (EPA). 

In a nutshell, the rule, one of four major new regulations issued by the EPA in April, 
requires existing coal and new natural gas plants to implement new carbon-capture  
technologies — or close. 

The handwriting on the wall couldn’t be any clearer: The measure will force the early 
retirement of always-available generation — namely, coal — as operators choose to shut 
facilities down instead of making expensive improvements. Meanwhile, the demand for 
electricity is growing. The Energy Information Administration projects power demand will 
reach record highs in 2024 and 2025, increasing by 2.5% and 3.2%, respectively.  

Clearly, reducing emissions is a worthy goal, but the EPA’s regulations rely on yet-unproven 
technologies as the answer. While carbon capture and clean hydrogen show promise, they 
are not ready or commercially available on the scale needed for power-sector adoption. The 
rule also contains timelines for plant operators that are unrealistic and unachievable.

Add to that the severe weather we’ve been experiencing in recent years. In December 
2022, a severe cold snap threatened to shut down parts of Pennsylvania’s power grid. It 
was an eye-opening experience — something none of us ever want to go through — and 
industry insiders believe events like this will become more frequent with the EPA’s new 
rule. The nation’s top grid monitor, the North American Electric Reliability Corporation 
(NERC), predicts more than 110 gigawatts of crucial generation resources will retire 
through 2033. Even worse: Nineteen states are at high risk of rolling blackouts during 
normal peak conditions over the next five years, NERC says. 

In light of these challenges, it’s clear the EPA’s final rule is the wrong plan at a critical 
time for our nation’s energy future. 

Earlier, I mentioned Pennsylvania’s cooperative leaders have been urging lawmakers 
to dial back this head-scratching rule that threatens to leave you, their consumers, in the 
dark. Last month, the National Rural Electric Cooperative Association also filed a lawsuit to 
stop its implementation.

You can help, too, by going to voicesforcooperativepower.com/epa-act-now and telling 
Washington to find other emissions-reducing options that don’t compromise the grid’s 
reliability. Right now, we’ve got the power — literally and figuratively. Let’s work together 
to keep it. 

STEVE BRAME
PRESIDENT & CEO  
PENNSYLVANIA RURAL ELECTRIC ASSOCIATION/
ALLEGHENY ELECTRIC COOPERATIVE, INC.

STEVE BRAME
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1 DETAILS OF OFFER: Offer expires 7/31/2024. Not valid with other offers or prior purchases. Buy one (1) window or entry/patio door, get one (1) window or entry/patio door 40% off, and 12 months no money down, no monthly payments, no interest when you 
purchase four (4) or more windows or entry/patio doors between 6/12/2024 and 7/31/2024. 40% off windows and entry/patio doors are less than or equal to lowest cost window or entry/patio door in the order. Additional $100 off your purchase, minimum purchase 
of four (4) required, taken after initial discount(s), when you purchase by 7/31/2024. Subject to credit approval. Interest is billed during the promotional period, but all interest is waived if the purchase amount is paid before the expiration of the promotional period. 
Financing for GreenSky® consumer loan programs is provided by federally insured, federal and state chartered financial institutions without regard to age, race, color, religion, national origin, gender, or familial status. Savings comparison based on purchase of a single 
unit at list price. Available at participating locations and offer applies throughout the service area. See your local Renewal by Andersen location for details. CA License CLSB #1050316. Central CA License #1096271. License #RCE-50303. FL License #CGC1527613. 
OR License #198571. WA License #RENEWAW856K6. WA License #RENEWAP877BM. All other license numbers available upon request. Some Renewal by Andersen locations are independently owned and operated. 2Values are based on comparison of Renewal by 
Andersen® double-hung window U-Factor to the U-Factor for clear dual-pane glass non-metal frame default values from the 2006, 2009, 2012, 2015, and 2018 International Energy Conservation Code “Glazed Fenestration” Default Tables. ‡Review aggregator survey of 
5-star reviews among leading national full-service window replacement companies. January 2024 Reputation.com. “Renewal by Andersen” and all other marks where denoted are trademarks of their respective owners. © 2024 Andersen Corporation. All rights reserved. 
RBA13747                        *Using U.S. and imported parts. 

Visit findyourwindow.com

844-871-5517

Offer Ends July 31
Call for your FREE consultation.

“ My overall experience was great. I love the window, and from sales to scheduling, 
the experience was very good. The installers are highly skilled professionals and 

  I would recommend Renewal by Andersen to all my contacts.” 
  LYNN F. | RENEWAL BY ANDERSEN CUSTOMER

4.7 OUT OF 5 BASED ON 95,000+ REVIEWS

KEEP THE COOL AIR IN AND THE HEAT OUT!
Solving your window problems and having a comfortable 
home is easy and enjoyable when you choose Renewal by 
Andersen. Take advantage of this great offer to save money 
on your window project – and help save on high energy 
bills for years to come!

70% 
MORE ENERGY 
EFFICIENT IN  
SUMMER2

Helps keep 
the heat  

out and the 
cool in.

Smart-
Sun glass

MINIMUM PURCHASE OF 4 – INTEREST ACCRUES FROM THE DATE OF PURCHASE BUT IS WAIVED IF PAID IN FULL WITHIN 12 MONTHS

NO Money Down | NO Monthly Payments | NO Interest for 12 months1

AND
ALL WINDOWS AND PATIO DOORS!1

40%
OFF

BUY 1,
GET 1

OFF YOUR ENTIRE 
PURCHASE1

Take an Extra

$100
AND

  



EDITOR’SDESK 
CO M M U N I TY I S  A 
T E A M  S P O RT
I like to look for diamonds in the sky. Baseball 
diamonds. When I’m flying and happen to be in a 
window seat, I try to find ball fields on the ground. 
There’s something comforting about seeing their 
shapes nestled in corners of the communities 
below. Sometimes, the view puts me back on the 
fields of my youth. 

I gave up playing baseball as a teenager, and I 
didn’t think much about it at the time. I was in high 
school with plenty of other things on my mind. My 
dad suggested I reconsider the decision, thinking I 
might miss it. But what did Dad know about being 
a teenager? Besides, it was just a game.

The thing is, once you 
leave the ball field, 
you can never really 
go back. Baseball isn’t 
something you can do 
on your own. You need 
teammates, you need 
coaches and volunteers. You need a community, 
and community is a team sport. 

Deeply rooted in their local communities, rural 
electric cooperatives understand the importance 
of bringing people together. Cooperatives were 
established by local community members to 
improve the quality of life in their areas. It’s 
why “concern for community” is a fundamental 
cooperative principle. Like a baseball league 
that fosters growth opportunities for local 
youth, cooperatives represent an investment in 
community. 

My first baseball team was sponsored by our 
local dairy farm. We practiced on land donated 
by community members, including a farmer’s 
field and a churchyard. My dad, along with other 
neighborhood fathers, coached my brothers and 
me. During the games, my mom pulled shifts in 
the concession stand with other parents. All these 
things were going on just so we could play a game. 
The team was much more than the nine players on 
the field. It was a community.

Despite my father’s suggestion, I never took to the 
field in another game. Now that I have teenagers 
of my own these days, I think Dad may have known 
something. I did miss it. I still do. Only when I was 
out of baseball did I discover it was more than just 
a game. Some things require distance to see, like 
diamonds in the sky.

Happy Father’s Day to all the dads out there.  

 
PETER A. FITZGERALD
EDITOR

A LIFESAVER
New cellphone ban
targets distracted drivers

Pennsylvania plans to join 26 other 
states in banning hand-held cell-
phones while driving. 

The ban, awaiting Gov. Josh Shapiro’s 
signature at press time, will not go into 
effect until 2025, and once it does, law 
enforcement will only issue written 
warnings for the first 12 months. 

The law’s sponsor, Sen. Rosemary 
Brown (R-Monroe), said in a statement 
the ban represents a “monumental 
victory” for Pennsylvania that will pro-
tect drivers, prevent crashes and save 
lives. Pennsylvania’s neighboring states 
already have similar bans. 

Under the law, police can cite a 
driver using a hand-held device even if 
no other traffic offense has taken place. 
The first offense carries a $50 fine.

The ban would apply to motorists 
sitting in traffic or stopped at a traffic 
light. Exceptions would include drivers 
who have parked safely on the side of 
the road or in another location, and 
commercial vehicle operators using a 
device for work. Also, drivers could use 
their phone to make calls and listen 
to music if they are using hands-free 
technology. In addition, phones could 
be used for navigational purposes or to 
alert emergency responders.

The Pennsylvania Department of 
Transportation reports there were 

KEEPINGCURRENT
 

NEWS•IDEAS•EVENTS

CELLPHONE BAN:CELLPHONE BAN: Pennsylvania is expected to institute a ban that will prevent the 
use of hand-held cellphones while driving. Gov. Josh Shapiro has said he will sign the 
legislation, which its sponsor has called a “monumental victory.”

more than 11,262 distracted driving 
crashes in 2023, which outnumbered 
the 8,330 alcohol-related crashes that 
occurred.

CHANGE OF PLANS
National Guard scraps
low-flying training flights
over Pennsylvania Wilds

After two years of backlash, the 
Maryland Air National Guard has 
dropped plans to conduct low-flying 
training routes for fighter jets over the 
Pennsylvania Wilds.

U.S. Sens. Bob Casey and John 
Fetterman announced in May the 
proposal had been rescinded. The 
Democrats had fought the plan along 
with fellow Pennsylvania lawmakers, 
state agencies, residents, local leaders 
and recreation promoters. Opponents 
argued the test flights, some just  
100 feet above the ground, would hurt 
local economies, public health and 
safety, and outdoor recreation.

“From the moment the Air Force’s 
proposal was announced,” Casey said, 
“I’ve been deeply concerned about 
how low, loud, and frequent flights 
could disrupt livelihoods in a tranquil 
region that has built its identity on 
outdoor recreation.”

In 2019, the federal government 
announced the training proposal, 
which would have allowed Air National 
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SUMMER FUN 
Kick off summer with a visit to 
the Clearfield Riverfront Festival 
June 7 to 9 at Lower Witmer 
Park. The event will feature 
food, fireworks, live music and 
activities for all ages. Learn more 
on the Clearfield Revitalization 
Corp.’s Facebook page.

CELEBRATE DAD
Father’s Day is June 16, and there 
are lots of things you can do to 
make dads and father figures feel 
special. Bake his favorite dessert, 
go on a picnic, take a road trip, 
plan a family game night, watch 
a movie or just enjoy some quiet 
time together.

TRAVEL BACK IN TIME
Get a taste for 18th century 
life during the Fort Loudoun 
Market Fair, June 21 to 23, at 
the Fort Loudoun Historic Site 
in Franklin County. More than 
50 artisans specializing in 18th 
century crafts will be on-site 
along with food vendors and 
a colonial encampment. Adult 
admission is $5. Learn more at 
fortloudounpa.com.

GO FISH
Try something new: Learn how 
to fish at Erie’s Presque Isle State 
Park. Park educators and the Sons 
of Lake Erie will be teaching the 
basics to all ages at this free event 
starting at 10 a.m. Saturday,  
June 29, at Perry Monument 
Pavilion. Equipment and bait 
will be provided. Registration is 
required at events.dcnr.pa.gov/
presque_isle_state_park/calendar.

JUNEJUNE

TIMELINES

Big bucks — as in deer — took 
center stage in Penn Lines  
20 years ago. The June feature 
delved into the world of deer 
farming, which was turning into a 
big business in rural Pennsylvania. 
At the time, nearly 1,000 deer 
farms were operating in the 
state, and the number was rising, 
a testament to the big bucks 
in big bucks, according to the 
Pennsylvania Deer Farmers 
Association. Farm-raised deer 
sporting world-class racks were 
fetching $10,000 from sportsmen 
eager for a prize. Today, the 
number of farms has dipped to 
around 700 due to regulations 
enacted in 2014.

JUNE 2004

Guard pilots to make low-altitude test 
flights over the Pennsylvania Wilds up 
to 170 days a year. Parts of Cameron, 
Clinton, Elk, McKean, and Potter 
counties would have been impacted.

A PLEA FOR WALLY
Pa. man’s pet alligator
goes missing in Georgia

Wally, the emotional support 
alligator who gained fame after being 
barred from a Philadelphia Phillies 
game last year, has gone missing.

Owner Joie Henney, who lives in 
Lebanon County, took Wally on a trip to 
Georgia in April, where he says the pet 
was stolen, later trapped by officials in 
someone’s yard and then released with 
20 other gators in a swamp. 

“We need all the help we can get to 
bring my baby back,” Henney said in 
an emotional video posted on TikTok.

As of press time, Wally was still 
missing, and an attorney was working 
with Henney to pinpoint the animal’s 
whereabouts. Authorities, however, 
have said the odds of finding Wally 
are “slim to none.”

To follow the story, visit the “Wally-
gator” Facebook page, where Henney 
and his supporters have been posting 
regular updates.

BUG OFF!
DEP ready to give biting
bugs the treatment

Have you ever looked forward to 
spending time outdoors only to have 
your fun ruined by biting bugs?

Well, the state Department of Envi-
ronmental Protection (DEP) has your 
back. This summer, the agency will be 
targeting black flies, aka biting gnats, 
along 48 rivers and streams spanning 
more than 1,800 miles in the Com-
monwealth. 

Crews will be treating the pests from 
the air and ground. DEP noted that 
during aerial treatments, helicopters 
will be flying low over waterways 
and spreading a liquid that looks like 
chocolate milk. Ground crews will be 
wearing backpack sprayers. 

The department uses Bti, a naturally 
occurring bacterium that degrades 
quickly. It’s also not toxic to fish and 
does not harm the aquatic ecosystem, 
humans, birds, or other insects.

The frequency of the treatments 
will depend on weather and biolog-
ical conditions. For more informa-
tion about the black fly suppression 
program, visit dep.pa.gov. 
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MICH A E L T.  CR AWFORD 

Cornhole Competitions Go Big

BEYOND THE 
BACKYARD
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I N  T H E  S PA N  O F  A S E CO N D, I N  T H E  S PA N  O F  A S E CO N D, a hooker hammers three 
hangers for a four-bagger push. As onlookers gawk in 
equal parts disbelief and disappointment, two men reach 
down and pull their bags out of the hole in front of them. 
They can’t hope to land a woody and call it a frame — they 
need nothing less than to sink a cornhole.

In an era of artificial intelligence and the ability to recall 
stories of the past with a few keystrokes, it’s remarkably 
hard to find a clear explanation of why anyone would 
name a game “cornhole” and harder still to explain how 
the terminology evolved.

The game’s origins are murky, too. Some say its roots 
date back to 14th-century Germany. Others claim the 
Blackhawk tribe of Illinois invented it. And then there are 
those who say a Kentucky farmer came up with the idea in 
the 1800s. More recently, Ohioans have been taking credit 
for the popular sport.

But seriously, who cares about all that when something 
is fun?

Something for everyone
The premise of the game is simple enough: Players take 

turns throwing small, square bags — commonly filled with 
resin or dried whole-kernel corn — at a raised, angled 
board with a hole in its far end. A game can be played 
against an opponent or with a pair of two-person teams, 
and the first to reach or exceed 21 points wins.

If you’ve been to an outdoor event or watch ESPN or CBS 
Sports, which regularly broadcast professional games, then 
you know just how popular cornhole has become. According 
to one poll, it was the most-played sport by Americans in 
2022, followed by bowling and swimming. Some reports say 
as many as 25 million people play the game worldwide. 

The allure is that practically anyone can play the game 
nearly anywhere — driveways, parks, tailgates, campgrounds, 
beaches and even indoors. Or, as the American Cornhole 
League (ACL), which promotes the sport for all ages and skill 
levels, likes to say: “Anyone can play; anyone can win.”

So, if you have enough space to place two playing 
boards 27 feet apart, are strong enough to throw a 
1-pound cornhole bag 30 feet into a 6-inch round hole 
and have solid hand-eye coordination, you can get in on 
the action, too.

Good times and a good cause
In Bedford County, Lindsay Salas has people of all ages 

— as young as single digits and up to their late 60s — lining 
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B E Y O N D  T H E  B A C K Y A R DB E Y O N D  T H E  B A C K Y A R D

up to play cornhole for a good cause at the Bedford Elks 
Country Club, where each player pays $20 to get in on a 
game. 

With about five games going simultaneously, bags and 
bravado fly freely between friends and family in the car-
peted hall of what is usually a ballroom.

“It’s a fun, simple thing to do with my son,” says Brian 
Baldinger of Bedford between throws. “It’s a nice atmo-
sphere. The competition is friendly, and you can usually 
catch up with people you don’t see often.”

Salas, vice president of Abby’s Angels Animal Haven 
and daughter of Bedford Rural Electric Cooperative 
(REC) member James Buchanan, says she decided to 
capitalize on cornhole’s popularity to raise funds for 
the animal rescue, which her sister founded in 2019 
(abbysangelsah.org). The non-profit, which pulls dogs 
from kill-shelters across the country and takes in pets 
voluntarily surrendered by their owners, operates entirely 
on donations and fundraisers, like cornhole tournaments, 
candy sales, and basket raffles.

“This is our third year doing winter cornhole tournaments 
at the Elks,” says Salas, who is also the Main Street manager 
for Downtown Bedford, Inc. “We start mid-November and 
end mid-March, and we play every Tuesday night.”

The organization advertises its games through the local 
radio station and newspaper, but predominantly operates 
on social media, specifically Facebook and Instagram. Like 
most organized cornhole games, Abby’s Angels uses a tour-
nament structure, pitting winners of two separate games — 
or brackets — against each other until one player eventually 
wins all of his or her games. Sometimes, a tournament will 
draw as many as 14 teams, while other times there will only 
be enough people for one-on-one matches.

Salas has learned, however, that if you want to draw a 
crowd, you’ve got to make it worth their while. So, winners 
will usually take home cash and prizes, sometimes worth 
as much as $1,000.

“If you have a guaranteed payout, then you’re guaranteed 
people are going to come,” she explains. “If you do a blind 
draw, it’s still hit or miss, but if you do a bring-your-own-
partner event, you’re guaranteed to have more teams, but 
the payout is the biggest thing. If you get sponsors to cover 
the payouts and you broadcast, like, ‘Hey, first place gets 
500 bucks,’ you’re going to have like 30 to 50 teams.”

Going pro
While Salas admits her cornhole game is hit or miss, 

she says her 10-year-old son is pretty good. Thanks to the 
game’s accessibility, it’s almost never too early to give it a try.

 The ACL, which is headquartered in South Carolina, 
opens its ranks to all comers, regardless of age or skill. 
Although players under 17 are placed in a juniors division, 
they can still achieve the rank of ACL pro — and take their 
shot at a share of $1 million in prize money.

And it’s never too late to start, either.
Twenty years ago, on a camping trip, Connie Altice of 

Aspers, Adams County, visited the recreation hall with her 
husband and two children, where they stumbled across a 

HOW TO PLAY CORNHOLE
You don’t need to be a certified pro to play cornhole. All 
you need is four cornhole bags, a partner who can throw 
said bags about 30 feet, and some relatively smooth 
boards with a hole in each end. Here are the basic rules so 
you can play with friends and family:
k  Boards are placed 27 feet from front edge to front edge.
k  Both players play one board at a time and stay in their 

designated lane for the whole game (right or left).
k  Players start the game at one board and alternate 

pitching bags until each player has pitched all (four) of 
their bags.

k  Players must deliver the bag with an underhanded 
release.

k   Feet must stay behind the line of the front of the board at 
the time of releasing the bag.

k   Players walk to the end of their lane to the other board 
and take score before pitching back to the other corn-
hole board.

k  Any cornhole bag that remains on the cornhole board 
playing surface at the conclusion of the frame is worth 
one point each.

k  Any cornhole bag that passes through the cornhole 
board hole at any time within the frame is worth three 
points each.

k   A bag that comes to rest touching the ground and the 
board does not count as a point.

k   The points of one player cancel out the points of their 
opponent. Using this method, only one player/team can 
score in each frame.

k   The player/team who scored in the preceding frame 
pitches first in the next frame. If neither player/team 
scores, the player/team who pitched first in the preceding 
frame does so again in the next frame.

k  If bags become piled 
inside the hole and 
interfere with or obstruct 
the next pitch or if there 
is a question about 
whether a cornhole bag 
would have naturally 
fallen through the hole, 
a player may request to 
“rake” the cornhole bags 
that have fallen inside 
the hole.

k  Games are played to 21 
or more points.
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DELIVERING AIRMAIL:DELIVERING AIRMAIL: Connie Altice left, American Cornhole League 
(ACL) pro and former member of Gettysburg-based Adams Electric 
Cooperative, throws a cornhole bag beside opponent and ACL Pro 
Cheyenne Bubenheim at the 2022 ACL World Championships in Rock 
Hill, S.C.

game called “cornhole.” Their curiosity turned into a night 
of throwing corn-filled bags across the room. It ended with 
some free ice cream.

“It was something we enjoyed as a family,” recalls Altice, 
a former member of Gettysburg-based Adams Electric 
Cooperative. “We looked it up on the internet, built a set of 
boards and just played when we went camping.”

Four years ago, some of Altice’s camping friends invited 
her to join them at a regional cornhole tournament. 
Placed in a bracket for the first time, Altice faced 83 other 
players and came out on top.

“I thought, ‘Maybe I’m pretty decent at this game,’ ” 
she jokes. “So, I figured I would go down and see how I 
compared to other women in the United States.”

Every year in Rockhill, S.C., the ACL holds its World 
Championships, where players from around the globe 
come to play cornhole for a week with the hope of taking 
home titles and a share of the million-dollar jackpot. In 
2022, as a relative newcomer, Altice played round after 
round, beating some of the best women in the sport. Then 
she went up against her most formidable opponent: ACL 
Pro Cheyenne Bubenheim, who happens to hold the most 
wins in ACL history.

“I wasn’t prepared for it, but I was excited to be there,” 
says the stay-at-home mom and grandmother. “I was a 
nobody, and I had just beaten all these pros. I was about 
to play on ESPN against the No. 1 ranked female pro in the 
country. I didn’t win, but it was very special to me that I 
even made it that far.”

Altice returned the next year as an official ACL pro, one 
of 256 in the United States. To achieve pro status, players 
must earn points at games across the country — some are 
blind draws, others are open to teams or individual players, 
and some are for ACL pros only. When selecting the lineup 
of pros each year, the ACL holds a qualifier tournament for 
hopefuls who didn’t score enough points at events through-
out the year to be guaranteed a slot.

“You have to win all your games in the morning and all 
your games in the afternoon,” says Altice, who won the 
Women’s Singles B at the 2022 ACL World Champion-
ships, earning $1,000. “You’re up against the best of the 
best in six games, probably 20 to 25 rounds each game, 
so each game lasts about half an hour to 45 minutes. It’s a 
very hard and very long day.”

Last year, nearly 900 players took their shot at becoming 
an ACL pro, says Altice, who’s held the title for three years. 
The ACL accepted 32 of them. Professional cornhole players 
can make between $5,000 and $25,000 per season, career 
adviser zippia.com reports, while top players can make as 
much as $60,000 per season. Pros can also earn money 
from sponsorships and endorsements.

“I try to throw as much as I can because it’s not just a 

mental game,” explains Altice, who placed 17th overall 
at the 2023 ACL World Championships, where she also 
co-captained the Pennsylvania Ringers, which took home 
the top teams title last year. “You have to have stamina. I’m 
not young; if I don’t stay with it, I will be tired. There are so 
many young kids nowadays; I’m 57, and you could step up 
to the board and be next to someone who’s 10 years old. 
And they’re good.”

For the fun of it
But you don’t have to be in it to win it to enjoy cornhole 

— just show up and play. 
Alexis and Joseph Diehl, members of Bedford REC, find 

out about games on social media and online message 
boards, where dozens of local and regional cornhole groups 
coordinate competitions across the Commonwealth. While 
they enjoy the tournaments, the couple is just as happy 
playing cornhole with friends at races and other events. 

“Cash is nice,” says Alexis Diehl, a regular at the Abby’s 
Angels’ games at the Elks, “but we play more to have fun.” 
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SMARTCIRCUITS HOME ENERGY SOLUTIONS

D E A R  J I M :  D E A R  J I M :  I want to install a couple 
of ceiling fans. What sizes do I need, 
how do I compare models, and which 
way should I set the blade rotation 
and when? – Kris U.
D E A R  K R I S :  D E A R  K R I S :  Using ceiling fans can 
save money and improve comfort 
year-round. Before you go out and 
buy a few, however, it is important 
to understand how running one 
saves energy. If you install a ceiling 
fan and don’t adjust your thermostat 
settings accordingly, you may be 
more comfortable, but adding to your 
summertime electric bills. 

Running a ceiling fan in summer 
makes you feel cooler by creating a 
downward breeze over your body. 
Look at the pitch of the blades to 
determine which rotation direction 
makes the air blow downward. This 
should enable you to set your central 
or room air conditioner thermostat a 
few degrees higher to reduce overall 
electricity usage. Also, run the ceiling 
fan on medium or high speed in 
summer to increase the wind-chill 
effect on your skin. 

During winter, flip the small switch 
on the side of the ceiling fan housing 
to reverse the blade rotation from 
summer. Run the fan on low speed 
so it creates a gentle upward breeze 
and does not create the wind-chill 
effect on your skin. By gently forcing 
the warmer air up near the ceiling 
out and down the walls, you will feel 
warmer. This should allow you to set 
your furnace thermostat a few degrees 
lower and save energy overall.

When selecting a fan, there are 
important design features to consider. 
These include the motor, blade 
material and pitch (twist), speed 

ranges, and sound/vibration-reducing 
features. Most ceiling fans with a 
$400 or higher price tag will likely 
incorporate these design features, 
but you can also find them on some 
cheaper ones. Price, however, is often 
a good indication of the quality of a 
ceiling fan.

A large motor with a cast-iron 
housing is better than a stamped 
steel one. The extra weight of the cast 
iron improves stability and controls 
heat buildup. Some of the best large 
motors use about 2,200 feet of copper 
wire, so this explains the higher cost. 
Sealed motor bearings are the best. 
A rubber-mounted hub, where the 
blades attach, reduces sound and 
vibration.

A greater blade pitch also moves 
more air at a lower fan speed. This 
reduces noise and wobble. Also, on 
high speed, a fan with a higher blade 
pitch will create a stronger breeze 
than a cheaper one with little blade 
pitch. Fans with a greater blade pitch 
will often have a more powerful, 
heavy motor, too. Look for a fan with 
a slow, low-speed setting, which you 
should use in reverse rotation during 
winter.

The size of a ceiling fan is rated 
by the diameter of the blades. This 
is more important during summer 
when you want to feel the breeze. A 
common sizing rule of thumb is to 
use a 36-inch fan for rooms up to  
150 square feet, a 48-inch fan in 
rooms up to 300 square feet and a 
52-inch fan in rooms up to 450 square 
feet. For larger rooms, use two fans 
spaced about one-quarter of the way 
in from opposing walls.

A remote control is a convenient 

feature that can be found in both 
cheap and expensive models. Nat-
ural wood blades are attractive, but 
inexpensive ones made of synthetic 
materials are generally well balanced. 
A rubber-mounted hub reduces noise 
and vibration. But even the best ceiling 
fans may require you to attach small 
balancing weights to stop the wobbling 
at high speed.

For safety when installing a fan, make 
sure the blades are at least 7 feet above 
the floor. Most fans include 3- and 
6-inch downrods. For a high ceiling, 
select a long downrod length so the 
blades are 8 feet above the floor, which 
is a good height for effective air flow. For 
lower ceilings, select a ceiling-hugger 
model, but realize the flow will not be 
as effective that close to the ceiling. 

HAVE A QUESTION FOR JIM? HAVE A QUESTION FOR JIM? Send inquiries to  Send inquiries to  
James Dulley, James Dulley, Penn LinesPenn Lines, 6906 Royalgreen  , 6906 Royalgreen  
Drive, Cincinnati, OH 45244 or visit dulley.com.Drive, Cincinnati, OH 45244 or visit dulley.com.

Breeze into Savings and Comfort
with the Right Ceiling Fan
JA M E S D U LLE Y 

FAN FACTS:FAN FACTS: Ceiling fans can help you breeze 
into savings during summer and winter. 
Before investing in one, however, do some 
research on what to look for in a fan and how 
to operate it when you bring it home.
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REA Energy 
Cooperative, Inc.

One of 14 electric cooperatives  One of 14 electric cooperatives  
serving Pennsylvania and New Jerseyserving Pennsylvania and New Jersey
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Indiana, PA 15701-0070
724-349-4800 • 800-211-5667
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Website: www.reaenergy.com
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844-920-3395
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Ebensburg Office: 7 a.m. - 3:30 p.m.Ebensburg Office: 7 a.m. - 3:30 p.m.
Monday, Wednesday and FridayMonday, Wednesday and Friday

Closed Tuesday and ThursdayClosed Tuesday and Thursday

COOPERATIVECONNECTION

Make Today’s New Habit Part 
of Tomorrow’s Lifestyle

W H E N  WA S  T H E  L A ST T I M E  W H E N  WA S  T H E  L A ST T I M E  you thought about how your habits 
today can affect the next generation? This summer, we have an 
idea for a new habit you can start, and you don’t have to spend 
a dime. Plus, you can help REA Energy keep your electric rates 
stable and affordable. It is called the “Electric Shift.” 

No, the Electric Shift is not a fancy new dance move. It 
means reducing electric use between 1 and 6 p.m. on summer 
weekdays. This simple act — or shift — allows REA Energy to 
maintain its affordable rates since it will be purchasing power 
when energy costs are at their lowest — in the mornings and 

evenings — instead of when they are at their highest.  
Therefore, by shifting your electric consumption to these periods of lower 

demand, you can help keep wholesale power costs as low as possible, especially 
during the hottest days of summer. During hot and humid summer days, electricity 
usage tends to be exceptionally high, which raises the cost of generating electricity 
to meet the increased demand for power. These costs will continue to increase 
with older coal plants going off the grid. 

REA Energy’s future power costs are partially based on the amount of electricity 
members use during the peak days because that is when we must purchase 
expensive electricity that is not owned by our power supplier. Listen to your radio 
or visit REA’s website, Facebook, or Instagram for reminders to shift electricity 
usage. Our members already enjoy one of the lower kilowatt-hour rates in the state 
and doing the “Electric Shift” will continue to keep rates low.

Doing the “Electric Shift” is simple!
During hot and humid weekdays, shift your electric consumption by taking 

these simple steps:
k Set your air conditioners at 78 degrees or use fans instead.
k Close your curtains and blinds to keep things cool inside your home.
k  Operate washers, dryers, dishwashers, stoves and other major appliances in 

the early morning or evening instead of the middle of the day.
k  Limit the number of times you open your refrigerator, freezer and exterior doors.
k  Instead of using your oven, fire up the grill or use the microwave.
k  Turn off non-essential lights and appliances, such as DVD players.
k  Run pool pumps at night.
k  Use energy-efficient lightbulbs.
 By working together, we can help keep power costs and consumer retail prices 

down now and into the future. So, remember to do the “Electric Shift” during the 
hot days of summer. Another way you can help is by joining our load management 
program. Call today to learn more at 724-349-4800. 

STACY HILLIARD, CCC, CKAE
COMMUNICATIONS & MARKETING MANAGER

STACY  
HILLIARD
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Committed to a Co-op Culture for All
KAYLA KING, MARKETING AND BUSINESS DEVELOPMENT SPECIALIST

OV E R  T H E  Y E A R S , YO U ’ V E  H E A R D  OV E R  T H E  Y E A R S , YO U ’ V E  H E A R D  us talk about why and 
how REA Energy is different — because we’re a cooperative. 
Our business model sets us apart from other utilities because 
we adhere to seven guiding principles that reflect the core 
values of honesty, transparency, equity, inclusiveness and 
service to the community.

Electric cooperatives, including REA Energy, have a 
unique and storied place in our country’s history. We 
democratized the American dream by bringing electricity to 
rural areas when for-profit electric companies determined 
the effort too costly. Back then, cities were electrified and 
rural areas were not, further widening the rural-urban 
divide. Newly established electric lines helped power 
economic opportunity in rural areas. Today, that spirit of 
equity and inclusion is a vital part of our co-op DNA. 

Equal access for all 
When our electric co-op was founded, each member 

contributed an equal share of $5 to gain access to 
electricity that benefited individual families and the 
larger local community. Each member had an equal 
vote in co-op matters, and the co-op was controlled by 
the membership. That sense of equity and inclusion 
is still how we operate today. REA Energy was built by 
and belongs to the diverse communities and consumer-
members we serve. Voluntary and open membership 
means REA Energy is available to everyone in our service 
territory, regardless of race, religion, age, disability, gender 
identity, language, political perspective or socioeconomic 
status. That membership not only gives you access to 
safe, affordable, and reliable electricity, but it also gives 
you access to education, economic participation, and 
democratic control of your cooperative.

The directors our members elect each September are also 
members of REA Energy, as are many of REA’s employees. 
Our directors live and work in our community and take 
pride in what our cooperative has accomplished in the 
name of “concern for community,” one of the seven guiding 
principles mentioned earlier. REA Energy’s dedication to 
the community we serve is the backbone of our principles.

By paying your electric bill each month, you’re a member 
of the co-op, and every member has an equal voice and 
vote when it comes to co-op governance. This also ties 
back to our guiding principles of equitable economic 

participation and democratic control of the co-op.
We encourage all members to vote in REA Energy’s 

director elections every September. We also invite all 
members to participate in co-op meetings to weigh in on 
discussions that set co-op policies and priorities, such as 
high-speed internet through In The Stix, LLC, infrastructure 
upgrades and electrical services through REA Energy 
Services.

We know members of our community have different 
needs and perspectives, and we welcome diverse views 
on all issues under consideration by the co-op. The more 
viewpoints we hear, the better we can reflect the needs of 
all corners of our community. 

Inclusion
While our top priority is providing safe, reliable and 

affordable energy, we also want to be a catalyst for good 
in our community. Because we are your local electric 
cooperative, co-op revenues stay here, in our community. 
In turn, we invest in our diverse community base through 
scholarship programs, charitable giving, educational 
programs, community projects and more. We strive to 
make long-term decisions that improve and enrich our 
community.

A nation of co-ops
REA Energy isn’t alone in this mentality of co-op culture 

for all. There are more than 900 electric co-ops in the 
United States, and Pennsylvania is home to 13 of them, 
with another in New Jersey. The best part of all these 
cooperatives? They work together to make rural America 
even better. Whether it’s gaining new insights during 
nationwide conferences, partnering with neighboring co-
ops to ensure the community’s needs are met, or lending 
mutual aid to co-ops devastated by storms and outages, 
cooperation among cooperatives is a refreshing take on 
business practices.

While today’s world is radically different than it was 
when REA Energy was founded 87 years ago, our cooper-
ative values have stood the test of time and remain just as 
relevant today. We recognize that today’s co-op members 
expect more, and our pledge to you — the members we 
proudly serve — is to promote a cooperative culture of 
inclusion, diversity and equity for all. 
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2024 Meter Replacements
REA Energy Cooperative, Inc. is continuing to replace members’ aging meters with 

new, modern ones. This project will restart this spring with the replacement of members’ 
meters in the Belsano, Clyde, Fairview, Kenwood, Reese and Strongstown substation 
areas to balance out the year. Our goal is to replace between 4,000 and 5,000 meters 
per year. 

REA Energy’s contractor, Davey Resources, will be performing the meter change-outs. 
All of the cooperative’s contractors will carry employee identification cards, and their 
vehicles will display their company name. These contractors will not need to enter your 
residence or business to change out the meter. However, you will experience a brief 
interruption in service when the meter is switched.

REA would like to thank you for your cooperation as we complete this process.

What Can SmartHub Do for You?
SmartHub (MyREAEnergy) has several features that make 

managing your account as easy as possible. Whether 
through the web, your smartphone or tablet (Android or 
iOS), you can pay your bill, contact customer service and 
get the latest news.

With SmartHub, you can view your billing history and 
process payments with just a few clicks. You can see your 
current bill and bills from previous months.

Making payments through SmartHub is fast and easy, 
too. The first time you process a payment through the 
web or with your mobile device, you can securely store 
your payment information for future transactions. The next 
time you need to pay your bill, it will only take a couple of 
clicks. Also, consider enrolling in autopay to make pay-
ments a breeze.

Reporting a service issue is a snap with the MyREAEnergy 
mobile app. There’s no need to call the office; just let us 
know about the problem or outage with a few clicks. Also, 
get outage updates via text, email or phone with the  
MyREAEnergy mobile app.

Right-of-Way Management News
REA Energy contractors from Penn Line Tree Service will be trimming the rights of way of the Parkwood and 

Clyde substation areas in addition to emergency maintenance areas in June.
Members in the affected areas will be notified. Contractors will perform all right-of-way work per REA Energy 

specifications. All contractors will carry employee identification cards, and their vehicles will display their 
company name. If you have any questions, call 724-349-4800 or view the specifications at reaenergy.com.

Thomas Aurandt
District 4

Sandra Dill
District 9

Robert P. Neese
Secretary/Treasurer

District 5

Michael J. Bertolino
Chairman
District 3

Tom Beresnyak
District 1

Wayne Farabaugh
Vice Chairman

District 8

John R. Learn
District 6

Anthony Enciso
District 7

J.R. “Rick” Shope
District 2

REA Energy is an equal opportunity provider and employer.

Your Board of Directors

REA Energy offices 
will be closed 

Thursday, July 4, 
in observance of 
Independence 

Day. Power 
outages can be 

reported by calling 
844-920-3395.
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COMMUNITYCORNER PEOPLE & PLACES

of films and Broadway shows, but what 
else — or who else — might be missing 
from the world if Stewart hadn’t been 
around?

During World War II, for instance, 
then-Capt. Stewart participated in 
a daytime air raid against a Nazi 
military production facility with more 
than 2,000 allied aircraft. During 
the raid, Stewart noticed the group 
he was following was off course, 
and shortly thereafter was caught 
in the path of intense ground-to-air 
and air-to-air fire. While that group 
perished, Stewart managed to lead 
his squadron home safely without 
injuries or fatalities.

Who are the local legends where you 
call home? Let us know your stories at 
communitycorner@prea.com.

Main Office: Indiana, Pa.
Consumer-members served: 22,747
Website: reaenergy.com

Local Lore 
REA Electric Cooperative

The Wonder of One Life
Actor Jimmy Stewart reminded 

audiences of the power of a single life in 
the Christmas classic, “It’s a Wonderful 
Life.” In the 1946 film, the trials of his 
character, George Bailey, show how a 
seemingly ordinary person can have a 
dramatic impact on the world. 

Stewart’s own life is a good example. 
Born in Indiana, Pa., the actor and 
his legacy are honored at the Jimmy 
Stewart Museum, which welcomes 
more than 6,000 visitors a year to his 
hometown — also the base for REA 
Energy Cooperative. 

Obviously, the museum wouldn’t be 
there had the man not starred in dozens 

MOVIE STAR:MOVIE STAR: James “Jimmy” Maitland 
Stewart, born in Indiana, Pa., started acting 
while at Princeton University. He performed 
on stage and in film until World War II, 
where he served as a pilot in the 703rd 
Bomb Squadron and later deputy com-
mander of the 2nd Bombardment Wing. He 
resumed acting in 1946, and is probably 
best known for his role as George Bailey, 
above, in “It’s a Wonderful Life.”

WE HAVE BUYERS LOOKING FOR
TIMBERLAND • HUNTING PROPERTY • FARMLAND • RURAL HOMES • COMMERCIAL ACREAGE

724.678.1232 • 814.758.6551 • mossyoakproperties.com

Mossy Oak Sells a Property Every 1 hour 45 minutes!

$1.4
Billion 4300 59

Million
12.6
Million600325K 11,470

Over $1.4 Sales 
in 2022

Transactions 
in 2022

Acres Sold 
in 2022

Sessions/Day on 
Mossy Oak 
Properties

in 2022

Impressions
thru Social 
Media Ads

in 2022

4
Million

Over 600 
Network 
Members

Sessions on 
Mossy Oak 
Properties

in 2022

Impressions 
thru Google 

Ads
in 2022

INTERESTED IN SELLING?

FIND YOUR FAVORITE PLACE!
Marketing is the core of our business and our track record proves it —  we list your property where the right buyers are searching.
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FAMILY & COMMUNITY RURALROOTS

On the Road to Great Family Memories
A B I G A I L Z I E G E R

A FA M I LY R OA D  T R I P  CA N  A FA M I LY R OA D  T R I P  CA N  be an iconic vacation. For many 
people, it’s easier to pack up the car and take a long drive 
than it is to catch a flight or train. What’s more, road trips 
can be a lot of fun. I love driving with the windows down, 
blasting music, and stopping to see the scenery and attrac-
tions. However, if you have young kids, a long drive can 
sometimes be daunting.

When our firstborn was just a toddler, my husband and 
I decided to take a cross-country road trip all the way from 
New York City to San Francisco and back. We packed up 
our little Honda Civic with camping gear, a cooler and, of 
course, diapers and wipes. We were set for the adventure 
of a lifetime. 

We ended up successfully 
making the journey, com-
plete with snowy mountain 
vistas, desert crossings, 
camping in forests and 
plains, and only a few car 
troubles. Throughout it all, 
our toddler napped in his 
car seat, ambled about the 
tent and enjoyed the same 
sights we were seeing. 

It’s easy to get irritable 
and tired when you’re 
stuck in a car together 
for long hours. However, 
we learned some things 
during our three-week ad-
venture that helped make 
the road trip more pleasant. Now that we have four kids, 
we are still trying to implement them. 

Let’s start with food. When we get hungry, we get 
grumpy — kids and adults alike. Keeping the car stashed 
with long-lasting snacks like nuts, dried fruit, granola 
bars and chips can be a great strategy. We also make sure 
everyone has a water bottle, and we keep an extra gallon or 
two in the back in case we need to refill in an area with no 
convenient stops. For longer drives, we bring a cooler with 
ice and all the fixings for picnic lunches. 

Next, let’s talk about breaks. I know I get tired and achy 
after many hours of sitting in the car, so it’s only natural 
my kids will feel the same. As much as I am inclined to 
get as many miles behind us as possible, being willing to 

stop periodically to allow everyone a walk and a bathroom 
break can do wonders to break up the monotony.

Keeping a rotation of different activities that can be done 
in the car can also help keep spirits up. We break up the 
hours with audiobooks, music, tablet time or playing road-
trip games. One favorite is looking for words outside of the 
vehicle that start with each letter of the alphabet in order. 
The letter X is always a challenge!

Kids also need flexibility. It’s almost inevitable that 
something will go wrong. Carsickness may strike, or the 
baby will blowout his diaper. Instead of getting frustrated 
over these delays and challenges, we try to anticipate and 

accept them. On our last 
expedition in the minivan, 
I found myself telling my 
kids over and over, “It’s all 
part of the adventure.” 

Finally, we embrace the 
fun of the road trip with 
interesting stops along 
the way. If we are on our 
way to a final destination, 
we keep these breaks 
relatively short — perhaps a 
30-minute picnic or a walk 
on a short trail. However, 
if the journey itself is the 
vacation, then we hit 
up as many museums, 
landmarks, and attractions 
as time and budget allow. 

Stopping to see small-town curiosities and notable sights are 
part of the trip’s charm.

Over the years, we’ve done many more road trips. None 
have been as lengthy or as epic as our cross-country tour, 
but each has been its own unique experience. I cherish 
the sights we’ve seen and places we’ve visited, but more 
than that, I love that we took these trips together. With a 
little preparation and flexibility, a road trip can turn from a 
rocky road into a memorable route. 

ABIGAIL ZIEGER ABIGAIL ZIEGER is a music teacher and singer by trade, but also enjoys is a music teacher and singer by trade, but also enjoys 
capturing life experiences through writing. When not singing, teaching, or capturing life experiences through writing. When not singing, teaching, or 
typing, she can be found working in her kitchen, helping her kids with school, typing, she can be found working in her kitchen, helping her kids with school, 
or consuming copious amounts of coffee. A member of Claverack Rural Electric or consuming copious amounts of coffee. A member of Claverack Rural Electric 
Cooperative, Abigail lives with her husband and four children in northeast Cooperative, Abigail lives with her husband and four children in northeast 
Pennsylvania.Pennsylvania.
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What is Mutual 
Aid and Why 
Does it Matter? 
J E N N A H D E N N E Y    

E L E CT R I C  CO O P E R AT I V E S  E M P LOY E L E CT R I C  CO O P E R AT I V E S  E M P LOY 

a variety of methods to reduce the 
likelihood of power outages — from 
regular tree trimming and equipment 
maintenance and repairs to local grid 
updates. 

Another way co-ops prepare 
for major outages and disasters 
is through mutual aid, which is a 
collaborative approach to emergency 
planning. The mutual aid model 
allows electric co-ops to help each 
other during times of need. This 
approach permits co-ops to “borrow” 
lineworkers from other co-ops to 
increase their workforce response to 
a major outage event. It’s essentially 
about neighbors helping neighbors, 
even when those neighbors work for 
a co-op hundreds of miles away.   

Electric co-ops operate according 
to seven principles, and two of them 
— “cooperation among cooperatives” 
and “concern for community” — are 
directly connected to the mutual aid 
model. 

Electric co-ops were formed to 
provide reliable electric service to their 
members at the lowest reasonable 
cost, and mutual aid is a fundamental 
part of their DNA. From the very 
beginning, electric co-ops have relied 
on each other to assist in times of 
need, and mutual aid provides an 
essential safety net in times of crisis.

Mutual aid ultimately benefits 
co-ops’ consumer-members. During 
major outage events, co-ops are able to 
increase their workforce and respond 
faster, leading to shorter outage times 
for members.  

Disaster response and mutual aid 
are managed by electric co-ops as 

ENERGYMATTERS POWERING YOUR LIFE

well as their statewide organizations. 
Your cooperative, for instance, 
works closely with the Pennsylvania 
Rural Electric Association and 
Allegheny Electric Cooperative, Inc. 
in Harrisburg, which send out calls 
for mutual assistance across the state 
and into New Jersey when a member 
system alerts them that a large-scale 
outage has occurred. 

Outage responses also require a 
variety of equipment to complete 
repairs, including bucket trucks and 
other specialized vehicles, utility 
poles, transformers and wires. Skilled 
lineworkers, tree trimmers, damage 
assessors and other key personnel 
are often shared among co-ops, too. 
These experts provide critical skills 
and manpower to speed up the 
restoration process. 

Because the national network of 
transmission and distribution infra-

structure owned by electric co-ops 
has been built to federal standards, 
line crews from any electric co-op 
in the U.S. can arrive on the scene to 
provide emergency support while 
being secure in their knowledge of 
the system’s engineering.    

Today, mutual aid continues to 
be a vital part of how electric co-ops 
operate and serve their members. 
The goal is to restore power as quickly 
and safely as possible after a major 
outage. By sharing resources, cooper-
atives can significantly enhance their 
response capabilities. In essence, 
mutual aid ensures members receive 
reliable electricity even in the face of 
major challenges. 

JENNAH DENNEYJENNAH DENNEY  writes on consumer and writes on consumer and 
cooperative affairs for the National Rural Electric cooperative affairs for the National Rural Electric 
Cooperative Association, the national trade Cooperative Association, the national trade 
association representing more than 900 local association representing more than 900 local 
electric cooperatives. electric cooperatives. 

SENDING SUPPORT:SENDING SUPPORT: When widespread emergencies occur, rural electric cooperatives band 
together to help each other out. That was the case in April 2023 when a severe wind storm 
swept through Pennsylvania. Lineworkers from New Jersey’s Sussex Rural Electric Cooperative, 
above, grabbed their gear and headed to Dubois-based United Electric Cooperative, which was 
among the hardest hit. Those lending a hand were, from left, Linemen Brian Garvilla and Jake 
Hasert, and Chief Linemen Jeff Rowen and Kevin Brownlee.
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More than 16 million
Americans suffer from 

age-associated cognitive impair-
ment, and according to nation-
wide research, these numbers 
are only rising.

Thankfully, anti-aging special-
ist and best-selling author Dr. Al 
Sears says there’s an easy way 
to banish senior moments and 
brain fog for good.

It’s a safe, natural compound 
called DHA – one of the build-
ing blocks of your brain. It helps 
children grow their brains sig-
nificantly bigger during develop-
ment. And in adults, it protects 
brain cells from dying as they get 
older.

For years, most people thought 
fish oil was the best available 
source of DHA…

But industrial fish farming 
practices have depleted the nu-
tritional content of nearly every 
fish oil you can buy.

Today, roughly 20 million 
Americans are wasting their 
money on fish oils that hardly do 
anything at all.

And since they think they are 
addressing the problem, fish 
oil’s failure has led to Ameri-
ca’s memory crisis continuing to 
grow practically unchecked.

Fortunately, Dr. Sears says, 
“there’s still hope for seniors. 
Getting more DHA can make a 
life-changing difference for your 
mental clarity, focus, and mem-
ory.”

Dr. Sears, a highly-acclaimed, 
board-certified doctor— who has 
published more than 500 stud-
ies and written four bestselling 
books — says we should be able 
to get enough DHA in our diets… 
but we don’t anymore.

“For thousands of years, fish 
were a great natural source of 
DHA. But due to industrial fish 
farming practices, the fish we 
eat and the fish oils you see at 
the store are no longer as nutri-
ent-dense as they once were,” he 
explains. 

DHA is backed by hundreds 
of studies for supporting ra-
zor-sharp focus, extraordinary 
mental clarity, and a lightning 
quick memory… especially in 
seniors.

So, if you’re struggling with 
focus, mental clarity, or memory 
as you get older…

 Dr. Sears recommends a dif-
ferent approach.

THE SECRET TO A  
LASTING MEMORY

Research has shown our paleo 
ancestors were able to grow big-
ger and smarter brains by eating 
foods rich in one ingredient — 
DHA. 

“Our hippocampus thrives 
off DHA, and grows because of 
it,” explains Dr. Sears. “Without 
DHA, our brains would shrink, 
and our memories would quickly 
fade.”

A groundbreaking study from 
the University of Alberta con-
firmed this. Animals given a diet 
rich in DHA saw a 29% boost in 
their hippocampus — the part of 
the brain responsible for learning 
and memory. As a result, these 
animals became smarter.

Another study on more than 
1,500 seniors found that those 
whose brains were deficient in 
DHA had significantly smaller 
brains — a characteristic of ac-
celerated aging and a weakened 
memory.

PEOPLE’S BRAINS ARE 
SHRINKING AND THEY 
DON’T EVEN KNOW IT
Dr. Sears uncovered that 

sometime during the 1990s, fish 
farmers stopped giving their an-
imals a natural, DHA-rich diet 
and began feeding them a diet 
that was 70% vegetarian. 

“It became expensive for 
farmers to feed fish what they’d 
eat in the wild,” explains Dr. 
Sears. “But in order to produce 
DHA, fish need to eat a natural, 
marine diet, like the one they’d 
eat in the wild.”

“Since fish farmers are depriv-
ing these animals of their natural 
diet, DHA is almost nonexistent 
in the oils they produce.” 

 “And since more than 80% 
of fish oil comes from farms, it’s 
no wonder the country is expe-
riencing a memory crisis. Most 
people’s brains are shrinking and 
they don’t even know it.”

So, what can people do to im-
prove their memory and brain 

function most effectively.
Dr. Sears says, “Find a quali-

ty DHA supplement that doesn’t 
come from a farmed source. That 
will protect your brain cells and 
the functions they serve well into 
old age.”

Dr. Sears and his team worked 
tirelessly for over two years de-
veloping a unique brain-boosting 
formula called Omega Rejuve-
nol. 

It’s made from the most pow-
erful source of DHA in the ocean, 
squid and krill — two species 
that cannot be farmed.

According to Dr. Sears, these 
are the purest and most potent 
sources of DHA in the world, 
because they haven’t been tam-
pered with. “Omega Rejuvenol 
is sourced from the most sustain-
able fishery in Antarctica. You 
won’t find this oil in any stores.”

MORE IMPRESSIVE 
RESULTS

Already, the formula has sold 
more than 850,000 bottles. And 
for a good reason, too. Satis-
fied customers can’t stop raving 
about the memory-boosting ben-
efits of quality-sourced DHA oil.

“The first time I took it, I was 
amazed. The brain fog I strug-
gled with for years was gone 
within 24 hours. The next day, 
I woke up with the energy and 
mental clarity of a new man,” 
says Owen R.

“I remember what it was like 
before I started taking Omega 
Rejuvenol… the lack of focus… 
the dull moods… the slippery 
memory… but now my mind is 
as clear as it’s ever been,” says 
Estelle H.

“My mood and focus are at 
an all-time high. I’ve always had 
trouble concentrating, and now 
I think I know why,” raves Ber-
nice J. “The difference that Ome-
ga Rejuvenol makes couldn’t be 
more noticeable.”

And 70-year-old Mark K. says, 
“My focus and memory are back 
to age-30 levels.”

These are just a handful of the 
thousands of reviews Dr. Sears 
receives regularly thanks to his 
breakthrough memory formula, 
Omega Rejuvenol.

WHERE TO FIND  
OMEGA REJUVENOL

To secure bottles of this 
brain-booster, buyers should 
contact the Sears Health Hotline 
at 1-800-307-9811. “It takes time 
to manufacture these bottles,” 
says Dr. Sears. “The Hotline al-
lows us to ship the product di-
rectly to customers who need it 
most.” 

Dr. Sears feels so strongly 
about this product he is offering 
a 100% money-back guarantee 
on every order. “Send back any 
used or unused bottles within 90 
days and I’ll rush you a refund,” 
says Dr. Sears.

The Hotline is taking orders 
for the next 48 hours. After that, 
the phone number may be shut 
down to allow for inventory re-
stocking. 

Call 1-800-307-9811 to secure 
your limited supply of Omega 
Rejuvenol. Readers of this 
publication immediately qualify 
for a steep discount, but supplies 
are limited. To take advantage of 
this great offer use Promo Code 
PLOM624 when you call.

                       

Fish Oil Failure Shines Grim  
Light on America’s Memory Crisis
America’s Top Memory M.D. Reveals Why Fish Oil Doesn’t Protect You 

from Senior Moments – and the #1 Alternative

Why the ‘brain fuel’ ingredient in fish oil is slowly drying up.

ADVERTISEMENT



COOPERATIVEKITCHEN FRESH TAKES ON SEASONAL RECIPES

 1/2 cup quinoa
 1 cup water
 1/2 red pepper, diced
 1/2 cup sliced black olives
 1/2 English cucumber, diced
 1/3 cup parsley, chopped
 1/4 cup pine nuts, toasted
 1 tablespoon lemon juice
 2 tablespoons extra virgin olive oil
 1 teaspoon kosher salt
 8 ounces mozzarella pearls

MEDITERRANEAN QUINOA SALAD

Place the quinoa and water in a pot; bring to a boil. 
Reduce to medium-low heat and cover with a lid. 
Cook the quinoa for 10 to 12 minutes or until the 
water is absorbed. Remove the lid, fluff the quinoa 
and allow to cool. Transfer the cooled quinoa to a large 
mixing bowl and add the remaining ingredients. 
Refrigerate until serving. Makes 6 to 8 servings.

Combine the chicken, mandarin oranges, pineapple 
tidbits, celery and green peppers; set aside. In a 
separate bowl, mix the yogurt, sour cream, honey, 
salt and pepper. Pour the yogurt dressing over the 
chicken mixture; stir gently until all ingredients 
are coated well. Makes 10 to 12 servings.

 1 (15-ounce) can chickpeas, 
drained and rinsed

 1/2 cup julienne sundried tomatoes
 1/2 cup golden raisins
 1/4 cup feta crumbles
 1/4 cup chopped pecans
 2 tablespoons extra virgin olive oil
 1 tablespoon lemon juice
 1/2 teaspoon kosher salt
 1/4 teaspoon coarse black pepper

CHICKPEA SUNDRIED TOMATO SALAD

Place all ingredients in a large mixing bowl 
and stir until well combined. Refrigerate until 
serving. For enhanced flavor, make the salad 
one day ahead. Makes 6 to 8 servings.

Summertime is here, beckoning us to make refreshing salads. Simple to toss 
together and super flavorful, summer salads can be enjoyed as a full meal or as 
a side dish. Salads are also the perfect “take-along” dish for potlucks and neigh-
borhood barbecues. Consider the following tips for making a tasty summer 
salad.

Think beyond lettuce and greens. Add color and texture with fruits and 
vegetables. Include grains and nuts to pack your salad with fiber, vitamins and 
minerals. For extra protein, use beans or legumes as the salad’s core ingredient. 
And to make a salad stand out, add supporting ingredients, such as a squeeze 
of lemon juice, grated or crumbled cheese, or fresh herbs. 

ANNE M. ANNE M. KIRCHNERKIRCHNER focuses her writing on human connections, travel and culinary arts, researching food  focuses her writing on human connections, travel and culinary arts, researching food 
origins, exploring cooking techniques, and creating new recipes.origins, exploring cooking techniques, and creating new recipes.

Lazy Days of 
Summer
A N N E M . K I RC H N E R

PHOTOS BY ANNE M. KIRCHNER

 11/2 pounds chicken, 
cooked and diced

 1 (15-ounce) can mandarin
     oranges, drained
 1    (15-ounce) can pineapple
     tidbits, drained
 2 ribs celery, diced
 1 green pepper, seeded and diced
 1/2 cup Greek yogurt
 1/2 cup sour cream
 1/2 cup honey
 1 teaspoon kosher salt
 1/2 teaspoon coarse black pepper

MATISSE CHICKEN SALAD
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The Weed 
That’s Trying 
to Swallow 
Pennsylvania
G E O RG E WE I G E L

P O I S O N  I V Y M I G H T B E  T H E  P O I S O N  I V Y M I G H T B E  T H E  poster 
child of bad Pennsylvania weeds, but 
there’s another botanical squatter that 
beats it for sheer bulk and invasiveness.

Many Pennsylvanians might not 
know knotweed by name, but anyone 
who’s walked a Pennsylvania stream-
bank or driven past a damp Pennsyl-
vania meadow has seen it.

Knotweed is that tall, white-flowering 
shrub that makes dense, green walls in 
damp, sunny areas throughout the state 
and most of the U.S.

You’ll usually find it along streams 
and rivers, in roadside swales, drain-
age ditches, and damp meadows, 
and under and around bridges. But 
it’s also versatile enough to grow in 
drier areas and in the partial shade of 
woodland edges.

That kind of tenacity is why knot-
weed was introduced to America from 
Asia in the 1800s. Besides the orna-
mental value of its flowers, this was a 
plant that would grow anywhere and 
solve challenges, such as stabilizing 
streambanks and covering strip mines.

Knotweed’s never-say-die attitude, 
though, is also its downfall. It’s spread 
enough to earn a slot on the World 
Conservation Union’s list of 100 most 
invasive species. Three different forms 
of knotweed — Japanese, giant and 
bohemian — are also on Pennsylvania’s 
noxious weed list, a rogues gallery of 
the worst plant invaders. The state 
Department of Agriculture classifies 
knotweeds as “Class B” weeds, 
meaning they’re widely established and 
beyond hope for eradication. In other 
words, knotweed is here to stay.

GARDENING•LANDSCAPING•TRENDS POWERPLANTS

What can you do?
Although leaves drop and plants 

die back in fall, knotweed’s un-
derground parts are cold-hardy to 
minus-31 degrees.

If you try cutting the plants, the 
runners, or “rhizomes,” which can be 
up to 20 feet long, just send up new 
shoots. And if you leave behind any 
dug-up roots or cut-off stems, those 
fragments can root in moist soil. This 
is a plant that doesn’t give up easily.

So what can you do?
Penn State Extension recommends 

a combination of cutting and treating 
the regrowth with a kill-the-roots 
herbicide, such as glyphosate.

It suggests cutting knotweed plants 
in June, then waiting at least eight 
weeks to spray the regrowth. Spraying 
is most effective later in the season 
when plants are storing sugars in 
the roots for winter, taking herbicide 
along for the ride.

Penn State Extension also suggests 
spraying herbicides twice — in early 
summer and late summer — as 
another option. Either way, it’s likely 
to take at least two seasons for good 
results.

Penn State Master Gardener Joan 
Jubela of Wayne County, who has 

battled knotweed along the Delaware 
River for 25 years, says her strategy is 
to “cut, cut, cut” since she’d rather not 
spray herbicides around waterways.

She cuts once in late May or early 
June, then again in early to mid-July. 
Besides weakening the plants, the 
double cutting stops flowering, which 
in turn stops any seeding, she says. 
Jubela then piles the cuttings so they 
dry and don’t migrate to root on bare 
soil.

Once knotweed is knocked back, 
something else should be planted or 
encouraged so knotweed — or some 
other invasive — doesn’t immediately 
reclaim the space.

Jubela and Penn State suggest 
native damp-leaning perennials, such 
as sneezeweed, Allegheny monkey 
flower, wild bergamot, blue vervain, 
and Joe Pye weed; woody plants such 
as dogwood, willow, and St. John’s 
wort; and grasses such as switchgrass, 
wild rye, and prairie dropseed. 

GEOGEORRGE WEIGEL GE WEIGEL is a retired horticulturist, author is a retired horticulturist, author 
of two books about gardening in Pennsylvania, of two books about gardening in Pennsylvania, 
and garden columnist for and garden columnist for The Patriot-NewsThe Patriot-News//
PennLive.com in Harrisburg. His website is PennLive.com in Harrisburg. His website is 
georgeweigel.net.georgeweigel.net.

How to Identify Knotweed
k  Plants grow in dense, leafy colonies 

10 to 15 feet tall. New shoots are 
reddish-purple.

k  Leaves are green, arranged alter-
nately on stems and shaped like 
elongated hearts. Japanese knot-
weed leaves are about 6 inches 
long. Giant knotweed leaves can 
grow nearly a foot long.

k  Flowers are white, mildly fragrant 
and grow in long, spiky clusters in 
late summer. Non-native honey-
bees like their nectar.

k  Stems are hollow (similar to bam-
boo) and arranged in a zig-zag 
pattern on the plants.

ONE TENACIOUS PLANT:ONE TENACIOUS PLANT: Japanese knot-
weed grows in tall, dense, green walls and 
produces spiky white flower clusters in late 
summer. It’s spread enough in Pennsylvania 
and elsewhere to earn a slot on the World 
Conservation Union’s list of 100 most inva-
sive species.
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ISSUE MONTH AD DEADLINE
August 2024 June 14
September 2024 July 15
October 2024 August 15

Please note ads must be received by the due 
date to be included in requested issue month; 
ads received after the due date will run in next 
issue. Written notice of changes/cancelations 
must be received 30 days prior to issue month. 
No ads accepted by phone/email. For more 
information, please call 717-233-5704.
CLASSIFIED AD SUBMISSION/RATES:

ELECTRIC CO-OP MEMBERS:
$20 per month for 30 words or less, 
plus 50¢ for each additional word.
NON-MEMBERS:
$70 per month for 30 words or less,  
plus $1.50 for each additional word.
SPECIAL HEADINGS:
$5 for co-op members, $10 for non-members. 
The special heading fee applies to any heading 
not listed under “FREE HEADINGS,” even 
if the heading is already appearing in Penn 
Lines. For ads running a special heading in 
consecutive months, the fee is a one-time 
fee of either $5 (members) or $10 (non-
members) for all consecutive insertions.
PAYMENT:
Please make CHECK/MONEY ORDER payable 
to: PREA/Penn Lines. Insertion of classified ad 
serves as proof of publication; no proofs supplied.

SEND COMPLETED AD COPY 
AND PAYMENT TO:
Penn Lines Classifieds  
P.O. Box 1266 
Harrisburg, PA 17108-1266
PLEASE SUBMIT A CLEARLY WRITTEN OR 
TYPED SHEET WITH THE FOLLOWING 
REQUIRED INFORMATION:
	❏  Cooperative members should  
please submit the mailing label from 
Penn Lines as proof of membership.
	❏ Non-members should submit 
name, address, phone number, and 
email address, if applicable.
	❏ Month(s) in which the ad is to run.
	❏ Ad copy as it is to appear in the publication.
	❏  Heading ad should appear under, or 
name of special heading (additional fee). 
See below for FREE heading options.

FREE HEADINGS:
	❏ Around the House
	❏ Business 
Opportunities
	❏ Employment 
Opportunities
	❏ Events
	❏ Gifts & Collectibles
	❏ Livestock & Pets
	❏ Miscellaneous

	❏ Motor Vehicles 
& Boats
	❏ Nursery & Garden
	❏ Real Estate
	❏ Recipes & Food
	❏ Tools & Equipment
	❏ Travel & Tourism
	❏ Wanted to Buy

CLASSIFIEDADVERTISING 

AA ROOFING

EXPERTS IN HARD-TO-FIND LEAKS! Roof repairs — all 
types. House, barn roofs painted. Slate work, chim-
ney repairs. Southwestern Pa. for over 40 years. 
Speedy service! 814-445-4400.

AROUND THE HOUSE

CLOCK REPAIR: If you have an antique grandfather 
clock, mantel clock or old pocket watch that needs 
restored, we can fix any timepiece. Macks Clock 
Repair: 814-421-7992.

AMISH-BUILT STORAGE SHEDS. Standard or custom-
built, delivered to your site. Unbeatable quality and 
price. Private moves. Shed World Inc., 1583 Philipsburg 
Bigler Hwy., Philipsburg, PA 16866. 814-345-7433.

WOLF’S QUALITY LAWN CARE. Helping your property 
look its best. Mowing, brush cleanup, leaf removal, 
pruning, aerating, landscaping, lawn installation/
repair. Give us a call! Somerset and Cambria counties.  
814-241-0969.

SPECIAL OFFER — BOTH COOKBOOKS FOR $12. 
“Country Cooking” — $5, including postage. “Recipes 
Remembered” — $7, including postage. Both of these 
cookbooks are a collection of recipes from men and 
women of the electric co-ops of Pennsylvania and 
New Jersey. Payable to: Pennsylvania Rural Electric 
Association, P.O. Box 1266, Harrisburg, PA 17108. Write 
Attention: Cookbooks.

BUILDING CONTRACTOR(S) WANTED

A-FRAME CABIN NEAR MONTROSE, PA. Needs 
stabilization and repairs. Help us restore our cabin. 
Experienced cabin builders and contractors, please 
call 215-816-7830 or 215-368-4151. 

BUILDING SUPPLIES   

STEEL ROOFING AND SIDING. Over 30 years in 
business. Several profiles cut to length. 29- and 
26-gauge best quality residential roofing — 40-year 
warranty. Also, seconds, heavy gauges, accessories, 
etc. Installation available. Located northwestern 
Pennsylvania. 814-398-4052.

FACTORY SECONDS of insulation, 4 x 8 sheets, foil back. 
R-value 6.5 per inch. Great for pole buildings, garages, etc. 
Many thicknesses available. Also blue board insulation 
sheets. 814-442-6032.

COINS & BULLION

KEYSTONE COIN & BULLION is buying and selling 
gold, silver, U.S. coins and currency. Large inventory 
for sale. We pay in CASH. Call Matt at 814-631-6914. 
www.keystonecoinbullion.com.

CONSULTING FORESTRY SERVICES

RAYSTOWN FORESTRY CONSULTING. Timber sales, 
appraisals, wildlife habitat management. Dedicated 
to sustainable harvests for present and future genera-
tions to enjoy. 45 years experience. 814-448-0040 or 
814-448-2405.

GIFTS & COLLECTIBLES

SPECIAL OFFER — BOTH COOKBOOKS FOR $12. 
“Country Cooking” — $5, including postage. “Recipes 
Remembered” — $7, including postage. Both of these 
cookbooks are a collection of recipes from men and 
women of the electric co-ops of Pennsylvania and 
New Jersey. Payable to: Pennsylvania Rural Electric 
Association, P.O. Box 1266, Harrisburg, PA 17108. 
Write Attention: Cookbooks.

HARRISVILLE LOOM

HARRISVILLE FOUR-HARNESS LOOM. Model 40, like 
new, used lightly. Includes warping reel and bench. 
Weaving width 40”. $1,000. 304-261-7742.

HEALTH INSURANCE

DO YOU HAVE THE BLUES regarding your health insur-
ance? We cater to rural America’s health insurance 
needs. For more information, call 800-628-7804. Call 
us regarding Medicare supplements, too.

HEATING & COOLING – GEOTHERMAL

SAVE UP TO 70% IN HEATING, COOLING AND HOT 
WATER COSTS with a geothermal comfort system 
from WaterFurnace. Benefits include energy savings, 
comfort, quiet, safe, reliable, and long life. Find out 
how geothermal is right for you at  waterfurnace.com/
Concierge or call 800-GEO-SAVE.

LAND MANAGEMENT SERVICES

MULTIPLE LAND MANAGEMENT services from Ron 
Westover. Agent — Timberland Realty: rural properties. 
Landholders Leasing LLC: hunting land leases. 
Noll’s Forestry Services LLC: forestry consulting. Visit 
timberlandrealty.net, nollsforestryservices.com, or call  
724-422-5525, 716-962-9935.

MEATS

CALLING ALL MEAT-EATERS! Get ready to fill your 
freezer with high-quality Black Angus beef. Quarter, 
half or whole. Not all beef is equal. Our family farm 
raises all-natural, grass-fed/grain-finished cattle. 
Explore our website: www.mcmullenbeef.com. 
Let’s talk: 814-674-2332.

ANGUS FREEZER BEEF. $2.75/lb. HANGING WEIGHT, 
plus processing. No antibiotics or hormones, grass-fed, 
grain-finished, excellent marbling. By the quarter, half 
or whole — discount for halves and multiple quarters. 
Allison Farmz, Alexandria, Pa. 814-669-4014.

MISCELLANEOUS

FOR SALE: BUCKETS, FORKS, THUMBS, grapple buck-
ets and pallet forks for skid loaders, backhoes, and 
excavators. Tires for backhoes, rubber tire loaders and 
excavators also. Call 814-329-0118.

FOR SALE: 6-PIECE CREAM LEATHER SECTIONAL 
COUCH. Three recliners with charging ports. Like new. 
$3,500. 717-377-2523.

MOTOR VEHICLES & BOATS

EZGO GOLF CARTS FOR SALE. New & used. On-the-
spot financing, rates starting at 0%. Parts & service 
for most brands with large inventory. Shed World Inc. 
nitehawkpowersports.com. 814-345-7433.
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NURSERY & GARDEN

TREES AND SHRUBS for all your landscaping needs. 
Rare, unusual, amazing. Bloomfield Nursery,  
167 Sproul Mountain Road, Roaring Spring, PA 
16673. 814-224-4508.

PERENNIALS, FRUIT TREES, BERRY & GRAPE PLANTS, 
nut trees, herbs & shrubs. Hillbilly Chapel Farm, 15121 
Carpenter Road, Townville, PA 16360. Beautiful plants at 
heavenly prices. 814-694-5486.

POWDER COATING

ALMOST ANYTHING METAL can be powder coated: 
auto parts, lawn furniture, wheels, etc. Restores, 
protects, preserves. 1,200-degree manifold coating. 
Arthurs Powder Coating, 263 Sexton Road, Indiana, 
PA 15701. 724-349-3770.

REAL ESTATE

VIRGINIA’S EASTERN SHORE. Fishermen and beach 
lover’s paradise. Access Chesapeake Bay or Atlantic 
Ocean within minutes. Waterside Village 3/4-acre 
homesites near marina from $18,000 with fenced 
and locked RV/camper storage available. Beach 
access nearby. Waterfront sites available on bayside 
and seaside. Many free boat ramps within min-
utes. Low, low taxes. Kirkwoodontheshore.com.  
757-678-7631.

LOOKING TO BUY OR SELL? Timberland Realty special-
izes in land, sporting properties, camps, cabins, farms, 
waterfront, exquisite second homes and timberland 
since 1987. Call our office at 716-962-9935 or agents 
by region — Western Pa.: Craig Wozniak, 412-559-
4198, Ron Westover, 724-422-5525. Central Pa.: John 
Tallman, 717-921-2476. Brian Bullard, Managing Broker,  
716-499-5608. www.timberlandrealty.net.

FAYETTE COUNTY — 104-ACRE FARM, barn, fields, fenced 
pasture, stream. 3.5 acres with a 4,768-square-foot com-
mercial building.  Cambria County — 18.2 acres, cultivat-
ed fields, potential homesite. Near Cooks Forest — camp 
on 1.5 acres. www.timberlandrealty.net. Agent Ron 
Westover: 724-422-5525, 716-962-9935.

RECIPES & FOOD

SPECIAL OFFER — BOTH COOKBOOKS FOR $12. 
“Country Cooking” — $5, including postage. “Recipes 
Remembered” — $7, including postage. Both of these 
cookbooks are a collection of recipes from men and 
women of the electric co-ops of Pennsylvania and 
New Jersey. Payable to: Pennsylvania Rural Electric 
Association, P.O. Box 1266, Harrisburg, PA 17108. 
Write Attention: Cookbooks. 

TOOLS & EQUIPMENT

FOR SALE — 1949 INTERNATIONAL FARMALL H. 
Actively used for 10 years, then barn stored since 
1959. Runs well, Friedens, PA 15541. Somerset 
County. $1,500. Call 814-279-5196 or email  
sandspringfarms@gmail.com.

GRAVELY WALK-BEHIND WIDE DUAL, no-flat rubber 
airless tires. 48” plow, sickle bar, 30” brush hog. Sulky 
without seat. Rear counterweight, rear tow hitch bracket. 
$700. Greensburg, Pa. 724-523-4387.

TRACTOR PARTS – REPAIR/RESTORATION

ARTHURS TRACTORS. Specializing in vintage 
Ford tractors, 30 years experience, online parts 
catalog/prices, Indiana, PA 15701. Contact us at  
877-254-FORD (3673) or www.arthurstractors.com.

TRAVEL & TOURISM

NEW SMYRNA BEACH, Florida, oceanfront condo 
rental. Two-bedroom, two-bath, deck overlooking 
beach and pool. $895/week or $3,200/month. No 
pets. Not available Jan. - Mar. Call 814-635-4332 or 
814-979-8058. 

PATTON, PA — Fully furnished 3-bedroom home for 
rent. Located 2 miles from Rock Run Recreation and 
Prince Gallitzen State Park. Rates starting at $75 a night.  
814-674-8037 or 814-656-2945.

WANTED TO BUY

ANTIQUE AND CLASSIC American and foreign cars, 
motorcycles, trucks, Broncos, Blazers and Scouts. 
Any condition. Will buy entire car collections.  
krmiller1965@yahoo.com. 717-577-8206.

ANTIQUE AND CLASSIC motorcycles wanted. All makes 
and sizes. BSA, Norton, Triumph, Honda, Yamaha, 
Suzuki, Kawasaki, etc. krmiller1965@yahoo.com.  
717-577-8206.

LOOKING TO BUY ADVERTISING ITEMS such as signs, 
clocks, thermometers, globes, and gas pumps. Gas & 
oil, soda, beer. I buy single items or entire collections. 
Please call or text me at 814-952-5449.

JEEP 1940s WILLYS OR FORD ARMY–TYPE JEEP. Rusty, 
broken down in field, any condition considered.  
570-395-4127. Email: ironrider111@yahoo.com.

Have something  
to sell? 

Place a Penn Lines  
classified ad today!
Reach more than 168,000 

rural Pennsylvania households! 
Advertise in Penn Lines.  

For more information, please  
visit our website at  

www.prea.com/ 
penn-lines-magazine  
or call 717.233.5704

Proven AQUACIDE PELLETS
Marble size pellets. Works at any depth.

www.Aquacide.com

KILL
LAKE

WEEDS
Before             After

FREE SHIPPING! Certified and
approved for use by state agencies.

State permit may be required.
Registered with the Federal E. P. A.

10 lb. bag
treats up to
4,000 sq.ft.
$135.00

50 lb. bag
treats up to
20,000 sq.ft.
$493.00 

AQUACIDE CO.AQUACIDE CO.
PO Box 10748, DEPT 693

White Bear Lake, MN  55110-0748

800-328-9350

Order today online, or request free information.

Our
69th
year

Get the
Muck

OUT!
Marble size AquaClearTM Pellets
clear your lake or pond bottom.
Beneficial microorganisms.  Restore
balance in natural and man made
surface waters.  Increase water clarity.
Improve water quality.  Eliminate
black organic muck.
A 10 lb. bag treats 0.5 to 1.0 acres 
                  $131.00
A 50 lb. bag tr1ats 2.5 to 5.0 acres
                 $478.00
Apply weekly for 4 weeks, then monthly
to maintain.  No water use restrictions!
              FREE SHIPPING!

800-328-9350
www.Aquacide.com

AQUACIDE CO.AQUACIDE CO.
PO Box 10748, DEPT 693X

White Bear Lake, MN  55110-0748

Order online today, or request free information.

Our
69th
year
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Taken Down in an Elevator
J O H N K A S U N

W H E N  I T CO M E S  TO  T H E  W H E N  I T CO M E S  TO  T H E  spoken or written word, I’ve 
always considered myself quick-witted and creative. I was 
a legend in my own mind — kind of like a gunfighter in the 
Old West, where you had to live by your wits and be faster 
on the draw than your opponent.

After graduating college, I taught electronics for the 
military for several years. It was challenging work because 
most of the students joined the Army to either drive a tank 
or shoot a machine gun. Instead, they were assigned to 
electronics school, where they learned how to maintain and 
repair missile launch-
ing control systems. It’s 
tough enough teaching 
electronics, but when 
you’re teaching it to 
people who aren’t inter-
ested, it borders on the 
impossible.

I quickly learned the 
best way to get students 
interested was to pepper 
the class with as much 
humor as possible. Most 
of my classes consisted 
of 80% of the students 
laughing and learning, 
while the other 20% kept 
asking their classmates, 
“What did he say?” I 
became very good at 
controlling the class with what I called “wit and charm.” 
When my service was complete, I returned to civilian life 
and brought my newly honed communications skills with 
me. These skills came in handy during business meetings 
and corporate presentations as well as at the numerous 
hunting seminars I presented at sports shows. I was able to 
hold people’s interest, make the points required and draw 
the group into a cohesive unit wrapped around a common 
objective. I was very comfortable in front of people and 
never got nervous.

However, communicating for a living is like riding a 
motorcycle. Just when you feel you are in total control, it’s 
time to sell the motorcycle. That is exactly what happened 
recently when I met “Chaplain Barbara,” who serves 
patients at our local hospital.

My wife and I were visiting a relative at the hospital 

and heading up to their room in a crowded elevator. The 
elevator stopped, and a small woman with neatly combed 
hair with hints of gray bounced through the open door. 
She was attractively dressed, wearing a casual scarf around 
her neck that was adorned with decorative pins. 

As the doors closed, she turned to me and said, “You’re 
the fellow who writes those humor columns in the local 
paper aren’t you?” Flattered she recognized me I replied, 
“Why, yes.” But before I could add another word, she took 
total control of the conversation. 

“You are really 
funny, and I enjoy your 
columns,” she said 
before turning to my 
wife — about whom I 
often lovingly write — 
and blurting, “I don’t 
know why you let him 
write about you the 
way he does. If I were 
you, I wouldn’t let him 
do that, and I certainly 
would give him the 
what-for!” 

Just as she finished 
the elevator stopped, 
the door opened, and 
she bounced out like a 
bunny rabbit — gone 
in a flash. As the door 

closed, I found myself in an elevator full of total strangers, 
all staring at me as my mouth hung open and my ego hung 
in shreds on the floor. For someone who prided himself 
on being quick-witted, all I ever got to say was, “Why, yes.” 
If this had happened in the Old West, I would have never 
even got my gun out of the holster. I felt as if I had just 
gone up against a cross between Wyatt Earp and Wild Bill 
Hickok with a touch of Calamity Jane thrown in for good 
measure.

Chaplain Barbara, if you happen to read this column 
and give advanced communications classes, sign me up 
because it seems I definitely have more to learn. 

JOHN KASUN, JOHN KASUN, a lifelong Pennsylvanian with more than 30 years of writing a lifelong Pennsylvanian with more than 30 years of writing 
experience, looks for the humor in everyday life and then tells a story from experience, looks for the humor in everyday life and then tells a story from 
that perspective. He is a member of Huntingdon-based Valley Rural Electric that perspective. He is a member of Huntingdon-based Valley Rural Electric 
Cooperative.Cooperative.

PUNCHLINES LAUGHING AT LIFE
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KIM SMITH • NORTHWESTERN REC

ANGELA BIESECKER • VALLEY REC 

PAUL FEDORNAK •  REA ENERGY JACULIN ZIMMERMAN • UNITED ELECTRIC

Lighten Up
T H E  S KY B R I G H T E N S  E A R L I E R  T H E  S KY B R I G H T E N S  E A R L I E R  and earlier these days, 
making it mighty easy to grumble about how we wish 
we were able to squeeze out just a bit more sleep. But 
take a cue from nature and look on the bright side — 
there’s plenty of little things to smile about in the morn-
ing that you just don’t get to see in the dark.

While the light’s shining, make sure you photograph  
what you see and enter your creative images in this 
year’s Rural Reflections contest. Winners in five 
categories (artistic, human, landscape, animal and 
editor’s choice) will receive $75 each and runners-up 
will each receive $25. 

RURALREFLECTIONS

How to enter
AMATEUR PHOTOGRAPHERSAMATEUR PHOTOGRAPHERS  are are 
encouraged to send encouraged to send photos for the photos for the 
2024 Rural Reflections contest (no 2024 Rural Reflections contest (no 
digital files) to: digital files) to: Penn LinesPenn Lines Photos,  Photos, 
P.O. Box 1266, Harrisburg, PA 17108-P.O. Box 1266, Harrisburg, PA 17108-
1266. On the back of each photo, 1266. On the back of each photo, 
include your name, address, phone include your name, address, phone 
number and the name of the electric number and the name of the electric 
cooperative that serves your home, cooperative that serves your home, 
business or seasonal residence.business or seasonal residence.

Remember: Our Remember: Our publication publication 
deadlines require us to work in deadlines require us to work in 
advance, so send your seasonal advance, so send your seasonal 
photos in early. Photos that do not photos in early. Photos that do not 
reflect any specific season may be reflect any specific season may be 
sent at any time. Photos will be sent at any time. Photos will be 
returned returned one year one year after receipt if a after receipt if a 
self-addressed, stamped envelope self-addressed, stamped envelope 
is included.is included.
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ADDRESS CHANGES:
For change of address, please contact your local electric 
cooperative. For cooperative contact information, 
please visit www.prea.com/member-cooperatives


