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ka, Wyoming, Montana, Idaho, and 
Washington State.

As envisioned, the plan in Pennsyl-
vania would incorporate nearly  
124.3 miles of the Great Allegheny Pas-
sage, 17.5 miles of the Montour Trail, 
15.9 miles of the Panhandle Trail, and 
3.6 miles of the Three Rivers Heritage 
Trail. 

There is a 10.6-mile gap between 
Pittsburgh and Corapolis in this ver-
sion of the trail. Counties involved are 
Allegheny, Fayette, Somerset, Washing-
ton and Westmoreland.

For information about the proposed 
trail, go to greatamericanrailtrail.org.

dHS certifies pennsylvania 
as rEAL id-compliant

The U.S. Department of Homeland 
Security (DHS) has notified the Penn-
sylvania Department of Transportation 
(PennDOT) that Pennsylvania is in full 
compliance with the federal REAL ID 
Act.

PennDOT officials have issued 
nearly 140,000 
REAL IDs since 
they became 
available on 
March 1. 
Effective on Oct. 1, 2020, a federally 
accepted form of identification (such 
as a Pennsylvania REAL ID driver’s 
license or ID card, a U.S. Passport/
Passport Card or a military ID) will be 
required to board a commercial flight 
or visit a secure federal building. It is 
not required that residents obtain a 
REAL ID, and PennDOT continues to 
offer standard-issue driver’s licenses 
and photo IDs.

More information about the REAL 
ID program is available at penndot.gov/
REALID. l
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2019 shaping up to be 
heavy on tornadoes

Pennsylvania had a reported 31 
tornadoes — with 28 confirmed — by 
the end of May, far exceeding the state’s 
annual average of eight, according to 
the National Weather Service (NWS). 
(NWS officials noted that since the 
use of Doppler radar systems became 

common, more tornadoes have been 
reported than in previous years, so the 
annual average is continuing to climb.)

Severe weather is more common 
in the summer months, but the 2019 
tornado outbreak started early with  
the first confirmed tornado being 
recorded on Jan. 8 in Mercer County. 
Other tornadoes confirmed included: 
April 14-15, nine; April 19, five;  
May 19, two; May 23, one; May 25, 
two; May 28, four; and May 29, four.

Most of the confirmed tornadoes 
had an intensity rated Enhanced Fujita 
(EF)-0 or EF-1 with four rated at EF-2. 
None were recorded as being higher 
than EF-2. Storms range in intensity 
from EF-0 (wind speeds at 65 to 85 
miles per hour) to EF-5 (wind speeds 
of more than 200 miles per hour).

pennsylvania has ‘best 
restaurant’ in the U.S.

The James Beard Award for outstand-
ing restaurant (the awards are known 
as the Oscars of the food world) was 

keepingcurrent

News from across the Commonwealth

recently presented to a Philadelphia 
restaurant. Zahav (the Hebrew word 
for gold), which opened in 2008, is 
known for its Israeli cuisine.

The nonprofit James Beard Founda-
tion has been honoring outstanding 
restaurants and cooks since 1990. 
The award recognizes James Beard, 
who was named “Dean of American 
cookery” by The New York Times in 
1954. The foundation’s mission is to 
celebrate, nurture, and honor chefs 
and other leaders making America’s 
food culture more delicious, diverse, 
and sustainable for everyone.

proposed great American 
rail trail would cross 
pennsylvania

The Rails-to-Trails Conservancy 
(RTC) has announced its preferred 
route for the proposed Great American 
Rail Trail, which would cross more 
than 3,700 miles between Washington, 
D.C., and Washington State, using ex-
isting off-street trails where feasible.

After conducting a route assessment 
and analyzing more than 34,000 miles 
of multi-use trails across the country, 
the RTC has announced a preferred 
route that crosses 12 states, beginning 
in Washington, D.C., and including 
Maryland, Pennsylvania, West Virginia, 
Ohio, Indiana, Illinois, Iowa, Nebras-
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The answer:  Although tremendous strides 
have been made in Advanced Hearing Aid 
Technology, those cost reductions have 
not been passed on to you. Until now...

MDHearingAid® uses the same 
kind of Advanced Hearing Aid Technology 
incorporated into hearing aids that cost 
thousands more at a small fraction 
of the price.

Over 350,000 satisfi ed MDHearingAid 
customers agree: High-quality, 
FDA-registered hearing aids don’t 
have to cost a fortune. The fact is, 
you don’t need to spend thousands 
for a hearing aid. MDHearingAid 
is a medical-grade hearing aid 
offering sophistication and high 
performance, and works right out 
of the box with no time-consuming 
“adjustment” appointments. You 
can contact a licensed hearing 
specialist conveniently online or 
by phone — even after your 
purchase at no cost. No other 
company provides such extensive 
support. Now that you know...why pay more?   

For the Lowest Price Call

Use Code  JM20
and get FREE Batteries for 1 Year 

Plus FREE Shipping

BATTERIES 
INCLUDED! 

READY TO USE RIGHT 
OUT OF THE BOX! 

TAKE ADVANTAGE OF OUR 
45-DAY RISK-FREE TRIAL!

Hearing is believing and we invite you to try 
this nearly invisible hearing aid with no 
annoying whistling or background noise for 
yourself. If you are not completely satisfi ed 
with your MDHearingAid, return it within 45 
days for a FULL REFUND.
 

1-800-330-2147
www.GetMDHearingAid199.com

BUY A PAIR 
AND SAVE!

How can a hearing aid that 
costs only $19999  be every bit 
as good as one that sells for $2,400 or more?

Proudly assembled in America!

ADVANCED
HEARING AID 
TECHNOLOGY

For Only $19 999

A study by the National Institute on Aging 
suggests older individuals with hearing loss 
are signifi cantly more likely to develop 
Alzheimer’s and dementia over time than those 
who retain their hearing. They suggest that an 
intervention — such as a hearing aid — could 
delay or prevent this by improving hearing!

Can a Hearing Aid Delay or Prevent 
Alzheimer’s and Dementia?

Nearly Invisible

“The MDHearingAid ® is the BEST® is the BEST®

hearing aid I have used at ANY price!”
   — Edward S., Wayne, NJ
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energymatters

To actually see the green power 
revolution, look up at the power 
lines. If you spot a little box 

about the size of a tennis shoe clamped 
onto one of the wires, you’re looking 
at something that’s bringing in a whole 
new era in energy.

It’s called a sensor, a container of 
electronics that collects and sends out 
information about the wire it’s on, 
from the voltage inside to the tempera-
ture on the outside. Sensors are start-
ing to appear all over the nation’s elec-
tric grid. These sensors are also being 
used with other electrical equipment, 
like electric meters and transformers.  

Sensors are one of many technologies 
that are enabling changes in the way 
the electric grid is planned and oper-
ated, like the rapid growth in renewable 
energy, says Venkat Banunarayanan, 
senior director of integrated grid tech-
nologies for the National Rural Electric 
Cooperative Association (NRECA). 

managing wind and  
solar power

The U.S. electric utility network is 
moving from one that used to ship out 
a mostly steady stream of electricity 
from large coal or nuclear power plants 
to a more dynamic, decentralized 
system where power moves back and 
forth, off and on. Rooftop solar owners 
can sell excess electricity back to the 
utility along the same wires that bring 
power to them. A wind farm that pow-
ers a utility might suddenly quit gener-
ating when the wind dies down.

How does the grid manage all that? 
Part of the secret is in the sensors. 

“You install those sensors at different 
points on the grid and you can get an 
accurate picture of how the grid is per-
forming,” Banunarayanan says. “The 

more sensors and real-time information 
you can get back to the grid operators, 
the better they can identify and address 
any problems.”

A few years ago, electric utilities 
could plan power plant production 
around one peak time of energy use 
a day — 6 p.m., when people came 
home and started to turn on lights, 
cook dinner and watch TV.

Renewable energy changes how 
utilities need to plan. Wind and solar 
power used to not matter so much — 
10 years ago, they only generated 3% 
of our electricity. Today, that’s up to 
8% and growing fast. The on-again, off-
again nature of wind and solar means 
your co-op needs to be ready to switch 
among power sources instantly. There 
are also safety issues — utility line-
workers need to know when rooftop 
solar panels are feeding electricity back 
onto power lines. These changes mean 
electric utilities need to look at grid 
performance and plan accordingly –– 
throughout every hour of the day and 
night –– instead of just looking at the 
peak time of energy use.

plugging in electric vehicles
Electric vehicles are also bringing 

changes. Banunarayanan notes every 
major car company is planning to 
increase production of electric vehicles.

What happens when all those semi-
trucks pull into a warehouse or a rest 
stop and plug in?

“There are infrastructure, business 
model and communications issues,” 
says Banunarayanan. 

Alternatives to infrastructure strength-
ening could include providing incentives 
for charging during “off-peak” periods, 
and educating consumer-members on 
the most economical charging periods.

In addition to installing more sen-
sors, creating a greener grid could call 
for upgraded power lines. Besides elec-
tric vehicle charging stations, solar and 
wind power will have to be transmitted 
from the areas where it’s generated to 
the communities where it’s used.

While more power lines and more 
sensors are keys to greening the grid, 
Banunarayanan says another essential 
ingredient is professionals who know 
how to use all the information.

“Data scientists or data analysts, who 
help create decision-quality insights 
from data –– these are some of the hot-
test jobs right now,” he says. “Utilities 
are applying these techniques to the 
data that we get from the sensors to 
create quality insights and actionable 
decision making.” l

Paul Wesslund writes on consumer and 
cooperative affairs for the National Rural 
Electric Cooperative Association, the 
national trade association representing 
more than 900 local electric cooperatives. 
From growing suburbs to remote farm-
ing communities, electric co-ops serve 
as engines of economic development for 
42 million Americans across 56% of the 
nation’s landscape.

MONITORS: Power sensors allow electric util-
ities to quickly and cost-effectively gain better 
situational awareness of grid conditions.

Sensors help create ‘greener’ grid
Electric co-ops using electronics, analytics to welcome renewable energy

By Paul Wesslund
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down in dairyland
By Kathy Hackleman 
Senior Editor/Writer
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Frank, Ross and David Orner are 
well on the road to becoming 
statistics. The men — cousins, 

and grandsons of the founder of Orner 
Farms in Clearfield County —  will 
soon be shutting down their milking 
machines, joining thousands across 
the U.S. who identify as former dairy 
farmers. They are unsure what the 
future holds for their 500-acre farm 
or themselves, but they know it won’t 
include milking cows.

getting out of it.”
All three have spent their lives work-

ing in what has for many years been 
the No. 1 agriculture sector in Penn-
sylvania. They worked on the farm as 
kids, and returned in the mid-1970s as 
college graduates, working alongside 
the two older generations. Other sib-
lings moved on, but these three knew 
their life was on the farm.

Most of the circumstances that led 
to their decision to call it a day are 
beyond their control. The price of 
milk is down —  and has been for 
quite some time. In order to have an 
income stream large enough to support 
multiple families, the farm would have 
to increase its milking herd significant-
ly. But there is the passage of time to 
consider as Orner says it’s becoming 
more difficult for the men to maintain 

Frank Orner, a member of Du-
Bois-based United Electric Coopera-
tive, says he’s certain his grandfather, 
A.L. Orner, would understand what led 
them to this decision.

“The way I look at it,” he says, “is 
that there is some emotion attached 
to the decision because of the history, 
but at the same time, our grandfather 
was a businessman, and he would 
have known it was the right time to be 

Pennsylvania’s dairy farmers struggle with industry changes

the grueling pace, and there’s no one 
waiting in the wings to take over. 

“There are lots of issues,” Orner 
says. “The price of milk is below what 
it costs us to produce it, so we have 
been eating into our assets to keep the 
farm going. We are far away from milk 
equipment dealers. We are far away 
from feed dealers. We have to travel  
1 1/2 hours to get parts for equipment, 
and if we need service on our milking 
system, it takes three hours for them to 
get here to work on it.”

As he contemplates his life, Orner 
says he doesn’t for a minute regret the 
time and effort he has expended on the 
dairy farm, but he does wonder how 
family farms will figure into tomorrow’s 
dairy industry.

HIGH-TECH MILKING: Kevin Potter and one 
of his Holstein cows interact as she leaves the 
milking parlor headed back to the barn in rural 
Wyalusing, Pa. Potter’s cows are fitted with 
radio frequency identification collars so the 
Potters can monitor each cow’s activity.



  |   J U LY 2019 9

CLOSING DOWN: Cousins Frank, Ross 
and David Orner of Orner Farms in Clearfield 
County are among thousands of dairy farmers 
across the U.S. who are shutting down, the 
victims of multiple circumstances, including low 
milk prices and lack of younger family members 
interested in taking over the business as they 
approach retirement.

Orner Farms is a good example of 
the current state of the dairy industry, 
says Jayne Sebright, executive director 
of the Center for Dairy Excellence, 
who, along with her husband, Robby, 
owns a dairy farm and is a member 
of Gettysburg-based Adams Electric 
Cooperative. 

“Since 2015, milk prices have been at 
or below the cost of production, which 
has caused a serious challenge for dairy 
farmers,” Sebright says. “In the past 
year, Pennsylvania has lost 6% of our 
dairy farms and 30,000 cows. This is 
a trend that started about 12 months 
ago as we are seeing the effects of lower 
milk prices on our farms.”

by the numbers
Today, Pennsylvania has about 

6,200 dairy farms with approximately 
550,000 cows. It ranks seventh in the 
nation in milk production (second in 
the number of dairy farms) with an 
average of 80 milking cows per farm, 
compared to the national average of 
230. It’s an industry Pennsylvania 
can’t afford to lose, Sebright says, as it 
contributes $14 billion annually to the 
economy and supports 52,000 jobs.

“With our farms being smaller, we 
don’t have the economies of scale that 
exist in other parts of the country,” 
Sebright points out. “We also have 

environmental concerns because many 
of the state’s dairy farms lie within the 
Chesapeake Bay Watershed, plus land 
prices are higher here than in many 
parts of the country.”

The recent trend toward fewer dairy 
farms and declining herds is national 
(in the U.S., the number of dairy farms 
is down 5 percent and milk production 
is down about 1/2 percent in the past 
year).

“Dairy products are a commodi-
ty,” Sebright explains. “Imbalance in 
the supply and demand will cause a 
decline in prices. In 2014, milk prices 
were at an all-time high level. That 
drove oversupply. Milk supply global-
ly increased until last year. Whatever 
happens globally affects our farmers lo-
cally. The global oversupply drove milk 
prices down. As milk prices contracted, 
farmers began leaving the industry, so 
production is decreasing.”

A delay in the approval of U.S. trade 
agreements has also affected the market, 
Sebright says, as historically, about one 
in seven gallons of milk produced in the 
U.S. has been exported. While things 
look gloomy today, she is optimistic 
milk prices will rebound within the next 
year or so, an optimism based on history 
that tells her when the milk supply 
decreases, the price farmers receive for 
milk will increase. Another reason for 

optimism is that while fluid milk con-
sumption is down, the demand for other 
dairy products remains high.

promoting dairy products
The Center for Dairy Excellence, 

based in Harrisburg, encourages con-
sumption of local milk and other dairy 
products. To that end, it encourages 
new ways of looking at dairy products, 
including encouraging schools to serve 
whole milk, and educating consumers 
that plant-based beverages don’t have 
the nutritional value of milk no matter 
what they are called.

“If you look at Pennsylvania right 
now, a lot of our processing capacity is 
in fresh, fluid milk,” Sebright says. “We 
have a lot of capacity in fluid milk, 
which is declining in sales, but don’t 
have a lot of capacity in yogurt, cheese, 
extended shelf-life products, so we are 
encouraging an increase in processing 
capacity in those areas. We are talking 
with legislators and the administration 
on ways they can incentivize invest-
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MULTIPLE GENERATIONS: Ed, center, and 
Ginny Nehrig and their son, Dave, and grand-
son, Tyler (not pictured) are convinced living on 
a dairy farm is the best way to raise a family. 
They operate a farm near Homer City, Pa.

ments in the processing category. We 
also are working on the regulatory 
side to make sure when we launch 
environmental regulations in Pennsyl-
vania, that we are being realistic and 
dairy-friendly.”

Like the Orners, Claverack Rural 
Electric Cooperative (REC) members 
Kevin and Donna Potter don’t have 
children who are interested in return-
ing to the dairy farm, and they wonder 
what will happen when they decide to 
retire. Right now, the Potters milk near-
ly 220 Holstein cows. Kevin Potter’s 
parents started the dairy farm in rural 
Wyalusing in 1936, and the younger 
couple took it over in 1984. They also 
grow corn, alfalfa, soybeans and hay 
to feed their herd, utilizing 266 owned 
acres and 650 rented acres.

Their goal is to get to 300 milking 
cows so their farm will be enticing 
enough for a buyer to want to purchase 
it when they are ready to retire. That’s 
the number they have calculated will 
be enough to allow new owners to hire 
enough employees to make the work 
load reasonable. 

“Right now, we’re too big to be small 
and too small to be big,” Donna says 
with a smile.

Kevin and Donna share the 2 a.m. 
milking duties (that means they are in 
the barn at 2 a.m. every day, seven days a 
week, 365 days a year), she is primarily 
responsible for the calf operation, and 
one or more of their three full-time em-
ployees usually cover the 2 p.m. milking 
shift. Each shift takes about three hours. 
They did give themselves a big break 
with the construction in 2016 of an 
automated milking parlor. Cows are 
fitted with radio frequency identification 
collars so the Potters can monitor each 
cow’s activity, how much she eats and 
how much milk she produces.

“In the old days, when we had just a 
few cows, we could keep track of them,” 
Kevin Potter remarks. “Now, we need 
help so we can monitor each one and 
give it the individual attention it needs.”

What he wishes people knew about 
dairy farmers is how much they care 
about their animals, as well as produc-
ing a high-quality product.

“I don’t think of myself as ‘just a dairy 
farmer,’” he says. “We are food produc-
ers and processors. I want people to 
think, ‘Yeah, I want to drink that prod-
uct.’ We have lost the message that milk 
is good for you. That hurts the industry.”

Even though many families face a 
lack of interest in dairy farming from 
a younger generation, Ed and Ginny 
Nehrig, members of Indiana-based 
REA Energy Cooperative, don’t have 
that problem. Their son, Dave, is in 
partnership with them and a grand-
son, Tyler (the sixth generation of the 
family to work on the farm near Homer 
City, Pa.), also works for them. They 
milk 160 cows, mostly Holsteins, and 
raise crops to feed their herd. 

Ginny, assisted in the evenings by 
granddaughter Stephanie, is in charge 
of milking at 5 a.m. and 3 p.m. with 
each session lasting three to four hours. 
Even though the Nehrigs have a couple 
of generations interested in following in 
their footsteps, Ed Nehrig is concerned.

“I have seen five families within 
about a 10-mile radius of us go out of 
the dairy business over the past win-
ter,” he reports.

income vs. expenses
He says it’s been a difficult few years 

financially. The base price for 100 
pounds of milk was $15.04 in April. 
Back in 2014, it was $25.

“We have to get to a place where 
we are paid a reasonable price,” Dave 
Nehrig says. “We are working on 1970s 
prices in terms of income and 2019 pric-
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es in terms of expenses. It just doesn’t 
work over the long term. You cut where 
you can; we have cut labor so much that 
it’s a never-ending day for us.”

Despite the problems, the Nehrigs say 
they can’t imagine doing anything else.

Dave Nehrig sums it up for all of 
them: “It’s the best way to raise a 
family.”

That’s an exact echo of another 
multi-generational family from miles 
away — John and Cindy Meglich and 
his parents, Hank and Martha Meglich, 
all of whom live on a dairy farm near 

Stevensville, Pa., and are members of 
Wysox-based Claverack REC. The old-
er couple began milking cows in 1963 
after Hank, a World War II veteran, 
spent several years as a welder. Now 94 
and 87, Hank and Martha turned their 
dairy business over to the younger 

couple in 1988, although Hank kept a 
few cows to milk until he was 85.

“It’s been a great family life,” Cindy 
says. “We were able to homeschool all 
of our kids all the way through. We 
were always together. We ate all of our 
meals together. John works terribly 
hard, but he was always here.”

The farm operated as a conventional 
dairy until the mid-2000s, when John 
and Cindy converted to a certified or-
ganic farm, meaning they don’t use any 
fertilizer or chemicals on the land they 
use to graze the cattle or grow the cat-

tle’s feed, and their cows don’t get anti-
biotics. (If it comes to saving the life of 
a sick cow, they do use antibiotics, but 
by law, that cow must be removed from 
their herd of Jerseys and mixed breeds). 
To be certified as organic, the 500 acres 
they farm had to be chemical-free for 
three years and their cows had to be 
organically fed for one year. 

The younger Meglichs switched to 
certified organic to avoid the fluctua-
tions in the conventional milk market, 
and they have seen a growth rate of 
about 10 percent annually; however, 

John says production now seems to be 
catching up with sales.

Hank, who grew up on a small farm 
in Ohio, and Martha, who grew up 
helping her uncles milk their cows by 
hand, were 100% behind their son’s 
decision to switch to certified organic 
farming in an effort to maintain a sta-
ble source of income.

“We are so proud of John for starting 
with organic farming before anyone 
else in this area did,” Martha says. “Re-
ally, we were organic most of our lives 
because we didn’t have enough money 

to buy a lot of fertilizer, and we worked 
hard to keep our cows healthy so they 
didn’t need any medicine. … It’s been 
a wonderful life; I wouldn’t trade it for 
anything.”

Staying optimistic
The Meglichs can trace their dairy 

roots back a couple of generations, but 
the Itle family of Loretto, Pa., traces 
their farm back to before the Civil War. 
Charles (C.A.) Itle, a grandson of one 
of two brothers who emigrated from 

(continues on page 21)

ORGANIC FARMING: John and Cindy Meglich, 
Stevensville, Pa., took over management of a 
dairy farm from his parents, Hank and Martha 
Meglich, in 1988. The younger couple con-
verted to a certified organic farm in the mid-
2000s, so their herd grazes on land free of 
chemicals and fertilizers.
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(Continued on next page)

People don’t always do what their 
doctor says, but when seasoned vet-
eran emergency room physician, 
Dr. Philip B. Howren says every se-
nior should have a medical alert de-
vice, you better listen up.

“Seniors are just one fall away 
from being put in a nursing home,” 
Dr. Howren said. “With a medi-
cal alert device, seniors are never 
alone. So it keeps them living inde-
pendently in their own home. 
That’s why seniors and their fam-
ily members are snapping up a 
sleek new medical alert device that 
comes with no monthly bills ever,” 
he said.

Many seniors refuse to wear old 
style help buttons because they 
make them look old. But even 
worse, those medical alert systems 

come with monthly bills.
To solve these problems Universal 

Physicians, a U.S. company went 
to work to develop a new, modern, 
state-of-the-art medical alert de-
vice. It’s called “FastHelp™” and it 
instantly connects you to free nation-
wide help everywhere cell service is 
available with no contracts, no de-
posits and no monthly bills ever.

“This slick new little device is de-
signed to look like the pagers doc-
tors wear every day. Seniors love 
them, because it actually makes 
them look important, not old,” Dr. 
Howren said.

FastHelp is expected to hit store 
shelves later this year. But spe-
cial newspaper promotional give-
aways are slated for seniors in select 
areas. ■

Doctor urges seniors to carry medical alert device
Seniors snap up new medical alert device 
that comes with no monthly bills

The phone lines are 
ringing off the hook.

That’s because for 
seniors born before 1956, 
it’s a deal too good to 
pass up. 

Starting at precisely 
8:30am this morning 
the Pre-Store Release 
begins for the sleek new 
medical alert device that 
comes with the exclusive 
FastHelp™ One-Touch E 
911 Button that instantly 
connects you to unlim-
ited nationwide help 
everywhere cell service 
is available with no con-
tracts, no deposits and 
no monthly bills ever.

“It’s not like old style 
monitored help buttons 
that make you talk to a 
call center and only work 
when you’re at home and 
come with hefty bills 
every month. FastHelp 
comes with state-of-the-
art cellular embedded 

ADVERTISEMENT 

■ FLYING OUT THE DOOR: Trucks are being loaded with the new medical alert devices called FastHelp. They
are now being delivered to lucky seniors who call the National Rebate Center Hotline at 1-866-211-7349 Ext. HELP1155 
today. Everyone is calling to get FastHelp, the sleek new medical alert device because it instantly connects you to unlim-
ited nationwide help everywhere cell service is available with no contracts, no deposits and no monthly bills ever.

It’s just what seniors have been waiting for; a sleek new medical alert device with no contracts, no 
deposits and no monthly bills that instantly connects you to free unlimited nationwide help with 
just the push of a button for a one-time $149 price tag that’s a real steal after today’s instant rebate

Seniors born before 1956 get new medical 
alert device with no monthly bills ever

■ NO MONTHLY BILLS: “My wife had an old style help button that came 
with hefty bills every month and she was embarrassed to wear it because it 
made her look old,” said Frank McDonald, Canton, Ohio. “Now, we both have 
FastHelp™, the sleek new medical alert device that our grandkids say makes 
us look ‘cool’ not old,” he said. With FastHelp, seniors never have to worry 
about being alone and the best part is there are no monthly bills ever.
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technology. That means 
it works at home or any-
where, anytime cell ser-
vice is available whether 
you’re out watering the 
garden, driving in a car, 
at church or even hun-
dreds of miles away on 
a tour or at a casino. You 
are never alone. With 
just a single push of the 
One-Touch E Button 
you instantly get con-
nected to free unlimited 
help nationwide with no 
monthly bills ever,” said 
Jack Lawrence, Exec-
utive Director of Prod-
uct Development for 
U.S. based Universal 
Physicians. 

“We’ve never seen any-
thing like it. Consum-
ers absolutely love the 
sleek new modern design 
and most of all , the 
instant rebate that prac-
tically pays for it and no 
monthly bills ever,” Law-
rence said.

FastHelp is the sleek 
new medical alert device 
with the best of combi-
nations: a quality, high-
tech engineered device 
that’s also an extremely 
great va lue because 
there are no monthly 
bills ever. 

Better still, it comes 
with no contracts, no 
deposits and no monthly 
bills ever – which makes 
FastHelp a great choice 
for seniors, students and 
professionals because 
it connects to one of the 
largest nationwide net-
works everywhere cell 
service is available for 
free.

And here’s the best 
part . Al l those who 
already have an old 
style monitored medical 
alert button can imme-
diately eliminate those 
monthly bills, which is 
why Universal Physi-
cians is widely advertis-
ing this announcement 
nationwide.

“So if you’ve ever felt 
a medical alert device 
was too complicated or 
expensive, you’ll want to 
get FastHelp, the sleek 
new medical alert device 

with no monthly bills,” 
said Lawrence.

T he me d ica l  a ler t 
device slugfest was dom-
inated by two main com-
batants who both offer 
old style monitored help 
buttons that come with 
a hefty bill every month. 
But now Universal Phy-
sicians, the U.S. based 
heavyweight, just deliv-
ered a knockout blow 
sending the top rated 
contenders to the mat 
with the unveiling of Fast-
Help. It’s the sleek new 
cellular embedded medi-
cal alert device that cuts 
out the middleman by 

instantly connecting you 
directly to highly trained 
911 operators all across 
the U.S. There’s abso-
lutely nothing to hook-up 
or install. You don’t need 
a land line and you don’t 
need a cell phone. Every-
thing is done for you.

“FastHelp is a state 
of the art medical alert 
device designed to make 
you look important, not 
old. Old style monitored 
help buttons you wear 
around your neck, or 
require expensive base 
station equipment or a 
landline are the equiv-
alent of a horse and 

buggy,” Lawrence says. 
“It’s just outdated.”

Millions of seniors fall 
every year and spend 
hours lying on the floor 
helpless and all alone 
with no help. 

But seniors who fall and 
get immediate help are 
much more likely to avoid 
getting sent to a nursing 
home and get to STAY 
living in their own home 
independently. 

Yet millions of seniors 
are still risking their 
safety by not having a 
medical alert device. 
That’s because seniors 
just can’t afford to pay 

the monthly bills that 
come with old style med-
ical alert devices.

That’s why seniors born 
before 1956 are rushing 
to cash in the whopping 
$150 instant rebate before 
the 7 day deadline ends. 

So there’s no need to 
wait for FastHelp to hit 
store shelves later this 
year because seniors born 
before 1956 can get it now 
just by using the $150 
instant rebate coupon 
printed in today’s newspa-
per before the 7-day dead-
line ends. If lines are busy 
keep trying, all calls will be 
answered. �

 IF BORN AFTER 1956: You cannot use the rebate coupon below and 
must pay $299 Call: 1-866-330-6586 EXT. HELP1155

HOW TO GET IT:

P7174A OF21281R-1 

THE BOTTOM LINE: You don’t need to shop around. We’ve done all the leg work, this deal is too 

good to pass up. FastHelp with the instant rebate is a real steal at just $149 and shipping and there are 

no monthly bills ever.

PROS: It’s the sleek new medical alert device that comes with 

the exclusive FastHelp One-Touch E 911 Button that instantly con-

nects you to free unlimited nationwide help everywhere cell ser-

vice is available with no contracts or deposits. It connects you to 

the vast available network of cellular towers for free so it saves 

seniors a ton of money because there are no monthly bills ever 

making this deal irresistible. Plus it’s the only medical alert device 

that makes seniors look important, not old.

CONS: Consumers can’t get FastHelp in stores until later this 

year. That’s why it’s so important for seniors born before 1956 to 

call the National Rebate Center Hotline within the next 7 days. For those who miss that deadline, the 

sleek little medical alert device will set you back over $300 bucks.

 IF BORN BEFORE 1956: Use the rebate coupon below and call this 
Toll-Free Hotline: 1-866-211-7349 EXT. HELP1155

R
E

B
A

T
E

 C
O

U
P

O
N

FASTHELP IS COVERED BY A 30-DAY MONEY BACK GUARANTEE LESS SHIPPING AND A 1 YEAR LIMITED WARRANTY. FASTHELP IS A 3G GSM CELLULAR DEVICE. 
FASTHELP WILL NOT BE ABLE TO MAKE 911 CALLS WHEN CELLULAR SERVICE IS NOT AVAILABLE SUCH AS IN REMOTE AREAS. FASTHELP USES GPS TRIANGULA-
TIONS TO APPROXIMATE YOUR LOCATION WHEN YOUR DEVICE IS TURNED ON. DR. HOWREN IS A COMPENSATED MEDICAL ADVISOR AND FRANK MCDONALD IS AN AC-
TUAL USER AND COMPENSATED FOR HIS PARTICIPATION. OH RESIDENTS ADD 6.5% SALES TAX. UNIVERSAL PHYSICIANS 7747 SUPREME AVE, NORTH CANTON, OH 44720.

EXPIRES 7 Days From Today’s Publication Date

After Coupon Expires: The FastHelp is $299.00 plus shipping & handling

USE THIS COUPON: To get $150 off FastHelp you must be born before 1956 and call the 
National Rebate Center Hotline at 1-866-211-7349 EXT. HELP1155 before the 7-day rebate 
deadline ends.

FastHelp, the new medical alert device that instantly connects you to free unlimited 
nationwide help everywhere cell service is available with no contracts, no deposits 
and no monthly bills ever.

$150 Off
FastHelp™

One-touch help. Anytime. Anywhere.
With no monthly bills ever.

H E L P 1 1 5 5

ADVERTISEMENT 
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The story of energy, 
its influence on the 
past, its impact on 
the present and its 
potential to change 
the future is being 
told on the “Energy 
Trail of History.”

Rural electric 
cooperative 
leaders visit their 
representatives in 
Washington, D.C., 
to discuss how 
pending legislation 
would affect rural 
consumers.

More than 80 youth 
from rural electric 
cooperatives across 
the Commonwealth 
visit Washington, 
D.C., as part of the 
annual Youth Tour.

Sixty-six outstanding 
high school 
juniors represent 
Pennsylvania’s rural 
electric cooperatives 
at the sixth annual 
Youth Tour in 
Washington, D.C.

Pennsylvania is known as a great educator of health care 
professionals, but it also tends to be a great exporter 
of them. As a result, many rural counties have too few 

doctors, from general practitioners to specialists. On top of that, 
many rural hospitals are merging or cutting back on services, 
making it harder for local residents to get the care they need 
without traveling to the nearest large city.

While a number of organizations and people are working to 
convince medical students to stay in-state after graduation and 
to consider practicing in a rural area, rural health advocates 
make only slow headway in attracting doctors. 

Exposure to rural life remains a big part of the recruitment 
dilemma in rural areas across the U.S. If students have trained 
in a high-tech teaching facility, it’s often difficult to entice them 
to go to a small hospital or open an office that doesn’t have all 
of the latest equipment. Physicians also like to be able to readily 
consult with another physician about difficult or unusual cases, 
and that can be a problem in rural areas.

Although it received only a brief mention back in 1999, lack 
of access to high-speed internet is now often mentioned as an 
issue when recruiting medical professionals, especially special-
ists, to rural areas.
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Stay back and stay safe
By Chad Carrick, MBA, CFPC

From the President & CEO

Working with electricity can be 
a dangerous job, especially for line-
workers. In fact, USA Today lists line 
repairers and installers among the 
most dangerous jobs in the U.S. That’s 
why for REA Energy Cooperative, Inc., 
safety is the No. 1 priority. This is not 
empty talk. Over time, we have created 
a culture of putting our crews’ safety 
and that of the community above all 
else. 

Our mission is to provide safe, 
reliable and affordable energy to you, 
our members. Yes, we strive to deliver 
affordable and reliable electricity to 
you, but equally important, we want 
our employees to return home safe-
ly to their loved ones. This requires 
ongoing focus, dedication, vigilance — 
and your help!

Distractions can be deadly
While we appreciate your kind-

ness and interest in the work of our 
crews, we ask that you stay back and 
let them focus on their task at hand. 
Even routine work has the potential 
to be dangerous, and it takes their full 
attention and that of their colleagues, 
who are also responsible for the team’s 
safety. Distractions can have deadly 
consequences. If a lineworker is on 
or near your property during a power 
outage, for vegetation management or 

for routine maintenance, please allow 
them ample room to work. These 
small accommodations help protect 
our crews — and you.

If you have a dog, try to keep it 
indoors while lineworkers are on or 
near your property. While most dogs 
are friendly, some are defensive of their 
territory and can’t distinguish between 
a burglar and a lineworker. Our crews 
work best without a pet “supervising” 
the job. 

We recognize that for your family’s 
safety, you want to make sure only au-
thorized workers are on or near your 
property. You will recognize REA En-
ergy employees by their bright orange 
shirts with the cooperative logo on it 
and the service trucks with our name 
and logo on them. All employees  
have cooperative identifications  
badges with them as well. You may 
also recognize our lineworkers be-
cause they live right here in our local 
community.

Slow down and move over
In addition to giving lineworkers 

some space while they are near your 
property, we also ask that you move 
over or slow down when approach-
ing a utility vehicle on the side of the 
road. This is an extra barrier of safety 
to help those who help all of us. l

REA Energy  
Cooperative, Inc.

One of 14 electric cooperatives  
serving Pennsylvania and New Jersey

cooperativeconnection

REA
ENERGY 

REA Energy Cooperative, Inc. 
75 Airport Road • P.O. Box 70 

Indiana, PA 15701-0070 
724-349-4800 • 800-211-5667

Ebensburg District Office 
127 Municipal Road 

Ebensburg, PA 15931 
814-472-8570 

Website: www.reaenergy.com 
Email: reaenergy@reaenergy.com

Staff
Barry Baker

Indiana Operations Manager
Erin Bauer

ACRE Coordinator
Shane Cribbs

Network & Systems Manager
Dave Daugherty

Safety & Right of Way Manager
Jeff Dishong

Ebensburg Operations Supervisor
Lisa Gardill

Accounting & Finance Manager
Stacy Hilliard, CCC

Communications & Marketing Manager 
Local Pages Editor
Chris Masterson

Reliability Supervisor
Patrick McAndrew

Manager of Engineering
Bryon Roland

Purchasing & Facilities Manager
Brendan Short

Right-of-Way/Forestry Supervisor
Renee Spalla

Supervisor of Consumer Services
Chris Weller

Load Management Supervisor

Outages & Emergencies
1-800-332-7273
724-463-7273

Office Hours
Indiana Office: 7 a.m. - 3:30 p.m.

Ebensburg Office: 
7 - 11 a.m. and 11:30 a.m. - 3:30 p.m.

Monday - Friday



  |   J U LY 201914b

Summer storms can cause power 
outages. These storms can contain 
lightning with the potential to knock 
out electrical power. REA Energy offers 
different options for members to report 
a loss of power to your residence. In 
order to ensure accurate reporting of 
your outage, there are several steps to 
follow:
k   Call reA energy’s outage reporting 

system at 724-463-7273 or 800-
332-7273 from a working telephone 
number. our outage reporting sys-
tem recognizes the first two contact 
numbers listed with your account. 
If you have recently changed your 
telephone number or want to change 
your contact numbers, please contact 
the cooperative. 

k   There is an option to leave a mes-
sage if you are unable to call from 
either of the two contact numbers 
we have on file. After leaving a 
message, if you do not receive a call 
back from an REA representative 
within 15 minutes, please call the 
outage telephone number again. 
Please note when the cooperative 
calls back, the caller ID may show 
up as “Unknown.”

k   If your power is restored and goes 
back off again, please call and report 
an outage again. We may think the 
problem was fixed the first time and 
not be aware that you have another 
loss of power.

k   If you notice your neighbors do 
not have power, please still call in 
and report your outage. The more 
members who call in their outages, 
the better our Outage Management 
System (OMS) predicts the location 
of outage problems. This enables us 
to get our crews to the location more 
accurately to restore power faster.
REA Energy now offers the option to 

have outage information and updates 
sent to your cellular device via text 
message (message and data rates may 
apply). To sign up and receive the 
texts, you must have provided your 
cell number to the cooperative. If you 
would like to provide the cooperative 

with your cell number and join the 
program, please call 724-349-4800 or 
800-211-5667. If we already have your 
cellular number on file, you can visit 
REA Energy’s website to sign up.  

In the event of larger outages, 
updates will be posted on the coop-
erative’s Facebook page. To join, visit 
www.facebook.com, search for REA 
Energy Cooperative, Inc. and “Like” 
the page. **Please note that reA en-
ergy’s Facebook page is not monitored 
24 hours a day. Please Do noT report 
a power outage via Facebook.** Use 
one of the other options listed above. 

How power is restored
While restoration of power can be a 

complicated process, REA has a plan to 
turn the lights back on in a quick and 
efficient manner.

 There is a certain order that must be 
followed when restoring electric pow-
er. Electricity comes from the substa-
tion, and then the first line feeds into 
the second, the second into the third, 
and so forth until the end of the line is 
reached. When performing repairs, the 
same order must be followed. It would 
be worthless to repair a service line to a 
house if the distribution lines were not 
working yet.

Transmission lines (1) rarely fail, 
but in the event they do, they must be 
repaired first before other parts of the 
system can operate.

Repairing problems at a substation 
(2) is REA’s top priority. Sometimes 
power is lost to the substations that are 
supplied by transmission lines. If the 
lines are the co-op’s property, then we 
can fix them; if not, then we have to 
wait until another utility company re-
pairs them. The substations are readied 
for power before the transmission line 
is energized.

Next on the repair list are three-
phase main distribution lines (3). They 
are the main “artery” in transmitting 
power. The power has to go through 
these to reach consumers.

In an outage, some members will 
receive power when the substation 

Tips for helping us to restore your power during an outage

rea energy cooperative, inc

or three-phase lines are re-energized. 
Sometimes, however, the damage is 
more extensive and major work will 
need to be done to a single-phase dis-
tribution (4) or tap line (5).

A tap line comes off the main line. 
It may feed a single home or many 
homes. Tap lines with the most con-
sumers on them will be repaired first.

Lastly, individual services will be 
repaired.

Sometimes a tree or branch may 
rip wires from the home, and the 
homeowner will need to contact an 
electrician to re-establish a safe wiring 
connection. REA Energy Services can 
perform this work.

As the restoration process continues, 
REA Energy appreciates your patience 
as an affected consumer during an 
outage. REA Energy recognizes the 
inconvenience experienced by all 
affected members. REA Energy, with its 
dedicated employees, works 24 hours 
a day to restore and maintain power to 
all consumers. l



  |   J U LY 2019  |   J U LY 2019

This summer, we are asking members to be mindful of their 
use of electricity by shifting electric consumption to the morn-
ing or later evening hours. By shifting your electric consump-
tion to the morning or evening, you can help to keep wholesale 
power costs as low as possible, especially during the hottest 
days of summer. 

Doing the ‘Electric Shift’ is simple
During the hot and humid weekdays, shift your electric 

consumption to before 1 p.m. and after 6 p.m. by doing these 
simple steps:
k   Set your air conditioners at 78 degrees or use fans instead.
k   Close your curtains and blinds to keep things cooler inside 

your home.
k   Operate washers, dryers, dishwashers, stoves, and other 

major appliances in the early morning or evening, but not 
during the middle of the day.

k   Limit the number of times you open your refrigerator, freezer 
and exterior doors.

k   Instead of using your oven, fire up the grill or use your 
microwave.

k   Turn off non-essential lights and appliances, such as DVD 
and VCR players.

k   Run pool pumps at night.
k   Use energy-efficient lightbulbs, such as compact florescent or 

LED lights.
By working together, we can help keep power costs and 

consumer retail 
prices low now and 
into the future. So 
remember to do 
the “Electric Shift” 
during the hot days 
of summer. Another 
way you can help is 
by joining our load 
management water 
heater, duel fuel and 
ETS heater programs. Call 724-349-4800 today to join.

These photos show the havoc a severe 
storm and high winds can cause to 

REA’s electrical grid.

On May 28, 2019, the board of directors voted to make an addition to the bylaws of the 
cooperative, shown below.

ArTiCLe iX
major expenditures and Purchases

Whenever the cooperative makes or allocates for a purchase or expenditure, individually or in the aggregate, more than 
20% of the average prior three (3) years audited gross revenue, an affirmative vote of a 2/3 majority is required prior to 
said purchase or expenditure.

Help save money by doing 
the ‘Electric Shift’

Recent REA Energy bylaw addition

rea energy cooperative, inc

14c
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Howard Terndrup
District 4

Sandra Dill
District 9

Robert P. Neese
Secretary/Treasurer

District 5

Michael J. Bertolino
Chairman
District 3

Sam Eckenrod
District 1

Wayne Farabaugh
Vice Chairman

District 8

John R. Learn
District 6

Anthony Enciso
District 7

J.R. “Rick” Shope
District 2

REA Energy is an equal opportunity provider and employer.

Your Board of Directors

Right-of-way management/facility construction news
REA Energy contractors will be completing tree-trimming work in the following areas in July:

k   Contractor crews from Penn Line Tree Service will be trimming the rights-of-way of the Parkwood and Washington 
Substation areas, in addition to emergency maintenance areas.

Notification of work will be made using our automated phone system to members in the areas affected.
Contractors will perform all right-of-way work per REA Energy specifications. If you have any questions, call 724-349-

4800, or you can view the specifications online at reaenergy.com. 
All crews will carry cards and have magnets on their vehicles identifying them as REA Energy contractors.

Important annual meeting news
The cooperative’s 2019 annual meeting will 

be held at the Kovalchick Convention and Ath-
letic Complex at 711 Pratt Drive, Indiana, Pa., on 
Thursday, Sept. 19, 2019. Come and learn more 
about your cooperative. All members who attend 
the meeting will receive a gift and will be eligible 
for door prizes. Doors open at 4:30 p.m., and en-
tertainment begins at 5:30 p.m., followed by the 
business meeting at 6:30 p.m. 

Please keep this annual meeting information in 
mind on Sept. 19:
• NO voting for directors will be held at the meet-

ing!
• Only members residing in Districts 1 and 2 will 

receive election information for their district.
• Attendance gifts and door prizes for members 

will be given at the meeting; an admittance 
card will be mailed.

• Parking will be available in the lot behind the 
complex and in the lot to the left of the com-
plex. REA employees will be present in each 
lot. A van will also be available for transporta-
tion to the building from the parking lots.

REA Energy Cooperative, Inc. Annual Meeting

Sept. 19, 2019, Kovalchick Convention and 

Athletic Complex, 711 Pratt Drive, Indiana, Pa.

Preliminary agenda

5:30-
6 p.m.

Entertainment 

6:30 
p.m. 

• Call to Order and Determination of 
a Quorum

• Reading of Notices
• Action on 2018 Minutes
• Election Results
• Chairman’s Report
• President and CEO Report
• Unfinished Business
• New Business
• Questions & Answers
• Adjournment
• Awarding of Prizes
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When you save energy, it helps our entire 

co-op lower its costs. Find out what you can 

do at TogetherWeSave.com, and spread 

the word throughout your co-op.

SOMETIMES KEEPING UP WITH THE JONESES IS
ABOUT KEEPING YOUR ELECTRIC BILLS DOWN.

TOGETHERWESAVE.COM

timelines
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We love our pets, and we love 
saving energy! This month, 
we’re taking a look at three 

common energy efficiency questions 
from pet owners.

Q: We’ve thought about installing a 
pet door. Will this impact my energy 
bill?

A: Pet doors are convenient for 
pet owners and pets, but they can 
impact energy bills. A pet door that is 
poorly made or improperly installed 
will create unwanted drafts that 
increase energy bills and reduce the 
overall comfort level of your home. 
The wrong type of door may also be 
pushed open during high winds.  

Consider installing a pet door that 
is certified by the Alliance to Save 
Energy (ASE) or has a double or tri-
ple flap. These types of pet doors can 
reduce energy loss and make life easier 
for you and your furry friends. The 
best solution may be a high-quality 
electronic door that is activated by a 
chip on your pet’s collar.

It’s difficult to undo a pet door instal-
lation, so before taking the leap, we 
suggest doing your homework. There 
may be other strategies that will give 
you and your pet some of the conve-
nient benefits without the downsides. 

Q: To save energy, we keep our 
home cool during winter nights and 
warm during summer days. How 
much “hot and cold” can our pup and 
tabby handle?

A: Cats and dogs can handle the cold 
better than humans. The U.S. Depart-
ment of Agriculture (USDA), which 
regulates facilities that house cats and 
dogs, requires these facilities to maintain 
temperatures above 50 F. Some excep-
tions are allowed for breeds accustomed 

smartcircuits

to the cold or if some form of insula-
tion for the animals is provided. Your 
pet’s tolerance really depends on their 
breed and the thickness of their coat. 

A report by the Purdue Center for 
Animal Science says that Siberian hus-
kies can tolerate temperatures below 
freezing, but some short-haired dogs 
require temperatures of 59 F or higher. 
Older animals may require warmer 
temperatures than younger ones. 

During summer, cats and dogs han-
dle the heat in different ways. Cats 
clearly enjoy warmer temperatures than 
dogs, and they do a good job of reduc-
ing their activity level as temperatures 
climb. But both cats and dogs can get 
overheated. The USDA says that room 
temperatures in facilities housing dogs 
or cats should not exceed 85 F for 
more than four hours at a time.

Q: Is it OK if my cat or my dog 
sleeps in the garage overnight?

A: USDA rules suggest this should 
be fine if your garage temperature stays 
between 50 F and 85 F. Pets might be 

able to handle a lower temperature if 
they have a warm, insulated bed.  

I do not recommend heating or 
cooling your garage for your pet. This 
could lead to extremely high energy 
bills, which makes sense because an 
uninsulated but heated garage could 
easily cost more to heat than a home. 
A better solution is a heated pet 
house, which you can purchase from 
multiple retailers. If you’re willing to 
spend a little more, you can even find 
climate-controlled pet houses that 
include heating and cooling options. 

You can also purchase heated beds 
for cats and dogs. Some beds use as 
little as 4 watts of electricity, so they 
won’t drain your energy bill.

We hope these tips will be helpful as 
you work at saving energy while car-
ing for your favorite furry friend!

This column was co-written by Pat 
Keegan and Brad Thiessen of Collabora-
tive Efficiency. For more information on 
house pets and energy, please visit: www.
collaborativeefficiency.com/energytips. l

Keeping pets (and energy bills!) comfortable
By Pat Keegan and Brad Thiessen
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*Plus a total of $14.99 shipping and service;  
see bradfordexchange.com. Limited-edition presentation restricted to 295 crafting days. Please allow 4-8 
weeks after initial payment for shipment.  Subject to product availability and order acceptance. 

*For information on sales tax you may owe to 
your state, go to bradfordexchange.com/use-tax

Only from  
The Bradford Exchange. 

Order today!
Make the limited-edition Lakeside 
Memories Wall Clock yours in three 
installments of $33.33, totaling 
$99.99* , backed by our unconditional, 
365-day satisfaction guarantee. Send 
no money now. Return the Reservation 
Application today! 

Mrs. Mr. Ms.
                                                         Name (Please Print Clearly)

Address

City                                             State                               Zip

Email (optional)
 01-29896-001-E53191

9345 Milwaukee Avenue · Niles, IL 60714-1393

RESERVATION APPLICATION                                            SEND NO MONEY NOW

YES.  Please reserve the Lakeside Memories Wall Clock for me 
as described in this announcement.  
Limit: one per customer.                              Please Respond Promptly

Lakeside  
      Memories  
      Wall Clock

Almost
1½ Feet

High!

Shown smaller than actual height  
of about 16¾" H x 7¼" W.

Requires 1 “AA” battery 
(not included).

Hand-crafted clock 
shaped like a fishing boat 

features James Meger 
imagery on the clock face

• 
Hand-painted sculptural 
fishing poles, lures  and 
bobbers plus two fish on 

the end of the lines
• 

Precision timepiece 
with accurate quartz 

movement

www.bradfordexchange.com/lakeside

01_29896_001_BI.indd   1 7/3/18   10:52 AM
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ruralviews

YVonnE bUttS-mitcHELL 
writes and blogs (deadmousedi-
aries.com) under the pen name 
Mitchell Kyd. The “News from 
the Path Valley Hotel” series 
was inspired by her encounters 
with contractors, critters and 
assorted creepy crawlies while 
rehabbing her family cabin after 
its 17-year stint as a giant closet. 

it’s July — take yourself outside to play
By Mitchell Kyd

“News from the Path Valley Hotel”

Remember when summer morn-
ings were big, blank pages wait-
ing to be filled with the details 

of grand adventures like safaris in the 
back yard with your magnifying glass 
locked and loaded? Or maybe you 
jumped on your bike when it wasn’t 
exercise equipment and spent entire 
days with your friends racing around 
the outskirts of Nowhere with no 
thought to working off calories. July is 
a great time to wake up that kid you 
used to be and take yourself out to play.

Most of us have been fairly suc-
cessful at “adulting,” which means 
squashing that kid inside us (or at 
least sending her to her room) while 
we attend to our very grown-up lives. 
Somewhere between the unscripted 
hours of our youngest days and the 
slide into the years of summer jobs, 
we’ve adapted to deadlines and priori-
ties and the demands of preparing for 
the Next Big Thing. A first car, a new 
car. College, an apartment. A good 
job, a better job. Marriage, a mortgage 
and kids. 

Sometimes we’ve been absent from 
ourselves for so long we forget who 
we’re looking for or even where to 
begin the search. That’s why we have 
photo albums. And garages.

You may have to do some digging 
to excavate a treasure as antique as a 
photo album, but when you find it, 
be fearless. Look that kid straight in 
the eye. Dare to remember what it 
felt like with the prospect of summer 
unfolding. Subtract taxes and insur-
ance, bosses and in-laws, conference 
calls, and long-term weather reports. 
There’s no need to factor in an ailing 

transmission, leaky roof or the phone 
bill either. That was all still a problem 
for Future You. Simply tune into the 
feeling of happy anticipation the kid 
in the picture felt, like facing three 
months of Christmas Eves all laced 
together.

The future of poring over vintage 
photo albums may be in jeopardy now 
that phones are cameras and no one 
prints their pix, but it’s a good bet that 
garages will continue to be popular as 
we fuel our love affair with cars. And 
as long as there are garages, there will 
be a migration path for the remnants 
of our former selves. I know I’ve heard 
some siren calls from there. 

As I was growing up, I didn’t play 
house or invite my stuffed bears to tea. 
Thanks to my dad, I played outside 
and I carried binoculars, a bug jar and 
a notebook. I scribbled down sightings 
of the big game I saw: rabbits, a yel-
low cabbage moth and back then, an 
occasional bobwhite or grouse. I also 

collected everything: feathers, sweet-
gum pods and rocks; lots and lots of 
rocks. That’s the kid I’ve been inviting 
out to play. 

My shelves and window ledges are 
filling up with rocks again. They are 
more evidence of Earth’s little mira-
cles like dazzling quartz points and 
a chunk of ore with a blazing flash 
of copper. I’ve discovered local rock 
shows and swaps that would have sent 
me into spasms as a kid and forever 
depleted my allowance. I get fired up 
now about the stories behind their 
stories. 

The next time you’re passing 
through your garage, ignore the fish 
finder, the life vest and your collection 
of $5 spinners that require a boat, 
a motor, a trailer, a truck, and the 
skills of a logistics manager to enjoy. 
Instead, retrieve that ancient rod that 
fell behind the freezer and think of the 
night crawlers you used to dig up from 
underneath the flower pot. Head to the 
creek or farm pond to dangle your bait 
and prepare to do battle with a scrappy 
little bluegill. And if this scene doesn’t 
fit for you, use it as a metaphor for any 
childhood memory that lights you up. 
Whatever you do, take yourself outside 
to play. Future You is counting on you 
now to realize you haven’t forgotten 
how to remember. l
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>> Rates “lock-in” at the age you apply- never   
 go up again!

>> Call for your FREE all-by-mail application packet!

>> Call TOLL-FREE 1-866-429-4385
Or apply online at 
www.MutualGuaranteedLife.com

Now, from United of Omaha Life Insurance Company and Companion Life Insurance Company...

This is a solicitation of individual insurance. A licensed insurance agent/producer may contact you by telephone. These 
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could help make a difficult time a little easier for your loved ones. 
It’s a responsible, caring and affordable decision. And, right now, it’s 
something you can do with one simple phone call.

You may have been putting off purchasing life insurance, but you 
don’t have to wait another day. This offer is a great opportunity to 
help start protecting your family today.

Why this policy?  Why now? 

Are you between the ages  
of 45 and 85*?
Then this GUARANTEED 
ACCEPTANCE policy is for YOU!

NO medical exam! NO health questions!

Your affordable monthly rate will “lock-in” at 
your application age* ...

$3,000.00
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Age
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Female
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days we are typically four genera-
tions removed from the dairy farm,” 
Daubert says. “That’s why it is im-
portant for these individuals to be 
out at the grassroots level promoting 
and encouraging more consumption 
of real dairy products. We also teach 
professionalism, leadership skills, time 
management and public speaking.”As 
the county Dairy Princess, Emery 
focused on raising money for the “Fill 
a Glass with Hope” campaign. Every $1 
raised provides eight servings of fresh 
fluid milk to a local food bank. The 
Huntingdon County goal for Emery’s 
year as princess was $3,000. Through 
a number of fundraisers, including 
“Pie a Princess” (yes, Emery ended 
up with pie in her face), basket raffles 

and chicken barbecues, the 
county organization raised 
$4,500. But Emery is not 
done —  her goal is to hit 
$6,000 before she hands over 
her state crown.

As the state princess, she 
is focused on the “Dis-
cover Dairy” program, 
which includes interactive, 
cross-curricular lesson plans 
for elementary and middle 
school teachers. The series, 
offered at no cost to Penn-
sylvania schools, focuses on 
where milk comes from and 
how dairy farmers contrib-
ute to the world. 

The Pennsylvania Dairy Princess & 
Promotion Program, Inc. is a nonprofit 
that oversees the 200-some county 
dairy princesses and junior royalty, 
who actively promote the nutritional 
benefits of dairy foods. In addition 
to coordinating county princesses, as 
well as the state royalty team, the orga-
nization also offers training to prepare 

The daughter of Huntingdon-based 
Valley Rural Electric Cooperative 
(REC) members Bill and Lisa Emery of 
Alexandria, Pa., Emery began working 
on a neighbor’s dairy farm as a young 
teen. Her parents raise beef cattle 
and Boer goats, but she found herself 
drawn to the dairy business. One thing 
led to another, and soon she was fol-
lowing in her mother’s footsteps as the 
Huntingdon County Dairy Princess.

The Dairy Princess program is all 
about education, says Laura Daubert, 
administrative director for the Penn-
sylvania Dairy Princess & Program, 
Inc., and a member of Gettys-
burg-based Adams Electric Coopera-
tive.

“Educating people is more im-
portant now than ever because these 

  |   J U LY 2019  |   J U LY 201920

dairy royalty
Dairy Princess program teaches leadership while promoting industry

By Kathy Hackleman 
Senior Editor/WriterBrooke Emery is a princess, but 

she’s much more likely to be 
found in a dairy barn wearing a 

pair of boots than in a castle wearing 
a formal gown. A 22-year-old May 
graduate of Juniata College, Emery 
just completed her yearlong term as 
Huntingdon County Dairy Princess, but 
she has several months left in her reign 
as Pennsylvania State Dairy Princess.

PRINCESS HAVING FUN: Huntingdon County 
Dairy Princess and Pennsylvania State Dairy 
Princess Brooke Emery demonstrates the tech-
nique used to milk a cow by hand.

PRINCESS AT WORK: Brooke Emery, Huntingdon County 
Dairy Princess and Pennsylvania State Dairy Princess, presents 
a dairy program to children of attendees at the Valley Rural 
Electric Cooperative Annual Meeting in Huntingdon, Pa. 
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participants for their roles.
“We talk about tough questions 

they might get,” Daubert says. “We 
work with them on different types of 
programs, from speaking to a Kiwanis 
or Rotary Club to a high school peer 
group, and how to keep the attention of 
preschool kids when giving a program. 
We talk about the dairy industry, and 
provide facts and figures, teach them to 
make an educational social media post, 
and work with them on etiquette for 
sit-down, formal dinners because they 
will go to a lot of banquets.”

The statewide office is responsible 
for scheduling the state princess, while 
county booking chairs coordinate 
appearances for the county princesses. 
In Huntingdon County, that is Carrie 
Anderson. 

“I look for any community event 
where they might like to have a Dairy 
Princess come and talk or serve ice 
cream, and I contact them,” Ander-
son explains. “I am looking for any 
opportunity to provide an educational 
program. The goal is for the princess 
to educate the public about dairy 
products and how dairy producers care 
for their animals.” l
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Sweden in 1816, began selling milk as 
Vale Wood Farms in 1933. From the 
original 5 acres, the farm has grown to 
about 500 acres.

Over the years, the Itle family has 
expanded to include four business 
segments: growing feed for the cattle, 
milking, processing the milk into dairy 
products, and delivering milk. The 
farm has 35 full-time and 50 part-time 
employees. An REA Energy Coopera-
tive member, Vale Wood Farms milks 
Holsteins, known for producing large 
quantities of milk, mixed in with a few 
Jerseys, whose milk contains a high 
level of butterfat, known for making 
ice cream especially creamy.

Carissa Itle Westrick, a member of 
the sixth generation of the Itle farm 
family, notes Vale Wood operates differ-
ently than most dairy farms.

“The long-time advice for farm-

ers has been to milk more cows (to 
increase profits),” she says. “But we 
have to balance what we produce with 
our customers’ demands as all of our 
milk is sold through our on-farm store, 
home delivery routes, or to grocery 
stores and schools within about an 
hour radius of the farm.”

She adds, “I went to a meeting over 
the winter and industry people were 
saying dairy farms should think about 

MILKING DEMONSTRATION: Jan Itle of Vale 
Wood Farms, Loretto, Pa., demonstrates how 
a milking machine works to participants in the 
farm’s spring “From Moo to You” tour.

doWn in dAirYLAnd
(continued from page 11)

See the FULL LINE of DR® Trimmer Mowers—
Gas-Powered, Tow-Behind and PTO models!

ALL THE 
POWER OF GAS 
in a 62V fuel cell that lets you TRIM and MOW 
for up to 40 minutes on a single charge.

BUILT FOR EASE OF USE—just 45 lbs, with 
ergonomic handlebars, foam comfort grips, push-
button electric starting, PLUS the easiest and fastest 
cord changing system on the market!

Go Online or Call for FREE DVD & Info Kit!

FREE SHIPPING 6 MONTH TRIAL
SOME LIMITATIONS APPLY

62 VOLT 
LITHIUM-ION 
POWER!
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FREE
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800-656-1894
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USA ENGINEERED 
and BUILT*

Battery-Powered
Trimmer on Wheels!

BE THE ENVY OF YOUR NEIGHBORHOOD

800-447-7436 | MORTONBUILDINGS.COM

ENTER TO WIN THIS AMAZING PRIZE PACKAGE 
OFFERED IN OUR 2019 “GIVING AWAY THE
FARM” SWEEPSTAKES!
      • $75,000 credit towards a new Morton building
      • John Deere Crossover Utility Vehicle XUV835M 

with approximate retail value of $23,000
Don’t miss your chance to win! Enter online at 
mortonbuildings.com or at participating trade shows 
from July 15, 2019 to October 17, 2019!

NO PURCHASE OR PAYMENT NECESSARY TO ENTER OR WIN. Open to legal residents of the 48 contiguous United States and D.C., who are 21 years of age or older who own land within the Morton Buildings service 
area (excludes all of Arizona, California, Nevada and Washington). Sweepstakes starts at 12:00:01 a.m. CT on July 15, 2019 and ends at 11:59:59 p.m. CT on October 17, 2019. Void where prohibited. See official rules at 

www.MortonBuildingSweepstakes.com for details, including prize details. Sponsored by: Morton Buildings, Inc., Morton, IL. ©2019 Morton Buildings, Inc.  A listing of GC licenses available at mortonbuildings.com/licenses. Ref Code 615

John Deere, the Leaping Deer logo, Gator, and color combination of green body and yellow accents are registered trademarks of Deere & Company, Inc.
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diversifying. It’s funny that all of these 
generations later, suddenly we are hip 
again.”

In addition to their store at 517 Vale 
Wood Road, Loretto, Pa., and their de-
livery business, the family also conducts 
scheduled tours every spring, called 
“From Moo to You.” Groups rotate 
through stations to see a baby calf, what 
cows eat, how cows are milked, the pro-
cessing plant, and finally, have a chance 
to buy an ice cream cone. The farm also 
offers scheduled hayrides in the fall.

Although Westrick notes it is a chal-
lenge as milk prices have been consis-
tently down for the past few years, she 
says that ensures the family keeps a 
close eye on everything they do so the 
business remains financially viable as 
the industry changes.

“We remain cautiously optimistic 
about the future,” Westrick says, add-
ing, “We are a glass-half-full kind of 
people.” l
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countrykitchen

dairy delights
By Janette Hess

When featured in classically creamy desserts and savory cheese casseroles, 
dairy products provide inimitable flavor, texture and, yes, pure satisfaction.

Chocolate Custard offers a decadent take on a traditional dessert, with semi-
sweet chocolate melted into hot whole milk and cream. Baked and served in 
individual ramekins, this custard is a chocolate lover’s delight. Frozen Custard 
starts with a cooked base, thus eliminating potential problems with raw egg yolks. 
Once chilled, the base is churned in an ice cream freezer as per manufacturer’s in-
structions. Both of these desserts result in enough leftover egg whites to make a mile-high angel food cake, which, of course, 
should be served with a mountain of sweetened whipped cream!

Southwest Cheese Bake is a delightfully cheesy dish that comes together quickly, especially if the cook chooses to use 
pre-shredded cheeses. This dairy-packed dish appropriately may be served for any meal of the day.  l

A trained journalist, Janette Hess 
focuses her writing on interest-
ing people and interesting foods. 
She is a Master Food Volunteer 
with her local extension service 
and enjoys collecting, testing  
and sharing recipes.

Combine milk, cream and sugar in heavy saucepan. 
Heat over medium heat, stirring occasionally, until 
bubbles begin to appear around edge of pan. Remove 
from heat and add chocolate that has been softened 
in microwave oven. Whisk to combine. Add vanilla 
extract and salt. Whisk egg yolks in separate bowl. 
Gradually add 1/2 cup hot chocolate mixture and 
whisk until smooth. Slowly whisk egg mixture into 
chocolate mixture. Divide among 8 small ramekins. 
Place ramekins in rimmed baking pan and add very hot 
water to reach at least halfway up sides of ramekins. 
Bake at 300 degrees for 30 to 35 minutes, or until set. 
Remove ramekins from baking pan. Cover and chill for 
3 hours or overnight. To serve, garnish with topping 
and chocolate shavings.

chocolate custard
1 cup whole milk
1 cup heavy cream
1/2 cup sugar
6 ounces semi-sweet 

chocolate, chopped 
into small pieces

2 teaspoons vanilla 
extract

Dash of salt
8 egg yolks
Whipped cream or 

whipped topping for 
garnish

chocolate shavings for 
garnish

Beat egg yolks in medium bowl; set aside. Combine 
cream, milk and sugar in large, heavy saucepan. Stir 
over medium heat until bubbles appear around edge of 
pan. (Do not allow mixture to boil.) Remove from heat. 
Gradually stir at least 1 cup hot cream mixture into egg 
yolks, and then gradually stir egg mixture back into 
hot cream mixture. Return to heat, stirring constantly. 
Bring mixture to 160 degrees using heat-proof food 
thermometer to determine temperature. Remove from 
heat. Add vanilla extract and dash of salt. Chill thor-
oughly. To make ice cream, freeze mixture in ice cream 
freezer according to manufacturer’s instructions.

Lightly butter or spray 8- by 8-inch glass baking dish. 
Spread half of chilies in bottom of pan. Sprinkle with 
Monterrey jack cheese and top with remaining chilies. 
In small mixing bowl, whisk eggs with flour and milk. 
Pour over cheese and chilies. Bake at 350 degrees for 
30 minutes. Remove from oven and sprinkle with 
mozzarella cheese. Season tomato sauce with chili 
powder and drizzle on top. Bake an additional 15 to 20 
minutes, or until hot and bubbly. Allow to cool 5 to 10 
minutes before cutting and serving. Makes 9 servings.

Note: For a spicier dish, use regular green chilies and 
pepper jack cheese.

8 egg yolks
4 cups heavy cream
4 cups whole milk
1 1/3 cups sugar

4 teaspoons vanilla 
extract

Dash of salt

1 can chopped mild 
green chilies, drained 

2 cups (8 ounces) finely 
grated Monterrey jack 
cheese

2 eggs
1 tablespoon flour
1 12-ounce can 

evaporated milk

2 cups (8 ounces) finely 
grated mozzarella 
cheese

1 8-ounce can tomato 
sauce

1 teaspoon chili powder
1/2 teaspoon ground 

cumin

frozen custard

Southwest cheese bake
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techtrends

Ever wonder what goes into 
restoring your power after an 
outage? The ordeal of losing 

electricity can be frustrating, but elec-
tric cooperatives are always looking for 
ways to get the power back on as soon 
and safely as possible.

Whether it’s severe weather like a 
hurricane or blizzard, or a fallen tree, 
as soon as an outage is detected, your 
electric co-op is working to correct the 
problem. And thanks to new and more 
advanced technologies, co-ops can 
restore power outages faster than ever.

Powering up after an outage starts 
on a larger level and ends up in local 
areas. First, high-voltage transmission 
lines are examined, then distribution 
stations, then main distribution lines. If 
the outage can’t be pinpointed to these 
areas, tap lines and individual homes 
are inspected. This process allows your 
electric co-op to efficiently help the 
most members in the shortest amount 
of time, and co-ops are working to 
make this process move even faster. 

One of the biggest advancements 
in technology that electric co-ops are 
using is Advanced Metering Infrastruc-
ture (AMI). These smart meters allow 
for two-way communications and work 
by sending information back to the 
co-op’s operations center. This helps to 
distinguish between events that affect a 
single home or multiple outages, which 
is important because solving either 
issue is a very different process. The 
two-way communication also provides 
a way to verify that power has been 
restored after an outage.

Another technology is the Outage 
Management System (OMS), which 
can predict the location of the issue 
and how many members are impacted. 

Especially when used with the AMI sys-
tem, the OMS can be extremely useful 
for a co-op’s effectiveness in resolving 
an outage. As the AMI collects and 
sends data, the OMS then analyzes the 
data using mathematical functions, and 
models the electrical network to assess 
the impact of the outage. 

Interactive Voice Response (IVR) is 
another technology used to manage 
power outages. Members can easily 
and quickly report an outage by enter-
ing their phone number or location, 
which is recorded onto an electronic 
map used by dispatchers. After service 
has been restored, the system can also 
make follow-up calls to members to 
confirm that the power is back on.

One technology is even capable of 
predicting outages before they happen. 
Distribution Fault Anticipation tech-
nology was developed by researchers 
at Texas A&M University and is used 
by Pedernales Electric Cooperative 
in Texas. This system can detect tree 
branches hanging on power lines, 
damaged equipment and unusual, 

unrecognized events. By identifying 
these issues, co-ops can more effi-
ciently dispatch crews, avoid wildfires 
and prevent outages before they hap-
pen.

One of the major benefits from 
improved technologies, especially for 
outages caused by extreme weather, is 
understanding where the outages are 
located, which helps to reduce risk 
for crews out on the road during the 
weather events. 

These technologies clearly bene-
fit electric co-ops and the members 
they serve. Power outages are inevi-
table, but as technology continues to 
improve, disruptions are becoming 
shorter and easier to resolve. l

Maria Kanevsky is a program manager 
for the National Rural Electric Cooperative 
Association, the national trade association 
representing more than 900 local elec-
tric cooperatives. From growing suburbs 
to remote farming communities, electric 
co-ops serve as engines of economic devel-
opment for 42 million Americans across 56 
percent of the nation’s landscape.

outage detectives at work
By Maria Kavensky

INEVITABLE OUTAGES: Electric cooperatives are using a variety of technologies to pinpoint and 
resolve power outages, which benefit the members they serve. Power outages are inevitable, but as 
technology continues to improve, disruptions are becoming shorter and easier to resolve.
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Penn Lines classified advertisements reach nearly 166,000 rural Pennsylvania households! Please note 
ads must be received by the due date to be included in the requested issue month. Ads received beyond 
the due date will run in the next available issue. Written notice of changes and cancellations must be re-
ceived 30 days prior to the issue month. Classified ads will not be accepted by phone, fax or email. For 
more information please contact Michelle M. Smith at 717-233-5704.

FREE Headings: 
• Around the House
• Business Opportunities 
• Employment Opportunities
• Gift & Craft Ideas
• Livestock & Pets
• Miscellaneous

• Motor Vehicles & Boats
• Nursery & Garden
• Real Estate
• Recipes & Food
• Tools & Equipment
• Vacations & Campsites
• Wanted to Buy

pLEASE SUbmit A cLEArLY WrittEn or tYpEd  
SHEEt WitH tHE foLLoWing rEqUirEd informAtion:

o  cooperative members should please submit the mailing 
label from Penn Lines as proof of membership.

o  non-members should submit name, address, phone number, 
and email address, if applicable.

o month(s) in which the ad is to run.

o Ad copy as it is to appear in the publication.

o  Heading ad should appear under, or name of special heading 
(additional fee). See below for FREE heading options.

cLASSifiEd Ad SUbmiSSion/rAtES 

Electric co-op members: 
$20 per month for 30 words or less, plus 50¢ for each additional word.

non-members: 
$70 per month for 30 words or less, plus $1.50 for each additional word.

Ad in all cApitAL letters: 
Add 20 percent to total cost. 

SpEciAL Headings: 
$5 for co-op members, $10 for non-members. Fee applies to any heading not 
listed under “FREE Headings”, even if the heading is already appearing in Penn 
Lines. For ads running a special heading in consecutive months, the fee is a one-
time fee of either $5 or $10 for all consecutive insertions. 

pAYmEnt:
please make cHEcK/monEY ordEr payable to: prEA/Penn Lines. 
Insertion of classified ad serves as proof of publication; no proofs supplied.

SEnd compLEtEd Ad copY And pAYmEnt to: 
Penn Lines Classifieds • P.O. Box 1266 • Harrisburg, PA 17108 

HEALtH inSUrAncE

DO YOU HAVE THE BLUES regarding your 
health insurance? We cater to rural America’s 
health insurance needs. For more information, 
call 800-628-7804. Call us regarding Medicare 
supplements, too.

HUnting LAnd

LOOKING TO RENT LAND for turkey and deer 
hunting in Susquehanna County. Small group 
4-6 hunters. We would only be there a few times 
a year. Please call Steve: 410-708-8012.

HUnting LEASES

WANTED PROPERTIES 250 ACRES AND 
LARGER. Professionally managed hunting 
leases. Yearly income to offset property taxes. 
$1,000,000 liability insurance. Know who is on 
your property. www.nollsforestryservices.com. 
724-422-5525.

LAWn & gArdEn EqUipmEnt

HARRINGTONS EQUIPMENT COMPANY, 
475 Orchard Rd., Fairfield, PA 17320. 717-
642-6001 or 410-756-2506. Lawn & Garden 
equipment, Sales – Service – Parts. www.
HarringtonsEquipment.com.

miScELLAnEoUS

FOR SALE: Buckets, forks, thumbs, grapple 
buckets and pallet forks for skid loaders, 
backhoes and excavators. Tires for backhoes, 
rubber tire loaders and excavators also. Call 814-
329-0118.

FOR SALE: Bruno Scooter Carrier, Model 
ASL250, 2” receiver, wiring harness to controls, 
swing-away option (holds 350 lbs.). Two years 
old. New $2,149, asking $1,200. Shippensburg, 
Pa. 717-423-6361.

100% grASS-fEd bEEf

BURGER BY THE POUND. Quarters, 
halves, 8 to 10-lb. sample packs. USDA-
inspected. Information: Facebook page 
McCormick Farm (fb.me/john.jen2019), email: 
Mccormickfarming@gmail.com or 814-472-
7259.

“AA” roofing

EXPERTS IN HARD-TO-FIND LEAKS! Roof 
repairs – all types. House-barn roofs painted. 
Slate work – chimney repairs. Southwestern 
PA for over 40 years. Speedy service! 814-445-
4400.

AroUnd tHE HoUSE

CLOCK REPAIR: If you have an antique 
grandfather clock, mantel clock or old pocket 
watch that needs restored, we can fix any 
timepiece. Macks Clock Repair: 814-421-7992.

SPECIAL OFFER – BOTH COOKBOOKS 
FOR $12. “Country Cooking” – $5, including 
postage. “Recipes Remembered” – $7, 
including postage. Both of these cookbooks are 
a collection of recipes from men and women of 
the electric co-ops of Pennsylvania and New 
Jersey. Payable to: Pennsylvania Rural Electric 
Association, P.O. Box 1266, Harrisburg, PA 
17108. Write Attention: Cookbooks. 

bUiLding SUppLiES   

FACTORY SECONDS of insulation, 4 x 8 
sheets, foil back. R-Value 6.5 per inch. Great for 
pole buildings, garages, etc. Many thicknesses 
available. Also blue board insulation sheets. 814-
442-6032.

STEEL ROOFING AND SIDING. Over 25 years 
in business. Several profiles cut to length. 29- 
and 26-gauge best quality residential roofing – 
40-year warranty. Also, seconds, heavy gauges, 
accessories, etc. Installation available. Located 
northwestern Pennsylvania. 814-398-4052.

conSULting forEStrY SErVicES

NOLL’S FORESTRY SERVICES. Timber Sales, 
Appraisals, Forest Management Plans, Forest 
Improvement Work, Wildlife Habitat Management. 
FREE Timber Land Recommendations. 30 years 
experience. Visit www.nollsforestryservices.com. 
Call Ron, 724-422-5525.

CENTRE FOREST RESOURCES. Forest 
Management Services, Wildl ife Habitat 
Management, Timber Sales, Appraisals. College-
educated, professional, ethical foresters working 
for you. FREE Timber Consultation. 814-571-7130.

RAYSTOWN FORESTRY CONSULTING timber 
sales, appraisals, wildlife habitat management. 
Dedicated to sustainable harvests for present and 
future generations to enjoy. 45 years experience. 
814-448-0040 or 814-448-2405.

crAnE SErVicE

NEED A LIFT? Crane service for all your lifting 
needs. Experienced, fully insured, Owner-
operated and OSHA-certified. Precision Crane 
LLC, Linesville, Pa. 814-282-9133.

gift & crAft idEAS

10TH ANNUAL VENDOR & CRAFT DAY EVENT. 
July 20, 2019 – 9 a.m. to 3 p.m. 40 unique 
vendors display their wares. Location: Scotch Hill 
Community Hall, 278 Scotch Hill Drive, Leeper, 
Pa. Any questions, call 814-744-8134.

SPECIAL OFFER – BOTH COOKBOOKS 
FOR $12. “Country Cooking” – $5, including 
postage. “Recipes Remembered” – $7, 
including postage. Both of these cookbooks are 
a collection of recipes from men and women of 
the electric co-ops of Pennsylvania and New 
Jersey. Payable to: Pennsylvania Rural Electric 
Association, P.O. Box 1266, Harrisburg, PA 
17108. Write Attention: Cookbooks.

 iSSUE montH Ad dEAdLinE
        September 2019 July 19
        october 2019  August 19
        november 2019  September 20
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miScELLAnEoUS

4000 FORD TRACTOR with remotes. Ready for 
field or shows. $5,800. 2 mausoleum spaces. 
Memorial Gardens. Route 99 and I-90. $6,000. 
26 ft. Shasta camper – 1980, road-ready. 
$2,500. Call 814-572-2965.

motor VEHicLES & boAtS

1984 OLDSMOBILE DELTA 88 Royale 
Brougham. 84,118 miles, never driven in winter. 
New battery, tires. All fluids, filters changed. 
$10,000. Call and leave message. 814-241-
9492.

poWdEr coAting

ALMOST ANYTHING METAL can be powder 
coated: auto parts, lawn furniture, wheels, etc. 
Restores, protects, preserves. 1,200-degree 
manifold coating. Arthurs Powder Coating, 263 
Sexton Road, Indiana, PA 15701. 724-349-3770.

rEAL EStAtE

VIRGINIA’S EASTERN SHORE. Fishermen and 
beach lover’s paradise. Access Chesapeake 
Bay or Atlantic Ocean within minutes. Waterside 
Vil lage 3/4 acre homesites near marina 
from $18,000 with storage for RV and boat. 
Beach access nearby. Clearview 1.8-acre 
waterfront on scenic cove $119,900. Many 
free boat ramps within minutes. Low, low taxes. 
Kirkwoodontheshore.com. 757-678-7631.

197+/- ACRE FARM IN SOMERSET COUNTY, 
Pa., with dairy complex consisting of a large free-
stall barn, milking parlor, and much more! Call 
Juniata Realty for more information at 814-652-
2234.

THINKING OF SELLING or want a free market 
analysis of your property? We specialize in farms, 
land and getaways. Give Juniata Realty a call at 
814-652-2234.

IN ALASKA 6.5 ACRES off of Parks Highway 
between Willow and Talkeetna. Must sell. Good 
hunting and fishing area. $39,000. 570-549-
3864.

51-ACRE FARM – 3  bedroom, 1-bath farmhouse. 
Barn, outbuilding, 2 wells, streams, fields, woods. 
Quite peaceful. Great hunting. Minutes from 
Raystown and State Game Lands. $310,000. 
717-364-6412.

TWO BEDROOM, 1.5 BATH on two acres in 
Fort Hill, Pa. Walk to river and Allegheny bike 
trail. Some furnishings. Many extras. Secluded, 
nice road. $59,000 negotiable. 352-304-0050 or 
352-239-2085.

YEAR-ROUND RESIDENCE/HUNTING lodge/
vacation home – creek front, secluded, fully 
furnished two-bedroom home, 1.5 baths, living 
room, eat-in kitchen, two decks, washer/dryer, 
walkout basement and garage in the Endless 
Mountains of Pennsylvania. 1.3 acres bordering 
State Game Lands and Mehoopany Creek. 
Asking $125,000. 516-223-9333.

BRADFORD COUNTY, RURAL WYALUSING 
– custom- built home on 15 acres, 3 bedrooms, 
2 bathrooms, large loft, sunroom, partially finished 
basement, vaulted ceiling, open floor plan, many 
upgrades, all appliances, 3-car garage, 1-car 
carriage house, large stocked pond, great hunting, 
awesome view. $379,000. 570-744-1418.

rEcipES & food

SPECIAL OFFER – BOTH COOKBOOKS 
FOR $12. “Country Cooking” – $5, including 
postage. “Recipes Remembered” – $7, 
including postage. Both of these cookbooks are 
a collection of recipes from men and women of 
the electric co-ops of Pennsylvania and New 
Jersey. Payable to: Pennsylvania Rural Electric 
Association, P.O. Box 1266, Harrisburg, PA 
17108. Write Attention: Cookbooks. 

SHAKLEE

FREE SAMPLE Shaklee’s Energy Tea. 
Combination red, green and white teas that are 
natural, delicious, refreshing, safe. For sample 
or more information on tea or other Shaklee 
Nutrition/Weight Loss Products: 800-403-3381 
or sbarton.myshaklee.com.

tooLS & EqUipmEnt

KIOTI FINISHING MOWER – 60” power take 
off, like new condition, no longer needed. Asking 
$1,100 or best offer. Call 717-245-2844 or 
717-385-2663.

trActor pArtS – rEpAir/rEStorAtion

ARTHURS TRACTORS, specializing in vintage 
Ford tractors, 30 years experience, online 
parts catalog/prices, Indiana, Pa. 15701. 
Contact us at 877-254-FORD (3673) or www.
arthurstractors.com.

VAcAtionS & cAmpSitES

NEW SMYRNA BEACH, Fla., condo rental. 
Two bedrooms, two baths, pool. 200 yards from 
beach. Not available January - March. Call for 
rates. 814-979-8058 or 814-635-4020.

MARIAH ROGERS GUEST HOUSE. Gracious 
accommodations for families or couples. Five 
bedrooms, two full baths, appliances, etc. 
Minutes to World’s End Park, Eagles Mere, etc. 
www.morgancenturyfarm.com. Call for rates. 
570-924-4909.

MYRTLE BEACH 4TH FLOOR beachfront: 
Sunday, August 18 - 25, 2019. 1 bedroom, 
bathroom, kitchen, living room. From balcony 
see sunrise, ocean, beach and pool. Sleeps four. 
610-358-1776.

ORMOND BEACH FLORIDA beach cottage. 2 
bedrooms, 1 bath. One block from ocean. Not 
available January, February, March. $600/week. 
814-243-0775.

WAntEd to bUY 

VINTAGE WOMEN’S AND CHILDREN’S 
CLOTHING from the 1930s, 1940s, 1950s 
& 1960s. Men’s work wear/farm wear/denim 
1900s to 1950s. Please no furs, wedding 
gowns, hats or coats. 814-386-5763.

Get the
MuckMuck

OUT!
Marble size AquaClearTM Pellets
clear your lake or pond bottom.
Beneficial microorganisms.  Restore
balance in natural and man made
surface waters.  Increase water clarity.
Improve water quality.  Eliminate
black organic muck.
A 10 lb. bag treats 0.5 to 1.0 acres 
                  $94.00
A 50 lb. bag tr1ats 2.5 to 5.0 acres
                 $339.00
Apply weekly for 4 weeks, then monthly
to maintain.  No water use restrictions!
              FREE SHIPPING!

800-328-9350
KillLakeWeeds.com

AQUACIDE CO.AQUACIDE CO.
PO Box 10748, DEPT 743X

White Bear Lake, MN  55110-0748

Order online today, or request free information.

Our
64th
year

Have something to sell?
place a classified ad in

Move over

pa!
IT’S THE LAW!

Drivers in 
Pennsylvania are 

required to move over 
or slow down for 

stopped emergency 
and utility crews.
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punchlines

Who are these people featured on 
‘buying-a-house’ shows?

By Earl Pitts, American

Social commentary from Earl 
pitts — a.k.a. GARY BUR BANK, 
a nation ally syndicated radio 
per son ality — can be heard on 
the following radio stations that 
cover electric cooperative ser-
vice territories in Pennsylvania: 
WANB-FM 103.1 Pittsburgh; 

WARM-AM 590 Wilkes-Barre/ Scran ton; WIOO-
AM 1000 Carlisle; WEEO-AM 1480 Shippens-
burg; WMTZ-FM 96.5 Johnstown; WQBR-FM 
99.9/92.7 McElhattan; WLMI-FM 103.9 Kane; 
and WVNW-FM 96.7 Burnham- Lewistown. You 
can also find him at earlpittsamerican.com.

Anyway, I know how these shows 
work ‘cause my better half, Pearl, is 
addicted to them. Here’s how the show 
goes — some slick, local real estate 
woman or some guy who looks like he 
sells questionable used cars on the side 
shows the people three houses, and 
they pick one.

Now here’s the part that kills me 
every time: the thinkin’ some dopey 
people display when they’re pickin’ a 
new house. When I am lookin’ to buy 
a house, and if you show me one that 
ain’t collapsin’ on its foundation and 
feral cats ain’t took over the laundry 
room — well, we can work with it.

But every person they show these 
houses to turns out to be the princess 
and the pea. Everybody loves to nitpick 
these houses. And this is my favorite — 
they always say the kitchen and dinin’ 
room ain’t big enough for entertainin’. 
Entertainin’? What the heck — you 
got a band? Are you throwin’ concerts 
on weekends? Well dang, people. You 
don’t need a house. If that’s the case, 
you need an auditorium.

Here’s an idea — go to somebody 
else’s house for Thanksgiving. Who in 
their right mind watches their Dad bal-
ance a plate of ham on his knees in the 
livin’ room on Easter and goes, “That’s 

it — we’re buyin’ a bigger house.” 
No — go to HIS house next year!
Here’s my No. 2 favorite. They need 

two sinks in the bathroom. You know, 
most of us regular slobs out here would 
appreciate one sink, especially if it 
worked. You try brushin’ your teeth in 
the tub for a year or two, and one wor-
kin’ sink would be a godsend.

Wake up, America! I like this one, 
“This carpet will have to go.” Yeah, it 
will go. Twenty-five years from now 
when you fix up the place to sell it to 
someone else. You ain’t foolin’ nobody. 
I’m Earl Pitts, American.

Just call me Doctor Pitts. I was 
called into emergency surgery last 
night. It involved pullin’ redwood 

slivers out of Pearl’s keister. She’s layin’ 
on the bed “ouchin’” and “oohin’” and 
she goes, “Earl, that’s it. This year, 
we’re getting’ a new picnic table.” 

She says if we had saved the wood 
from our old picnic table benches that 
we have pulled out of her over the last 
couple years, we could have built us a 
new deck.

And fact is, I really couldn’t argue with 
her. That old picnic table has seen better 
days. And my guess is that those better 
days were before we even moved in. 

That old picnic table and its benches 
was settin’ there when we bought the 
house. I still remember Pearl surveyin’ 
her new kingdom and sayin’, “We’ll get 
rid of that.” We never did. On account 
of old picnic tables can grow on you.

Maybe it was a little warped from 
the weather, and it had this teeter-tot-
ter action when you set down. One 
slat was missing from the table, so the 
ketchup would often disappear in the 

middle of a cookout. And the other end 
was charred from Dub Meeker bringin’ 
over his table-top grill, which led to the 
big “Grease fire of ’09.”

I remember one time that Pearl woke 
me up the middle of the night. She had 
me look out the winder, and there was 
a family of raccoons sittin’ on the table, 
eatin’ an old package a’ baloney Pearl 
had throwed in the trash. They kind of 
looked like the Pitts family, if we was 
wearin’ masks.

Fact is, that old picnic table was 
there before we moved in, and I always 
figured it’d be there when we left. A 
good picnic table becomes part of the 
family. It’s outdoor livin’ space for regu-
lar Americans. But Pearl says we’re get-
tin’ a new one before her splinters get 
infected. So, figurin’ it was time to spiff 
up our place, I tell my little boy, “EJ, 
get in the truck. We’re gettin’ a new 
picnic table.” 

He says, ‘Are we goin’ to the store, 
Daddy?” And I go, “No. The park. And 
bring the bolt cutters.”

Wake up, America! Watch what 
pavilion you reserve this summer down 
at the park. It might not seat as many 
as you think it did last year. I’m Earl 
Pitts, American. l

You ever watched them “buyin’ a 
house” shows on the cable TV? 
They got a ton of these shows. 

Some people are buyin’ beach houses. 
Some people are buyin’ a new mansion 
on account of they hit the lottery. And 
some young couple is buyin’ a new 
house on account of they got five kids 
and they are livin’ in a one-bedroom 
apartment.
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ruralreflections

Enjoy the outdoors

Pennsylvania is beautiful in the summer and there’s 
always something going on outdoors, meaning it’s the 
perfect time to take some seasonal photos.

Amateur photographers are encouraged to send their 
photos to Penn Lines Photos, P.O. Box 1266, Harrisburg, PA 
17108-1266. Include your name, address, phone number 
and the name of your electric cooperative. 2019 winners in 
each of five categories — artistic, landscape, human, animal 
and editor’s choice — will receive $75 and runners-up will 
receive $25.

We work ahead, so please send fall photos by mid-July 
and winter photos by mid-September (hint: save your spring 
and summer photos to submit next year). 2019 photos will 
be returned in early 2020 if you include a self-addressed, 
stamped envelope. l
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