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• Super-Strong,
Ultra-Lightweight 
   Composite Plastic

• Magnetic Base & 360° Swivel 
   Hook for Hands-Free Operation

• 3-AAA Batteries (included)
• 144 Lumens

ALL IN A SINGLE 
SUPER POWERFUL LIGHT

SUPER BRIGHT LED /SMD
WORK LIGHT/FLASHLIGHT

FREE
WITH ANY PURCHASE

OVER 5,000
 5 STAR REVIEWSCustomer Rating

COMPARE TO
PERFORMANCE 
TOOL MODEL: W2364

$ 1352 ITEM 63878/63991
64005/69567/60566

63601/ 67227  shown

ITEM  65570/61884 / 62370  shown

SAVE  
 66% 

SUPER 
COUPON

Customer Rating

NOWNOWNOW

$ 1 9 99  

 RECIPROCATING SAW 
WITH ROTATING HANDLE 

COMPARE TO
 PORTER-CABLE 

MODEL:  PCE360 

$ 5998 

 Blade sold 
separately. 

$ 2999 

ITEM 60569/68053/62160/62516 
 64552/64832/64980 / 64545  shown

SAVE 
 $91 

SUPER 
COUPON

Customer Rating

NOWNOWNOW

$ 5 9 99  

 RAPID PUMP® 1.5 TON 
LIGHTWEIGHT ALUMINUM 
FLOOR JACK 

COMPARE TO

$ 15142 
 K TOOL 

MODEL:  KTI63094 

•  Weighs 33 lbs. 

$ 7999 

ITEM  56359 / 56355  shown

$ 19999 

Professional Features

EASY FLUX 125 
WELDER

120 VOLT
INPUT

HIGH OR LOW VOLTAGE 
CONTROL

VARIABLE CONTROL
EASY TO USE

AC OUTPUT DC
CLEAN WELDS

CONVENTIONAL 
TRANSFORMER TECHNOLOGY ADVANCED INVERTER

POWERFUL & EFFICIENT

90 AMP @ 20% DUTY CYCLE 90 AMP @ 30%
LONGER RUN TIME

32 LBS. WEIGHT 15 LBS.
LIGHT & COMPACT

Customer Rating

LINCOLN 
ELECTRIC

$ 439 COMPARE TOSAVE 
 $259 MODEL: 

K2513-1

$ 17999 

ITEM  69504/62336 / 47262  shown

SAVE 60%

SUPER COUPON

Customer Rating

* 68135268 *
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$ 3 99  

 40" x 72" 
MOVING 

BLANKET 

$ 499 COMPARE TO

MODEL: HDMOVBLAN
PRATT RETAIL 
SPECIALTIES

$998

ITEM  47902/975/61328/63015 / 62843  shown

SAVE  
 90% 

SUPER 
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Customer Rating

SAVE  
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$ 499  

 40 PIECE, 1/4" AND 3/8" DRIVE
SAE AND METRIC SOCKET SET 

COMPARE TO $ 4998 CRAFTSMAN MODEL: CMMT12018 $ 599 

SAVE  59% 

SUPER 
COUPON

Customer Rating

COMPARE TO $ 9862 
 PORTER-CABLE MODEL:  PCFP02003 

• Air delivery:
0.6 CFM @ 90 PSI

Customer Rating

$ 39 99  
YOUR CHOICE

ITEM 69269
97080 shown

HOT DOG
ITEM  61615/60637 
 95275  shown

PANCAKE

$ 5999 

 3 GALLON, 100 PSI OIL-FREE 
AIR COMPRESSORS 

ITEM  69385/62388/62409/62698 / 30900  shown

SAVE 
 50% 

Customer Rating

NOWNOWNOW

$ 3 99  

 10" PNEUMATIC TIRE 

COMPARE TO $ 809 
 FARM & RANCH MODEL:  FR1055 

$ 599 

ITEM 56184/ 63297  shown

SAVE 
 $170 

SUPER COUPON

Customer Rating
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$ 129 99  

 10 FT. x 10 FT. PORTABLE SHED 
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$ 29999 
 SHELTER LOGIC 

MODEL:  70833 

$ 15999 

ITEM 
 63842 

SAVE  
 $40 

SUPER 
COUPON

Customer Rating

NOWNOWNOW

$ 21 9 99  

 4 CHANNEL WIRELESS 
SURVEILLANCE SYSTEM 
WITH 2 CAMERAS 

COMPARE TO $ 25999 
 ALC MODEL:  ALC-AWS3266 

•  Night vision 

$ 24999 

ITEM  5889/62281 / 61637  shown

SAVE  
 83% 

SUPER 
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Customer Rating
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$ 1 0 99  

 29 PIECE
TITANIUM

DRILL BIT SET 
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$ 6814 
 DEWALT 

MODEL:  DW1369 

$ 1899 

ITEM  63583 / 63582  shown

$ 11999 

Great ValueSUPER 

COUPON

FLUX 125 
WELDER

SAVE 
 $80 

COMPARE TO $ 17999  IRONTON MODEL:
 45433 

Customer Rating

$ 9999 

SAVE  
 50% 

Customer Rating

COMPARE TO $ 3998 
 PORTFOLIO MODEL:  SLC12BK 

$ 2799 

SUPER 
COUPON

ITEM 64486
 63483  shown

BLACK
ITEM 64739
WHITE

$ 2799

YOUR CHOICE
OF COLOROF COLOROF COLOR

$ 1 9 99  

 24 FT., 18 BULB, 12 SOCKET 
OUTDOOR LINKABLE
STRING LIGHTS 

SAVE  $2,119 

SUPER COUPON
Customer Rating

NOWNOWNOW

$ 5 49 99  
COMPARE TO

$ 2,669 
 HONDA 

MODEL:
EB6500X1AT

 Wheel kit and battery 
sold separately. 

ITEM  63086/68530/56169/56171 / 63085  shown
ITEM  68525/63088/56168/56170 / 63087 
CALIFORNIA ONLY

$ 64999 

•  9 hour run time 

 8750 WATT MAX. STARTING
GAS POWERED GENERATOR 

 Not available in AZ, 
OH, OK and VA. 

SAVE 
 57% 

SUPER 
COUPON

NOWNOWNOW

$ 1 9 99  

 5000 LUMEN LED 
HANGING SHOP LIGHT 

ITEM  64410 

Customer Rating

COMPARE TO

MODEL:  SNT28B-12 

 INOLED 
$ 47 

$ 2999 
46-3/8"

ITEM 97581, 37050,
64417, 64418, 61363, 68497, 
61360, 61359, 68498, 68496 shown

SAVE  59% 

SUPER COUPON
Customer Rating

NOWNOWNOW

$ 5 99  

 POWDER-FREE
NITRILE GLOVES
PACK OF 100 

COMPARE TO

$ 1497 
 VENOM 

MODEL:  VEN4145 

•  5 mil thickness 

$ 799 

NOW
AVAILABLE
IN WHITE

Item 56429, 64031, 64033,  64059 , 
64721, 64722, 64720

SAVE  $630 Customer Rating

 30", 5 DRAWER MECHANIC'S CARTS 
•  15,000 cu. in. of storage
• 700 lb. capacity
• Heavy duty locking casters 

$ 22999 9999

$ 1 99 99  
YOUR CHOICE

OF COLOR

COMPARE TO $ 830 Snap-On
MODEL:  KRBC10TBPES BLUE-POINT

SUPER COUPON

ITEM 92486/39757/60496/62398/38970/61897 shown

SAVE 
 39% 

SUPER 
COUPON

NOWNOWNOW

$ 1 1 99  

 30" x 18" HARDWOOD DOLLY 

COMPARE TO $ 1997 
 MILWAUKEE MODEL:  33700 

•  1000 lb. capacity 

$ 1599 

Customer Rating
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• Super-Strong,
Ultra-Lightweight 
   Composite Plastic

• Magnetic Base & 360° Swivel 
   Hook for Hands-Free Operation

• 3-AAA Batteries (included)
• 144 Lumens

ALL IN A SINGLE 
SUPER POWERFUL LIGHT

SUPER BRIGHT LED /SMD
WORK LIGHT/FLASHLIGHT

FREE
WITH ANY PURCHASE

OVER 5,000
 5 STAR REVIEWSCustomer Rating

COMPARE TO
PERFORMANCE 
TOOL MODEL: W2364

$ 1352 ITEM 63878/63991
64005/69567/60566

63601/ 67227  shown

ITEM  65570/61884 / 62370  shown
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SUPER 
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$ 1 9 99  

 RECIPROCATING SAW 
WITH ROTATING HANDLE 
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 PORTER-CABLE 

MODEL:  PCE360 
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separately. 

$ 2999 

ITEM 60569/68053/62160/62516 
 64552/64832/64980 / 64545  shown

SAVE 
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SUPER 
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NOWNOWNOW

$ 5 9 99  

 RAPID PUMP® 1.5 TON 
LIGHTWEIGHT ALUMINUM 
FLOOR JACK 

COMPARE TO

$ 15142 
 K TOOL 

MODEL:  KTI63094 

•  Weighs 33 lbs. 

$ 7999 

ITEM  56359 / 56355  shown

$ 19999 

Professional Features

EASY FLUX 125 
WELDER

120 VOLT
INPUT

HIGH OR LOW VOLTAGE 
CONTROL

VARIABLE CONTROL
EASY TO USE

AC OUTPUT DC
CLEAN WELDS

CONVENTIONAL 
TRANSFORMER TECHNOLOGY ADVANCED INVERTER

POWERFUL & EFFICIENT

90 AMP @ 20% DUTY CYCLE 90 AMP @ 30%
LONGER RUN TIME

32 LBS. WEIGHT 15 LBS.
LIGHT & COMPACT

Customer Rating

LINCOLN 
ELECTRIC

$ 439 COMPARE TOSAVE 
 $259 MODEL: 

K2513-1

$ 17999 

ITEM  69504/62336 / 47262  shown

SAVE 60%

SUPER COUPON

Customer Rating
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MOVING 
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$ 499 COMPARE TO
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 40 PIECE, 1/4" AND 3/8" DRIVE
SAE AND METRIC SOCKET SET 

COMPARE TO $ 4998 CRAFTSMAN MODEL: CMMT12018 $ 599 
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SUPER 
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Customer Rating

COMPARE TO $ 9862 
 PORTER-CABLE MODEL:  PCFP02003 

• Air delivery:
0.6 CFM @ 90 PSI

Customer Rating

$ 39 99  
YOUR CHOICE

ITEM 69269
97080 shown

HOT DOG
ITEM  61615/60637 
 95275  shown
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$ 5999 

 3 GALLON, 100 PSI OIL-FREE 
AIR COMPRESSORS 

ITEM  69385/62388/62409/62698 / 30900  shown

SAVE 
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Customer Rating

NOWNOWNOW

$ 3 99  

 10" PNEUMATIC TIRE 

COMPARE TO $ 809 
 FARM & RANCH MODEL:  FR1055 

$ 599 

ITEM 56184/ 63297  shown

SAVE 
 $170 

SUPER COUPON
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 4 CHANNEL WIRELESS 
SURVEILLANCE SYSTEM 
WITH 2 CAMERAS 
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 ALC MODEL:  ALC-AWS3266 

•  Night vision 

$ 24999 

ITEM  5889/62281 / 61637  shown

SAVE  
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Customer Rating
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Customer Rating

$ 9999 
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 PORTFOLIO MODEL:  SLC12BK 

$ 2799 

SUPER 
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ITEM 64486
 63483  shown

BLACK
ITEM 64739
WHITE

$ 2799

YOUR CHOICE
OF COLOROF COLOROF COLOR

$ 1 9 99  

 24 FT., 18 BULB, 12 SOCKET 
OUTDOOR LINKABLE
STRING LIGHTS 

SAVE  $2,119 

SUPER COUPON
Customer Rating

NOWNOWNOW

$ 5 49 99  
COMPARE TO

$ 2,669 
 HONDA 

MODEL:
EB6500X1AT

 Wheel kit and battery 
sold separately. 

ITEM  63086/68530/56169/56171 / 63085  shown
ITEM  68525/63088/56168/56170 / 63087 
CALIFORNIA ONLY

$ 64999 

•  9 hour run time 

 8750 WATT MAX. STARTING
GAS POWERED GENERATOR 

 Not available in AZ, 
OH, OK and VA. 

SAVE 
 57% 

SUPER 
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$ 1 9 99  

 5000 LUMEN LED 
HANGING SHOP LIGHT 
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Customer Rating

COMPARE TO

MODEL:  SNT28B-12 

 INOLED 
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61360, 61359, 68498, 68496 shown

SAVE  59% 

SUPER COUPON
Customer Rating
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$ 5 99  

 POWDER-FREE
NITRILE GLOVES
PACK OF 100 

COMPARE TO

$ 1497 
 VENOM 

MODEL:  VEN4145 

•  5 mil thickness 

$ 799 

NOW
AVAILABLE
IN WHITE

Item 56429, 64031, 64033,  64059 , 
64721, 64722, 64720

SAVE  $630 Customer Rating

 30", 5 DRAWER MECHANIC'S CARTS 
•  15,000 cu. in. of storage
• 700 lb. capacity
• Heavy duty locking casters 

$ 22999 9999

$ 1 99 99  
YOUR CHOICE

OF COLOR

COMPARE TO $ 830 Snap-On
MODEL:  KRBC10TBPES BLUE-POINT

SUPER COUPON

ITEM 92486/39757/60496/62398/38970/61897 shown

SAVE 
 39% 

SUPER 
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NOWNOWNOW
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 30" x 18" HARDWOOD DOLLY 
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 MILWAUKEE MODEL:  33700 

•  1000 lb. capacity 

$ 1599 
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national highways in the state are in 
poor condition. The issue, according 
to PennDOT officials, is that 33% of 
lower-traffic, lower-volume roads are 
in poor condition.

“Half of PennDOT-maintained roads 
fall into (the lower-traffic, lower-vol-
ume) category, so the weight of that 
network has a big impact when look-
ing at a statewide percentage,” Penn-
DOT officials said. “For context, Penn-
DOT is directly responsible for nearly 
40,000 miles of roadway – in many 
other states, lower-volume roadways 
aren’t on the state-owned network.”

young, dwarf apple trees 
facing sudden decline 

Penn State University has joined 
forces with a number of other uni-
versities and other organizations that 
work with fruit growers to look into 
the mysterious decline of young, 
dwarf apple trees in Pennsylvania and 
surrounding areas. Pennsylvania’s 
apple industry was valued at $107 
million last year, ranking it fourth in 
the nation.

Labeled Rapid Apple Decline (RAD) 
or Sudden Apple Decline (SAD) based 
on how fast the apple trees die from the 
first symptoms to total collapse of the 
tree, Penn State officials say the common 
denominator in all situations seems to 
revolve around the graft union. They are 
investigating a number of potential caus-
es, including harsh winters, droughts, 
fire blight, infections, insects and nem-
atodes, but to date have not discovered 
the underlying cause.

Without knowing the cause, it’s very 
difficult to determine how to prevent 
the decline, Penn State officials said, 
but they believe the best action is to 
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(continues on page 18)

Navy names ship after 
pennsylvania capital

The U.S. Navy’s next San Anto-
nio-class warship will be named the 
USS Harrisburg in honor of Pennsyl-
vania’s capital city, according to an 
announcement made by Secretary of 
the Navy Richard V. Spencer on  
Oct. 10 at the state Capitol Rotunda.

“The people of central Pennsylvania 
have always played a critical role in 
forging the strength of our Navy and 
fighting to defend our nation,” Spen-
cer said. “The future USS Harrisburg 
will carry on this legacy to every part 
of the world.”

Classified as a Landing/Platform 
Dock Flight II, the $800 million ship 
will be built at the Huntington Ingalls 
Industries’ yard in Pascagoula, Mis-
sissippi. At 684 feet long with a beam 

length of 105 feet, it is expected to be 
ready to be commissioned to join the 
Navy’s fleet in about two and one-half 
years. It will be able to carry a crew up 
to 700 sailors and Marines.

Its primary purpose will be to carry 
Marines into combat situations to 
be deployed off the flight deck or in 
amphibious assault ships, but it also 

CAPITAL HONOR: The U.S. Navy is honoring 
the people of central Pennsylvania with the nam-
ing of its next San Antonio-class warship, the 
USS Harrisburg.

keepingcurrent
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will have hospital facilities available to 
assist in humanitarian relief efforts as 
needed.

The new ship is the second Navy 
vessel named after Harrisburg — the 
first was an 1888 vessel acquired by 
the U.S. Navy and used to bring troops 
home from Europe at the end of World 
War I. That ship was decommissioned 
in 1919. 

pennsylvania roads are fifth 
worst in nation 

A report based on a study of Fed-
eral Highway Administration data by 
QuoteWizard shows Pennsylvania 
ranks fifth worst in the nation in terms 
of road infrastructure. The criteria for 
determining the rankings included: 
percentage of roads in poor condition, 
annual cost per motorist due to roads 
in need of repair and percentage of 
structurally deficient bridges. 

The study ranked only Rhode 
Island, Oklahoma, West Virginia and 
Mississippi as having worse roads than 
Pennsylvania. Tennessee, Georgia and 
Florida were listed as the best in the 
nation in terms of roadways.

Based on 2017 reports, the study 
said 30 percent of Pennsylvania’s roads 
are in poor condition, the cost per 
motorist per year of having poor roads 
is $610 and 18% of the state’s bridges 
are structurally deficient. It also noted 
that 22% of the state’s allocated high-
way budget is spent on repairs.

Officials from the Pennsylvania 
Department of Transportation (Penn-
DOT) dispute the findings, saying the 
report doesn’t present the entire pic-
ture. They say less than 4% of Penn-
sylvania’s interstate highways, which 
carry 26% of the state’s traffic volume, 
are in poor condition while 13% of the 
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feedback than old analog technology
Don’t worry about replacing 
ba� eries! Full Charge Gives 16  
Hours of Use! (Charger Included)
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100% Money Back Guarantee
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The new Advanced HearClearTM HCR3 rechargeable
hearing aid combines advanced technology with a low 
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work at a fraction of the cost of name-
brand hearing aids, and you won’t have to 
keep changing the batteries! You will love the discreet, comfortable, 
lightweight Open-� t design. � e HCR3 is pre-programmed for most 
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appointments to make costly adjustments. It is shipped directly to you 
and will help you hear better right out of the box!
You can spend thousands for an expensive hearing aid, or you can 
spend just $249 for a hearing aid that is great for most hearing losses 
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wearing just one). We are so sure you will love your hearing aids that 
we o� er a 100% Money Back Guarantee - Risk Free if you are not 
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Even Better In Pairs!
Your brain is designed to use both ears 
working together. In fact, studies show 
that you may be 
able to hear up to 3 
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SAFETY FIRST: According to the National Fire Prevention Association, burning candles start two out 
of five home fires every year. Consider battery-operated LED candles as safer alternatives.

energymatters

The holiday season offers great 
moments for building memo-
ries, but when it comes to deco-

rating, it’s also the perfect time to think 
about safety.

“There are about 200 decorating-re-
lated injuries each day during the 
busy holiday season,” says Ann Marie 
Buerkle, acting chairman of the Con-
sumer Product Safety Commission 
(CPSC). “Make safety a part of your 
family’s holiday decorating this year.”

Between November 2016 and Janu-
ary 2017, holiday decorating injuries 
resulted in 18,400 emergency room 
visits, nationwide. Local fire depart-
ments look to the holiday season as 
a time of increased vigilance, often 
tied to many of the activities that have 
become family traditions. 

“It’s important to use common sense 
when you’re dealing with holiday dec-
orating, particularly with lighting, can-
dles and electrical wiring,” says Bruce 
Bouch, a U.S. Fire Administration fire 
program specialist. “Holiday decora-
tions are designed for temporary use, 
and that means they are essentially 
disposable.”

According to the National Fire Pro-
tection Association (NFPA), the top 
three days of the year for candle fires 
in the U.S. are Christmas Eve, Christ-
mas Day and New Year’s Day. NFPA 
statistics also indicate that one of four 
Christmas tree fires are caused by elec-
trical problems.

The global safety certification com-
pany, United Laboratories, classifies 
holiday lighting as a seasonal product 
designed for no more than 90 days of 
use. While the actual holiday season 
runs about six weeks, weather and 
busy schedules mean outdoor holiday 
lighting displays are put up early and 
taken down late, exposed to the ele-

ments the entire time.
“It’s always important to inspect 

holiday lights each year before you put 
them up,” says Bouch. “You may find 
that there are pinches or torn areas on 
the insulation.”

Open, exposed wiring or any signs 
of fraying or pinching are indications 
of weakened wiring. Those flaws are 
prone to breakage and may raise the 
potential for heat buildup, which can 
cause a fire.

Bouch recommends a thorough 
inspection of your holiday lights to 
identify potential hotspots and damage 
to the strings. 

“When you’re checking everything 
on the wiring and fixtures, make sure 
you check for chewing damage from 
wild animals or your own pets,” adds 
Bouch. “Also look for signs that the 
insulation itself is wearing thin enough 
to expose wiring.”

The U.S. Fire Administration, the 
CPSC and non-government safety orga-
nizations are also focused on remind-
ing consumers that extension cords, 
whether labeled for indoors or outdoors, 
are also designed for temporary use.

“Your household wiring is a solid 

metal wire,” says Bouch. “Extension 
cords are strands of your thin wires 
that are twisted together. That pliabil-
ity can allow them to break over time, 
increasing the chance that they could 
fail within so many years.”

Experts also warn that candle use 
increases the risk of accidental fires, 
and suggests that consumers consider 
battery-operated LED candles as safer 
alternatives. According to NFPA, 
candles start two out of every five 
home fires each year, and about 100 
Christmas tree fires occur each holiday 
season, causing about $12 million in 
damage annually. 

You can reduce the risks by placing 
your Christmas tree away from heat 
sources, like vents or space heaters, and 
topping off the water reservoir daily. l

Derrill Holly writes on consumer 
and cooperative affairs for the National 
Rural Electric Cooperative Association, 
the national trade association represent-
ing more than 900 local electric cooper-
atives. From growing suburbs to remote 
farming communities, electric co-ops 
serve as engines of economic develop-
ment for 42 million Americans across 
56% of the nation’s landscape.

decorate safely this upcoming  
holiday season

By Derrill Holly 



THESE STATEMENTS HAVE NOT BEEN EVALUATED BY THE FOOD AND DRUG ADMINISTRATION. THIS PRODUCT IS NOT INTENDED TO DIAGNOSE, TREAT, CURE, OR 
PREVENT ANY DISEASE. ALL DOCTORS MENTIONED ARE REMUNERATED FOR THEIR SERVICES. ALL CLINICAL STUDIES ON ALOECURE’S ACTIVE INGREDIENT WERE 

INDEPENDENTLY CONDUCTED AND WERE NOT SPONSORED BY THE AMERICAN GLOBAL HEALTH GROUP.

ADVERTISEMENT

Seattle, WA – A clinical study on a new acid 
reflux pill shows that its key ingredient relieves 
digestive symptoms while suppressing the in-
flammation that contributes to premature aging 
in men and women. 

And, if consumer sales are any indication 
of a product’s effectiveness, this ‘acid reflux 
pill turned anti-aging phenomenon’ is nothing 
short of a miracle. 

Sold under the brand name AloeCure, it was 
already backed by clinical data documenting its 
ability to provide all day and night relief from 
heartburn, acid reflux, constipation, irritable 
bowel, gas, bloating, and more. 

But soon doctors started reporting some in-
credible results…

“With AloeCure, my patients started report-
ing less joint pain, more energy, better sleep, 
stronger immune systems… even less stress and 
better skin, hair, and nails” explains Dr. Liza 
Leal; a leading integrative health specialist and 
company spokesperson.

AloeCure contains an active ingredient that 
helps improve digestion by acting as a natural 
acid-buffer that improves the pH balance of 
your stomach. 

Scientists now believe that this acid imbal-
ance is what contributes to painful inflamma-
tion throughout the rest of the body.

The daily allowance of AloeCure has shown 
to calm this inflammation which is why Aloe-
Cure is so effective. 

Relieving other stressful symptoms related to 
GI health like pain, bloating, fatigue, cramping, 
constipation, diarrhea, heartburn, and nausea.

Now, backed with new clinical studies, Aloe-
Cure is being recommended by doctors every-
where to help improve digestion, calm painful 
inflammation, soothe joint pain, and even re-
duce the appearance of wrinkles – helping pa-
tients to look and feel decades younger.
FIX YOUR GUT & FIGHT INFLAMMATION

Since hitting the market, sales for AloeCure 
have taken off and there are some very good 
reasons why.

To start, the clinical studies have been im-
pressive. Participants taking the active ingredi-
ent in AloeCure saw a stunning 100% improve-
ment in digestive symptoms, which includes 
fast and lasting relief from reflux. 

Users also experienced higher energy levels 
and endurance, relief from chronic discomfort 
and better sleep. Some even reported healthier 
looking skin, hair, and nails.

A healthy gut is the key to a reducing swell-
ing and inflammation that can wreak havoc on 

the human body. Doctors say this is why Aloe-
Cure works on so many aspects of your health.  

AloeCure’s active ingredient is made from the 
healing compound found in Aloe vera. It is both 
safe and healthy. There are also no known side 
effects. 

Scientists believe that it helps improve diges-
tive and immune health by acting as a natural 
acid-buffer that improves the pH balance of 
your stomach. 

Research has shown that this acid imbalance 
contributes to painful inflammation throughout 
your entire body and is why AloeCure seems to 
be so effective.

EXCITING RESULTS FROM PATIENTS
To date over 5 million bottles of AloeCure 

have been sold, and the community seeking 
non-pharma therapy for their GI health contin-
ues to grow.

According to Dr. Leal, her patients are abso-
lutely thrilled with their results and are often 
shocked by how fast it works.  

“For the first time in years, they are free from 
concerns about their digestion and almost ev-
ery other aspect of their health,” says Dr. Leal, 
“and I recommend it to everyone who wants to 
improve GI health without resorting to drugs, 
surgery, or OTC medications.”

“I was always in ‘indigestion hell.’ Doctors 
put me on all sorts of antacid remedies. Nothing 
worked. Dr. Leal recommended I try AloeCure. 
And something remarkable happened… Not 
only were all the issues I had with my stom-
ach gone - completely gone – but I felt less joint 
pain and I was able to actually sleep through 
the night.”

With so much positive feedback, it’s easy to 
see why the community of believers is growing 
and sales for the new pill are soaring. 

THE SCIENCE BEHIND ALOECURE
AloeCure is a pill that’s taken just once daily. 

The pill is small. Easy to swallow. There are no 
harmful side effects and it does not require a 
prescription. 

The active ingredient is a rare Aloe Vera com-
ponent known as acemannan.

Made from of 100% organic Aloe Vera, Aloe-
Cure uses a proprietary process that results in 
the highest quality, most bio-available levels of 
acemannan known to exist.

According to Dr. Leal and several of her 
colleagues, improving the pH balance of your 
stomach and restoring gut health is the key to 
revitalizing your entire body. 

When your digestive system isn’t healthy, it 
causes unwanted stress on your immune sys-

tem, which results in inflammation in the rest 
of the body. 

The recommended daily allowance of 
acemannan in AloeCure has been proven to 
support digestive health, and calm painful 
inflammation without side effects or drugs.

This would explain why so many users are 
experiencing impressive results so quickly. 

REVITALIZE YOUR ENTIRE BODY
With daily use, AloeCure helps users look 

and feel decades younger and defend against 
some of the painful inflammation that accom-
panies aging and can make life hard. 

By buffering stomach acid and restoring 
gut health, AloeCure calms painful inflamma-
tion and will help improve digestion… soothe 
aching joints… reduce the appearance of win-
kles and help restore hair and nails … manage 
cholesterol and oxidative stress… and improve 
sleep and brain function… without side effects 
or expense.

Readers can now reclaim their energy, vital-
ity, and youth regardless of age or current level 
of health.

HOW TO GET ALOECURE
This is the official nationwide release of the 

new AloeCure pill in the United States. And so, 
the company is offering our readers up to 3 
FREE bottles with their order. 

This special give-away is available for the 
next 48-hours only. All you have to do is call 
TOLL- FREE 1-800-591-2964 and provide the 
operator with the Free Bottle Approval Code: 
AC100. The company will do the rest. 

Important: Due to AloeCure’s recent media 
exposure, phone lines are often busy. If you call 
and do not immediately get through, please be 
patient and call back. Those who miss the 48-
hour deadline may lose out on this free bottle 
offer.

Surprisingly, the secret to slow the aging process may reside in a new acid reflux 
treatment; studies find the pill to help protect users from fatigue, cardiovascular 
issues, and serious conditions that accompany premature aging.

Scientists Target New 
Acid Reflux Pill for 
Anti-Aging Research

One AloeCure Capsule Daily

• Helps End Digestion Nightmares
• Helps Calm Painful Inflammation
• Soothes Stiff & Aching Joints
• Reduces appearance of Wrinkles & 

Increases Elasticity
• Manages Cholesterol & Oxidative 

Stress
• Supports Healthy Immune System
• Improves Sleep & Brain Function



chasing game
By Michael T. Crawford 

Associate Editor
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Pennsylvania sells more hunting 
licenses than any other state 
with the exception of Texas. And 

while hunters harvest everything from 
crows to coyotes, geese to groundhogs, 
the big bucks of hunting continue to 
come from the big bucks themselves.

“When (Pennsylvanians) think 
about hunting, everybody thinks about 
the whitetail deer,” says Chip Brunst, 
information & education supervisor 
for the Pennsylvania Game Commis-
sion (PGC) Northwest Region.

According to the PGC’s annual re-
port, the Commonwealth is one of only 
five states where more than 300,000 
whitetail deer are harvested annually. 
During the 2017-18 deer season, hunt-
ers in Pennsylvania took more than 
367,000 deer, an increase from the 
2016-17 harvest of roughly 333,000. 

Oddly enough, that increase came 
during the same time frame that the 
purchase of general hunting licens-
es was down. In 2016, the PGC sold 
914,368 general hunting licenses — 
864,257 to residents with the remaining 
sold to non-residents. Two years later, 
that number had dropped to 855,486 
licenses with 805,393 of those issued to 
residents, continuing a downward slide 
from 2013 when the PGC sold 953,072 
general hunting licenses.

Economic impact
Even though their numbers are 

down, hunters represent a massive 
economic force in Pennsylvania, 
generating more than $73.2 million in 
state and local taxes, and more than 
$116 million in federal taxes in 2016, 
according to an economic study con-
ducted by Southwick Associates for the 
Theodore Roosevelt Conservation Part-

Maintaining Pennsylvania’s hunting heritage 
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FAMILY AFFAIR: Lisa Skoranski, right, and 
her daughters, Samantha, left, and Cassie, 
hunt together every year. A member of Sullivan 
County REC, Skoranski says hunting together 
is fun and a good way to spend time together. 
Left: Pennsylvania ranks second, behind only 
Texas, in the number of hunting licenses it sells, 
with the search for whitetail deer being a driving 
force for many hunters.

nership. Each hunter spent an average 
of more than $1,000 on their sport that 
year, totaling more than $817 million.

“Huge amounts are spent by hunters 
on archery equipment, firearms, am-
munition, hunting gear, clothing (and) 
tree stands,” explains Mike Scott, dep-
uty state game warden and member of 
Forksville-based Sullivan County REC. 
“As those numbers of hunters decline, 
there are fewer individuals making 
those purchases — staying in hotels, 
going to restaurants — because when 
hunters generally go away for the big 
game season, they’re in specific areas 
— rural counties — for days. Some of 
them stay for weeks. As the number of 
hunters decrease, you see restaurants, 
convenience stores, gas stations, hotels 
decrease. It impacts the state in a lot of 
different categories.”

Hunting supported more than 
13,000 Pennsylvania jobs in 2016, 
according to the study, which is more 
than 60% of the 21,798 jobs in the 
state’s oil and gas extraction industry. 

Put in perspective, fishing supported 
fewer than 7,000 jobs and generated 
roughly $50.1 million in state and 
local taxes, and about $66.3 million in 
federal taxes, despite the Pennsylvania 
Fish & Boat Commission selling more 
than 1.37 million annual licenses and 
permits in the same year. 

An adult hunting license for a 
Pennsylvania resident can be issued to 
anyone 16 years or older, or a youth 
hunting license can be purchased 
for children ages 12-15. Hunting 
stamps for specific game, if needed, 
are available separately. Any first-time 
hunter intending to obtain a hunting 
or trapping license in Pennsylvania, re-
gardless of their age, is required to take 
the PGC’s Hunter-Trapper Education 
(HTE) course that exposes prospec-
tive hunters to the ethical and legal 
concerns hunters may face in the field. 
More than 2 million new hunters have 
become certified since Pennsylvania 
conducted its first HTE course in 1959. 
Since then, hunting-related injuries and 
fatalities have fallen by more than 80%. 
But while thousands of fresh faces go 
through the course annually, that hasn’t 
changed the fact that the number of 
hunters continues its downward trend.

declining numbers
According to the 2018 PGC Annual 

Report, sales of junior hunting licenses 
in Pennsylvania have declined more 
than 40% in the past decade, despite 
more than 24,000 youth completing 
the commission’s required course. Sales 
of adult licenses have not fared much 
better, dropping by approximately 13% 
in the same time frame.

“The numbers have slowly, but surely, 
declined all across the board,” Scott says. 
“The Commonwealth is becoming more 
urbanized. The idea of harvesting your 
own meat is becoming less popular. 
We’re losing touch with our roots, frank-
ly. When I was a kid, schools would 
close for the first week of buck season; 
now only in the most remote parts of the 
Commonwealth do schools even close 
for the first day. … For the most part, 
unfortunately, it’s a sport — and part of 
our heritage — that’s in decline.”

Pennsylvania isn’t the only state to 
notice a decline in hunting; nationwide, 
hunters have been dwindling since 
1982. According to the National Survey 
of Hunting, Fishing, and Wildlife-
Associated Recreation, a report issued 
every five years by the U.S. Fish and 
Wildlife Service, fewer than 11.5 million 
people hunted in 2016. That’s more than 
2.2 million fewer than in 2011 and  
nearly 5.5 million fewer than in 1982.

But there are still thousands of 
hunters in Pennsylvania who are 



many hunters who do not have that 
option. For them, state-owned lands 
are a welcoming space. According to 
the 2018 PGC Annual Report, the 
Commonwealth is home to more than  
1.5 million acres of state game lands, 
but game wardens say that number is 
climbing as landowners sell or donate 
acres to the commission. On top of 
dedicated game lands, Pennsylvanians 
can turn toward state parks to enjoy 
the hunting season. 

“The state park is preserved land that 
is there and available for people to use 
for hunting, fishing and other outdoor 
sports and recreation activities,” says 
Bill Hornberger, a member of Gettys-
burg-based Adams Electric Cooperative 
(EC) and chief ranger for Codorus 
State Park, which is served by Adams 
EC. “Access to Pennsylvania state parks 
is free. They do need a Pennsylvania 
hunting license, and we follow all of 
the Pennsylvania Game Commission’s 
rules and regulations for hunting with 

the exception that Co-
dorus only allows shot-
guns, archery and muzzle-
loader equipment.”

Wildlife 
management

While it may seem 
counterintuitive that 
hunting can actually 
protect animals, that is 
the case in Pennsylvania, 
where efforts to protect 
the Commonwealth’s 22 
endangered species and 
seven threatened species 
and their habitats, as well 
as those of game animals, 
receive the lion’s share of 
their funding from the 
sale of hunting licenses.

“Hunting is the conser-
vation effort of Penn-
sylvania,” emphasizes 
Brunst, who grew up on 
Northwestern REC lines 
in Cambridge Springs. 
“Hunting and trapping 
are the No. 1 management 
tool for wildlife popula-
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SUCCESSFUL HUNT: Valley REC member Billy Ayers hunts just 
about everything that he can get a license for. Here, he poses 
with a whitetail deer after a successful hunt.

determined to pass along their love of 
the sport.

Billy Ayers, a member of Hunting-
don-based Valley Rural Electric 
Cooperative (REC), is one of the 
Pennsylvanians who began hunting as 
a child and has continued the tradi-
tion as he grew to adulthood and then 
became a father himself. He hunts just 
about anything he can get a license 
for: ducks, geese, deer, turkey, rabbits, 
squirrels, foxes, coyotes — you get the 
idea. He started hunting when he was 
12 and joined his dad’s hunting trips as 
early as 6 years old. 

“I was always in the woods,” Ayers 
recalls. “I can remember, growing up, I 
was always out with him. ... Whenever 
I got older and got to the point where 
I could hunt by myself at 16, I started 
adding other things, like duck hunting. 
… Most weekends, I’m hunting some-
thing, depending on what season it is.”

Ayers estimates he spends between 
$125 and $150 annually on licenses 
and tags — a small price, he says, for a 
good time.

“For how much our licenses cost, for 
how much I do, it’s actually relatively 
cheap,” he says. “To me, it’s never been 
about … the cost — I love to be out 
doing it. I still enjoy shooting a big 
buck if I can, but it’s not the reason I 
go. It’s nice being out there, sitting in a 
tree and giving yourself a chance to re-

lax and forget about your 
problems.”

family tradition
Like his father before 

him, Ayers has passed 
his love of hunting to his 
children.

“My son is really big 
into it — we hunt a lot 
together,” he says. “He 
shot his first buck when 
he was 7 or 8. Along with 
my dad, we still do a lot 
of hunting together. My 
daughter killed her first 
buck when she was 7 or 8. 
She did it up until she was 
about 12, and she’s killed 
two bucks. She’s gotten to 

the point where she doesn’t want to kill 
them anymore … but she still comes 
out and helps me hang stands and drag 
deer in.”

While some people think of hunt-
ing as a male-dominated 
sport, that’s just not the 
case these days.

In fact, at the Lisa Sko-
ranski residence, hunting 
is a female-dominated 
outing. Skoranski, a nurse 
and Sullivan County REC 
member, has been hunt-
ing, as she says, “anything 
and everything,” with her 
daughters, Samantha and 
Cassie, for nearly a decade.

“It is not only fun, but 
it is a way for us to get out 
and spend time together,” 
says Skoranski. “It would 
turn into a little … friend-
ly competition. We’ll pit 
each other against each 
other — my one daugh-
ter will come home and 
I’ll say, ‘Hey, you want to 
go out? Sam’s going out 
by herself, and this is an 
opportunity to tie up your 
buck score!’”

While many people 
own or lease the land 
they hunt on, there are 

WATCHFUL EYE: Bill 
Hornberger, a member of Adams 
EC and chief ranger at Codorus 
State Park, says access to state 
parks is available for people 
to use for hunting, as well as 
fishing and other outdoor sports, 
but all state rules and regulations 
must be followed.
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GAME WARDENS HUNT, TOO: Mike Scott, 
deputy state game warden and member of 
Sullivan County REC, center with his dog, 
Darrell, hunts with fellow game wardens during 
last year’s annual late-season flintlock hunt.

tions in Pennsylvania — as a matter of 
fact, in almost all states. Without our 
hunters, we would not be able to keep 
the deer population under control. The 
number of road kills, vehicle accidents, 
damage done to people’s shrubbery and 
the amount of crop damage done to the 
fields would be way higher than it is 
right now without our hunters.”

At the same time increased success 
for hunters brings in more dollars to 
the state and businesses located here, it 
also can cut down on economic losses 
for farmers. That’s because deer can 
wreak havoc on local ecosystems if 
their population grows out of control. 
As deer devour everything from leafy 
greens to hardwood, smaller animals 
may find themselves in danger of star-
vation, which in turn pushes critters of 
all sizes and appetites toward farmland 
to find their meals.

“A corn field just becoming ripe is 
absolutely delicious for deer and bear,” 
Scott notes. “Our area here, much like 
the whole state of Pennsylvania, is 
ideal because you’ve got these pockets 
of agriculture next to big woods.”

For farmers who do suffer signif-
icant crop losses from wildlife, the 

PGC has some programs to help — the 
Deer Management Assistance Pro-
gram (DMAP), which offers a way for 
farmers to essentially recruit hunters 
to their property, and the Agricultur-
al Deer Control (Red Tag) Program, 
which functions similarly to DMAP.

“A farmer in specific Wildlife 
Management Units can apply for … 
coupons and hand them out to people 
who can send them in for an extra doe 
tag that is only good on that landown-
er’s property,” Brunst explains. “DMAP 
can be used during any of the hunting 
seasons. The Red Tag is for when hunt-
ing season is not in.”

The PGC also has a longstanding 
program to allow farmers to fend off 
hungry critters themselves.

“There are certain programs we have 
specifically for farmers who make their 
living off the land that are a little more 
liberal,” Scott says. “We allow them to 
take deer if they can prove deer dam-
age, but they have to either consume 
the animal one at a time themselves 
or they can harvest several deer, field 
dress them, and store them in a cool 
place for us to come pick them up and 
get them to needy families.”

Farmers aren’t the only people who 
can open up their property to hunting. 
Through the PGC’s Hunter Access 
Program, landowners can open their 
property to hunting in exchange for 

patrolling and enforcement of game law 
by the PGC and assistance with habitat 
management from PGC biologists. 
Participants may also receive other 
benefits, such as free or reduced-cost 
seedlings and wood products, and — 
depending on the property’s acreage — 
landowners may also receive an extra 
doe tag or even a discounted hunting 
license.

As the age of the average Pennsylva-
nia hunter — presently 51 — contin-
ues to increase, the PGC aims to shake 
up its longtime strategy to bring new 
hunters into the fold, in both an effort 
to reap the economic rewards of hunt-
ing and to cut down on the economic 
downside of a deer population that 
could quickly grow out of control.

“We need to keep people involved,” 
Brunst says. “Let’s say when they go off 
to college, they miss the deer season 
four years in a row. Then they get a job, 
and the interest wanes. Sometimes they 
may not come back until their kids are 
old enough to hunt.”

The PGC may get the chance it has 
been looking for as legislators, com-
mission members and hunters contin-
ue to discuss the fate of a plan to allow 
deer hunting on some Sundays.

“If we provide more opportunities, 
maybe we can keep them interested 
longer, and maybe they never leave 
again,” Brunst speculates. l
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Dear Monica: It’s always a great idea 
to give energy-efficient gifts! Here are 
a few ideas based on a range of prices. 
You might even want to keep one or 
two of these for yourself!

1. Smart power strip. Price: $15 to 
$100: Smart power strips are the perfect 
gift for your tech-savvy family members 
and friends because they’ll likely need 
the extra outlets for their many devices. 
Smart power strips give more control 
than traditional ones. By plugging the 
main hardware item, such as a computer 
or monitor, into the master outlet, you 
can easily control the rest of the devices. 
When that main device is turned off, 
everything else plugged into the strip 
also powers off. Some smart power strips 
can also be operated through a remote 
control or smartphone app, and some 
include programmable timers.

2. Smart thermostat. Price: $30 to 
$600: A smart thermostat can adjust 
the temperature by learning your 
energy use habits over time, which 
saves you money and keeps you more 
comfortable. It can also be controlled 
through a smartphone app. Just make 
sure you’re going to use all of its func-
tionality before taking the leap.

3. Solar backpack. Price: $30 to 
$325: Walking or biking to the office, 
the field or a mountain lake? It may 
sound crazy, but you can actually 
make the most of the sun’s energy with 
a solar backpack. These handy devices 
collect and store enough electricity 
to power a phone, tablet or even a 

smartcircuits

laptop. The solar panels stitched onto 
the back of the packs are flexible and 
waterproof. Best of all, they have all 
the features and functionality of their 
traditional non-solar cousins. 

4. E-bike. Price: $250 to $9,000: 
Electric bikes, or e-bikes, are regular 
bicycles with an electric motor that 
can be engaged as needed. E-bikes are 
becoming increasingly popular with 
people who face challenging terrain, 
bike to work and don’t want to work up 
a sweat, or perhaps find regular cycling 
too physically challenging. Studies also 
show that e-biking can bring many of 
the same physical benefits as non-as-
sisted pedaling. They even come in 
foldable versions. One downside is they 
are heavier than regular bicycles.

5. Electric scooter. Price: $80 to 
$3,000: The $49 foldable, foot-pow-
ered scooter that exploded onto the 
scene a decade ago has grown up in a 
big way. In some larger cities, electric 
scooters are now available to rent at 
various locations, found and paid for 
via app. Or you can buy one to use for 
your daily commute or as a fun way 
to simply scoot around the neighbor-

hood. Higher-quality versions will have 
longer range, larger tires and better 
suspension — along with a higher cost, 
of course. The catch is that they’re still 
largely confined to paved surfaces.

6. Energy-efficient tablets. Price: 
$40 to $4,000: You may already have 
at least one tablet in your home, but 
have you considered how energy effi-
cient it is? Try this: Instead of using 
your TV to binge that new show, con-
sider an Energy Star-rated tablet, and 
you can use seven times less power! 
Simply look for the Energy Star label 
when you’re shopping for new tablets. 

Looking for an efficient gift that 
costs practically nothing? Enjoy a good 
book and a cozy evening at home, 
which requires no energy use at all. 
Don’t forget to put on your favorite 
sweater and pair of fuzzy slippers so 
you can lower the thermostat a couple 
of degrees. Now that’s an energy-effi-
cient evening worth repeating! l

This column was co-written by Pat 
Keegan and Brad Thiessen of Collabora-
tive Efficiency. For more information on 
energy efficient gifts, please visit: www.
collaborativeefficiency.com/energytips.

Dear Pat and Brad: With the 
holidays approaching, I’m start-
ing to think about unique gifts 

for my family and friends that won’t 
use too much energy. Can you share 
any ideas? — Monica

Six efficient holiday gifts to give (or keep!)
By Pat Keegan and Brad Thiessen
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By Michael Plane — 
National Health Press

Mary Lentz of Plano, Texas suffered for 
over twenty years from leg and feet prob-
lems.  Doctors prescribed one prescription 
drug after another.  Then electrical stimula-
tion.  Then surgery.  But after all these treat-
ments – her legs and feet actually felt worse.

Mary was fed up with suffering.  She took 
matters into her own hands.  At wit’s end, 
she discovered the best herbs for natural 
relief.  She took them, and within just days, 
her leg and feet problems began to disap-
pear.  Now she walks her Golden Retriever 
Max every day (which she couldn’t do be-
fore), works in her garden and regularly 
plays tennis with friends.  

“If I kept listening to my doctors, I’d be a 
cripple today.  I’d be in a wheelchair or in 
a nursing home. I am so thankful for these 
remarkable herbs.”

Leg and feet problems could have been al-
most like a death sentence for Mary – and a 
shame for her suffering family.  It is a terri-
ble way to live out what should be the best 
year of your life.

Neuropathy is like a wild�ire.  It starts with 
a small �lame, but then quickly turns into a 
raging �ire in your feet that never stops.  Left 
alone or treated in a way that doesn’t work, 
it can lead to constant suffering – or even 
one of the 86,000 Americans who need a 
limb amputated each year according to the 
National Institutes of Health.  

At Last – You Don’t Have To Suffer 
Anymore

Here’s why you have these problems:   
Your arteries have weakened.  Your arteries 
can’t carry enough blood, nutrients and ox-
ygen down to your legs and feet.  This dam-
ages your nerves and causes your burning, 
tingling and numbness.

The 7 herbs in the pill NeuroFlo strength-
en your arteries that carry blood, nutri-
ents and oxygen to your feet and legs.  It 
improves your circulation so oxygenated 
blood goes to the nerves and repairs them.  
This makes your nerves grow stronger so 
your pain fades away and your legs and feet 
feel much younger again.

Until now, scientists could not combine 
all these herbs into one pill without losing 
their full potency, but �inally, they have suc-
ceeded.

Dr. Ryan Shelton, M.D. says “This is new 
and different.  It works for people who’ve 
tried many other things before.  It is natural 
with no side effects.   Don’t give up hope for 
your leg and feet pain, burning, tingling and 
numbing.  This pill is working for countless 
people after other treatments have failed 
them.”  From word-of-mouth, over 30,000 
doses of this Chinese miracle have already 
been sold in America. 

Instead of letting their doctors control 
their health with no real relief, people are 
taking this natural approach.  They are stay-
ing active and independent as they age – 
and creating a bright future they are excited 
about, instead of fearing.  Now you too can 
enjoy your best years yet.

Conventional Treatments All Wrong
In America, drugs and other OTC formu-

las try to super�icially suppress the symp-
toms.  This may be going after the problem 
completely wrong.  Traditional Chinese 
Medicine (TCM) believes nerve problems 
are largely caused by stagnant blood circu-
lation.  This causes your legs and feet NOT 
to get enough oxygen-rich, nutrient-rich 
blood they need to heal.  The ingredients 
in NeuroFlo get this crucial blood �lowing to 
your legs and feet like a fast-running river 
stream so they can feel better fast.

Want proof?  To show how important ox-
ygenated blood �low is, hold your breath.  
Hold it too long and you’ll pass out.  This is 
what’s happening to your feet and legs now 
-- they are not getting the oxygenated blood 

Chinese herbs provide fast relief of leg and feet 
tingling, burning and numbness. They do this by 
improving the �low of blood, nutrients and oxygen to 
your legs and feet to repair damaged nerves.

You don’t have to suffer anymore. Doctors never tell you about these 7 natural 
herbs, yet millions of people in China have used them for relief of leg and 
feet problems for 3,000 years. In fact, they are guaranteed to relieve your 
problems and provide soothing comfort - or you pay nothing.

Texas Grandmother with Leg and 
Feet Problems Goes from Near 
Cripple to Walking Her Dog Daily

“I had so much pain from burning nerves in my 
feet I could barely move…but this makes it calm 
down so I can walk and sleep. I really love this 
stuff. Other pills didn’t work. It stops the nerves 
from hurting so bad.  It is amazing. NeuroFlo lets 

me move and sleep pain-free. It is wonderful.”
    -  Katerina King-Mccausland, Murrieta, CA  

�low they need to feel healthy.
Now you can get a good night’s sleep - 

peaceful, restful sleep – with no pain, tin-
gling, zinging, itching or zapping.  Improve 
your balance and coordination.  No side ef-
fects – safe to take with other medications.  
Enjoy your favorite activities and hobbies 
again.  Be more active, have more fun, enjoy 
life more.  Don’t risk irreversible damage to 
your feet and hands.  Don’t get worse and 
wind up in the hospital or a nursing home. 

Neuro�lo is GUARANTEED to work great 
for you – or you PAY NOTHING with a 90-
day unconditional money-back guarantee.  
It is NOT sold in stores or online.  No pre-
scription or doctor visit is required.

Special Offer For Our Readers 
This is the of�icial nationwide release of 

NeuroFlo in the United States. And so, the 
company is offering a special discount sup-
ply.

A Regional Order Hotline has been set up 
for local readers to call. This gives everyone 
an equal chance to try NeuroFlo. Starting 
at 7:00am today, the order hotline will be 
open.

All you have to do is call TOLL-FREE 
1-888-383-5017 and provide the opera-
tor with the special discount approval code: 
NEF158. The company will do the rest.

Important: Due to NeuroFlo’s recent me-
dia exposure phone lines are often busy. 
If you call, and do not immediately get 
through, please be patient and call back. 

Proven Fast Natural Relief For:
 ☑  Blood Sugar Problems
 ☑  Varicose Veins
 ☑  Swollen Legs
 ☑  Spider Veins
 ☑  Aches & Weakness
 ☑  Many other leg & feet problems
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Your Newsmagazine Through the Years

2009

1989
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Pennsylvania offers 
the chance to 
combine exercise 
with the beauty 
of winter in areas 
like Seven Springs 
Mountain Resort near 
Somerset, Pa.

This photo of Nelson 
Stover standing 
by a machine used 
in open pit mining 
taken in 1960 
highlights the era 
when “coal was 
king” in western 
Pennsylvania.

Conservation and 
energy efficiency 
are encouraged 
for cooperative 
members, including 
weatherization of 
homes and cutting 
back on energy 
consumption.

Pennsylvania’s 
electric cooperatives 
put modern methods 
into practice by using 
a helicopter to help 
set poles in nearly 
inaccessible parts of 
their territories.

Penn Lines focuses its November 1999 issue on what it calls 
the “phone wars,” with an emphasis on a September 1999 
order by the Pennsylvania Public Utility Commission that 

was designed to create a competitive local telephone market in 
the state as ordered by the federal government in 1996. 

It wasn’t long, though, before that action was overshadowed 
by the realization that the future of telecommunications lies 
with broadband. Early leaders in providing broadband service to 
Pennsylvania residents were telephone and cable TV companies. 

The paramount issue for rural Pennsylvanians 20 years ago in-
volved an effort to determine the best way to get broadband into 
the countryside. Possible answers included giving investment in-
ducements to local phone companies or allowing the free market 
to drive deployment. But the real question back then was, “Will 
phone companies or other carriers, with or without competitive 
pressures, really bring the Information Age to rural communities 
given the poor economies of scale in serving rural areas?”

Unfortunately, the answer was “no,” as many rural residents 
and businesses in Pennsylvania still do not have access to broad-
band today, and how to remedy that issue remains as much of a 
question now as it was 20 years ago.
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These words rang true in 1937 when 
REA Energy had to pick up where 
the competitive electric utilities left 
off. Our cooperative began running 
electric lines to rural areas where the 
for-profit, competitive utilities would 
not serve. We are in a very similar situ-
ation today with rural broadband.

My presentation at this year’s annual 
meeting focused on a situation REA 
Energy is dealing with and has been 
dealing with since 2012. The coopera-
tive has lost membership and consum-
ers nearly every year since 2012. This 
same situation is a dilemma that most 
rural communities are dealing with 
and will continue to deal with going 
forward in both Pennsylvania and 
across the nation.

The reasons for continued popula-
tion declines are due to an aging rural 
population and the younger genera-
tions wanting to live in areas where 
there is convenient and immediate 
access to everything.

Recently, we conducted several 
surveys and reviewed different studies 
from two development commissions 
regarding the lack of rural broadband. 
The surveys and studies collectively 
indicate rural areas must have reliable 
broadband available to have a chance 
at retaining population. REA’s territory 
is up to 60% underserved or unserved 

“Competition has been shown to be useful up to a certain point and no further, but 
cooperation, which is the thing we must strive for today, begins where competition 
leaves off.” 

— Franklin D. Roosevelt 

when it comes to rural broadband. This 
is concerning for several reasons, but 
particularly for rates and costs. If rural 
areas continue to lose population, fewer 
members pay into maintaining the 
2,600-plus miles of lines, which may 
lead to a necessary increase in rates.

After studying the facts and con-
ducting a feasibility study, REA is eval-
uating a concept of providing broad-
band to all consumers. In the future, 
REA will need broadband across our 
system for grid intelligence, metering 
and load management programs.  

The question we now have for 
our members is, should we expand 
broadband to our members on a not-
for-profit basis and include those costs 
into the rates?

REA already has one of the lowest 
rates in Pennsylvania. We believe for 
an extra $12-$25 a month on average, 
it will be possible to have broadband 
built to all members and still enjoy 
one of the lowest rates in the state. 
Members would basically get two 
utilities for the price of one. Tell us 
your thoughts by sending us a letter 
at P.O. Box 70, Indiana, PA 15701, 
email us at reaenergy@reaenergy.com 
or message us on social media. To view 
the annual meeting presentation, go to 
www.reaenergy.com. We look forward 
to hearing from you! l

REA Energy  
Cooperative, Inc.

One of 14 electric cooperatives  
serving Pennsylvania and New Jersey

cooperativeconnection
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Broadband: the answer to 
declining membership?
By Chad Carrick, MBA, CFPC 
President and CEO

From the President & CEO



REA ENERGY Cooperative, Inc. (REA) 
held its 82nd annual meeting on Thurs-
day, Sept. 19, at the Kovalchick Conven-
tion and Athletic Complex, Indiana, Pa. 
Nearly 300 members and their families 
and guests attended the meeting.

The Credentials and Elections Com-
mittee, which registered members for 
the meeting, included: Michael Wirfel 
(chairman), John T. “Tom” Brady, Patricia 
Dill, Robert Fairman, Virginia Farabaugh, 
Paula Hencel, R. Michael Keith, Shelby 
Miller and Richard Tronzo. 

Election results
This year, board Districts 1 and 2 were 

up for regular election. Incumbents Sam 
Eckenrod (District 1) and J. Rick Shope 
(District 2) both ran unopposed and were 
declared re-elected for their respective 
districts.

Cooperative updates
Board Chairman Michael Bertolino 

and President & CEO Chad Carrick gave 
presentations regarding the cooperative. 

Bertolino highlighted the Rochdale 
Principle that calls for “Cooperation 
among Cooperatives.” This is shown with 
REA Energy and Allied Milk Producers. 
REA allows Allied the use of facilities 
during their butter and cheese sales, and 

Allied wanted to return the favor by pro-
viding the ice cream treat for the evening. 
He also discussed the importance of stra-
tegic planning for the cooperative’s future.

Bertolino also stated that more than 
82 years ago, the cooperative was formed 
by local residents who wanted to bring 
safe, reliable and affordable electricity to 
their rural neighbors, and that those same 
ideals still hold true today.

He also discussed the importance of 
having a well-established right-of-way 
(ROW) program, which provides two 

benefits: first, public safety, and second, 
decreased outage periods following 
storms.

He expressed the appreciation that REA 
Energy has for the members’ cooperation 
with tree trimming and vegetation control 
in rights-of-way.

Bertolino then introduced Carrick and 
turned the meeting over to him. 

First, Carrick quoted Chuck Palahniuk, 
“You decide your own level of involve-

ment,” which he elaborated on by stating 
the active involvement by our members 
and stakeholders (through the voting 
process and communications at meet-
ings) makes us better and different from 
typical businesses. Involvement gave our 
forefathers the direction to move forward 
with electricity in rural areas where 
competitive businesses would not expand 
services.

After giving a review of the 2018 
financial statement, Carrick then shifted 
the focus of his presentation to rural 
broadband. 

He led into the portion on broadband 
by highlighting that since 2012, we have 
had an overall decline in membership and 
consumers, which has been a very serious 
discussion at recent strategic planning 
sessions. 

Using information provided by coop-
erative statistics and third-party informa-
tion, Carrick stated the cooperative recog-
nizes the need to attract new members 
and retain existing members. During 
discussions of this issue, broadband kept 
coming to the forefront.

Next, he discussed the fact that approx-
imately two-thirds of our service territory 
is either underserved or unserved when it 
comes to high-speed internet access. 

He then referred to a survey that sev-
eral hundred REA Energy members were 
randomly selected to take. Seventy-seven 
percent of the respondents answered 
yes when asked if they are interested in 
having improved or additional internet 
service. 

He then followed with a general list 
of the reasons why REA should consider 
offering broadband:

k Attract and retain members
k Better reliability
k New energy efficiency programs
k Support smart grid technology
k  Overall, saves money for members 

who already have high-speed access
k Teledoc and veterinary care
k Education
k Competitive with urbanized areas
k  Economic development – work from 

home
k E-commerce
k  With our low rates, members would 

be getting two utilities for the price 
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Annual meeting wrapup
Stacy Hilliard, CCC, Communications 
& Marketing Manager

“Eighty-two years ago, your 
cooperative was formed by 

local residents who wanted to 
bring safe, reliable and afford-

able electricity to their rural 
neighbors. These ideals still 

hold true all these years later.”

CO-OP LEADERSHIP: Front, from left: Rick Shope (re-elected to District 2); Sandra Dill; Sam 
Eckenrod (re-elected to District 1); Howard Terndrup; and John Learn. Back, from left: Chad Carrick, 
president & CEO; Michael Bertolino, chairman; Anthony Enciso; Robert Neese, secretary/treasurer; 
and Wayne Farabaugh, vice chairman.
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GRAND PRIZE WINNERS: Members who are present at 
the annual meeting have the chance to win the grand prize, a 
55-inch Vizio TV. Join us next year; you could be this lucky!

DIRECTOR ELECTIONS: Board Chairman Michael Berto-
lino, left; PREA/Allegheny President & CEO Frank Betley, 
second from right; and REA Energy President & CEO Chad 
Carrick, right, congratulate re-elected directors, Sam Ecken-
rod, second from left, and Rick Shope.

YOUTH TOUR: 2019 Youth Tour delegates who attended the annual meeting include, kneeling:  
Reese Bole, and back row, from left, Clayton Coble, Anthony Bertolino, Joe Semetkosky, Kaleb 
Farmery, Karly Maslonik, Grace Woolslayer, and Nicholas Witham.

rea energy cooperative, inc

14c

of one
k  Increase our plant assets by upward 

of 50 – 60%
He talked about the member-only 

programs that benefit members who 
participate in the program, and reduce 
wholesale power costs for everyone. This 
includes the water heater program, a peak 
load-reducing heating program.

He also highlighted our subsidiary, REA 
Energy Services, which both members 
and non-members can use. The products 
and services we offer save members mon-
ey through decreased energy consump-
tion (because they’re so efficient), which 
also reduces our wholesale power bill. 
Additionally, all profits from the subsidi-
ary come back to the cooperative to offset 
expenses.

He concluded by stating that as a 
member of a cooperative, you vote for 
your directors, and that everyone can ap-
preciate the power of a vote. By going to 
vote.coop online, members could register 
to vote this month and make sure rural 
America always has a voice and that voice 
is heard.

Other business
Karly Maslonik, a student from North-

ern Cambria High School, recapped her 
experience of the 2019 Rural Electric 
Youth Tour. Karly was one of 14 students 
from the REA Energy service territory 
who spent a week in Washington, D.C., 
with more than 1,800 students from 
across the country. Additionally, Karly 
was selected as the alternate for repre-
senting Pennsylvania at the national level 
on the Youth Leadership Council.

Guest speaker Frank Betley, president 
& CEO of the Pennsylvania Rural Electric 

Association and Allegheny Electric Co-
operative, Inc., discussed power supply 
needs and issues, and the importance of a 
diversified electric portfolio. 

Some lucky members won one 
of several door prizes including 
the grand prize — a large screen 
television. The winners of two 
$100 checks for participating 
in Operation Round-Up® were 
Bryan and Lacey Scott and Glenn 
Campbell.

Immediately following the 
business meeting, the board held 
a reorganization meeting and 
elected officers for 2019-2020. 
They are: Bertolino, chairman; 
Wayne Farabaugh, vice chair-
man; and Robert Neese, secre-
tary/treasurer. Neese remains the 

CREDENTIALS AND ELECTIONS COMMITTEE: Members of the Credentials and Elec-
tions Committee check in members as they arrive at the meeting. Pictured are, from left: 
Virginia Farabaugh, Shelby Miller, Paula Hencel and Patricia Dill.

Allegheny director as part of a two-year 
term, and Rick Shope was elected as the 
PREA director. l

PhOtO By PENNsylVaNia RuRal ElEctRic assOciatiON
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REA Energy will be closed Monday, 
November 11, 2019, in observance of 

Veterans Day and Thursday, November 
28, 2019, in observance of Thanksgiving 
Day. Call 724-463-7273 or 800-332-7273 
to report any power outages. Payments 
can be placed in the drop box at both 
locations, or via our online member 

portal at www.reaenergy.com.

Right-of-way management/facility construction news

REA Energy contractors will be completing tree-trimming work in the following areas for the month of November:  

k   Contractor crews from Penn Line Tree Service will be trimming the rights-of-way of the Clyde and Washington substa-

tion areas, in addition to emergency maintenance areas.

Notification of work will be made to members in the areas affected. Contractors will perform all right-of-way work per 

REA Energy specifications. All contractor employees will carry employee identification cards and their vehicles will dis-

play their company name.

If you have any questions, call 724-349-4800, or view the specifications at: www.reaenergy.com.

Howard Terndrup
District 4

Sandra Dill
District 9

Robert P. Neese
Secretary/Treasurer

District 5

Michael J. Bertolino
Chairman
District 3

Sam Eckenrod
District 1

Wayne Farabaugh
Vice Chairman

District 8

John R. Learn
District 6

Anthony Enciso
District 7

J.R. “Rick” Shope
District 2

REA Energy is an equal opportunity provider and employer.

Your Board of Directors
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Streamlined sides
By Janette Hess

Few meals are more daunting for a cook — especially an inexperienced cook or a 
space-challenged cook — than a traditional Thanksgiving feast. From roast turkey 

with perfect gravy to manifold sides and multiple pies, the meal knows no bounds as it 
dirties every dish in the house. This November, perhaps it’s time to streamline. 

As a starter, Butternut Squash Soup is sure to impress. But no one needs to know 
that it was prepared the day before from packaged, frozen squash — in a slow 
cooker, no less. Next, allow Thanksgiving Rice to stand in for both mashed pota-
toes and dressing. This dish starts with a box of long grain and wild rice. Then poultry seasoning, onion, celery and mush-
rooms give it a distinct Turkey Day vibe. To save on last-minute prep time, consider chopping the vegetables in advance and 
storing them in the refrigerator.

Pumpkin Crumble also may be made ahead of time. In this dessert, pumpkin filling is tucked between layers of rich, buttery 
crumbs. A traditional pie, with the same amount of pumpkin filling, serves 6 to 8 people. Pumpkin Crumble serves that many 
plus a few more. Bring on the seconds! l

A trained journalist, Janette hess 
focuses her writing on interest-
ing people and interesting foods. 
She is a Master Food Volunteer 
with her local extension service 
and enjoys collecting, testing  
and sharing recipes.

Set slow cooker on high. Add shallots and butter. In 
microwave oven, cook squash (one package at a time) 
according to package instructions. Add to slow cooker, 
along with broth, paprika, turmeric, thyme and salt. 
Cover and reduce heat to low. Cook 3 hours, or until 
squash has completely fallen apart. Using immersion 
blender or regular blender, process to smooth.* Add 
cayenne pepper and cream. Just before serving, add a 
few drops of vinegar to brighten flavor of soup. Makes 
approximately 4 cups.

*Mixture may be refrigerated at this point. To serve, 
heat on stovetop or in microwave oven and then add 
cayenne pepper, cream, and vinegar.

Slow-cooker Butternut  
Squash Soup
3 or 4 shallots, peeled 

and diced
1/4 cup (1/2 stick) 

butter, cut into pieces
2 10-ounce packages 

“steam in bag” frozen 
butternut squash 

2 cups chicken broth
1/2 teaspoon paprika

1/2 teaspoon turmeric
1/2 teaspoon dried 

thyme, crushed
1/2 teaspoon salt
Dash cayenne pepper
1/2 cup cream
Flavored vinegar, such as 

tarragon or sherry 

Over medium heat, melt butter in large, non-stick pot. 
Add celery and onion; sauté until just beginning to 
soften, about 5 minutes. Add mushrooms and sauté 
additional 5 minutes. Stir in poultry seasoning, rice, 
water and contents of seasoning packet. Increase heat 
and bring to boil. Cover, reduce heat and simmer 25 
minutes, or until moisture is absorbed. Transfer to 
serving dish and toss with fork. Makes 6 to 7 servings.

Combine cake mix, oats and melted butter to make 
crumb mixture. Press half into bottom of lightly 
sprayed, 9- by 13-inch baking dish. Add pecans to 
remaining crumb mixture and set aside. Beat together 
pumpkin, evaporated milk, sugar, eggs, cinnamon 
and salt. Pour into baking dish. Bake at 400 degrees 
for 15 minutes. Remove from oven and sprinkle with 
remaining crumb mixture. Reduce heat to 350 degrees 
and bake an additional 25 minutes, or until center is 
set. Serve warm or chilled with topping. Makes 12 
servings. Refrigerate leftovers.

2 tablespoons unsalted 
butter

    OR 1 tablespoon 
unsalted butter and 1 
tablespoon olive oil

3/4 cup chopped celery
3/4 cup chopped onion
8 ounces fresh 

mushrooms, sliced

1 1/2 teaspoons poultry 
seasoning 

2 1/4 cups water (or 
amount specified on 
box)

1 6-ounce (3 to 4 
servings) box long 
grain and wild rice mix, 
with seasoning packet

1 box butter-recipe 
yellow cake mix

2 1/2 cups quick oats
3/4 cup melted butter
1/2 cup roughly chopped 

pecans
1 15-ounce can pumpkin
1 12-ounce can 

evaporated milk

3/4 cup sugar
2 eggs
1 teaspoon cinnamon
1/4 teaspoon salt
Whipped cream or 

whipped topping for 
serving

thanksgiving Rice

pumpkin crumble
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“I was amazed! Sounds I hadn’t heard 
in years came back to me!”

                   — Don W., Sherman, TX— Don W., Sherman, TX

DOCTOR DESIGNED | AUDIOLOGIST TESTED | FDA REGISTERED

The answer:  Although tremendous strides have 
been made in Advanced Digital Hearing Aid 
Technology, those cost reductions have not 
been passed on to you. Until now...

MDHearingAid® uses the same 
kind of Advanced Digital Hearing Aid 
Technology incorporated into hearing aids
that cost thousands more at a small 
fraction of the price.

Over 350,000 satisfi ed MDHearingAid 
customers agree: High-quality, digital
FDA-registered hearing aids don’t 
have to cost a fortune. The fact is, 
you don’t need to spend thousands 
for a digital hearing aid. MDHearingAid 
is a medical-grade digital hearing aid 
offering sophistication and high 
performance, and works right out 
of the box with no time-consuming 
“adjustment” appointments. You 
can contact a licensed hearing 
specialist conveniently online or 
by phone — even after your 
purchase at no cost. No other 
company provides such extensive 
support. Now that you know...why pay more?   

For the Lowest Price Call

Use Code  JT34
and get FREE Batteries for 1 Year 

Plus FREE Shipping

TAKE ADVANTAGE OF OUR 
45-DAY RISK-FREE TRIAL!

Hearing is believing and we invite you to try 
this nearly invisible digital hearing aid with no 
annoying whistling or background noise for 
yourself. If you are not completely satisfi ed 
with your MDHearingAid, return it within 45 
days for a FULL REFUND.
 

1-800-816-2156
www.MDBOGO.com

How can a digital hearing aid 
that costs only $19999  be every bit 
as good as one that sells for $2,400 or more?

Proudly assembled in America!

A study by the National Institute on Aging 
suggests older individuals with hearing loss 
are signifi cantly more likely to develop 
Alzheimer’s and dementia over time than those 
who retain their hearing. They suggest that an 
intervention — such as a hearing aid — could 
delay or prevent this by improving hearing!

Can a Hearing Aid Delay or Prevent 
Alzheimer’s and Dementia?

Nearly Invisible

ADVANCED
DIGITAL

HEARING AID 
TECHNOLOGY

Only $199 99

Each When You Buy a Pair – LIMITED TIME ONLY!

Reg: $399.98BUY 1

GET 1 FREE

BATTERIES 
INCLUDED! 

READY TO USE RIGHT 
OUT OF THE BOX! 

BUY A PAIR 
AND SAVE!

countrykitchen
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KEEpiNg cuRRENt
(continued from page 4)

educational attainment and higher 
levels of employment. Those who 
stay in rural Pennsylvania are more 
likely to be married, have higher 
incomes and have higher rates of 
homeownership. 

pennsylvania christmas tree 
to decorate the White house

An 18 ½-foot tall Douglas fir grown 
in Northumberland County by Larry 
and Joanne Snyder, owners of Mah-

antongo Valley 
Farms, has been 
selected to be 
displayed in the 
Blue Room at the 
White House this 
holiday season.

The Snyders 
were selected be-
cause they won 
grand champion 
tree at the Na-
tional Christmas 

Tree Association’s 2019 competition. 
The tree will be transported to Wash-
ington, D.C., around Thanksgiving.

Vote for national anthem 
singers at 2020 farm Show

Pennsylvanians are invited to vote 
for their favorite singer from finalists 
in the “Oh Say, Can You Sing?” con-
test. One talented singer or group will 
be selected to sing the national anthem 
live each day at the 2020 Farm Show 
in Harrisburg.

In October, State Agriculture Secre-
tary Russell Redding invited individual 
singers and groups statewide to enter 
the star-spangled sing-off for a chance 
to inspire Farm Show visitors with 
their voices during the annual event. 
The 2020 theme is “Imagine the Op-
portunities.”

Finalists from the contest were select-
ed by a panel of judges. Those finalists 
are posted on the Farm Show Facebook 
page for fan voting by Facebook likes 
from Nov. 4-11. Winners in individual 
and group categories will be selected 
and announced on Facebook. A winner 
will sing live at 8 a.m. each day of the 
Farm Show, scheduled for Jan. 4-11. l

try to alleviate stress on the trees. 
The diagnostic characteristics, ac-

cording to Penn State officials, include:
k   A block can have a mix of dead, de-

clining and healthy trees dispersed 
fairly evenly throughout a block.

k   Young (2 - 8 years), dwarf trees are 
most susceptible, affecting multiple 
varieties and rootstocks. 

k   Severe shedding of bark around 
graft union and cankers are present.

k   Necrosis begins at the graft union and 
proceeds up the trunk of the tree.

k   Affected wood is usually solid and 
not spongy.

k   The rootstock is healthy, as indicated 
by many rootstock suckers present, 
as well as a healthy root system.

k   The leaves on the trees begin to look 

pale yellow, then reddish, and within 
two weeks, the tree can be dead.

k   Trees can collapse with a full load of 
large fruit.

k   Total collapse of the trees has been 
observed from late July through 
September.

dcNR plans for the next  
25 years

Department of Conservation and 
Natural Resources (DCNR) Secre-
tary Cindy Dunn has announced the 
release of a preliminary report based 
on an extensive two-year survey that 
sought public input on the future of 

Tree with full-sized fruit collapsed. Note necrotic 
region around graft union and further up trunk.

Pennsylvania’s state parks. More than 
10,000 people responded, and the 
resulting “Penn’s Parks for All Pre-
liminary Report” provides proposed 
recommendations to guide the man-
agement of the state parks for the next 
25 years. 

The report addresses the improve-
ment of outdoor recreation opportuni-
ties, expansion of outdoor recreation 
opportunities, protection of resources 
from recreation impacts, offering more 
active adventure activities, expansion 
of overnight accommodations, pro-
tection of parks’ natural and cultural 
resources, financial support, and 
improved services and facilities.

Public comments on these survey 
responses and resultant recommenda-
tions will be accepted online and in 
writing until Dec. 31, 2019. For online 
participation, visit the DCNR website 
at dcnr.pa.gov. Address written com-
ments to: Pennsylvania Department 
of Conservation and Natural Resourc-
es, Bureau of State Parks’ Planning 
Section, P.O. Box 8551, Harrisburg, PA 
17105-8551. 

Pennsylvania’s 121 state parks total 
almost 300,000 acres. Together with 
DCNR’s state forest system, they are 
one of the largest expanses of public 
lands in the eastern United States. 

center studies out-migration 
of rural youth 

The Center for Rural Pennsylvania 
recently studied information about 
out-migration of rural youth from 
Pennsylvania, using data from the U.S. 
Census Bureau. It found that among 
the more than 590,000 young adults 
ages 18 to 34 who lived in rural Penn-
sylvania in 2016, 36,242 moved out 
of rural Pennsylvania in 2017. Six-
ty-three percent of these adults moved 
to another state and 37% moved to 
urban Pennsylvania.

To learn more about the similarities 
and differences between rural youth 
who stay in rural Pennsylvania and 
those who move out, the center 
examined census data and found 
young adults who leave rural 
Pennsylvania have higher levels of 
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TALL ORDER: 
White House selects 
Pennsylvania growers 
for Christmas tree.



Perfect for Homeowners!

Plow your own 
driveway and save!
Pays for itself quickly if you currently
hire a plow. Don’t struggle snow-
blowing your entire driveway…
give yourself a break with the 
DR® Redi-Plow™! 

For trucks 
and SUVs. 
Attaches to 
a front receiver 
hitch (included).
Automatically engages when 
you drive forward and releases when you 
reverse. Works on gravel or pavement. Can be locked in travel position.

One pass and you’re free to go! Never be trapped waiting 
for a snow plow again. The DR® Redi-Plow™ is light enough for one person 
to handle. Clear your parking area, and a path to the barn with ease!

DRrediplow.com 1A
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Tough Enough For Any Snowstorm!
•  No Hydraulics or Electric Components  
• Heavy-Duty Rubber Blade Edge 
• Receiver Hitch Included

Your BEST DEFENSE against 
winter’s worst…

•  4 Models from 24" to 34" wide, and with engines 
from 7 to 14 HP.

•  EZ-TURN™ Steering for effortless 180º turns at 
the end of your driveway. 

•  6 Speeds Forward/2 Reverse on all models.

• Extra-Wide Impellers throw snow up to 50 feet.

•  Rugged Chute Controls with weather-protected 
drive gears for speed and durability.

•  Led Headlight and Heated Hand Grips with 
separate on/off controls.

Professional-duty 
performance you 
can depend on...
year after year!
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DRsnowblowers.com

Go Online or Call for FREE Info Kit!
Includes product specifi cations and factory-direct offers.

888-443-0050TOLL
FREE

•  4 Models from 24" to 34" wide, and with engines 

Professional-duty 
performance you 
can depend on...
year after year!

EASY
FINANCING

FREE
SHIPPING

1 YEAR
TRIAL

SOME LIMITATIONS APPLY. GO ONLINE OR CALL FOR DETAILS.

DR® SNOW BLOWERS!
Easy-On, Easy-Off Snow Plow
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ruralviews

yVONNE ButtS-MitchELL 
writes and blogs (deadmousedi-
aries.com) under the pen name 
Mitchell Kyd. The “News from 
the Path Valley Hotel” series 
was inspired by her encounters 
with contractors, critters and 
assorted creepy crawlies while 
rehabbing her family cabin after 
its 17-year stint as a giant closet. 

Mad scientists, a sploosh and  
Bone’s little kitchen

By Mitchell Kyd
“News from the Path Valley Hotel”

Be honest. The next two months 
are about family — and food. 
For me, memories of holidays 

go back to my great-grandma Malone’s 
(Bone in kid-speak) kitchen. Not only 
was she a great cook, her house was 
where I tested some potential careers.

Like most women who grow into 
grandmahood and beyond, Bone under-
stood what mothers often miss: you 
must invite the mad scientists into your 
kitchens as well as your hearts. As a 
kid, you should have limited access 
to the elements you might choose for 
compounds and concoctions but sadly, 
some of your gatekeepers are born 
without imaginations. They often lack 
an understanding of the importance 
of your work. But not great-grandmas. 
They are overflowing with “yes.” Time 
has boiled away all their unnecessary 
parts and left them gooey, thick and 
sweet like caramelized sugar. There’s 
nothing much left to them but stories, 
love and great imagination.

My favorite thing to do at Bone’s 
house when the tall people left us was 
to make “A Big Mess;” that’s what we 
called it. I was allowed to take a small 
glass bowl and combine anything from 
her cupboards and fridge. It could take 
hours when we did it right. 

It nearly always started with flour. 
Then I would spoon in a twirl of King 
Syrup. If she had any opened canned 
fruit, I would stir in one small sploosh 
before adding a splat of mustard. A 
little plop of ketchup followed, if she 
had it. We never used any eggs or 
leftover meat, but sometimes there 
would be mashed potatoes so a plunk 
of those went in, too. Adding just the 

right dribble of water was critical to 
provide adequate beading with the oil 
and ReaLemon juice as it rolled down 
my mountain of flour. It was a beauti-
ful thing.

When we were done, Bone would 
cover our Big Mess with a piece of 
waxed paper, stretch a rubber band 
around it and put it back in the fridge. 
That way it would still be fresh when 
she had it for lunch the next day. And 
I always knew she had eaten it because 
she would show me the glass bowl had 
been emptied, washed and put back in 
the cupboard. I also knew from her sto-
ries she had lived through rough times 
and never wasted food. It didn’t strike 
me for decades that it must have made 
her cringe to watch me dump perfectly 
good food into that bowl knowing she 
would only have to dump it out again. 
But suspending the rules for the sake 
of adventure is what makes mothers 
grand and grandmothers great — and 
I’m sure it has sparked groundbreaking 

works for other great chefs and mad 
scientists, too. 

The women in my family were all 
great cooks but I never developed 
the same flair or love for it. I think 
it’s because it was my mother who 
attempted to teach me, and I was truly 
too messy and slow to suit her. When 
I started to cook for myself and my 
own family, nothing ever tasted as 
good as Mom’s anyway. I believe one 
thing that has gone awry in family rec-
ipes is that we are miscalculating our 
measurements. I think the grandma 
generations’ understanding of a dollop, 
a dash, a hint and a skosh have been 
diluted over time. Mom complained, 
too. She thought her food wasn’t as 
good as her mom’s either, or her moth-
er’s as good as Bone’s. She suspected 
that the big food processors were alter-
ing our basic ingredients long before 
words like “GMO” and “extended 
shelf-life” confirmed it on labels. 

So there you have it. This year’s 
holiday meals will still be grand but 
there will always be something “off” 
in old family recipes. We must accept 
the basic fact: other fingers used to be 
in our bowls and they sent out some 
kind of pheromone we will never cap-
ture. Perhaps what’s forever missing in 
our favorite foods is simply our origi-
nal cook. l



Clogged, Backed—up Septic System…Can anything Restore It?
DEAR DARRYL: My 
home is about 10 years old, 
and so is my septic system. 
I have always taken pride 
in keeping my home and 
property in top shape.  In 
fact, my neighbors and I 
are always kidding each other about who keeps their home and yard 
nicest.  Lately, however, I have had a horrible smell in my yard, and also 
in one of my bathrooms, coming from the shower drain.  My grass is 
muddy and all the drains in my home are very slow.

My wife is on my back to make the bathroom stop smelling and as you 
can imagine, my neighbors are having a field day, kidding me about the 
mud pit and sewage stench in my yard.   It’s humiliating.   I called a 
plumber buddy of mine, who recommended pumping (and maybe even 
replacing) my septic system.   But at the potential cost of thousands of 
dollars, I hate to explore that option. 

I tried the store bought, so called, Septic treatments out there, and they 
did Nothing to clear up my problem.  Is there anything on the market I 
can pour or flush into my system that will restore it to normal, and keep 
it maintained?

Clogged and Smelly – Scranton , PA

DEAR CLOGGED AND SMELLY: As a reader of my column, I am 
sure you are aware that I have a great deal of experience in this 
particular field.  You will be glad to know that there IS a septic solution 
that will solve your back-up and effectively restore your entire system 
from interior piping throughout the septic system and even unclog the 
drain field as well.  SeptiCleanse® Shock and Maintenance 
Programs deliver your system the fast active bacteria and enzymes 
needed to liquefy solid waste and free the clogs causing your back-up.  

This fast-acting bacteria multiplies within minutes of application and is 
specifically designed to withstand many of today’s anti-bacterial cleaners, 
soaps and detergents. It comes in dissolvable plastic packs, that you just 
flush down your toilets.  It’s so cool.  Plus, they actually Guarantee that it 
restores ANY system, no matter how bad the problem is.

SeptiCleanse® Shock and Maintenance Programs are designed to work 
on any septic system regardless of design or age.  From modern day 
systems to sand mounds, and systems installed generations ago, I have 
personally seen SeptiCleanse unclog and restore these systems in a matter 
of weeks.  I highly recommend that you try it before spending any money 
on repairs.  SeptiCleanse products are available online at 
www.septicleanse.com or you can order or learn more by calling toll 
free at 1-888-899-8345.   If you use the promo code “PAS5”, you can 
get a free shock treatment, added to your order, which normally costs 
$169.  So, make sure you use that code when you call or buy online. 

Dear
Darryl
Dear
Darryl

A D V E R T I S E M E N Truralviews
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techtrends

The electric grid has led to dra-
matic changes in our way of 
life, and as society continues to 

change, so does our nation’s grid.

The smart grid is the modern-day 
version of the traditional grid that has 
evolved with more advanced technolo-
gies that allow for two-way communi-
cation between the electric utility and 
the consumer. With all of the progress 
from developing technologies, the 
smart grid provides many advantages 
for both utilities and consumers. 

The smart grid is made up of a vari-
ety of technologies that collectively 
help to make the grid smarter. A key 
feature is the advanced meter, which 
provides two-way communication 
between the energy provider and the 
consumer. Advanced meters help 
detect power outages and automate 
billing, which helps to improve reli-
ability and efficiency. These meters 
are connected to smart distribution 
systems, smart substations and smart 
generation capabilities, which all work 
together to create a smart grid. 

As research and innovation con-
tinues, additional technologies are 
becoming available. Advancements 
like machine learning, where electric 
utilities can forecast energy use using 
past data and patterns, and total auto-
mation, where power generation to 
distribution is completely automated 
are just a couple of examples of how 
the grid will be more efficient. 

The smart grid provides many ben-
efits, and one of the most important is 
providing electricity in a more reliable 
way. With all the new technology, 
problems in the grid are much easier 
to prevent early on, easier to identify 
and easier to fix. The smart grid also 

helps utilities plan for the future to 
reduce the likelihood of power black-
outs and surges.

Another benefit to the consumer is 
more access to information and new 
ways to control and manage their 
energy use. Consumers now have the 
ability to view their daily energy use 
online or via app before they receive 
their monthly bill, which can lead to 
better energy efficiency habits. 

Another benefit is that the grid 
will be better equipped to handle 
demand response programs to 
manage the electricity load, which 
can ultimately save money for the 
utility and consumers. Having the 
ability to strategically manage the 
energy load will also help the grid 
to better integrate renewable energy 
into the system. Consumer-owned 
renewable energy generation systems, 
such as rooftop solar panels, are also 
more easily integrated into the grid. 

Considering all the benefits, it makes 
sense for utilities to invest in smart grid 

technologies. By investing now, they 
will help to reduce costs over the long 
run while also providing more reliable 
service to the consumers they serve. 

Over the next decade, utilities are 
expected to invest $110 billion in smart 
grid technologies, and this value is likely 
to grow as new technologies continue to 
be developed. Many electric cooperatives 
across the U.S. have started initiatives 
within their service territory to deploy 
smart meters and other advanced grid 
infrastructure. These advancements and 
trends will continue as improving grid 
reliability remains a priority for electric 
utilities. l

Maria Kanevsky is a program analyst 
for the National Rural Electric Coop-
erative Association, the national trade 
association representing more than 900 
local electric cooperatives. From growing 
suburbs to remote farming communi-
ties, electric co-ops serve as engines of 
economic development for 42 million 
Americans across 56% of the nation’s 
landscape.

A smarter grid improves reliability
By Maria Kanevsky

CONTROL CENTER: The smart grid is the modern-day version of the traditional grid that has evolved 
with more advanced technologies that allow for two-way communication between the electric utility 
and the consumer.
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MOVE 
OVER PA!

Drivers in Pennsylvania 
are required to move 
over or slow down for 
stopped emergency 
and utility crews.
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classified Advertisementsclassified Advertisements
Penn Lines classified advertisements reach nearly 166,000 rural Pennsylvania households! Please note 
ads must be received by the due date to be included in the requested issue month. Ads received beyond 
the due date will run in the next available issue. Written notice of changes and cancellations must be re-
ceived 30 days prior to the issue month. Classified ads will not be accepted by phone, fax or email. For 
more information please contact Michelle M. Smith at 717-233-5704.

FREE headings: 
• Around the House
• Business Opportunities 
• Employment Opportunities
• Gift & Craft Ideas
• Livestock & Pets
• Miscellaneous

• Motor Vehicles & Boats
• Nursery & Garden
• Real Estate
• Recipes & Food
• Tools & Equipment
• Vacations & Campsites
• Wanted to Buy

pLEASE SuBMit A cLEARLy WRittEN OR typEd  
ShEEt With thE fOLLOWiNg REquiREd iNfORMAtiON:

o  cooperative members should please submit the mailing 
label from Penn Lines as proof of membership.

o  Non-members should submit name, address, phone number, 
and email address, if applicable.

o Month(s) in which the ad is to run.

o Ad copy as it is to appear in the publication.

o  heading ad should appear under, or name of special heading 
(additional fee). See below for FREE heading options.

cLASSifiEd Ad SuBMiSSiON/RAtES 

Electric co-op members: 
$20 per month for 30 words or less, plus 50¢ for each additional word.

Non-members: 
$70 per month for 30 words or less, plus $1.50 for each additional word.

Ad in all cApitAL letters: 
Add 20 percent to total cost. 

SpEciAL headings: 
$5 for co-op members, $10 for non-members. Fee applies to any heading not 
listed under “FREE Headings”, even if the heading is already appearing in Penn 
Lines. For ads running a special heading in consecutive months, the fee is a one-
time fee of either $5 or $10 for all consecutive insertions. 

pAyMENt:
please make chEcK/MONEy ORdER payable to: pREA/Penn Lines. 
Insertion of classified ad serves as proof of publication; no proofs supplied.

SENd cOMpLEtEd Ad cOpy ANd pAyMENt tO: 
Penn Lines Classifieds • P.O. Box 1266 • Harrisburg, PA 17108 

huNtiNg LEASES

WANTED PROPERTIES 200 ACRES AND 
LARGER. Professionally managed hunting 
leases. Yearly income to offset property taxes. 
$1,000,000 liability insurance. Know who is on 
your property. www.nollsforestryservices.com. 
724-422-5525.

iNcOME pROpERty

CABIN COLONY – CAMPGROUND – YOGA 
RESORT – FAMILY RETREAT – LODGE & 
Hunting Club - Northeast Pa. 25-acre income 
property with endless potential. $50,000 
- $150,000 6-month seasonal income. 
$50,000 - $100,000 annual gas royalties. 
200 ft. lakefront. One 2-story main lodge with 
stone laid fireplaces. One 3-bedroom cottage. 
One 6-bedroom bunkhouse. One 1-bedroom 
caretaker’s bungalow. Eight rustic cabins with 
woodstoves. 60+ full-service water, electric, 
sewer RV campsites and huge recreation hall, 
kitchen, weight room, fitness center. Private 
mountaintop location only 5 minutes away 
from 70,000-acre game land parks. For sale by 
owner – only $1.2 million – turn-key cash buyer/
partners or owner financing with 50% down. 
Call 570-730-1957.

LAWN & gARdEN EquipMENt

HARRINGTONS EQUIPMENT COMPANY, 
475 Orchard Rd., Fairfield, PA 17320. 717-
642-6001 or 410-756-2506. Lawn & Garden 
equipment, Sales – Service – Parts. www.
HarringtonsEquipment.com.

MASONRy REpAiRS 

SPECIALIZING IN RESTORING and repairing 
masonry structures. Old churches are our 
favorite! Serving Western PA for 25 years. 
www.cranemasonry.com. Contact Russ, Crane 
Masonry, at 724-465-0225.

“AA” ROOfiNg

EXPERTS IN HARD-TO-FIND LEAKS! Roof 
repairs – all types. House-barn roofs painted. 
Slate work – chimney repairs. Southwestern PA 
for over 40 years. Speedy service! 814-445-
4400.

AROuNd thE hOuSE

CLOCK REPAIR: If you have an antique 
grandfather clock, mantel clock or old pocket 
watch that needs restored, we can fix any 
timepiece. Macks Clock Repair: 814-421-7992.

SPECIAL OFFER – BOTH COOKBOOKS 
FOR $12. “Country Cooking” – $5, including 
postage. “Recipes Remembered” – $7, 
including postage. Both of these cookbooks 
are a collection of recipes from men and women 
of the electric co-ops of Pennsylvania and New 
Jersey. Payable to: Pennsylvania Rural Electric 
Association, P.O. Box 1266, Harrisburg, PA 
17108. Write Attention: Cookbooks. 

BuiLdiNg SuppLiES   

FACTORY SECONDS of insulation, 4 x 8 
sheets, foil back. R-Value 6.5 per inch. Great for 
pole buildings, garages, etc. Many thicknesses 
available. Also blue board insulation sheets. 814-
442-6032.

STEEL ROOFING AND SIDING. Over 25 years 
in business. Several profiles cut to length. 29- 
and 26-gauge best quality residential roofing – 
40-year warranty. Also, seconds, heavy gauges, 
accessories, etc. Installation available. Located 
northwestern Pennsylvania. 814-398-4052.

cONSuLtiNg fOREStRy SERVicES

NOLL’S FORESTRY SERVICES. Timber 
Sales, Appraisals, Forest Management 
Plans, Forest Improvement Work, Wildlife 
Habitat Management. FREE Timber Land 
Recommendations. 30 years experience. Visit 
www.nollsforestryservices.com. Call Ron, 724-
422-5525.

cONSuLtiNg fOREStRy SERVicES

CENTRE FOREST RESOURCES. Forest 
Management Services, Wildl i fe Habitat 
Management, Timber Sales, Appraisals. College-
educated, professional, ethical foresters working 
for you. FREE Timber Consultation. 814-571-
7130.

RAYSTOWN FORESTRY CONSULTING timber 
sales, appraisals, wildlife habitat management. 
Dedicated to sustainable harvests for present and 
future generations to enjoy. 45 years experience. 
814-448-0040 or 814-448-2405.

MARK A. KANE – TIMBER SALES, Appraisals, 
Management & Improvement. Firewood sales. 
B.S. in forest management, Penn State 1964. 
50+ years local forestry experience. Serving 
central PA. www.makaneinc.com. 814-667-
3620.

cRANE SERVicE

NEED A LIFT? Crane service for all your lifting 
needs. Experienced, fully insured, Owner-
operated and OSHA-certified. Precision Crane 
LLC, Linesville, Pa. 814-282-9133.

gift & cRAft idEAS

SPECIAL OFFER – BOTH COOKBOOKS 
FOR $12. “Country Cooking” – $5, including 
postage. “Recipes Remembered” – $7, 
including postage. Both of these cookbooks 
are a collection of recipes from men and women 
of the electric co-ops of Pennsylvania and New 
Jersey. Payable to: Pennsylvania Rural Electric 
Association, P.O. Box 1266, Harrisburg, PA 
17108. Write Attention: Cookbooks.

hEALth iNSuRANcE

DO YOU HAVE THE BLUES regarding your 
health insurance? We cater to rural America’s 
health insurance needs. For more information, 
call 800-628-7804. Call us regarding Medicare 
supplements, too.

 iSSuE MONth Ad dEAdLiNE
        January 2020  November 19
        february 2020  december 20
        March 2020  January 17
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MiScELLANEOuS

FOR SALE: Buckets, forks, thumbs, grapple 
buckets and pallet forks for skid loaders, 
backhoes and excavators. Tires for backhoes, 
rubber tire loaders and excavators also. Call 814-
329-0118.

FOR SALE: Rough cut red oak lumber. Cut 5/4 x 
10+ feet, various widths. Air-dried. Call 717-624-
7324.

2020 REMINGTON WILDL IFE  ART 
CALENDARS. $9.95 + $4.95 shipping and 
handling. Send to: W.A. Chepanoske, 5911 
Homeplace Drive, Elizabeth, PA 15037-3217.

MOtOR VEhicLES & BOAtS

20-FT. SWEETWATER PONTOON with trailer. 
$6,500. Stored in building. Call 814-448-2519.

OutdOOR WOOd StOVES

CROWN ROYAL STOVES: Sales, installation, 
service. Razor Sharp Shop: Your new local 
dealer, stocking heat exchangers, underground 
pipe, install accessories. Stoves include 
20-year limited warranty, multiple fuel options; 
heat multiple buildings plus hot water. Contact 
Michael R. Atherton, razorsharpshop4395@
gmail.com, 717-860-0656.

pOWdER cOAtiNg

ALMOST ANYTHING METAL can be powder 
coated: auto parts, lawn furniture, wheels, etc. 
Restores, protects, preserves. 1,200-degree 
manifold coating. Arthurs Powder Coating, 263 
Sexton Road, Indiana, PA 15701. 724-349-
3770.

REAL EStAtE

VIRGINIA’S EASTERN SHORE. Fishermen and 
beach lover’s paradise. Access Chesapeake 
Bay or Atlantic Ocean within minutes. Waterside 
Village 3/4 acre homesites near marina 
from $18,000 with storage for RV and boat. 
Beach access nearby. Clearview 1.8-acre 
waterfront on scenic cove $119,900. Many 
free boat ramps within minutes. Low, low taxes. 
Kirkwoodontheshore.com. 757-678-7631.

THINKING OF SELLING or want a free market 
analysis of your property? We specialize in 
farms, land and getaways. Give Juniata Realty a 
call at 814-652-2234.

REcipES & fOOd

SPECIAL OFFER – BOTH COOKBOOKS 
FOR $12. “Country Cooking” – $5, including 
postage. “Recipes Remembered” – $7, 
including postage. Both of these cookbooks 
are a collection of recipes from men and women 
of the electric co-ops of Pennsylvania and New 
Jersey. Payable to: Pennsylvania Rural Electric 
Association, P.O. Box 1266, Harrisburg, PA 
17108. Write Attention: Cookbooks. 

ShAKLEE

FREE SAMPLE Shaklee’s Energy Tea. 
Combination red, green and white teas that are 
natural, delicious, refreshing, safe. For sample 
or more information on tea or other Shaklee 
Nutrition/Weight Loss Products: 800-403-
3381 or sbarton.myshaklee.com.

tRActOR pARtS – REpAiR/REStORAtiON

ARTHURS TRACTORS, specializing in vintage 
Ford tractors, 30 years experience, online 
parts catalog/prices, Indiana, Pa. 15701. 
Contact us at 877-254-FORD (3673) or www.
arthurstractors.com.

VAcAtiONS & cAMpSitES

NEW SMYRNA BEACH, Fla., condo rental. 
Two bedrooms, two baths, pool. 200 yards from 
beach. Not available January - March. $650 per 
week or $2,400 per month. 814-979-8058 or 
814-635-4020.

WANtEd – OLd BARNS

WE BUY QUALIFIED old barns. We also 
dismantle old sheds, warehouses, and 
outbuildings. No Sunday calls. Call 814-766-
9925.
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punchlines

Spicy nachos bring on ‘near-death  
experience’

By Earl Pitts, American

Social commentary from Earl 
pitts — a.k.a. GARY BUR BANK, 
a nation ally syndicated radio 
per son ality — can be heard on 
the following radio stations that 
cover electric cooperative ser-
vice territories in Pennsylvania: 
WANB-FM 103.1 Pittsburgh; 

WARM-AM 590 Wilkes-Barre/ Scran ton; WIOO-
AM 1000 Carlisle; WEEO-AM 1480 Shippens-
burg; WMTZ-FM 96.5 Johnstown; WQBR-FM 
99.9/92.7 McElhattan; WLMI-FM 103.9 Kane; 
and WVNW-FM 96.7 Burnham- Lewistown. You 
can also find him at earlpittsamerican.com.

I woke up — I don’t even know what 
time it was. Middle of the night for 
sure. My better half, Pearl, was in the 
bed, sawin’ logs like she didn’t have a 
care in the world.

It wasn’t the same with me. No sir. 
I shot awake — and I was strugglin’ to 
breathe. I couldn’t swallow. My head 
was poundin’. And my brain felt like I 
was floatin’ over my own body. Yeah 
— I never felt like that before. I could 
see myself layin’ in that bed, jerkin’ and 
thrashin’ around like I was fightin’ a 
ghost that was stranglin’ me.

And when I tried to breathe, all I 
heard was these little gulps of air (gulp, 
gulp). And this is weird, too. It was 
already dark in the room, but I felt like 
it was startin’ to get dimmer. I figure 
I’m about to turn toes up and go over 
the rainbow to see Dorothy and Toto. I 
reach out and I tap Pearl on the back, 
tryin’ to tell her … (gulp, gulp).

She turns over and looks at me with 
her mad face. You know, the one I’m 
familiar with. 

And she goes, “I told you at the 
bowlin’ alley, Earl, not to get the jalape-
nos on your nachos.”

Well, to make a long story short, it 
turns out I wasn’t dyin’. I just ate some 
spicy nachos.

People, I do not know what happens 
to the average regular American insides, 
but there is a point where they start to 
fail us. Years ago, my gut burned like 
an incinerator at a nuclear waste facil-
ity. There wasn’t nothin’ you couldn’t 
put in there. And now, I can only eat 

spicy food before noon an’ if I want to 
sleep that night sittin’ up. With a Malox 
IV. Suckin’ on a Tums.

Wake up, America! These days, 
youngsters always make fun of people 
who are gettin’ older. They say, “What’s 
the first thing to go? Your knees? Your 
eyes?” Well, for me, it was my digestive 
system. Sad but true. Well, at least I 
wasn’t dyin’. 

We was down at the Duck Inn 
last night talkin’ about them 
new doorbell cameras. Runt 

Wilson is installin’ one on account of 
his better half’s Amazon clothes that 
she ordered never showed up. He 
thinks somebody stole’em.

Anyways, he’s talkin’ about puttin’ this 
thing on his front porch and Pete goes, 
“It wadn’t like that back in our day.” He 
goes, “We went to bed at night, and we 
never even locked our doors.”

We’re all noddin’, you know, and 
sayin’, “Yeah, yeah, yeah,” and Junior 
Meeker goes, “Lock the doors? We 
never even closed the doors. We didn’t 
have no air conditionin’, so we left the 
door open so the cool air could come 
in the screen door.”

Well, of course, I could top that, so 
I said, “Left the doors open! Lemme 
tell you what. When we were kids, my 
Daddy would leave the door unlocked, 
leave the door open AND put the TV 
on the front porch to cool off. On 
account of he said it would overheat.”

And I says, “Nobody ever touched 
nothin’. That’s how safe it used to be.”

And Dub Meeker goes, “Yeah it ain’t 
like it was. I remember how we used to 
leave our keys in the car overnight.”

And Runt Wilson says, “Heck, we 
never locked the car. We used to park 

it at the bottom of the driveway by 
the road. With the keys in it. With the 
driver’s side door swung open AND the 
motor runnin’. Nobody ever took our 
car. That’s how safe it used to be.”

Then Dub goes, “I’ll tell you another 
thing, our parents didn’t have to eagle-
eye us kids 24-hours a day back in the 
day, neither.” He says, “We had a rule 
— you had to be back in the house 
when the streets lights come on.”

And Pete goes, “You had to be home 
by dark? Wow, your parents were 
strict.” He goes, “Back in my day, we 
had to be home by breakfast. And that’s 
when I was in kindergarten.” 

I says, “My mama let me and my 
brothers camp out overnight in the front 
yard. And when we fell asleep, she used 
to put a sign next to us that said, ‘Free 
to a good home.’ And nobody ever took 
us. That’s how safe it was.”

And Runt Wilson goes, “How many 
brothers did you have, Earl? Origi-
nally?”

Wake up, America! Anyways, to 
make a long story short, Dub Meeker 
left his cellphone on the restroom 
counter down at the Duck Inn. And 
somebody took it. We’re gonna have to 
put one of them doorbells in there. I’m 
Earl Pitts, American. l

Lemme ask you something. Did 
you ever convince yourself you 
were about to meet your maker? 

That happened to me last week.
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Mikela davis

tri-county REc

James Scott
Northwestern REc

John Reuschlein
Northwestern REc

ruralreflections

thank you

We want to thank all amateur photographers who 
submitted photos for our 2019 “Rural Reflections” 
contest, which is now closed. Winners, chosen by 

an independent panel of judges, will be printed in the January 
and February issues of Penn Lines.

We are now accepting photos for the 2020 contest. If your 
photo wins top honors, you could receive a $75 prize in one of 
five categories: artistic, landscape, human subject, animal and 
editor’s choice. Runners-up in each category will receive a $25 
prize.

Send photos (no digital files, please) to: Penn Lines Photos, 
P.O. Box 1266, Harrisburg, PA 17108-1266. Include your 
name, address, phone number and the name of the electric 
cooperative serving your home, business or seasonal resi-
dence. Our publication deadlines require us to work ahead, so 
send your photos in early. Photos will be returned if a self-ad-
dressed, stamped envelope is included. l




